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The article deals with the competitiveness of the national economythrough the prism of
civil society based on democratic values andprinciples of sustainable development
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Keywords: competitiveness, sustainable development, public-private partnerships,
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The article is devoted to the analysis of features, reasons and consequences of present

global crisis for the countries of the world. It proves the necessity of transfer of Ukraine
economy on advancing model of development.

: , , ,

Keywords: global crisis, overproduction, the superaccumulation, advancing model of
development
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The article is dedicated to analysis deindustrialization in Ukraine at the last 25 years.
The forms of deindustrialization are revealed: reduction of the industrial part in creation of
GDP, increase the part of the raw materials branches to account of the reclamation industry
reduction, increase of the raw materials products in export, destruction of the values system,
which is   identical of industrial society. They notions "destructive and creative
deindustrialization" are delimited.

:  , «
», .

 Keywords: destructive and creative deindustrialization, "new industrialization", industrial
values.
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The essence of development as the common scientific category is analyzed on the three
points of view: as a law, as a principle, as a phenomenon. The notion “enterprise
development” is specified. The place of “enterprise development” notion in the system of
economic categories and notions is shown. The notion of development explanatory basis is
proposed. The purpose, essence, structure and elements of development explanatory basis
are considered.

: , , , .
Keywords: development, enterprise, category, explanatory basis.
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 In article it is based a point of view on modern models management enterprises in
tourist sphere can be cluster.

: , , , .
Keywords: cluster, model, enterprise, tourist sphere.
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. 
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.
The article deals with tax component of international competitiveness of Russian and

Ukrainian business subjects – tax residents. The author makes account of strong and weak
sides of Russian and Ukrainian tax climate for business development as well as compares
levels of tax burden and rates of basic taxes in Russia, Ukraine and leading foreign
countries.

: , 
, , , , 

, , , 
, .

Key words: competitive advantage, international tax competition, taxation, tax policy, tax
system, tax climate, corporate profit tax, individual income tax, value-added tax, social taxes.
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The notion of “strategic alliances” is proposed. The advantages of strategic alliance as
the structural form of partners’ activity organization are shown. The positive aspects of
participation in strategic alliance are considered. The negative consequences of strategic
alliances functioning and risks of participation in such alliances are considered.

: , , , , ,
.

Keywords: strategic alliance, partner, participation, characteristics, risk, consequences.
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For the first time is considered new postcrisis strategies of increasing of competitiveness

and modernization of national economies in the global environment – reshoring and
targeting, their motivation and consequences.

: , , 
Keywords: reshoring, targeting, strategies of motivation
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.
In scientific work effective political management is considered as a necessary basis of

competitiveness of economy in global scale.
: , 
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Keywords: Competitiveness of economy, Political management, Philosophy of the social
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.
The article looks into the possibilities of activisation of innovative activity of financial and

industrial groups, holdings, stock companies, cluster formations, corporate networks. The
author offers a number of measures that promote the interaction coordination between
organizational, production, financial and market constituents of the innovative development
mechanism of the integrated corporate structures.

: , , -
, , 

Keywords: innovative potential, financial restrictions, financial and industrial groups,
cluster, integration formations
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.
The interrelation and interference of changes in social-labour sector and development of

consulting services in personnel management are defined in the article. The basic directions of
development of personnel consulting services for achievement of positive dynamics of social-
labour relations in Ukraine are proved on this basis.

: , , 
, .

Keywords: social-labour sector, consulting services, personnel management,
components of social-labour relations.
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.
The problems connected with the definition of black economy and corruption institution

are discovered.  On the base of international experience the substance of   financial
economic and  economic law mechanism of overcoming the  black economy and corruption
is described. The complex of measures and instruments that can effectively aunikilate
specified institution in national conditions is proposed.

: , , ,
  

.
Keywords: shadow economy,  riminal black economy, corruption, organization

financial and economic inkidicial mechanisms of overcoming the black economy and
corruption.
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.

The role of innovation policy in activation of competitive economics development is
considered. Main directions and key instrument innovation impact on development of
competitive economy are described. The new approaches to constructing innovation policy
and mechanism of it’s realization are proposed.

:  , , ,
, , .

Keywords: strategy, innovation policy, innovation activity, competitiveness, intellectual
potential, regulation
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In the article the meaning and specific features of application of marketing of personnel

were considered as factor of business human resource risks management with purpose of
enterprise competitiveness increase.

: , ,

Keywords:  business personnel risk, marketing of personnel, enterprise competitiveness
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,  2007 
 60% , , 

. 
 4- , 

.  ( . 1).
 1. : 

 (2007 .)
 ( )  ( )

 2
1. 8 8 8 7
2. 5 5 5 5
3. 1 2 2 2
4. 3 3 3 3
5. 6 6 6 6
6. 4 4 4 4
7.  7 7 7 8
8. 10 10 9 9
9.  9 9 10 10
10. 2 1 1 1

, -  36,8% , 
. 

 (33,95%) 
 (12,55%) ( . 2).
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 2. 
.  (2007 .)

1. 15,05 8,5 27,1 9,65 2 37,70
2. 6,3 21,2 20,3 17,3 4,7 30,2
3. 5 36,8 14 17,45 11,25 15,5
4. 10,35 14,35 32,9 21 7,5 13,9
5. 10,65 5,3 24 9,75 8,6 41,7
6. 6,05 7,6 33,95 12,55 3,05 36,8
7. 14,3 11,5 11,5 5,35 9,8 47,55

8. 14,15 9,35 12,6 7,7 3,2 53
9. 13,2 7,3 12,8 11,45 4,65 50,60

10. 13,05 24,9 25,4 11,45 11,05 14,15
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Article-social protection in the context of social policy and public administration in this
area, which allows the development of proposals and action to improve both their
subsystems and individual components and the system as a whole. Covers different
concepts, timing and certainty of social protection, leading to his principles and their
classification.

: , , , .
Keywords: social protection, social policy, law, labor.
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It is analyzed in this paper the retrospective analysis of competition firm policy.  Much of
the attention is paid to the reveling the of the firm’s competitiveness approaches in market
conditions.  The methods of fair and unfair competition are analyses basing on examples of
Ukrainian firms.

: , ,
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Keywords: competition policy, fair and unfair competition, economics of a firm,
competitiveness
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The article deals with the ranking of districts of the Republic of Belarus according to the
quality of life of the population in 2009. The author uses methods of multivariate statistical
analysis to construct the ranking of districs of the Republic of Belarus. The reasons for
differences in quality of life are determined.The results can be used to reveal priority areas
for economic development of the districts, aimed at improving the quality of life in troubled
districts.

: , , 
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Keywords: quality of life, integral index, factor analysis, cluster analysis, analysis of
variance
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4.1.  k-

. 
, 

.
4.2.

.
5. .

,  5 .
»

, .
» , 

, .
»

, 
.

» ,
, .

»
.

. ,
,

. 
55% , , 

 [1]. 

,  32,81% 
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 10000
» .

.
 1 

. 
. 

 10  22 . , 

. 
. 

, «  1000 » (0,796), «
» (0,758), « » (-0,631)  «

» (-0,530).

. 
, . 

. , 
, , , , 

. , 
, . , 

,  «
». 

, 
,  2000 ,

. , 
,  «

». 

.
, 

.  «
» (0,867), « . 3» (0,736), «

, » (0,668) 
, 

. » (0,411).
, 

.  «
 10000 » (0,809)  «

 (  10000 )» (0,803).
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 «
, » (0,695), «

, %» (0,603)  « » (-0,448). 
.

 1. 
 2009 

F1 F2 F3 F4

, % 0,908 0,117 0,069 -0,001

, % 0,905 0,125 0,046 -0,033

, % 0,857 0,054 -0,028 0,060

-0,833 0,058 0,076 -0,036
 1000 0,820 0,051 -0,033 -0,238

 1000 0,796 -0,113 -0,070 0,076
. . 0,758 0,279 0,299 0,119

 ( )  1000 0,661 -0,016 0,073 0,080

 ( 2

) -0,631 -0,148 0,187 -0,193

 %  2000 -0,530 -0,294 -0,113 -0,296

0,247 0,867 -0,019 -0,006

. 3 0,354 0,736 0,223 0,110
, 0,144 0,668 -0,019 0,064

 1000 0,237 0,414 0,233 0,404

, 
. 0,267 0,411 -0,094 -0,235

0,016 0,405 -0,178 -0,151

 10000 -0,090 -0,016 0,809 0,068

 10000 ) 0,276 0,137 0,803 -0,055

,  (
. ) 0,278 0,178 0,043 0,695

, % 0,010 -0,022 -0,044 0,603

 (
 1  1000 ) -0,120 0,122 0,089 -0,448
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:
R=0,33*F1+0,1*F2+0,07*F3+0,06*F4 (1)

F i – , 
, 

.
 k-

. 
, 

, , . 
, , 

, , , 
. 

 k-  7 .
 8 

 ( .2).  4 : , 
1- ;  (3 ),

 « » ,
 40  (4 ) 

 (6 ).  3 
, 1  ( ) .

 ( )  12 ,  (3
),  (2 ),  (2 )  (5 )

. 
. 

. 
.

 2. 
2009  (1  2 )

.4 R . R 
1 5 0,542 10

5 1,193 1 4 0,522 11
3 1,078 2 4 0,493 12
5 1,069 3 1 0,448 13
5 0,881 4 1 0,433 14
4 0,781 5 3 0,422 15
5 0,764 6 3 0,414 16
3 0,703 7 5 0,375 17
3 0,691 8 5 0,348 18

2 5 0,346 19
5 0,622 9 1 0,334 20

4 1 – , 2 – , 3 – , 4 – , 5 – , 6 – 
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 (15 ),  (12 )  (25) 
52 ,  44% .  3

,  2 
, 4 –  1 – . 

 (4),  (2),  (2),  (2)  (2)
.  7 , 1 

,  4 , , 5
.

 ( )  26  20
 ( . 3).  (3), 

(9),  (9),  (9),  (3)  (13) . 
.

 3. 
2009  (6  7 )

.5 R . R
6 3 -0,302 96

2 -0,175 73 4 -0,305 97
1 -0,175 74 6 -0,306 98
1 -0,175 75 7 
5 -0,179 76 6 -0,318 99
4 -0,184 77 3 -0,326 100
3 -0,206 78 2 -0,343 101
6 -0,206 79 6 -0,344 102
6 -0,209 80 6 -0,353 103

- 3 -0,214 81 2 -0,354 104

6 -0,216 82 4 -0,355 105
3 -0,217 83 3 -0,362 106
2 -0,220 84 2 -0,364 107
5 -0,221 85 4 -0,378 108
6 -0,226 86 6 -0,379 109
5 -0,230 87 6 -0,381 110
4 -0,233 88 3 -0,386 111
1 -0,240 89 6 -0,419 112
6 -0,261 90 4 -0,427 113
6 -0,261 91 4 -0,444 114
4 -0,274 92 4 -0,472 115
2 -0,281 93 3 -0,473 116
2 -0,288 94 2 -0,475 117
3 -0,292 95 2 -0,491 118

5 1 – , 2 – , 3 – , 4 – , 5 – , 6 – 
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). , 

. R
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, , 

.
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.
It is analyzed the ecological oriented options for sustainable development and the

proposed total of the table on the basis of identifying their strengths and weaknesses, setting
directions to adapt to the conditions of Ukraine. In article grounded intercommunications
between ecological sustainable and competitiveness of economy.

: , , 
, .

Keywords: ecology-oriented parameters, sustainable development, environmental
indices, competitiveness.

, 
.

 «  XXI » ( , 
, , 1992). 

, , , 
,

, 
 [1]. , 

,   
, 

 [4], .

: .  [2], . .  [3],
.  [4], : .  [5], .

 [6] . 
.

, 

.
. ,

, , 



.  27, .1

148

, . 
 [11, . 205].

, 
6, 

. 
, 

 ( )  146  2005 
(ESI 2005) [7].  21 , 

 76 , 
, 

.. ( .1).

5 

.

76 ,  35 

6 :
-

. 
- 

- 

- 

- 

- 

5 :
- 
-
- 
- 
- 

3 :
-

- 

- 

4
:

-

-

- 

- -

3 :
-

- 

- 

. 1.  ESI-2005

 [7],  108-  146 
 ESI-2005, 

.
, : ; 

; , 
; 

, , 
,  ( .2).

6  ( . Index)- , 
, .



.  27, .1

149

;
74

 ; 62

; 29

; 126

 ; 139

. 2.  ESI 2005  [7]

,  «
» - 29  (  74,7). , 

.
 « » 

»  62 (  53,6)  74 (  47,7) . 
 « »

 29,2)  « » (  17,5). ,  2005 . 
.

 2005  E  –2006, 
 ESI 2005 

,  133  6  16
 [8] ( .3).

–2006  « », 
. 

, .
,

.  51  133  71,2
.4).

,  «
», (  93,8), 

. 
 « », 

 3,7. .



.  27, .1

150

.

. 

 (
)

2 . 

 (
06)

. 3.  E –2006

. 4.  E I 2006

 2008 ,   
-2006 .  E –2008 

,  « »  « » 
. ,

 E –2008  25  16, 

.  149, 
 75  74,1 [9] (  5.).



.  27, .1

151

30

69

120

135

96

136

0 20 40 60 80 100 120 140 160

.5.  E I 2008
,  E I 2006  E I 2008 
 « » (  97),   - «

» (  8,5), 
. ,  E -2006  E -2008

, , 
.

 E –2008  E –2010 

,  [10]:
-

, ;
- , ;
- , 

;
- ;
-

 E –2010  163  25 , 
10 ,  87 
– 58,2,  73,85, 

, 
– 42,58.

 1.
 1. 

ESI-2005 -2006
1 2 3

            ESI-
2005

    
-2006



.  27, .1

152

. 1
1 2 3

, , 

146 133
108  146 51  133

, 

.
: 5 , 21

 76 
: 2 , 6  16

; 
, 

 (E -
, ESI- )

: 
, 

.

, 

, 
, 

,
.

 ( -
)

 ( ,  
; 

)

: 
.

: ,
, -
, 

: 

. -  ( 2 , 
-

)

, ,
, .

-2008 -2010
        

     E -2008
         

     E -2010



.  27, .1

153

. 1.
1 2 3

149 163
75  149 87  163

, 
: 2 , 10 , 25 

, 

 (E -
, ESI- )

,

, 
, 

,

.

,
,

, 
.

, , 

 WSI – 
.

 WSI – 
,  – 

 (WQI), 
, , 

 ( , 
, , 

)
, , 

 « », « », «
»

,

, 
, 

.

:

.

 ( . 6):



.  27, .1

154

.6. .

, 

 [12, .137].
.

1.  E , 
,  ESI 2005,  « » 

;
2. 

, ;
3. 

, ;
4. 

.

1.  XXI  [ . ] //  – :
http://www.un.org/russian/conferen/wssd/agenda21/
2. . 

 / , . // 
. – 2007. – 3. – . 7 – 27.

3. . 
 / , . , . //

: .- .
. . , , 12-16  2008 . – .:  «

», 2008. – . 228-230.
4. . . , .

//   - :
. - 2007. – .40-48.

http://www.un.org/russian/conferen/wssd/agenda21/


.  27, .1

155

5. Spangenberg J.H. Towards indicators for institutional sustainability: lessons from an
analysis of Agenda 21 [Text] /J.H. Spangenberg, S. Pfahl, K. Deller // Ecological Indicators.–
2002. – 2. – P. 61-77.
6. Wilson J. Contrasting and comparing sustainable development indicator metrics / Wilson
J., Tyedmers P., Pelot R.  // Ecological Indicators. — 2007. — 7. — P. 299–314.
7. 2005 Environmental Sustainability Index. Benchmarking National Environmental
Stewardship. Yale Center for Environmental Law and Policy Yale University, Center for
International Earth Science Information Network Columbia University, 2005, p.408. //
www.yale.edu/esi;
8. Pilot 2006 Environmental Performance Index Report [Electron. resource] // . Yale Center
for Environmental Law and Policy of Yale University . – Access link: http://www.
yale.edu/epi.
9. The 2008 Environmental Performance Index Report [Electron.resource] // . Yale Center
for Environmental Law and Policy of Yale University . – Access link: http://www.epi.yale.edu
10.  The 2010 Environmental Performance Index Report [Electron.resource] // . Yale Center
for Environmental Law and Policy of Yale University . – Access link: http://www.epi.yale.edu
11. . 

 / . , . , . // 
. – : . . – 2005 – .205-211

12.
./ . ., // 

: . .. . .
, . . – .:  « »,

2011. .24. – 388 .

http://www.yale.edu/esi;
http://www.epi.yale.edu
http://www.epi.yale.edu


.  27, .1

156

, . 
, . . 

: 

, . : 

.
The dynamics of macroeconomic indexes is analyzed in the context of description of

competitiveness of national economy
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factors, Human Development Index, macroeconomic stability, the estimation of
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The questions  reviewed regarding competitiveness of Ukrainian national economy in

the world economy in the conditions of the building world information society system and
joining it.
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Keywords: information society, competitiveness, information-communication
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The nature of business process management and it’s potential in terms of it’s

implementation on the furniture enterprises are observed in this article. The main
characteristics and the classification of the business processes were identified, and the
basic approaches of increasing the efficiency of enterprise’s activity were offered.
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Keywords: management by procedures, business-process, optimization of the

management by procedures system, reengineering, outsourcing, matrix of business-
processes ranking, composite index of the evaluation of the management by procedures
implementation effectiveness
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In the article considered essence of the concept "financial supermarket". Advantages
and lacks of functioning of financial supermarkets are certain. Investigational examples of
integration processes at the financial market of Ukraine and basic financial supermarkets are
brought around to him. Considered programs of bank insurance of national bank institutions
and insurance companies.

: , , , .
Keywords: financial supermarket, banks, insurance companies, integration.
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The article deals with the nature, characteristics, advantages and disadvantages of

commercial concession as an effective form of integration of business entities. Perspectives
of commercial concession are analyzed and the main barriers to its implementation and
means of overcoming them in Ukraine are revealed.
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Keywords: commercial concession, franchise, integration.
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Introduction. This paper introduces the findings from our investigation into CSR in
Ukraine, focusing specifically on the perception of CSR-competitiveness link in the Ukrainian
companies. Our research aim was to evaluate the CSR drivers in Ukraine. For this purpose
we conducted 19 semi-structured interviews with company representatives, consultants,
representatives of NGOs and media, and academics (see Table 1); and participated in a
CSR seminar in Cherkassy, organised by business journal ‘Expert’ (4.10.11). This paper will
examine the findings in light of the following question: Do the Ukrainian companies engage
in CSR with a view to improving competitiveness? We begin by briefly reviewing the
concepts of CSR and competitiveness. Then we attempt to answer the question whether the
Ukrainian companies engage in CSR in order to improve their competitiveness. To analyse
the findings we utilise the competitiveness framework proposed by Vilanova et al. (2009),
and conclude that although the interviewees believed that the link exist, the answer to our
research question is not unequivocal.

CSR and Competitive advantage. Discussions of business responsibility to society can
be traced as far back as the Old Testament (Friedman, 2000), and in the more recent times
we have evidence of businesses accepting this responsibility and contributing to social
causes since the 19th century . The formal interest in corporate social responsibility was
aroused in the 20th century (Carroll, 1999; Lee, 2008; Carroll, 2008), and Howard R. Bowen
has been hailed as a father of the academics construct of CSR (e.g. Carroll, 1979; Garriga
and Mele, 2004; Acquier et al., 2011).  However, despite of almost 70 years of debate, CSR
remains a highly disputed concept. Most writers agree that the term is  illusive and poorly
defined (see Votaw, 1973; Preston and Post, 1985; Quazi and O'Brien, 2000; Lee, 2008),
that it lacks theoretical underpinning  (Preston, 1975; Post, 1978; Zenisek, 1979; Jones,
1980), and is ‘value laden and susceptible to particular ideological and emotional
interpretations’ (Aupperle et al., 1985: 446). And, while CSR remains one of the widely used
frameworks for discussing the role of business in society, other concepts evaluate this role
from a different perspective, such as stakeholder theory (Freeman, 1984); business ethics
(Velasquez, 1988), corporate social performance (CSP) (Wartick and Cochran, 1985),social
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contract (Donaldson and Dunfee, 2002), or corporate citizenship (Mele, 2008). Although
there is no single definition of CSR,

‘most scholars agree that Corporate Social Responsibility is about (a)
the social, … (b) responsibility, which is commonly understood in this context
as  …  ‘duty’,  of  (c) corporations, which typically refers not only to corporate
legal entities but to business organizations in general’ (Van Oosterhout and
Heugens, 2008: 201) and ‘other types of institution apart from business in the
narrow sense’ (Maclagan, 2008: 371).

Table 1. Interviewees
Group Subgroup Industry Interviewee Code

1 Non-Commercial organizations
1a NGO President O

NGO Ukraine co-ordinator R
Consultant CEO S

 1b HE
Professors in Dept. of
Economics P

Media Project Manager Q
2 Commercial organizations

2a Holding company, energy, coal mining Head of Sustainability A
Holding company, Commerce PR Manager C
Telecommunications CSR Manager D
Vertically integrated steel producer CSR Manager E

Diversified Business Group
Director, International  and
Investor Relations H

Banking Chief Financial Officer L

Accountancy
Head of Climate Change and
Sustainability B

Machinery manufacturing HR Manager M
Farming, agriculture Owner N

2b Self-service wholesaler
Head of Corporate
Communications Dept. F

Software
 Director of Academic and
CSR programmes G

Hospitality

PR Marketing and Manager,
Responsible Business
Coordinator I

Energy  CSR Specialist J
Direct  Sales Corporate Relations Manager K

This quote provides a useful summary of CSR for the scholars of the subject. The
European Commission attempted to provide practitioners with the following guidance:
‘corporate social responsibility is essentially a concept whereby companies decide
voluntarily to contribute to a better society and a cleaner environment’ (EC, 2001: 5). But
these and other accepted definitions (e.g. Carroll, 1991) do not address the fundamental
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problem of the lack of clarity as to the social issues that organisation should embrace
(Jones, 1980), or indeed how they can be embraced. It is left to each business to decide
how to assimilate this concept into its operations, how to ‘behave like a good citizen in
business’(CBI, 1973).

It has also been suggested that the divergence in the definitions of CSR is partly a
result of different views of the role of business in society in different areas of the world
(Argandona and Hoivik, 2009). And even in the relatively small geographic area of Europe,
where CSR has been gaining popularity since the 1990s (Koleva et al., 2010), there is
divergence in CSR policies and practices (Furrer et al., 2010).

The brief summary above sheds some light for the reasons why CSR remains such a
contested topic in academic, corporate and political arena. However, with the growing
demand for commitment to CSR (Smith, 2003), companies face the challenge of reconciling
their economic and social responsibilities (Carroll, 1991; Schwartz and Carroll, 2003).
Therefore, by the beginning of the 21st century, the academic interest in CSR has turned
towards empirical research, especially investigation of the ‘business case’ for CSR (Carroll,
2008).

Porter suggests that there can be a link between CSR and competitive advantage, and
argues that in order that CSR practices are effective, the company’s CSR strategy must be
consistent with the overall business strategy (Porter and Kramer, 2006). Porter’s work
suggests that competitive advantage is achieved if a firm has considerable power over its
suppliers and customers, commands a large market share, operates in a sector with high
barriers to entry and its products have no (significant) substitutes (Porter, 1980a, 1985), i.e.
the firm’s competitive advantage is dependent on its ability to address the forces inherent
within its industry of operation. The Resource-based view, as proposed by Prahalad and
Hamel (Prahalad and Hamel, 1990; Hamel and Prahalad, 1994), posits that the source of
the firm’s competitive advantage is in its own resources and competences. Mintzberg
(1994) suggests that strategic vision is essential to successful firms. Vilanova et al’s.
(2009) integration of various views, proposes that the five dimentions of competitiveness
are: productivity, quality, performance, innovation and image (Figure 1). Therefore, CSR
practices that enhance one or more of these areas, will contribute to the organization’s
competitiveness. Numerous studies dedicated to investigating the CSR-corporate financial
performance links produced inconclusive results (Moore, 2001; Orlitzky et al., 2003;
Lankoski, 2008; Ioannou and Serafeim, 2010). There has been some evidence, however, to
suggest possible positive link between CSR (in its various guises) and attracting higher
quality employees (Greening and Turban, 2000), enhanced marketing efforts (Fombrun,
1996), intangible assets (Gardberg and Fombrun, 2006), better corporate reputation and
brand equity (Lai et al., 2010), reduced corporate risk (Godfrey et al., 2009). Each factor
enhances of  at least one of the dimensions of competitiveness identified by Vilanova et al.
(2009).   A careful reading of Friedman (1962, 1970) would indicate, that even the most
vehement proponent of profit maximization would endorse such practices, as they
contribute to the ‘bottom line’.
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Figure 1. Five Dimensions of Competitiveness Model. Source: Vilanova et al. (2009)

CSR in Ukraine. CSR has been researched extensively in Western Europe (Steurer
and Konrad, 2009) and to some extent in Central and Eastern European Countries (CEEC)
(e.g. Furrer et al., 2010). However, there has been very little CSR empirical research in the
former USSR, and a brief search of Business Source Complete and Emerald databases
produced no results for CSR in the Ukraine. This is not to say that Ukrainian firms do not
practice CSR (Vorobey, 2005). In 2006 Global Concept was launched in Ukraine in 2006
and over 150 companies are currently signatories to this initiative; and in 2010 Ukraine was
amongst top 20 business participants in Global Compact (Hall, 2010). The discrepancy
between the apparent extent of CSR practice and the lack of empirical research, aroused
our interest in the country, and led to a pilot study, supported by UHBS Seedcorn Funding.

Analysis. In order to analyse the findings, we believe it is useful to divide them into two
groups: Group 1 - the external stakeholders (NGOs’, media, academic researchers,
consultants); and Group 2 - ‘in-house’ CSR practitioners. Our assumption is that the
stakeholders external to the company would have a perspective that differs from that of
those who practice CSR. However, the external stakeholders are not a homogenous group
and their interests, and therefore perspectives diverge (Donaldson and Preston, 1995).
Therefore, conceptually the external stakeholders are further divided into two groups:
consultants and NGO representatives (Group 1a), whose aim is to promote CSR
engagement by the company; and media and academics (Group 1b), who aim to maintain a
position of detached observer (Hobbs and Curtis, 2011). Group 1b claimed that in order for
a Ukrainian company to engage in CSR they find it necessary to present a convincing
economic argument (Carroll and Shabana, 2010), or as ‘O’stated ‘to persuade the company
to engage in CSR we need to make a business case’. This view was supported during the
seminar in Cherkassy. Participants asked ‘why do we need CSR?’ The presenters and the
facilitators (2 of whom were interviewees from Group 1a) concentrated on such benefits as
attracting international investment, attracting and retaining high quality personnel,
improving reputation/company image. Kurinko’s (2011) practical book has a whole chapter
dedicated to ‘economic reasoning for CSR’.

Group 1b are not directly involved in implementing CSR, and their views are
underpinned by research and systematic analysis of CSR data. Those views were
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supported by group 1b, Q suggested that Initial Public Offering (IPO) was one of the main
motives for locally owned firms for implementing CSR. P claimed that many of those who
claim implementation of CSR practices only adopt those practices that serve commercial
interests. The picture presented by group 1r, however, is more diverse than that of 1a and
highlighted other aspects of motivation for CSR – proprietor’s/owner’s personal values and
moral principles.

They also drew attention to a large number of international companies in Ukraine, who
follow the practices of the parent companies. Therefore, in analysing the interviews with
CSR practitioners, we divided Group 2 into 2 subgroups: 2a locally owned firms; and 2b
local branches of internationals companies/international-Ukrainian joint ownership.

Our interviews with the commercial organizations revealed wide range of motives and
practices of CSR. For the purpose of this paper we will concentrate on the aspect of
competitiveness/competitive advantage in analysing our data. But although a few
practitioners spoke of CSR as a source of competitive advantage directly, closer
interrogation of the interview transcripts suggested that the majority of the interviewees hold
the view that CSR impacts organization’s competitiveness. On the other hand, Q claimed
that CSR is not necessarily seen as contributing to achieving competitive advantage. We
posit that there are 2 possible perspectives that can inform our understanding of this
discrepancy of views: a) varied perception of social issues; b) varied motives for adopting
CSR.

Social issues. Porter and Kramer’s (2006) typology of social issues can be utilised to
assist in explaining the discrepancy. Porter and Kramer claim that ‘generic social issues’
that, although important to society, will not affect organization’s long-term competitiveness.
This approach is supported by our interview data. Interviewees, discussing their firms’
motives for engaging in CSR, stated that ‘we understand the impact of our (company’s JF)
activity on socio-economic development of the country’, but they do not perceive CSR as
charity (blagotvoritel’nost’), but ‘activity... that has to produce returns’ (E).

Jock Mendosa-Wilson from SCM states: ‘We understand that to remain competitive in
the international market presently and in the future, we have to follow the international
standards in all our aspects of our operations’  (Kurinko, 2011: 11). Mr Mendosa-Wilson’s
view of CSR as a source of competitive advantage was explicitly stated by C, and E
claimed that ‘if you are not working with the modern culture of sustainable business, you
are not competitive in the market’. H claimed ‘CSR leads to improved profitability’.

But in other interviews with practitioners the link was implied, rather than stated
explicitly. Practitioners in internationally owned companies stated, and their views were
supported by their organizations’ CSR/Sustainability reports, that their organizational CSR
practices were influenced by the parent company’s strategy and adapted to the local
markets. As such, we believe their position toward the link between socially-directed
activities and creation of competitive advantage is shaped by those parent companies.  Our
attention, therefore, is primarily focused on the locally owned companies.
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Interviewee A stated that the company ‘views CSR as an integrated instrument for risk
management and a means to increase managerial efficiency. The company’s CSR work is
closely linked with its business strategy and is one of the most important factors in its long-
term sustainability’. Risk management, integrated throughout business activities, influences
overall performance of the firm (Story and Price, 2006).

Didentified links between CSR activities and corporate reputation and innovation.
Corporate image has been long recognised as a source of competitive advantage ‘there is
widespread support for the notion that organizations with better reputations outperform their
rivals’ (Dowling and Moran, 2012). Reputation and capacity to innovate have been
identified as 2 of the 4 competitiveness factors by Kay (1993) (the other two were key
internal and external relationships and strategic assets). The competitive factors identified
by D correspond to intangible resources that lead to competitive advantage according to
the resource-based view of the firm (Prahalad and Hamel, 1990), or ‘dynamic firm
capabilities’ (Teece et al., 1997)

Better quality employees contributes to increased capacity to satisfy customers
(Barney, 1991) and productivity (Porter, 1985). H described how their socially-directed
activities aimed at attracting and retaining ‘best Ukrainian cadre’. Responsible HR practices
have also been identified as a CSR focus by L. Turban and Greening (1997) suggest a
firm's corporate social performance (CSP) is positively related to their attractiveness to
employees, ‘suggesting that a firm's CSP may provide a competitive advantage in attracting
applicants’ (ibid: 658) .

Market positioning was identified by L as an additional competitive factor that resulted
from their CSR activities. ‘CSR for us is (a) differentiating factor. Attracting customers to
work with (us) and attracting employees – something that others cannot offer’. This is
directly linked with Porter’s differentiation strategy for achieving competitive advantage
(Porter, 1980b), leading to improved financial performance.

The discussion above seems to refute Q’s claim that CSR is not seen as a source of
competitive advantage. Closer interrogation of the interview transcripts, however, reveals
that locally owned companies insisted that although CSR is still perceived by many in
Ukraine as charity, and, as noted by Q was the first stage of CSR in Ukraine, they
(A,C,D,E,H and L) have ‘moved on’ (F) and currently their CSR strategy contributes to the
business strategy. An example is H who stated that the organization’s growth is interlinked
with the growth in of Ukraine’s GDP, ‘we have the duty to help (our) community. But by
helping (the community), the community also helps us. It seems reasonable to assume that
Q’s statement can be understood as ‘CSR, as charity and sponsorship that do not directly
follow from the firm’s strategy, is not perceived as source of competitive advantage’.

Motives for adopting CSR. We would like to propose additional perspective for
understanding the apparent discrepancy between Q’s statement and interviewees’ claims.
P posited that there are 2 distinct segments of CSR adopters. 1) Companies transitioned
from the Soviet era; and 2) ‘New’ companies, entered Ukraine from the West. P further
elaborated that the ‘new’ firms are not just the Western ones, but also organizations whose
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roots are in the Soviet era, but who were purchased by non-Ukrainian interests post
collapse of the Soviet Union. P posit that the two entities approach CSR from different
perspectives. The former carry on with the Soviet-era practices, which, according to P,
regardless of existence or lack of CSR-competitiveness link. This view is supported by M,
who claims that their organization views itself as an integral part of the town and region,
and sees its moral responsibility contribute to economic, social and environmental
sustainability of that region. P claim that many other organizations operate from altruistic
motives, and do not advertise their actions (do not publish CSR reports), and often they do
not perceive what they do as CSR. N supported that claim. When asked whether he had
heard of CSR, he answered: ‘I heard of this concept, but understood this and did all this
beforehand. We do not have CSR strategy, we have daily work. Our understanding of CSR
– live amongst people in such way that they benefit not suffer from your actions’. Both M
and N believed that there might be link between CSR and competitiveness, but their
socially-directed activities are motivated by ethics. ‘One cannot live in the village
irresponsibly, nor can one work the land irresponsibly’ (N). Vorobey (2005) also indicates
welfare-economy past as an important factor for adopting CSR in Ukraine.

The data above supports Q’s claim that CSR is not necessarily adopted as a source of
competitive advantage.

Regardless of CSR being a relatively new concept, our research revealed a rich,
multifaceted and rapidly expanding CSR landscape in Ukraine. The practices of CSR differ
and largely depend on the industry, size, and ownership structure and owners’ and
managers’ values. To make sense of the data obtained from our interviews we  utilised
Vilanova et al.’s (2009) dimensions of competitiveness, which  assisted us in carefully
assessing  the perceptions of  the interviewees regarding the contribution of CSR to
achieving competitive advantage. Systematic review of data, applying Vilanova et al.’s
(2009) dimensions of competitiveness, demonstrates that the interviewees perceived CSR
as contributing to at least one of the dimensions (Table 2).

Table 2. CSR – Competiveness perception summary
Competitive factor Competitiveness of the factor

proposed by
Vilanova et al. (2009)
competitiveness dimension

A Risk management Story and Price  (2006) Performance
C Competitiveness Porter and Kramer  (2006) Overall competitiveness
D Competitiveness Porter and Kramer  (2006) Overall competitiveness
E Corporate reputation

Capacity to innovate
Dowling and Moran (2012)
Kay (1993)

Image
Innovation

H Profitability Hamel and Prahalad, 1989 Performance
L HR

Attraction to customers
Barney (1991);
Porter (1980)

Quality and
Productivity

M Competitiveness Porter and Kramer  (2006) Overall competitiveness
N Competitiveness Porter and Kramer  (2006) Overall competitiveness

We found that there are two distinct approaches to CSR-competitiveness link. Although
all interviewees believed that the link exists, one group adopted CSR practices that
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contributed to enhancing competitiveness, while another engaged in CSR activities
regardless of their contribution to competitive advantage.

Further investigation into CSR in Ukraine, especially focusing on targeting those
companies who do not publicise their CSR practices will shed further light on understanding
the link between CSR and competitiveness in Ukraine. Researching those companies who
do not engage in CSR will contribute to expanding this perception.

Additionally, further investigation into the existence of the link, rather than perceptions
about their existence, will provide a more comprehensive investigation into CSR-
competitiveness link.
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In the article investigational the state and certainly basic progress and evaluation of
corporate social responsibility trends
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The article is devoted analysis of advantages and threats, related to diversification of

activity of companies, that testifies to contradiction of process of diversification. The
sinergistical going is considered near organization of management the diversifyed company.
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Keywords: diversification, attractiveness of diversification, threat of diversification,
sinergistical approach in a management.
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The article is devoted to the substantiation of culture as a forming source of intellect-

creative abilities of Actor who makes possible the competitiveness of countrial economy.
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The article is devoted to analysis of peculiarities of the intellectual property’s objects from

a position of management. Correlation between intellectual capital, intangible assets and
intellectual property’s objects is investigated. The nature, principles and approaches to
management of enterprise intellectual property’s objects are considered.
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Keywords: intellectual property, intangible assets, management
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Article is devoted the comparative analysis of the business reputation of the enterprise
and systematic approaches to the definition of this concept.
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The article exposes special features of monopolization at the global and national

markets. Contradictions of competition and monopoly at the current stage of economic
development are characterized.
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Keywords: globalization, monopoly, monopolization, competition, concentration.
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The paper deals with characteristics of main tendencies of global pharmaceutical

market and its influence on pharmaceutical market of Ukrain. Basic features of the
structure of Ukrainian pharmaceutical market are determined.
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The article examines the bases of theory of just and effective fines, principles and

elements of construction of fines, differentiation criteria for its size. Maintenance of some
methodical receptions of fines calculation for adjusting of violations of the licensed terms in
the broadcasting field is exposed.

: , , ,
, .

Keywords: fine, principles of construction of fines, benefit from violation, weight of
violation, fines calculation methods.
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This article investigates the experience and self-regulation practice in the

stock market in Ukraine, offers directions for improving the legislation that promote wider
application self-regulation in conditions of administrative reform as a factor in reducing the
budget.
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, 

Keywords: government regulation, self-regulation, professional participants in the
securities market, the delegation of authority
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The article is devoted to the researching and estimation of the forms of enterprise

integration such as Merger and Acquisition (M&A). Also the tendencies of M&A market are
analyzed, and particularities of their realization for national companies are noticed.
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Keywords: merger, acquisition, reorganization, synergy, leveraged buyout.
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Poland and Ukraine UEFA awarded the right to host the 2012 European men's soccer
tournament. Both countries first  time  could be prepare     tournament, using 14 years of
experience at one of the most valuable brands in the category of sports event,  recognizable
over the world as EURO.
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.
The article considers the use of a sport events in the building of a socially responsible

local authority. This responsibility is to maintain relationships among the local community. It
is based on sport and the use of image effects that come with it. The author focuses on the
importance of sport for the country’s economy and marketing of the sport and through the
sport. Then he presented an example of the great sporting event for building community.
The  territorial units represented by the authorities to perform their task as socially
responsible entities and become more attractive for local communities.

: , , ,  2012.
Keywords: sport, marketing, social responsibility, UEFA EURO 2012.

The importance of sports marketing for the national economy. Sports by the science of
physical education to various forms of physical and mental activity undertaken for pleasure
or competition. In some scenes it is also culture, taking care of his body, admiring the beauty
contestants worked the discipline.

In the twentieth century, sport has become a mandatory component of education, an
important component of recreation, and above all, as a professional, high-performance
sport, took the form of mass spectacles connected with the business. Thus functions as a
product whose demands are more and more audience-consumers. Sport has become a
business, from which some economic benefit derived by a wide circle of players, coaches,
managers, those who produce sports equipment, as well as event organizers and
entrepreneurs.

Professional sports organizations should work just like other companies producing
consumer goods, but given the difference due to their specificity in comparison with such
companies. These organizations should to operate in the sports market, which can be
defined as a set of actual or potential buyers of sports products. Popularity of sport and its
importance is increasing. Now it became a product in which demands are large groups of
customers and consumers. The economic benefits of practicing and watching the multitude
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of sports are indisputable. Relate to players, coaches, managers, entrepreneurs, sports
equipment manufacturers, party organizers, companies advertising on this occasion, the
owners of sports facilities and the media. An increasing number of businesses in the sport,
and relations between them, both non-commercial and - increasingly - commercial,
authorizes the statement that in Poland we have to deal with the formation of a new market.
Sports market is defined as a subsystem of a wider market, created by the buyers (the final
and institutional), where appropriate, associated with the use of sport are being met by
providers of sporting goods in the form of services, goods, information, places, or
others [11].

Increasing commercialization of sport makes it increasingly seeks to meet the fans are
willing to pay for a good sports event, athletes while providing opportunities for growth and
success.Marketing  is also becoming widely used in sports. It includes in this area all the
methods and techniques of action-oriented sports of the buyer. The buyer is most often
sports fan or participant sports and recreation. For the sport not only satisfies the need for
health, entertainment and socializing, but also physical activities, improving the silhouette,
fascination and emotion, and aesthetics [3, p.62].

Prime marketing concept, it is assumed that the activities
specifying the contents of the offer sports, price, promotion, public relations and places must
be combined. A very important role in the marketing of sports organizations has a
knowledge of the characteristics of sports fans. Effective collaboration with community
supporters not only helps in improving the internal organization of sports clubs, coordinating
marketing and public relations, but also provides additional arguments in discussions with
the sponsors, for which knowledge of the potential buyers of their products/ services is
invaluable [2, p.137].

The relationships that exist between sport and marketing, one can observe two types of
sports marketing concept:

- marketing through sports
- marketing of sport).
For these two concepts of sports marketing, pay attention to Guy Lewis and Herb

Appenzeller, who are distinguished:
First sports marketing, understood as the use of the composition of marketing tools to

communicate with consumers and identify the benefits of sport and participate in sports
performances;

Second marketing through sport, meaning the use of sponsorship as a tool for
promotion [6, p.27].

Sports marketing is becoming increasingly popular, perhaps due to the fact that it affects
all people, activities, projects and organizations, including the production, sharing and
promotion of sports products. In addition, sports industry is a market that offers just such
goods as sports, fitness, recreation, and articles related to leisure and pleasure. The main
goal is to create appropriate conditions for the tasks in sport and to coordinate and agree on
the mode of action of workers seeking to achieve specific, planned results [3, p.10].
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Promotion of sports and sports promotion. Media more and more space devoted sports
phenomenon, seeing it not only to satisfy the tastes supporter, sympathizer of physical
culture, but also a chance to attract potential advertisers who want to take advantage of the
growing interest of people for sport marketing darned [5, p.349].

They are now undoubtedly a powerful tool for informing and promotion
Sport is becoming one of the factors driving the economic success of the media.
Interestingly shown struggling to attract audiences, and this in turn advertisers. For this
reason, a calendar of the olympic disciplines fall less spectacular and more difficult to show.
In other changes to playing conditions, to increase their visual appeal of the show.

Interest in the sport is growing, which is manifested in, among others. increase the
number of pages devoted to this subject in the newspapers and the establishment of
channels of television stations.

The modern reader, the listener and the viewer expect from sports journalists, however,
not only comprehensive information, but also a high degree of professionalism. Reading
about sports, hearing about it or watching it is a kind of relaxation, distraction from everyday
life, it gives the possibility of self-assessment as a result of competition, the opportunity to
discuss the attitude of specific players, the opportunity to experience and emotion.

Sport is so inextricably bound up with the media that he has a permanent place in
sections of newspapers, where the sports columns are placed at the end, and the news
programs of radio and TV - news sports news is accompanied by the principal, before the
weather forecast. Also produced a newspaper or television programs devoted exclusively to
sports. What’s more, there are magazines, specializing exclusively in a particular discipline
or even a particular sports team. So you can confidently say that now the sport is highly
dependent on the media and connecting element and the second one is, above all, money.
Both areas can not function without financial support [7, p.347].

Media gave the sport a chance to gain new audiences, as well as for the fixed income
from fees for broadcasts. Recognising the popularity of sport, made a number of television
broadcasts in your best broadcasting time. Moreover, not only rife, and it deepens the
experience of sport, but sport is a wizard show.

Sport as a basis for socially responsible events of teritorial units. Sport being a
permanent part of state policy enforces a kind of local government at all levels to take on his
shoulders the burden of responsibility for the development of specific areas and for his facts.
This responsibility is also to impose local laws.

The Act of 8 March 1990 the about the local government in article 7 paragraph 1 of the
legislature stated that the task of the municipality must meet the needs of the community, in
particular, issues related to "physical culture and tourism, including recreational areas and
sports facilities" (section 10) [8].

In the Act of 29 July 2005 about a qualified sport in Article 2, paragraphs 1,2,3 appears:
1. Local government units create the organizational conditions for the development of

qualified sport and can financially support its development.
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2. Local government units may support, including financially, the development of
qualified sport, subject to paragraph

3. Units of a local authority, by resolution, determine the conditions and manner of
support, including financial, development of qualified sport [9].

The Act of 18 January 1996 about physical education in Article 4, paragraph 1 of the
legislature, says that “the state administration bodies and local authorities create the
conditions for legal - organizational and economic development of physical culture” [10].

The abovementioned legal acts they had a lot of contentious issues, but “really the level
and scope of the tasks in the field of physical culture depends on the conditions and
opportunities for the community. This last aspect is affected by the issue of awareness and
sensitivity and the role and importance of these tasks for the local community in the
municipal authorities themselves” [1, p.236].

Social responsibility of the territorial unit for sport in Poland is very high.
Each city has its own sport and recreation center. The city co-finance events organized by
these centers, and external entities within available resources.
For tasks in the field of physical education in responsible, functioning in the city department
or office paper. It supports financially and supervises projects in the following areas:

- training for children and teenagers in various sports,
- organization of sporting and recreational events at local and supra-local,
- development of qualified sport,
- organizing interschool competition in various sports,- sport and - recreation for

students,
- investments in sport and physical culture,
- the functioning of the sport and recreation [4, p.98].
Add to this investment in the modernization of sports facilities such as stadiums, sports

halls, gyms. Then there are activities in the promotion of sport and physical culture. To a
large extent this is due to budgetary possibilities of the city. Lack the momentum to promote
sport and healthy living will bring less effect than that expected. However, remember that
regardless of the extent of such activities a priority objective is to develop the habit of people
to a healthy lifestyle. By encouraging people of all ages to be physically active and showing
values of sport to promote a civil society, to prevent social pathologies, as well as build a
proper relationship and social behavior.

Each activity should be designed so that it was also promoted to the subdivision. In this
way a favorable reception given to a social and meeting its goals as a socially responsible
entity.

Use of UEFA EURO 2012 by local authorities. Since 8 June 2012 in Poland and Ukraine
will be the Finals of UEFA EURO 2012. For the first time in history organized by the former
socialist countries. This causes an event of great interest both as representations of
themselves participating in it.

In the case of the local community seems to be more important as the fact of the
presence of data representation at the event will be used by local authorities. It is very
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important that through this event, you can achieve social goals. Territorial units may thus
create the desired image of a socially responsible entity.
  If a willingness to accept social responsibility, governments and communities to build local
patriotism is a sports event can be an ideal basis.
A use of the UEFA EURO 2012 at the local level can be done in several ways.

1. The organization of smaller local zones of the fans.
2. The organization of cultural events using the association with football.
3. Referring to the interior city of the event.
4. Using free time visiting supporters.
5. Promotion of the city and the region relating to the sports associations.
6. Opening of local initiatives linked to sport and event.
Each of these requires local authorities creativity and ingenuity. The effects of each are

different and the action should be outlined in detail, implemented and monitored. The
organization of smaller local zones fan requires local authorities most involved, and its
implementation is difficult.

Branding effects associated with it, however, are the most visible, and social
responsibility, the largest.

Basic problems require solutions in the organizational and financial. It depends on such
factors as:

- location and availability of space to host fan zone,
- the regulatory and safety aspects of mass events,
- the financial situation of the territorial units
- cooperation with businesses in the enviroment
- creativity in searching of potential sponsors,
- creativity in the organization of the project,
- possession of property components, such as the professional stage or large screen.
The aim of this event is primarily to local, community experience the thrill of matches

transmitted by television.
Based on the assumption that the local community wants to experience the excitement

together. Action is to provide the ability to see football matches in the UEFA EURO 2012 in a
massive, organized way.

This is limited to setting the scene and secured telebims and making use of low-catering
and alcohol in a designated area closely.

Around the scene, you can set various types boxes with drinks (beer, soft drinks, juices)
and kinds of food. It can be sports shops with toys, souvenirs of the city, maps, tourist
guides, etc. to.

On stage, starting at 17 to start the games may present local music bands, you can
arrange competitions, to promote the city, region and what it is happening. Financial issues
can be overcome by the presence and active participation of sponsors who sell their
products around the stage.
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For this purpose, a suitable plan sponsor, which contains specific promotional offers for
the company. Tenders should include the exposure of the company and its logos, contracts
to place promotional messages on a dedicated website as “Czestochowa cheers!”, One day
for the company to promote the scene and the other, depending on the ingenuity, the needs
and conditions. It should also consider the location, possibility of parking, permission to
broadcast television, arts organizations, law enforcement issues, the cost of rubbish
collection and others.

The organization of local events related to recognition of the legal and safety aspects of
events.

Each country has its own legislation in this regard. In Poland it is the law of 22 August
1997 on the safety of mass events (Journal of Laws No. 106, item. 680, as amended).

A factor determining the activity is the financial situation of the territorial unit. If the unit
does not have the money are forced to resign or seek sponsors fully responsible for the
creation of zones for fans. Restricts itself to the organization of policing issues and provide
location. However, it is quite risky, because the local unit does not have much impact on
what happens on a fans area. For this reason, the effects may also be different from the
goals.

The best is when the cooperation with businesses and searching for sponsors for the
project. This requires a high communication and organizational abilities of those responsible
for sport in the area.

Creativity requires an organization like the same project. Fan Zone should not remain
unused. If the matches start at 18 and continue intermittently for about 23 at a time these
breaks can broadcast continuously on the large outdoor screen advertising sponsors and
any other company wishing to advertise it, as well as the appropriate Office. At 16, before
the matches (especially on days of important games), you can use the stage for the
presentation of local bands, dance groups, amateur theater, competitions for children, local
cabarets.

So can use its own background and present them to the public.
The benefits of local action fan zones are very large. They are a better image, which could
include a sense of community and ties to the city. Financial benefits because the good work
of the organizers even that the party compares. On the revenue side we have the
advertising revenue the external and the large outdoor screen, proceeds to rent stalls in the
city center, the proceeds from the sale of alcohol sales, revenues from other sponsors.

The costs of the project: protect (some can take over guard duties of local) salary for
animators, technical services (some of them may assume the office staff), the cost of
broadcasting rights (if in the case of emissions on public television), the cost of energy (it
can determine the barter trade agreement for advertising), toilets rental costs, promotion
costs, design costs, the costs of sorting, possible prizes etc.

Optionally, can be sell the right to host such an event to an external company - lending
the scene, large screen and agreeing to conduct trade.



.  27, .1

301

Then, organizational issues, the buyer acquires these rights. The benefits for the city as
a spatial unit are the same.

Less important are the other ways of use the effect of UEFA EURO 2012. Their
importance is mainly due to strengthening of the attractiveness of a sporting event and a
sense of pride in being the host.

The organization of cultural events using the combination of football, referring to the
interior of the city events, leisure visiting supporters are those elements that are the duties of
local authorities. Sporting event is the only opportunity to show himself as a living area
sporting event. This allows residents feel in some way a part of this event.

All these actions affect the promotion of the city and the region relating to the sports
associations. Important here are also all local initiatives linked to sport and sporting event.
They all reinforce the message that the individual is socially responsible. They form the
basis for local pride, create a bond with the city, the region and are the starting point for
creating a tourist use of the individual values.

Such an understanding of promotion through sport requires organizational ability.
Reference is also made use of all available media to disseminate specific actions of
individuals.

In projects that use large sporting events, there is a need maximum commitment of
forces, resources, talents and energy. But all this makes the social effects of these actions
are visible and extremely positive.
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In scientific work the decision of problems of efficiency of a tax policy of the state is

considered as a necessary condition of competitiveness of economy.
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, .
Keywords: State tax policy, market economy, realization of interests of the people,

social-economic efficiency.
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The article highlights that the development of the Georgian economy at the current
stage, implies maintenance of the positive dynamics in the economic growth, which is
primarily related     to increase of the competitiveness of the national economy in the course
of overcoming the economic crisis. The obstacle to the national economy growth is the
limited markets and resources, which is complicated by the industrial competitiveness in the
world, caused by certain countries.

The authors believe that the realization of the innovative potential of global competitive
advantages of national economy requires formation of a new mechanism for social-
economic development through the major usage of the human capital , modernization of
competitive policy of the state as well as consolidation of the state, business and society.
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Keywords: national economy, competitiveness, macroeconomic policies
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.
Identified problems and the ways of development of state and private enterprise in

modern conditions, and also proposed that the improvement of the models of partnership
between the state and business with the purpose of increase of competitiveness of the
market of consumer goods and services.
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Keywords: state and private enterprise, the market of consumer goods and services,
competitiveness.
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Signs and causes of insolvency, bankruptcy types are considered. The stages of
formation of the Institute of bankruptcy in Ukraine are described. The main directions of
improvement of legislation on bankruptcy are determined.
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Keywords: Institute of bankruptcy, bankruptcy types, bankruptcy procedure.
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Main scientist’s visions at the forming and development of corporative relations are

analyzing. Role of corporative relations in finance system development are lightening.
Peculiarities of cooperation between joint stock companies and banks are opening.
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Keywords: stocks, corporative relations, securities, stock exchange, fictitious forming
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The problem of selection of monitoring indicators for evaluation of sustainability of
enterprises of Ukrainian dairy industry is researched in the article. The approach to
construction of integral indicator of sustainability is proposed.

: , , ,
.

Keywords: sustainability, diagnostic of sustainability, indicators of monitoring, integral
indicator of sustainability.
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, . 
 ( ),  –  ( ). 

, 
) ,  ( ). 

:  > .

, . 
 ( ),  – 

 ( ). , 
:  >  . 

 [4, . 35].
, 

. 
, 

. , 

, . 
, . ,

, , 
 1%,  –  50%, 

.
. 

.  «
» 

.  7 , 
,  7 .

 (  1 « »  2 « »)  2010 . 
 "

" (SMIDA). 
,  2010 ., , 

.

 « » [5].
:  "

";  " ";  "
";  " ";  " "; 

";  " ".
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:  " "
 18.11.2011 .); 

" (
 03.09.2008 .);  " " (

 15.07.2011 .); 
" (

 15.06.2011 .);  " " (
 31.03.2011 .);  "

" (  23.02.2011 .);
 " " (

 22.04.2010 .)
. 1  «

»  14 . ,
,  «

». , , 
 (

). , 
, .
 1.  «

» 
2006-2010 

1  "  " " 1,046 1,067 1,262 1,608 1,223 1,548 1,626

2
 "

" 0,577 1,157 1,294 1,031 0,980 0,893 0,893
3  " " 2,078 1,280 0,100 1,231 1,161 1,117 1,117
4  " " 1,066 1,893 2,096 1,196 1,409 1,177 1,177
5  " " -2,741 0,722 0,964 1,603 1,248 2,606 2,655
6  " " 9,696 1,077 1,436 2,619 1,245 1,288 0,732
7  " " 1,024 -0,056 1,474 2,151 1,478 1,670 1,084
8  " " -31,078 -59,456 0,553 1,234 1,038 1,741 1,741
9  " " 0,151 0,987 0,731 1,010 1,006 1,007 1,008

10  " " -4,583 0,898 1,122 1,376 1,041 1,156 1,156
11  " " 0,742 0,959 1,152 1,024 1,259 2,272 2,274
12  " " 2,367 1,360 1,281 1,749 1,941 2,024 3,520
13  " " 0,296 -1,505 1,176 1,174 0,728 0,900 1,225
14  " " 0,664 0,676 0,138 3,725 1,125 1,367 1,367

:  [6].

 ( )  ( ). 
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, 
. 

, 
. , 

.
,  « » 

, , . ,
, 

.
, , 

», 
,  « » [7, . 142]. 

 " "
. 1.

 – 0 0 0 0 0 0
 –  – 0 1 1 1 1
 –  –  – 1 1 1 1
 – – – – 1 1 1
 – – – – – 1 1
 – – – – – – 0
 – – – – – – –

. 1.  «
»  " "  2010 .

:  [6].
. 1,  « »,

. 
ij,  i – ; j – . 

:
ij = 1, ;
ij = 0 – , ,

 « », .
. 1 . 

,  " ",
 « » 

, .
 ( 23=0), 

 ( =1,157)  ( = 1,294), 
» . 

, 
 1.
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, 
,  « », 

 ( ),  ( ).
:

n

2i

n

1ij

*
ij

n

2i

n

1ij
ij

x

x
,

ij – , 
 j- ;

*ij – , 
 j- . 

 1;
n – ,  «

» (  7).
, 

 « » .
, , 

 21.
. 1,  " "

 13, =13. 
:

=  = 13/21  0,619 = 61,9%.
. 

. 2.
 2. 

 2006-2010 .

1  "  " " 14,3%  " " 9,5%

2
 "

" 61,9%  " " 19,0%
3  " " 76,2%  " " 19,0%

4
 "

" 57,1%
 "

" 4,8%
5  " " 4,8%  " " 28,6%
6  " " 71,4%  " " 28,6%

7  " " 33,3%
 "

" 23,8%
8 45,6% 19,0%

:  [6].
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 30%. 
 30%. , 

 30%, 
.

,  « » 
. ,  "

"  4,8%. . 

. ,  2011 
" 

.
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.
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. . 

.
The key requirements for selecting a model of optimization of capital structure of

industrial enterprise under condition of  market instability are analyzed in the article.
: , , , ,

Keywords: capital enterprise, model, cash flow, optimization, structure
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. , 

) , . 
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,  WACC, 
.

 –  (CAPM) 
, 

. 
. , 

) 
. , 

, 
. 

, 
.

, .
 ( , , 

) 

. .
, 

, . [2, c. 128-133].
,  (

), -

. 
, 

, 
, . 

, 
. 

.
, 

, 
 ( ,  2 « » 

 1 « »). , , 
, 

, 
.

, 

. , 
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 (
) 

. 
.

, , 
, 

.  ( )  15%
. 

 (
). 

, , ,
 ( ) 

. , 
 ( ),

. 
.

? 
 ( , 

).
, 

?
, 

,  23% ?
.

RN –  ( )  ( , , );
S –  ( , , );
PV –  ( );
ROO – ;
SA – ;
SZ – ;
SOO – ;
PO – ;
RO – ;
SF – ;
SO – ;
PZBT – ;
PP – ;
RPP – ;
PN –  / ;
A – ;
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D – ;
N – ;
k –  ( ) ;
ks –  ( ) ;
r – ;
g – ;
NP – ;
OVK –  ( ) ;
ZNV – ;
LZ – ;
KKB – ;
OSZ –  ( ) 

;
RMP – ;
VB –  ( );
T – , T=4;
t – , t [0, T].

.
1.  RN(t)  t 

RN(0)  k(t):
RN(t) = RN(0)*k(t), (1)

 k(t)  MS Excel :
«=1+ (-50;70)/100».

2.  S(t)  t 
 S(0) 

ks(k(t)):
S(t) = S(0)*ks(k(t)), (2)

 ks(k(t))  k(t) ,

:
ks(k(t)) = 0,6455 * k(t) + 0,3545.

 (2)  (SZ) 
 (SOO).

3.  ( ) PV  RN(t)
 t  S(t) :

PV(t) = RN(t) – S(t). (3)
4.  ROO ,

:
ROO(t)  = ROO(0). (4)

 (4) 
 (SA);  (RO);  (SO); 
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 (RPP);  (A);  (
)  (OVK); 

 (ZNV);  (LZ);  (
)  (OSZ);  (RMP).

.
5.  (PO)  t 

 PV(t)  ROO 
 (SA),  (SZ)  (SOO),

:
PO(t) = PV(t) + ROO (t) – SA(t) – SZ(t) – SOO(t). (5)

6.  SF(t) 
 KKB(t-1) 

 r :
SF(t) = KKB(t-1) * r, (6)

 r 
 15% .

7.  (PZBT)
 (PO) 

 (RO)  (SF)  (SO):
PZBT(t) = PO(t) + RO(t) – SF(t) – SO(t). (7)

8.  (PP) 
 (PZBT)

:
PP(t) = PZBT(t) * g(t), (8)

 g(t) – , 
:  2011 . – 23%;  2012 . – 21%;  2013 . – 19%;  2014 . –

16%.
, 

 (PZBT) , , 
PP(t) = 0.

9.  /  (PN) 
 (PZBT) 

 (RPP)  (PP):
PN(t) = PZBT(t) + RPP(t) – PP(t). (9)

10.  (D) , 
 ( ) :

D(t) = PN(t) + A(t). (10)
 D(t) = 0.

 (N), , , 
) ,  10. 

,  N(t) = 0.
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11.  ( ), 
, :

NP(t)  = NP(t-1) + D(t) + N(t). (11)
 (11)  D(t)  N(t)  «+», 

.
12.  (KKB) :

       KKB(t-1) – D(t),  D(t)<0,

KKB(t) =   KKB(t-1) – N(t),  N(t)>0  KKB(t-1) – N(t) > 0,

       0, .
(12)

,  (12) .  t 
 D(t),  D(t) 

 KKB(t). 
»  (12) ,  D(t) 
,  – . 

, 
. , 

 KKB(t).

1. . 
/  .  //

:
. – 2008. – .2. – .642-646.

2. . 
/ .   // 

. . : . – 2002. – 575. – .
128-133.
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.
The basic aspects of development of the strategic planning are considered in control

system by industrial enterprises on principles of multiple analysis for achievement of aims of
increase of efficiency of activity of industrial enterprises.

: , , ,
, 

Keywords: strategic planning, strategy, strategic alternatives, strategic platform,
strategic management
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.
The article analyzes an impact of the market concentration on the national economy

competitiveness. A necessity to change current antimonopoly policy approaches to a merger
control in order to improve competitive positions of Ukrainian companies at the domestic and
global markets.

: , , ,
.

Keywords: competitiveness, concentration, mergers and acquisitions, antimonopoly
policy.
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, , 
. 

, 
 93-  142- . , 

 1% .
,  2007–2009 . 

. . 1).
, 

- ,

.

 1.  2011 .

  
1 5,74 3 6,18 2 5,53 1 5,79
2 5,63 1 6,33 1 5,58 11 5,23
3 5,61 4 6,06 7 5,33 2 5,79
5 5,43 36 5,21 3 5,49 6 5,46
6 5,41 11 5,83 13 5,18 5 5,53
9 5,40 28 5,40 11 5,19 3 5,75

 10 5,39 21 5,60 5 5,43 12 5,17
18 5,14 23 5,57 17 5,09 17 4,93
41 4,46 56 4,70 30 4,61 57 3,64
55 4,31 59 4,68 77 3,99 67 3,51
66 4,21 63 4,61 55 4,19 97 3,24
72 4,18 62 4,64 76 4,00 114 3,04
82 4,00 98 4,18 74 4,00 93 3,29
105 3,77 106 4,03 118 3,42 100 3,19

* : The Global Competitiveness Report 2011-2012 [ ] //
World Economic Forum. Geneva, Switzerland 2011, pp. 16-17. :
www3.weforum.org/docs/WEF_GCR_Report_2011-12.pdf

., , , 
, 

, , 
 (CR-4)  50–55%. 

,  15% , 
[8, . 633; 9; 10]. , 

, , 
, , 
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, , 
. , 

, .
, , .  2010 . 

 12,5%  [6], 
.

. 1. 
* : 

. :
ukrstat.gov.ua/operativ/operative2005/ni/ind_rik/ind_u/2002.html
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.
The article explains the role of human development for country’s competitiveness in

knowledge economy. The comparison of human development and knowledge economy
concepts were proposed. The interdependence of human development level and knowledge
economy establishment was theoretically justified and empirically proved.

: , ,
, , .

Keywords: oncept of human development, competitiveness, knowledge economy,
human development, knowledge economy indicators.
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Methodology — KAM),   109 ,
   [7]:

1)   (The Economic Incentive and
Institutional Regime) - , 

, , , 
, 

.
2)   (Education and Human Resources) 

, , 
.

3)  (The Innovation System) –   
  , ,   ,

,   ,    
    ,   

 ( ,  , 
, .)

4)   –  (Information and
Communication Technology — ICT) - 

  ,      
.

 – 
.  (The Knowledge Economy Index - KEI) –

. 
 - , , ,

    -  
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The paper deals with approaches to the definition of the theoretical content of network
structures. Crucial prerequisites of such business organizations in the national economy are
considered.

: , , ,
, .

Keywords: partnerships, network structures, ompetition, cooperation, globalization.
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.
This article defines the role of program-target method in overcoming the crisis at the

enterprises. The main types of targeted programs of investment in industry. The problems of
programming in modern conditions and measures to increase efficiency are considered.

Keywords: target complex programs, program-target method, the investment activity.
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The article explores the mechanism of formation and implementation of innovative

business strategy; proposed matrix method of choice of enterprises innovation strategy,
based on the determination of the total integral indicator of the innovation potential and of
the integral adaptability indicator of innovation activity potential.

: , 
, , , 

.
Keywords: an innovative strategy, mechanism of innovation strategy, innovative

alternative strategies, innovative potential, indicators of innovative potemtial, innovative
development.
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The essence of the factors that influence the volume and expenses structure.

Classification of factors on various grounds and determined their impact on the performance
of domestic enterprises.

: , , ,
, .

Keywords: expenses, classification of expenses, competitiveness, management,
impacts to expenses
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In this article is considered a complex method of estimating the economic efficiency of

corporate governance with an emphasis on qualitative and quantitative evaluation methods.
The main categories of risk management. Investigated the internal mechanisms of corporate
governance and prompted an analysis of economic activity through an assessment of its
financial condition.

: , 
, , .

Keywords: corporate governance, methods of assessment of corporate governance,
bankruptcy, equity.
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.
The purpose, task and economic role of functioning of integrated structures  in the

system of the national economy of Ukraine are determined in this article. This response of
assets of integrated structures  and their specific gravity in different industries are
performed. The directions of their functioning are defined in the conditions of globalization
and sharpening of competitive activity.

: , , , 
, , , , 
.

Keywords: globalization, integration, national economy, integrated structures,
competition, taxation, foreign investment, enterprise environment.
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This article investigates results of activity of international companies dealing in food

industry and asses potential impact of management on financial indicators of such
companies. .

: , , 
Keywords: management, rational decisions, effectiveness
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,  (  1).
 1. , 

Yum! Brands, Inc

,  37000
 110  "KFC", "Pizza Hut", "Taco Bell",

"LJS", "A&W".
McDonald's
Corporation  "McDonald's" (32737  117 )
Papa John's
International Inc.

,  " "  50 ,
3034  "Papa John's"

Domino's Pizza Inc.
, 

 (9351  65 )
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.
 2. 

2010 ., . 

Yum! Brands, Inc 11343 1769 1158
McDonald's Corporation 24074.6 7473.1 4946.3
Papa John's International Inc. 1126.4 86.7 55.4
Domino's Pizza Inc. 1570.9 227.7 87.9

 3. ,  2010 ., . 

2010  2009  2010  2009  2010 2009
Yum! Brands, Inc 8316 7148 3588 3266 4728 3882
McDonald's Corporation 31975.2 30224.9 25143.4 22854.8 6831.8 7370.1
Papa John's International Inc. 415.9 393.7 208.7 208.7 207.2 185
Domino's Pizza Inc. 453.7 460.8 1774.7 1671.5 -1321 -1210.7

 McDonald's Corporation 
, , . 

, . 

, , 
 (  4)

 4. .

Yum! Brands, Inc 15.60% 10.21% 14.98% 0.588621439 29.83% 44.32%
McDonald's Corporation 31.04% 20.55% 15.90% 1.48751425 67.11% 77.17%
Papa John's International
Inc. 7.70% 4.92% 13.69% 2.569636136 29.95% 51.56%
Domino's Pizza Inc. 14.49% 5.60% 19.22% 6.924840203 -7.26% 376.84%

17.21% 10.32% 15.95%    2.89 29.91% 137.47%

15.05% 7.90% 15.44% 2.03 29.89% 64.36%

 4 ,  McDonald’s Corporation 
,  Domino's Pizza Inc. 

.  , 
Domino's Pizza Inc. , 
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. ,
 2010 .

,  McDonald’s 
 S&P 500, 
 ( ) (  7).

 7.  2001 –  2011 , %
/ 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010

27.12.11
MCD -21.49 -38.36 56.9 31.33 7.27 34.43 36.27 8.33 3.7 26.55 27.74

»
-2.9 -19.87 42.62 34.87 5.03 21.73 4.74 -12.41 19.45 35.38 23.87

S&P 500 -11.89 -22.1 28.68 10.88 4.91 15.79 5.49 -37 26.46 15.06 1.08

 7 , 
 McDonald’s Corporation, 

»,  Morningstar, Inc  S&P 500. 
.

, 
  . 

 3% . 

, . , 
,  3%.

, 
 (  8).

 8. ,  2001-2011 .
, % , %

Donald’s 15.69727 27.4833 0.46
 « » 13.86455 20.4815 0.53

S&P 500 3.396364 20.1109 0.02

, , 
.

 (  9.)
 9.  2001-2011 .

McDonald's  S&P 500
McDonald's 755.33 447.483 348.75

 « » 447.48 419.492 348.36
S&P 500 348.75 348.361 404.45
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, 
 (  10).

 10.  2001-2011 .
McDonald's S&P 500

0.5 0.5 0
0.5 188.83 111.871 0
0.5 111.87 104.873 0

0 0 0 0
300.7 216.744 0
22.75 14.78

 9 ,  50% 
McDonald’s Corporation, 50%  « »  0%  S&P 500. 

 14.78%  22.75%.
, 

, 

, , 
 (  1)

 1.  2001-2011

.
, , .

, 
, 

. 
 14,15%,

 20,86%  0.53. 
 15.55%  McDonald’s  84,45% 

».  0.00414 
 « » (0.53460  0.53046). , 
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, 
, ,

.
, 

 2003 .  2003  McDonald’s
,  « -

».  –  (Jim Skinner)  2004 
 (Chief Executive Officer) .  

, , 
 [4].

 2003  2011 
 (  11).

 11. ,  2001-2011 
, % , %

Donald’s 25.84 17.04 1.52
 « » 19.48 17.65 1.10

S&P 500 7.93 19.29 0.41

 2003-2011 
McDonald’s Corporation. , 

 2001-2011  (  12).
 12.  2003-2011 .

McDonald's  S&P 500
McDonald's 290.40 189.48 140.92

 « » 189.48 311.56 267.30
S&P 500 140.92 267.30 371.99

. , 
 (  13).

 13.  2003-2011 .
McDonald's S&P 500

0.5 0.5 0
0.5 72.60 47.37 0.00
0.5 47.37 77.89 0.00

0 0.00 0.00 0.00
119.97 125.26 0.00
15.66 : 22.66
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.  2 , 
 25%.

 2.  2003-2011 .
 2  2003-2011 , 

, 
 3%.  « » 

. ,  19.48%
 « ») , 

 55.6%  McDonald's, 13.81%  « »  30.59%
 S&P 500. , 

85.15%  McDonald’s  14.85%  « ». , , 
 2003-2011 , 

 McDonald’s Corporation,  « »,
 2001-2011 . , 

 2003  (  3).
 3 ,  2003 

 ( ). 
. 

,   McDonald’s Corporation . 
3 ,  McDonald’s , 

,  2003 ,  « ». ,
, .

, , . 
 beta (  14).
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 3. .

 14.  beta  McDonald’s Corporation .
 , 2001-2011  , Beta 2003-2011

McDonalds  " " 0.97 0.60
McDonalds  S&P 500 0.78 0.38

 beta , 
 (  8)

 (8)
 14  beta , 

. ,  2008 , 
S&P 500  « »  -37%  -12.41% , 

 McDonald’s Corporation  8.33% .
,

, 
 2003 . 

, , , 
. 

,  McDonald’s.
, 

, : 
Plan to Win ( ),  5P: People, Products, Place,
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Price, Promotion ( , , , , ) 
 [5]. 

 [6]. 
 (Chief Executive Officer) , 

. 
 (Chief Operating Officer) [7]. ,

 McDonald’s Corporation
.

1. . : .  / . – .:
, 2004. – 310 c.

2. . . / . - :
", 2008.-456 .

3. . . 
: ... . : 08.03.01 / 

; . . - ., 2006.
- 439 .
4.  McDonald's Corporation  2010 
5. Cramer M. The Emerging Role of Operations Research at McDonald's/ Mike Cramer.
OR/MS Today, August, 2008.
6.  McDonald's
Corporation  2010 
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. , .

. . 

  
 ( ) 

. , 

.
In article results of research concerning influence of corporate social responsibility

(CSR) actions undertaking on competitiveness of the small and average enterprises are
systematized. It is established that socially responsible enterprises get more advantages in a
kind material and non-material assets in the long-term period.

: , 
, .

Keywords: Corporate social responsibility, small and medium-sized enterprises,
competitiveness.
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.
The analysis of going near a concentration and consolidations of bank capital, which

exist in the world, and also determinations of prospects of consolidation of bank sector of
Ukraine, is examined  in the article.

: , , , . .
Keywords: jars, consolidation, concentration, confluence. absorption.
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, , 
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, .
 ( ) 
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. , 
, , 

.
, , :

, 
;

;
;

;
;

 .
, 

.

, , 
 (6,1 %),  (1,3 %), 

 (5,5 % )8, .
, . 

,  ( . 1.)
 [2,3],  ,

, , 
. , 

, 
. 

 ( ) ,  2 + 2 = 3 ,
 2 + 2 = 5 .

:
– , ;

8 :  2002 . [25].  –  Fitch-
IBCA, , , ,  1,6-1,8 %, ,

 – 3,1-3,5 %. ,  – 
 2-4 %. , 

 ( )  2002 . 
18 %,  – 13,2 %,  – 6,4  8 %  [5].
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