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e8eb-calim xypHany: http://comstudies.org

«AKTya/lbHi MUTAHHSI MAacoBOI KOMYyHikaniD» — ¢axoBe HaykoBe BHIaHHS HaBuambHO-HayKOBOTO
IHCTUTYTy >XypHajicTukn KuiBCbKOro HamioHaJbHOTO yHiBepcuTeTy iMeHi Tapaca IlleBuenxa. XKypran
myOJIiKye OpHriHaNbHI, 3aKiH4eHi pPoOOTH 3a pe3yiabTaTaMH IOCTIDKEHb i3 MacoBOi KOMYHIKAIii, o
BimoOpaXkaroTh CyJacHi TEHCHIII] pO3BUTKY Tramy3i B YKpaiHi Ta CBiTi, 3aKOHOMIPHOCTI, IPOLECH, CTPYKTYPH
Ta (OpPMH MacOBOKOMYHIKAIIMHUX BimHOCHH. IlpiopnTeT HamaeThCsl aKTyaJbHUM JUIS YKPAiHCBKOI Ta
CBITOBOI aymuTOpii JOCITIUKEHHSM MAaCOBOKOMYHIKAIIMHUX TPEHAIB y PO3BUTKY TEXHOJOTIH, Menia,
KYpHATICTUKY, BUJABHUYOI CIIPaBH, pPEKJIAMH, 3B’S3KiB 3 TIPOMAJCHKICTIO, COIiaidbHOI iH(opmaTHKH,
JIOKyMEHTO3HAaBCTBA, 6101i0TeK03HABCTBA TOMIO. TaKoXX XKypHAI IPYKy€ PeleH3ii Ha KHUTH B TAITy31 MaCOBHX
KOMyHIKaiif, [0 BHINUIM APYKOM BIIPOAOBXK OCTAHHIX JBOX POKIB. AYAMTOPisi XypHATy BKIIOYAE
HayKOBIIiB, BUKJIQ1a4iB, CTyJCHTIB, MpodecioHaniB y ramy3i Meaia Ta KOMyHIKaI[ilf, a TAKOXX OIMPOKE KOJIO
YUTadiB, SKI I[IKABIATHCA CYYaCHHMH TEHACHMISMH PO3BHTKY KOMYHIKaIiHHOTO mpocTopy. JKypHan
BkiroueHo 10 «Ilepemiky HaykoBrx (paxoBUX BHIaHb YKpaiHH, B SKUX MOXYTh ITyONiKyBaTHCS Pe3yIbTaTH
JCepTALifHUX poOiT Ha 3100y TTS HAYKOBUX CTYTICHIB JOKTOpa HAayK, KaHAWAATA HAyK 1 JOKTOpa (iocodii».
Kateropist «b».
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Pexomendosano 0o Opyky e6uenow paoorw HaguanbHO-HAYKOB020 [HCIMUMYNLY JHCYPHATICIUKU
Kuiscokozo nayionanvnozo ynieepcumemy imeni Tapaca Llesuenxa (npomoxon Ne 8 6io 15 epyous 2021 p.).
Yci npasa sacmepesiceno. Ilocunanns na mamepianu uoanus nio yac ix yumyeanus 0608 A3Ko8i.

AKTyaJbHi TUTaHHSI MacOBOI KOMYHikanii : HaykoBuii )xypHau / TonoB. pex. B. B. Pi3yn;
HapuansHo-HaykoBuii iHcTUTYT XypHanictukn KHY imeni Tapaca [lleBuenka. Kuis, 2021. Bum.
30. 84 c.

Eruka nyoaikamiii

Kyprnan «AxTyanbHI TIMTaHHS MacoBOl KOMYyHIKamil» KepyeTbc CTHYHUMH HOPMaMH,
pexomennoBannmu «Komiterom 3 ermkm myOmikamii» / Committee on Publication Ethics (COPE).
OzHaifomMuTHCsT 13 BIiONOBIAHUMH  TpaBWIaMH  MoOXKHAa  Ha  odimiiHomy  caiiti  COPE:
http://publicationethics.org. OxpimM TOro, peKOMEHIYEMO O3HAHOMMTHCS i3 MpaBWIIAMK €TUKH ITyOiikamiii,
PEKOMEHI0BAHUMH BUJABHULITBOM «Elsevier» - Publishing Ethics Resource Kit:
http://www.elsevier.com/editors/perk.

ABTOpH BiNOBiaJIbHI 32 OPUTIHAIBHICTH TOJAHNX HIMH PYKOIIHCIB, SIKi HE OBUHHI MiCTHTH IDIariaTy
1 He TOBHMHHI OyTH OIyOTiKOBaHI paHille B IHIINX BUAAHHAX. Bei pykonucn micist HaaxoMKeHHS 10 XKypHAITY
MIPOXOAATH NEPeBipKy Ha ImrariaT. Pa3om i3 pykonmcamu ctaTeil aBTOpH HaJCHIAIOTH CYHPOBLIHUM JIHCT, y
sikoMy (1) 9iTKO BKa3yIOTh CBOIO 3T0/y Ha ITyOJIiKamilo CBOET CTATTi y HAIIOMY JKypHAJI Ta HOTO eJIEKTPOHHHUX
BepCisx 1 (2) miATBEPIHKYIOTH, IO CTATTS MapaJIeNIbHO He OyIa HaAicJIaHa 0 IHIIHX XXypHANTIB, a BIIOMOCTI,
BUKJIA/ICHI B Hili, He Oy paHime omyOIiKoBaHi.

Penaxmis )KypHaiTy rapaHTye, IO KOXKEH PYKOIINC PO3TIISIA€ThCS HEYIIEPEMKEHO, HE3aIeKHO Bif CTaTi
aBTOpa, HOro pacy, HaIlliOHAJIBHOCTI, BIPOCTIOBITAHHS, I'POMA/STHCTBA 1 T.II.

IoniTuka penensyBaHHs

VYci cTaTTi NpoXOAATh NPOIEAypPy MOABIITHOTO «CIIMIOT0» PEeLeH3yBAHHS HE3AICKHUMH €KCIEPTaMH,
SIKMX TIPU3HAYa€ PEeKOJeris 3 uncia (axiBIiB y BiANOBiAHIM HayKoBil ramysi. OctaTodne pilIeHHS IOT0
ImyOrTiKamii 99 BiIXWJICHHS CTAaTTi PHUIIMAE TOIOBHUM PEIAKTOD, SIKUH KEPYEThCS Y CBOIX HiX BUCHOBKAMH
penenseHTiB. [logaroun cTaTTIO, aBTOPH MOXKYTh ITOIIPOCUTH BUKIIOUHUTH 31 CIIMCKY MOJJIMBHX PEICH3CHTIB
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He OuTbIIe [BOX BUCHUX ab0 JBOX BHIHMX HAaBUAJIBHUX 3aKIaiB. IIpomemypa pernieH3yBaHHS MOXE TPUBATH
10 8 THXKHIB, 3aJIEKHO BiJl 3aBaHTaKEHOCTI PEIICH3EHTIB Ta TEMAaTHKH cTarTi. Pepakimis indopMye aBTopa nmpo
3ayBa)KE€HHS PEIICH3EHTIB Ta PIIICHHS PO MPUIHATTSA MaTepiary 10 ApyKy abo BiAMOBY B myOumikarii. Y pasi
TIO3UTHBHOTO PIMIEHHS PEIKOJIErii, aBTOp YHOCHTH BiATIOBIAHI IPAaBKHU Ta HAJICHIIAE 0 PEIAKIII] OCTAaTOUHUI
BapiaHT MaTepiany. Bunpasienuii BapiaHT pyKOIUCY MHiIIHUCYETHCS aBTOPOM 1 perieH3eHTaMu «J{o ApyKy», i
MOAANBIINM 3MiHaM He mijusrae. [Ipu 3aTBeppkeHH] 3MiCTy HOMepY >KypHAITy PEIKOJIETis KepYEThCS TaTO0
HAQ/IXOKEHHSI OCTAHHBOTO BaPiaHTY CTATTi.

HayxoBii, sxi 6a)karoTh JOIYHIUTHCS [0 YHCIIA PEICH3CHTIB XKypHAITY «AKTyaldbHi MHUTAaHHSI MacoBOi
KOMyHIKamii», TOBHHHI MaTH HAyKOBHI CTYMiHb Yy BIIIOBIIHHUX TaTy3saX HAyK, HAISKHUN TOCBiX poOOTH Ta
BHCOKY peITyTamilo B akaJieMiTHOMYy cBiTi. CBOi pe3toMe MOKHA HaACWIATH [0 peJaKiii KypHaly Ha e-mail:
comstudies@ukr.net.

Cnncok peneH3eHTiB

Becc ¥0e Bawnr, PhD (komynixayis), cmapwuii guxnaday Llxonu komynikayii banmucmcvkozeo ynisepcumenty
ToHKOH2a, 8UKAAOAE KYPCU NPO 2100aNi3ayito, MOL00b i Media ma dcypHaricmuky danux, I onkone, Kumaii.

Bonnap IOpiii BosoaumupoBuy, k. noaim. ., 00y., 3a6idysau kagedpu coyianvhux Komyrikayit Incmumyny
orcypranicmuku, Kuigcokuil Hayionanvruil ynieepcumem imeni Tapaca Illesuenka; Kuis, Yxpaina
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orcypranicmuku, Kuigcokuil Hayionanvruil ynieepcumem imeni Tapaca Illesuenka; Kuis, Yxpaina

3eainceka Hanist BitaniiBua, 0. gpinon. 1., npog., 3asioysau xagpedpu mediaxomynixayiii Yrpaincokoi axademii
opykapcmesa, JIvgis, Yxpaina

KoBTyH Tersina BanentuniBua, k. ginon. H., 0oy., kagheopa pexiamu ma 38 A3Kig 3 2poMadcokicmio, lncmumym
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Hopdivonyu Oasra JleoniniBua, 0. noxim. u., npog., Incmumym acypuanicmuxu, Kuiscoxuil nayionansnuil
yrieepcumem imeni Tapaca Illesuenka; Kuis, Ykpaina

Kpicti Pomki, PhD (komynixayis), npogpecop Lllxonu scypuanicmuxu ma macosoi komyniayii im. Yonmepa
Kponxaiima, Ynieepcumem wmamy Apizona, Dinixc, Apisona, Cnonyyeni [Illmamu Amepuku, € ekchepmom iz
Mmediazpamomuocmi

Cunopenko Hataniss MukoaaiBua, 0. ginon.n., npog., 3a6ioysau kagedpu icmopii scypranicmuru, Incmunmym
orcypranicmuku, Kuigcokuil Hayionanvruil ynieepcumem imeni Tapaca Illesuenka; Kuis, Yxpaina

Tepemko Bacuias IBaHOBUY, 0. H. i3 cOy. KOM., npog., 3a6i0ysay Kagpedpu 6u0a8HUYOI cnpasu ma pedazyeanHs,
ITnemumym owcypranicmuku, Kuiscoxuii Hayionanvruil yHisepcumem imeni Tapaca Llleeuenxa; Kuis, Yxpaina
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Oeporcasnuii ynigepcumem,; Cymu, Yrpaina
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Kuis, Ykpaina
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Yxpaina
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Abstract

A monograph of a group of researchers whose work was funded by the National Research Foun-
dation of Ukraine in 2020-2021 was recently published:

Rizun, V., Havrylets, Y., Ivaskevych, D., Petrenko-Lysak, A., Popov, A., Tukaiev, S., & Yachnik,
Y. (2021). Stressogenic elements of the latent impact of real media reports on the COVID-19
pandemic on social groups (experimental study) [Monograph]. Academy of Ukrainian Press.
https://www.researchgate.net/publication/356732051 Stressogenic_Elements_of the Latent Im
pact of Real Media Reports on the COVID-

19 Pandemic on Social Groups experimental study

The results of the experiments led researchers to unexpected, debatable conclusions: hoping to
identify stressful units of media messages, the researchers faced the fact that certain elements of
messages acquire signs of stress depending on the socio-psychological status of the perceiver
(audience member). I.e., the elements of the messages themselves were indifferent to stress, they
were made so by the communications themselves, depending on their condition.

We present a fragment of the text of Chapter 4 "Discussion” of the monograph (pp. 118-120) both
in the original and in Ukrainian translation and invite you to discuss this fact. The metaphorical
expression of the statements "media influence", "media affect people, society" has become obvious
to researchers: influence should be understood as the reaction of the communication to the message
and its elements. With this approach, everything falls into place - the media influence not because
they have some energy, the power to act on people (this is a figurative expression!), but because
people have the energy and power to perceive the elements as they see them and feel.
KEYWORDS: COVID-19, latent influence, stressfulness, influence elements.
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PE3IOME

Hemonasno Buiinnia qpykom MoHorpadist rpynu gociifHukiB, podoTa skux y 2020-2021 pokax
¢inancyBanacst HanionansHIM (OHIOM JOCTIKEHb YKpaiHH:

Rizun, V., Havrylets, Y., Ivaskevych, D., Petrenko-Lysak, A., Popov, A., Tukaiev, S., & Yachnik,

Y. (2021). Stressogenic elements of the latent impact of real media reports on the COVID-19
pandemic on social groups (experimental study) [Monograph]. Axademis ykpaincokoi npecu
[Academy of Ukrainian Press].

https://www.researchgate.net/publication/356732051 Stressogenic_Elements_of the Latent Im
pact_of Real Media Reports on the COVID-

19 Pandemic_on_Social_Groups_experimental _study

Pe3ynbraTi eKcriepMMEHTIB NPUBEIH JOCTIIHHUKIB 10 HECIOJIBaHUX, JUCKYCIHHUX BHCHOBKIB:
CHOIBalOYHCh BUAUIUTH CTPECOTCHHI OJIMHMUII MeialloBi IOMIIEHb, TOCIITHUKA 3IIITOBXHYJIHCS 3
(axTOM HaOYTTS THMH YH IHIIMMH eJIeMEHTaMH HOBITOMJICHb O3HaK CTPECOTCHHOCTI 3aJIEXKHO BijT
COLIIAJIBHO-TICXOJIOTIYHOTO CTaTyCcy TOTO, XTO CHpHiiMae (komyHikara). ToOTO eneMeHTH
TIOBIZIOMJICHb caMi COO0I0 BUSIBHIINCS iHAN(EPEHTHUMH III0J10 CTPECOT€HHOCTI, iX TAKUMH POOHIIH
caMi KOMYHIKaTH 3aJIeXHO BiJ[ CBOTO CTaHy.

IMonaemo ¢parment Tekery posniny 4 «uckycis» monorpadii (crop. 118-120) sk B opurinaii,
TakK i B epeKIIajii yKpaiHCHKOIO Ta 3alpOLIyeEMO 10 00roBOpeHHs 1boro (akty. MertadopuyuHicTh
BHUCIIOBJIIOBaHb «MEJIiaBIUIMBY», «MeJlia BIUIMBAIOTH Ha JIIOAWHY, CYCIIBCTBO» JUISl JOCTIIHHKIB
CTajia OYEBHUIHOIO: ITiJl yIUIMBOM Tpeba po3yMiTH peaKililo KOMyHiKaTa Ha MOBIIOMJICHHS Ta HOTo
enemeHTH. [Ipn TakoMy migxoxi Bce CTae Ha CBOI MicIisl — Melia BIDIMBAIOTh HE TOMY, IO Yy HUX
3aKJIaJIeHO SIKYCh €HEprilo, CHIIy JisITH Ha JitojieH (1ie oOpa3Huii BUCHIB!), a TOMY, 11O JIFOAW MAlOTh
SHEeprilo Ta CHTy CIIPUHMaHHS €JIEMEHTIB TAKUMH, IKUMH BOHH iX 0a4aTh Ta Bi4yBalOTh.
Kuarouosi cioBa: COVID-19; naTeHTHHIA BIUIUB; CTPECOTCHHICTD; CJICMCHTH BIUIHUBY.
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Cawmi coboro cnosa Hi020 He 3Ha4amb, ixHa
CUIA 6 20106AX | CEPYAX KOMYHIKAMIG.
Coopmytime apmiro Hacmpaxarux a0oetl — i
KOJiCHE CI08O OJis HUX Oy0e MPUBOICHUM.

OTtpuMaHi pe3yibTaTu eKCIIEPUMEHTY, SIKi YaCTKOBO JISITJIM B OCHOBY MOHOrpadii, Ta IXHiH
aHaJIi3 3aCBiTYMB, III0 CTPECOTEHHICTh EJIEMEHTIB MEIiaroBiJOMJICHb a0COTIOTHO HE 3aJI€XKHUTh Bif
IHTEHII KOMYHIKaHTa, BOHA HE € a0COJIIOTHOIO BEJIMUYMHOIO, a BUCTYMAE (QYHKITIEIO €TIEMEHTA, SIKY
BiH HaOyBa€ 3a NMEBHMX yMOB (PyHKIIOHYBaHHS LITOTO MEAIalOBIOMIICHHS 1 Oe3mocepeqHbo
3aJIEXKHTh BiJ] COLIAJIbHO-TICMXOJIOTIYHOTO CTaHy KOMyHikara. Tomy Oy/b-siKi 3alyMn Me1ifHHUKIB
TIOJIMIIATH Y1 3pyHHYBaTH HACTPil ayIUTOpii HIOWTO crienianbHO MigiOpaHuMu 3ac00aMu TEKCTY
MOXYTbh 3a3HaTH Kpaxy, OCKUIbKM HaBiTh HaWHEHTPaJIbHINI 32 KOHOTAII€I0 TEKCTOBI €IEMEHTH
MOXYTh CTaTH BHOYXOBHMH JUI ayAWTODIi, SIKIIO ii 3aHypUTH B TMOTPiOHI U OTpUMAaHHS
BIZMOBiTHOTO e(heKTy YMOBH abo Mepe] UM JOBECTH ayAWUTOPIiIO 0 HEOOXiJHOrO eMOLIHHOTO
piBas. Te, m0 MM Ha3MBAaEMO EMOIIHHO-EKCIIPECHBHOIO JIEKCHKOIO, - I€ JIMIIE KOHCTATaIlis
pe3ynbrary 0araTopazoBOi OLIHKM Takol JIEKCHKH 3a NMEBHUX OOCTaBHH, B SKMX Haifyacriie
(¢yHKIIOHYBaJIa Taka JEKCMKa 1 OTpUMyBaja BiANOBIAHY HEraTHBHY YW IIO3UTHUBHY OLIHKY
ocobamy, 1m0 nepedyBald y TO3UTHBHOMY YHM HETaTUBHOMY HacTpoi. SKmo momicTury,
HAaIpHKJIIaJ, JJAHINBI CIIOBA y CHPHUSTINBI U1 KOMYHIKaTiB YMOBH 1 pOOUTH Iie MOCTIHHO, TO TaKi
CJIOBa MOKYTh HaOyTH iHIIO KOHOTaNii 1 MepelTH MpHHANMHI y po3psi]l BIAHOCHO HEHTpaIbHUX.
Besmnepeuno, 151 Te3za norpedye MoAaIbIIoro eKCIepUMEHTAIFHOTO JOBEICHHS.

BuCHOBOK: SIKIIIO MEIOIMHUKH CTaBJISATH 3a 3aBJAHHS CBOIM KOHKPETHHM IOBIJOMJICHHSM,
CIO)KETOM TOIIIO BUKJIMKATH TPUBOTY Y JIIOJIEH, IKi HE 0a’KaroTh BAKLIIMHYBATHUCS 1 HApa)KAIOTHCS Ha
CMEpTENBEHUN TIepedir XBOpoOH, MOTPIOHO Teped MM TOBIIOMIICHHSM YH CHOXKETOM ITOJNATH
MarepiaiH, sSKi MOCKITIOIOTh TPUBOTY. TPUBOXKHICTB 3100yBa€ThCS 32 IPUHIMIIOM CHIKHOTO KOMY:
KOXKHUH HAacCTYITHHMH Marepiajl cipuiiMaTUMeThes OiTbIn TPHBOXKHO Ha (hoHi momnepernHboro. He
MOTPiOHO aOCOIOTM3YBAaTH TEKCTOBI E€JIEMEHTH IIOMO IXHBOI BHYTPILNIHBOI CIIPOMOXKHOCTI
BUKJIMKATH Tl UM iHIII peakuii B ayAUTOPii; HE BiJ BHYTPIIIHIX 3HAYCHb €JIEMEHTIB 3aJIC)KUTD IXHS
CIPOMOXHICTb, @ BiJl yMOB CIPHIMaHHS 1 BiJ TUX, XTO 1X clpuiiMac.

HeoOxiHO MPUIMHUTH TEOPETHYHI PO3MOBH IPO TOW UM IHIIMH XapakTep MpsSMOTO BIUIUBY
Melia Ha COLiyM 3a 3ayMOM KOMYHIKaIliHHIX TEXHOJIOTIB. AJle MOTPiOHO CEpiO3HO TOBOPUTH PO
TOTOBHICTh 1 MIATOTOBKY COLiyMy 1O MOTPiOHOTO, 3aJyMaHOro, 3allJIaHOBAHOTO TEXHOJOTaMH
CIO)KMBaHHS Mefia.

[luM BHCHOBKOM MH HE XOYEMO 3pYHHYBAaTH CHUCTEMY, 30KpeMa, MOBHOI IiJIrOTOBKH
MeniiHMKIB (ITOOyIyHMO BHCIIOBIIOBAaHHS 3 TaKUX €JIEMEHTIB JUIi OTPHMAaHHS 3a/aHOTO
MeniaedekTy!), a TaKOXX CTapaHHS PEAAKTOPIB HACUTUTH TEKCTH HIONTO OTPIOHUMH €IeMEHTaMH,
SIKI OJJHO3HAYHO BUKOHAIOTH 3a/IaHy JIOCBIIOM BJKHMBAaHHSI IIMX €JIEMEHTIB, 1110 3a(iKCOBAaHO Yy TXHIX
3HaueHHAX, QyHKUiI0. be3nepeuno, kanitanizoBaHnil MOKOMIHHAMHI IOCBIJ BXKHBAHHS TEKCTOBUX
OJIMHHMIIL PI3HOTO PiBHS POOUTH iX BapTICHUMH I BapTHMH II0/I0 IIILOBOTO BUKOPUCTAaHHSA. Mu
LIBOTO HE 3amepeuyemMo. MU JIuile eKCIEpUMEHTAIBHO JTOBOJIMMO, IO, CKaXiMO, CIIOBHHKOBI
3HAYEHHS — HE MaHalesl BiJl HEMPOTHO30BaHUX KOHOTAIIH, 0 CKa3aHe cJI0BO Moxe (!) BUKOHATH
nepetoadeHy poib y CIUIKYBaHHI, ajle He3aBXIH 1 HECTOBIICOTKOBO ISl BCIX OJTHAKOBO, OCKIJIBKH
3HAYEHHS PYXJIMBIi, TMHAMIUHI, HEOOMEXEH] CIIOBHHKOBHMH HOPMaMHM; BOHH HE 3aBXIHU TaKi, sK
MH 3BHKJIM NP0 HUX OyMatd. Byzap-sike cioBo, OyIb-sIKMA TEKCT, OyAb-sIKE ITOBiIOMIICHHS
HeoOXiHO npodeciifiHO OLIHIOBATH 3 TOYKH 30py TOTO, A€, KOJIH i KUM BOHO Oyzae CrpHiMaTucs,
a He abCOIIOTH3YBaTH HOTO BHYTPIIIHE 3HAUYCHHSI.

3 wmi€l TOYKM 30py Maike HEMOMIIMBHM € BHUPOOJIEHHS NPUTOMHUX DPEKOMEHIALIN s
CHOXKMBAUiB 1 KOPUCTYBaUiB MEAIaPOIYKTy 3 METOIO OCHIICHHS IXHBOT IICUXOJIOTIYHOI Oe3rekny,
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3aro0iraHHsl HEraTMBHUX BIUIMBIB Mexia. [latm mopamy — He ciyxaiite paaio, HE IHBITHCS
TEJICBI30p, HE YUTAITE ra3eT Ta iHTepHEeT-MaTepiaiiB, — e Hidoro He nopaanTu! IcHye 3B's130K Mij
COLIIAJIbHUMH THIMaMH (MEJiaHEeaKTUBHHUX 32 aHKETYBaHHSIM, HU3bKHM PIBHEM TPHUBOXKHOCTI 3a
TECTyBaHHSIM) 1 HU3BKHUM pIBHEM TpPUBOTM IIOAO OLIHKH €JeMeHTiB TekcTy. CTOCOBHO
MeiaayinTopii Ta MiJBUIIECHHS PiBHSA 11 MeaiarpaMOTHOCTI, BapTO 00paTy TaKTHKY ITOUIMPEHHS
3HaHb IPO PU3UKH MEiaclIOKUBAHHS 3 THM, 1100 Me/IiacIioKuBadi cami poOMIIM BUCHOBKH IIPO
JIOLUIBHICTE 1 PIBEHb PETYJIIOBAHHS CBOEI MEiacHOXMBAIBKOI ITOBEIIHKH, Opasu Ha cebe
BiJINOBiTAJTEHICTH 38 PU3UKHU MOTPATUISTHHS TTiJT HETaTUBHUNA MeAiaBILIHB. JIJIs IIbOTO Y JOCTYITHIH
¢opMi TOTPIOHO MOIIMPIOBATH pE3yNbTaTH MOMIOHUX EKCIEePUMEHTAIBHUX JIOCTIDKEHb Y
CYCHIJIBCTBI...

VY 1uraHi miArOTOBKM PEKOMEHAALIN Ul CYCHUIBCTBA IIOJI0 CaMO3aXHCTy BiJl HETATUBHOTO
BIUIMBY MeJlia OCHOBHOIO TIOPaJIOI0 € i Mae OyTH ITOCHIICHHS CBOTO «IICHXIYHOTO» IMYHITETY,
BUPOOJIEHHS IICHXOJIOTIYHOI Ta KOTHITUBHOI CTIMKOCTI 10 3apa)KeHHsS MEAIHHOIO iH(pOpMaIiero.
Menia poOJATs HEraTUBHUMA BIUTUB HA TUX JIFOJCH, SIKi O IFOTO TOTOBI 1 BOTO 04iKyrOTh. Cami
c000I0 MeTiaroBiIOMIICHHS € iIHIN(EePEeHTHIMH I10/I0 BIUTUBY, HE BOHU NIEPETBOPIOIOTHCS Ha 3aci0
BIUINBY, 1Ie MU iX poOMMO TakuMmu. BuciiB «Mezia BIUIMBAIOTEY» - HE Oijble HiX MeTadopa, sika
YacTO CTa€ MPEeIMETOM JIOCHTIPKCHHS 1 NPU3BOAUTH 10 MeTadopuuHMX BHCHOBKIB. HacmpaBai
MIPEAMETOM JIOCHI/PKCHHS Ma€ OyTH He «Mejlia BIUIMBAIOTEY, a «Mejlia CIIOKHUBAIOTh» HACTUIBKH 1
TaK, HACKUIBKH 1 SIK TOTOBHUI 1le pobuTH criokuBad. Tomy 3a (pa3oro «Mezia BIUTMBAIOTHY, SIKY
BXXE HE BUKOPIHUTH 3 CyCIUILHOTO JIEKCUKOHY, Ma€ CTOSITH, 3 HAYKOBOI TOUKH 30Dy, JOCIIHKSHHS
TOTOBHOCTI COIlyMY IO HAJC)KHOI B3aeMOJii 3 MemiamoBimomiceHHsMHU. Lle Tak camo, sk Tij
(hpazor0 «COHIIE CXOAUTD 1 3aX0IUTH» HayKa PO3yMIi€ 1 IOCIIJDKY€ AEMIO iHIIe, HiXK PyX COHIII MO
HeOy.

CnHcoKk BUKOPHCTAHHUX JKepeT

Rizun, V., Havrylets, Y., Ivaskevych, D., Petrenko-Lysak, A., Popov, A., Tukaiev, S., &
Yachnik, Y. (2021). Stressogenic elements of the latent impact of real media reports on the
COVID-19 pandemic on social groups (experimental study) [Monograph]. Kyiv, Ukraine:
Axazemis ykpaincbkoi pecu [Academy of Ukrainian Press].
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ABSTRACT

Ukraine as a transition country experiences various challenges in its social, educational, economic,
cultural and media sectors: unstable economy, ongoing armed conflict in the Eastern Ukraine,
partial reluctance in accepting reforms. Journalism education in Ukraine undergoes a complex
transformation supported by national government and foreign projects including Erasmus+ CBHE
DESTIN. The purpose of this research is to explore the views of j-schools teachers as key
stakeholders on the future tasks, trends and ethical issues of the profession. The study is based on
results of a survey conducted by the European Journalism Training Association and the World
Journalism Education Council in different world countries, including EU states, Ukraine, and
Russia. The article concentrated on comparing and investigating correlations between Ukrainian,
Russian and European educators’ views to the same set of questions.
The results show that in all three categories of analysis — tasks, trends, ethics — there is a stronger
consensus between Ukrainian and Russian teachers than there is between Ukrainian teachers and
their European colleagues. All teachers believe in importance of reliability and verification of
information, are in favor of a strong sense of responsibility and of less commercialism in journalism
and share a strong ethical disapproval of misleading the audiences, for instance by altering photos
or quotes. However, Ukrainian and Russian teachers share a somewhat higher appreciation of
journalists as disseminators, whereas European educators put more emphasis on the journalistic
investigator role. With regard to ethics a main difference is that Europeans see paying or getting
money from sources as unacceptable, whereas this practice is more tolerated in Ukraine and Russia.

KEYWORDS: journalism education, DESTIN, Ukraine, Russia, E.U., transition society,
professional roles, qualifications, ethics.
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Pesome

VkpaiHa sk KpaiHa 3 MEpexiJHOI0 EKOHOMIKOIO CTHKA€ThCS 3 PI3HUMH IpodjeMamMu y
CoLliaJIbHOMY, OCBITHBOMY, €EKOHOMIYHOMY, KyJIbTYpPHOMY Ta MEIIfHOMY CeKTopax: HecTalinbpHa
eKOHOMiKa, TpUBaJMi 30poitHnii KoH}IikT Ha Cxoai YKpaiHu, 4acTKOBe HeOakaHHS NpUHMaTH
pedopmu. JKypHamictchka ocBiTa B YKpaiHi 3a3Ha€ KOMIIEKCHOI TpaHchopMallii 3a miaTpUMKN
HaIiOHAIBHOTO ypsIly Ta IHO3EMHHUX MPOeKTiB, 30kpeMa Erasmus+ CBHE DESTIN. Metoto 11p0r0
JIOCHI/PKEHHS € JOCHIANTH TOTIISIIN BUKJIAAAviB J)KyPHATICTHKY SIK KJIFOUOBHX CTEHKXOJIEpiB Ha
MaiOyTHI 3aBHaHHs, TEHACHLII Ta eTW4Hi npobiemu mpodecii. JlocmipkeHHsT TPYHTYEThCS Ha
pe3yibTaTrax ONUTYBaHHS, IIPOBEICHOTO €BPOIEHCHKOI0 aCOLIaNi€elo MiArOTOBKH XYPHAIICTIB Ta
BcecBiTHBOIO pajiol0 3 OCBITH JKYPHAIICTIB y PI3HMX KpaiHax CBITy, BKIIoYarouu kpainn €C,
VYxpainy Tta Pocito. ¥V crarti oCHOBHMI akueHT Oyso 3po0JieHO Ha IOPIBHIHHI Ta JOCIIJDKEHHI
KOpeJISILii MXK MOTJISIaMH YKPaTHCHKUX, POCICEKNX Ta €BPOIEHCHKNX OCBITSH Ha OJUH 1 TOMH e
Halip NHUTaHb.

Pe3ynbraTi MOKa3yloTh, 110 B yCIiX TPHOX KAaTETOPisSX aHaNi3y — 3aBAaHHsI, TEHACHIIIT, €THUKa — MIX
YKpaiHCBKUMH Ta pOCIHCHKMMH BHKJIaJadaMH ICHYE CHJBHIIIMH KOHCEHCYC, HDK MK
YKpaiHCBbKMMH BUKJIaJadaMd Ta iXHIMH €BpONEHCHKMMH KojieraMH. YCi BUKJIajadi BipsiTh y
Ba)XXJIMBICTh JIOCTOBIPHOCTI Ta TEpeBipKH iHOpMamii, BHCTYHAOTh 3a CHJIbHE IIOYYTTS
BIJIITOBIJAVIFHOCTI Ta MEHIIIOI0 KOMEPIiaii3My B >KypHAJICTHII Ta IOAUIAIOTH PIlllyde €TUYHE
HECXBaJICHHS BBE/ICHHS B OMaHy ayIUTOpii, HANPUKIIAA, 3MiHIOI0uH doTtorpadii un nuraru. [Ipote
YKpaiHCbKI Ta pOCIMCHKI BHKJIa[adi JEII0O BHINE OI[HIOIOTh pOJNb JKypHAIICTIB SIK
PO3IIOBCIOKYBAUiB, TOJI SIK €BPONENHCHKI OCBITSHH NPUALISIOTH OLIbIIE YBaru poJii KypHaJIicTa-
poscmigyBada. Illo crocyeTbcs €THKH, TOJOBHA BiMIHHICTH HOJATa€ B TOMY, IIO €BPONEHII
BBa)KaIOTh HEMIPUHHATHUMH TUIATUTH 200 OTPUMYBATH T'POILI 3 IKepelt, ToAl siK B YkpaiHi Ta Pocii
TaKa IMPaKTHKa OUTBIIOI0 MipOIO TOJIEPYETHCS.

Kurouosi ciioBa: xxypHainictcpka ocsita, DESTIN, Ykpaina, Pocis, €C, mepeximHe cyCIibCTBO,
npodeciitni posi, kBamidikaris, eTnka
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Introduction

Journalism reflects a society and at the same time a key framing force of the social progress
and democratic development in that society. Rephrasing the famous quote, some media critics ar-
gue that in modern digital world journalism becomes the second draft of history (cf. Harkin, 2019)
replaced by new and social media as the first draft writing. Even if this is true, professional jour-
nalism remains crucial for providing people with credible and reliable information for forming
opinions and making choices and decisions. This is specifically important for the transitional de-
mocracies of post-totalitarian countries like Ukraine, where journalism is still under transformation
from a Soviet controlled propaganda-based style to a watchdog style with investigative and bal-
anced reporting, even after thirty years. As an important part of the media system, journalism ed-
ucation mirrors the societal and professional changes, being however at the same time a force for
progress and setting the directions for the profession.

This article attempts to provide ground for reflection on what the future of journalism should
look like, through the lenses of the journalism educators. The study’s objective is to compare the
views of journalism teachers in Ukraine, in the European Union and in Russia on important topics
such as journalistic roles, ethics, tasks, and qualifications. The authors aim to correlate the teachers’
views considering their cultural and territorial affiliations to discuss the differences and similarities
in how they see the future of journalism. Considering that Ukraine officially took the European
vector in sociopolitical development in 2014 after the Revolution of Dignity, the following annex-
ation of Crimea and the ongoing Russian-Ukrainian war, the point of interest is whether the Ukrain-
ians’ views nowadays are closer to European than to Russian ones, and with regard to which topics
and angles.

It can be hardly questioned that either being “the first rough draft of history” or the second
one, journalism itself largely depends on historical conditions in which news media and profes-
sional journalism emerge and exist. Post-totalitarian countries like Ukraine experience all kind of
drawbacks due to their historical baggage. The following sections will provide some of the key
points to consider in terms of Ukrainian historical and sociopolitical conditions that influenced
today’s Ukraine as a transitional country. Our particular focus is on its journalism, especially its
journalism education.

History of Ukraine as a borderland

Traditionally, Ukraine has been seen as a borderland between the East and the West geograph-
ically, culturally, and politically. As Harvard based Ukrainian-origin historian Plohiy (2015) notes,
Ukraine for centuries has been Europe’s gate between Western and Eastern Christianity. This gate-
way closed because of wars, cataclysms or conflicts and opened in t peaceful times, being a bridge
for exchange of people, goods and ideas between Europe and Eurasia (Plohiy, 2015). During the
centuries of Ukraine’s development into an independent state, there were bright and dark periods
— from ancient Scythians to Kievan Rus; from democratic Zaporozhian Cossack’s state and its
1710 Pylyp Orlyk’s constitution considered the first democratic constitution in the world (Pritsak,
1998) to the Ruin times, which consequently led to loss of statehood for centuries. Ukraine had
been torn apart between powerful European empires (Austria, Hungary, Poland, Lithuania) and
Russia. The independent state appeared only in the last decade of the twentieth century.

Even after having defended the status of a sovereign county when the Soviet Union collapsed,
Ukraine still is at the crossroads between European and Eurasian outlooks. Unstable democracy
and “a post-Soviet oligarch-controlled distribution of power and resources” (Minakov & Rojansky,
2021, p. 321) led to public revolutionary unrests. It seems Ukrainian civil society articulated clear
support for the European vector of the country’s development during massive protests at the 2004
Orange Revolution and the 2014 Revolution of Dignity, yet Ukraine’s transformation into a mod-
ern European democracy is still under construction. Moreover, Ukrainian sociologists Golovakha
suggests that although the Ukraine’s European choice is undeniable; its social “reluctant transfor-
mation” (Golovakha et al. 2020) is very long-term story. Ukrainian society — a “classic post-feudal
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society” (Golovakha 2016) — with its deeply-rooted peasant culture and domestic nepotism still
keeps many essential traits of Soviet social order, such as a lack of trust in state institutions, an
overwhelming corruption, and a lack of civil activism. The latter one is slowly shrinking due to
volunteers’ movement that emerged during the 2013 Euromaidan protests and then transformed
into serious civic supporting force for Ukrainian army from 2014 on.

Meanwhile, as Minakov et all. (2021) note, civil society is constrained by a powerful state
bureaucracy, freedom of speech by large-scale media manipulations, and participatory citizenship
by fake democracy and imitative reforms. This “immutable state of ambivalence” (Veira-Ramos
et al., 2020) in values, political attitudes, and orientations (cf. Buhbe, 2017) may be a consequence
of Ukraine’s long colonial history and the more recent Soviet Union past.

From Ukraine’s colonial history to personalism

The geopolitical settings between Western and Eastern civilizations and being centuries under
the reign of neighboring states determine the worldview of Ukrainians. Colonization threat came
from outside actors as well as in the form of inner colonization (cf. Horbyk 2016) and slavery: e.g.
the serfdom was in effect on Ukrainian land until mid-nineteenth century; forced collectivization
of peasants by Soviet government lasted from 1920s till 1950s. The latter period is also sadly
known because of 1930s Holodomor genocide (terror-famine committed by Soviet authorities).
Following years of Soviet rule until the 1990s are described as “isolation, and the accompanying
desolation, were the result of decades of war, ethnic cleaning, and totalitarian rule” (Applebaum,
2015). Thirty years later, this isolation is not the case anymore, but the transition process from
totalitarianism to democracy was not successful in all realms of life, and even failed in some
spheres due to growing power of the oligarchs and high level of corruption. As Golovakha et al.
(2020) states: “Almost three decades later, the general feeling is somewhere between despair and
moderate satisfaction regarding certain partial achievements” (p. 1).

Some scholars (e.g., Wynnyckyj 2019, 2020) do not consider the geopolitical factor of being
a borderland as a key one in Ukraine’s transformation. They argue that Ukrainians brought Euro-
pean values of freedom and dignity from a rational to an ideological level during the Revolution
of Dignity. Wynnyckyj (2020) suggests that “the shift from individualism to personalism in social
interaction and the transition from hierarchy to heterarchy in power relations, particularly with
respect to institutionalizing “fairness”, embodied in the various structures and organizations
formed during Ukraine’s Revolution of Dignity, may have been reflective of more comprehensive
trends in ideational change affecting European (Western) civilization” (p. 123). The scholar pro-
vides evidence that Ukrainian Revolution of Dignity brought up personalism as a key trait of
Ukrainian nation on contrary to individualism of a Western civilization. He notes that individual-
ism focuses on well-being and coexisting of sovereign individuals in the society, with a mediating
power of state authorities. Wynnyckyj (2020) explains that in Ukraine, where state institutions are
not well trusted, personalism as a philosophical post-modern concept embeds into a form of col-
lective sovereignty with respect to rights and responsibility:

“The “person-of-Maidan” (and the volunteer fighter / aid provider / government reform activ-
ist) who declares his/her individual rights, but simultaneously recognizes collective responsibility
to “the people” (i. e. a duty to help, defend, feed, and sacrifice for others with no overt or assumed
benefit in return) stands in sharp contrast to the Individual (writ large) of Hobbes and Locke, and
therefore diverges fundamentally from the basic tenets of “modernity.” The unique values complex
generated and proliferated by the Ukrainian revolution seems a strange mix of Western individu-
alism with respect to rights, and Slavic collectivism with respect to responsibility” (p. 130-131).

Indeed, the recent civic revolutions proved that Ukraine does not want to return to its colonial
past (Minakov 2018) and is ready to fight separatism and imperial appetites of Russia (e.g., so
called Novorossiya project at Eastern Ukraine). However, the rise of the civil society did not auto-
matically imply Ukraine’s fast and easy transition to a European kind of practices in the various
spheres of public life, such as education, jurisdiction and media.

Transition period for Ukraine’s media
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Despite the issues discussed above, within the media sector there have been certain visible
achievements and improvements, such as the adoption of media ownership transparency law in
2015, the battling of disinformation and the development and implementation of nation-wide media
literacy projects. According to Reporters without Borders’ Press Index, Ukraine went up 22 places
since 2015: in 2021 Ukraine ranks 97th out of 180 countries (2015: 129th place). Korbut (2021)
emphasizes that despite the continued dominance of powerful oligarchs in Ukraine’s media sector,
the political elite, audiences, and the media community (e.g., media watchdogs Detector Media
and IMI) all play important roles in tackling corruption, political influence, and poor media liter-
acy.
The European vector of development in Ukraine, supported by the Revolution of Dignity, is
reflected in Ukraine’s media. Horbyk (2017) suggests that Ukrainian journalists intentionally take
pro-European side neglecting professional standards of balance and neutrality: “during and after
Euromaidan, Ukrainian journalists used the powerful Europe-as-values concept to actively inter-
vene in the political field and recontextualize this narrative of Europe as the official foreign policy
narrative. This was enabled, paradoxically, by weak professionalism that made a wavering from a
neutral stance possible” (p. 9).

Despite the changes in the mediasphere, tight connection between the government and busi-
ness clans remains a key feature of national media'. As experts of Ukraine’s Centre for Democracy
and Rule of Law (2019) suggest, media companies are mostly ruled by oligarchs who often use
media as a tool of a social influence to protect their political and financial influence. Minakov
(2020) has shown that over 90% of the nationwide audience is controlled by four media groups
(StarLight Media, 1+1 Media, Inter Media, and Media Group Ukraine) that belong to four oligarchs
(Viktor Pinchuk, Thor Kolomoyskyi/Privat Group, Dmytro Firtash and Rinat Akhmetov, respec-
tively).

Within the framework of this oligarchy there is also a culturally and historically determined
issue of payment for media coverage. This is called ‘jeansa’ — derived from 'jeans' as a reference
to money being kept in jeans pockets allegedly used for illegitimate transactions (Reporters without
Borders, 2016). This type of bribed coverage is specifically widespread during the elections, alt-
hough it appears regularly in all types of media. For instance, the Ukrainian Institute for Mass
Information reported that half of jeansa in regional online media comes from local politicians and
city authorities (IMI, 2021).

These problems with professionalism, battling influence of oligarchical ownership, corruptive
practices of jeansa, Russian propaganda and disinformation, influence the transitions in the jour-
nalism education that is — like the whole education system in the county — also in a stance of
transformation.

Transition period in Ukraine’s journalism education

Being part of a wide sociopolitical change in post-totalitarian Ukraine, educational reform has
been a matter of permanent discussion in the society. As Kvit (2015) describes it: “The zeal to
reform higher education and scientific research attests to a wish to get rid of the soviet colonial
legacy” (p. 44). The scholar points on significant steps in Ukraine’s higher education like widening
universities autonomy and building the HEIs quality assurance systems. As Farias Pelcastre et al.
(2019) indicate, the reforms in Ukraine’s education are long overdue and are amid the government
priorities.

Next to the challenges that Ukrainian education in general has been experiencing during recent
decades, Ukraine’s journalism education also faces specific problems. The first and most notable
one is a lack of experience with educating journalists. Before the 1990s, there were only three

! There are many reasons for the current state of affairs in Ukraine’s media market, among which for instance Ivanov
mentions: “a very small advertising market (comparing to European one), congestion of print and electronic media outlets,
politicians’ attempts to control media, the problems of media persons’ safety, and a low level of keeping journalism
standards by the journalists” (Ivanov & Peters, 2019, p. 6).
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universities where journalism was taught (in Kyiv and Lviv). This was done predominantly within
the paradigm of communism. Over a relatively short period the number of journalism departments
has risen very fast. Nowadays there are about fifty journalism departments, most of which emerged
in early 2000-2010s with all ensuing problems for such young educational establishments. Firstly,
there was lack of professional faculty staff with degrees in Communication or Journalism, and of
practitioners who could teach practical courses. Faculty members who did have a degree— mainly
in linguistics and humanities — were asked to fill the vacancies, which led to prevailing theoretical
courses over practical ones. Secondly, there was and still is a gap between the university curricula
and the practical needs of the news industry (cf. Vannay, 2016; Demchenko, 2018; Dovzhenko,
2018). Both students and media professionals believe that in journalism education practice should
predominate over theory; this would enable students to become skilled employees (i.e., internships
in media outlets, practical lab-based courses). However, the challenge of journalism departments
is to balance between fulfilling this demand and to realize their broader mission — providing stu-
dents with the cultural, historical, and social theoretical baggage needed for any citizen possessing
a higher education degree. The third main challenge for Ukraine’s journalism education is similar
to one Ukrainian journalism itself faces— the gap between the desirable professional standards and
ethics on one hand, and the reality of daily practice in the news industry, which often lacks profes-
sional integrity and professionalism on the other.

To face these challenges and introduce best European practices in Ukrainian journalism edu-
cation the DESTIN project emerged as an initiative of ten Ukrainian j-schools lead by European
partners. DESTIN stands for “Journalism Education for Democracy in Ukraine: Developing
Standards, Integrity, and Professionalism”. 1t is realized under umbrella of Erasmus+ Capacity
Building in Higher Education Key Action and gathered twenty partners from Ukraine, UK, Neth-
erlands, Ireland, Sweden, Poland, and Austria including Higher Education Institutes, professional
journalism associations and news media. As the DESTIN’s leaders describe (Gadd et al., 2021),
the project focuses on promoting and incorporating journalism standards, integrity and profession-
alism into Ukraine’s j-schools BA and MA curricula in order to provide the graduates with oppor-
tunities for better employability and competitiveness on European and world scenes. Among its
aims, there also is establishing a long-term cooperation between j-schools and the news media
through ongoing internships, joined projects, professional development initiatives, regular consul-
tations and discussions for curricula developing and updating.

Teacher’s view on the journalism future

The DESTIN project also opened the possibility for Ukraine to join global research conducted
by European Journalism Training Association (EJTA). In 2021, Ukraine was included in the world-
wide research “Journalistic Roles, Values and Qualifications in the 21st century; How European
journalism educators view the future of a profession in transition”. The aim of this research is to
make comparisons between the views of journalism teachers in different parts of the world on the
future of the profession.

This article focuses specifically on the views of Ukrainian teachers in comparison with the
views of their colleagues from the European Union and Russia. The research questions are:

RQ1: How do Ukrainian teachers see the future importance of various journalistic tasks, ethics,
and qualifications?

RQ?2: Do these views stand closer to the views of journalism teachers from Russia or from the
European Union?
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Method

The data that are used in this article originate from three online surveys on the views of jour-
nalism teachers on Journalistic roles, values, and qualifications in the 215 century. These three
surveys use the same line of questioning.”

The first research question in this article is about the views of Ukrainian teachers, and the
second about how these Ukrainian views relate to those of teachers of Russia and of the European
Union. This means that the Ukrainian teachers and their views are central. The Ukrainian data were
collected in 2021 through an online questionnaire that was spread among journalism departments
of sixteen universities across Ukraine, in the period between January 15 to March 10. A total of
417 teachers had a look at the starting page, 248 started answering the questions, 225 answered
most of the questions and 208 answered all the questions. Regarding the language, respondents
could choose between a Russian and an English version. Of the 248 respondents that started the
questionnaire 27 chose English (11%) and 221 chose Russian (89%).

The data for the European Union are taken from a survey commissioned by the European
Journalism Training Association in 2018 (see: www.ejta.eu/publications); The EU-countries that
were included are: Austria, Belgium, Bulgaria, Croatia, Republic of Cyprus, Denmark, Estonia,
Finland, France, Germany, Greece, Ireland, Italy, Netherlands, Poland, Portugal, Romania, Slove-
nia, Spain, Sweden and United Kingdom.

The data for Russia are taken from a survey commissioned by the World Journalism Education
Council in 2021. This research is still ongoing and includes the answers from teachers from around
forty countries around the globe, such as USA, Brazil, Nigeria, Australia, and China.

The raw data were cleaned as follows: respondents that stopped answering the questions after
the first ones about some background characteristics were deleted, just as respondents that have
given the same type of answer throughout the whole questionnaire (for example: ‘strongly agree’
on each question).

After cleaning the data, the number of respondents is:

Table 1. Number of respondents.
UKR RUS EU

N= 225 199 891

In this research, the respondents were asked to assess items that refer to the tasks and ethics of
journalism. These items were derived from the extended literature on role perceptions and role
orientations, especially from the Worlds of Journalism Study (http://www.worldsofjournal-
ism.org/; see also Weaver & Willnat; 2012).

To emphasize our interest in a normative, value-laden view on the specific importance of the
tasks involved, and not in an assessment of the factual future importance of these tasks in actual
daily practice, the word ‘should” has been underlined in the introductory question: “We now would
like to know your personal view on what the future direction of journalism should be. We are
especially interested in what you think about the future importance of a number of tasks that pro-
fessional journalists perform. Compared to today, in the next ten years the importance of the fol-
lowing task for professional journalists should become: 5.Much Higher. 4.Higher. 3.Same as now.
2.Lower. 1.Much Lower. “

The question about ethics also uses a 5-point Likert-scale but has a different introduction: “7The
following question is about professional ethics. Consider an assignment about an important

% For a complete overview of the questions, see: Drok, N. (2019). Journalistic Roles, Values and Qualifications in the
21 century, How European journalism educators view the future of a profession in transition. Appendix 1:
Questionnaire, pp. 126-133. Downloadable at:
https://www.ejta.cu/sites/ejta.eu/files/2019%2004%2012%20DROK %20Report%20RVQ.pdf
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economic topic given to a journalist. We would like to know whether or not you find that certain
practices are acceptable. The following practice is acceptable in case of an important economic
topic. (1 Strongly disagree, 2 Disagree, 3 Neutral, 4 Agree, 5 Strongly agree, Don’t know).”

The third question of which the outcomes will be reported in this article, is about an assessment
of ten possible developments or trends in journalism. The introduction was: “In several countries
there are or have been discussions about whether or not professional journalism should be “rede-
fined” in the 21st century. Below you will find 10 statements about the direction in which journal-
ism might evolve. Please indicate to what extent you agree with those statements: In my view, it
would be good if journalism was... (1 Strongly disagree, 2 Disagree, 3 Neutral, 4 Agree, 5 Strongly
agree, Don’t know).”

Cross-national survey research is plagued by many problems. One of the most difficult ones is
that countries culturally differ in their response styles (Hofstede, 2001). Research has shown that
there are “systemic differences between countries with regard to response styles” (Harzing, 2006:
244). This makes it difficult to decide whether a higher score in a certain country really reflects a
higher extent of agreement or that it is the result of a cultural style to agree more often and more
easily in general. In this article we have tried to overcome or at least mitigate this problem by
presenting the outcomes in two ways: firstly, by giving the actual mean scores on the 5-point Likert
scale, secondly, by comparing the ranking of the scores per country. This comparison is shown
graphically and by calculating the (Spearman) rank-correlations between the rankings of the three
units of analyses (Ukraine, European Union, Russia). The value of this correlation always lies
between +1.000 (completely the same ranking) and -1.000 (completely the opposite ranking).

Results and Discussion

Before discussing the views of the teachers on tasks, ethics and trends in journalism it might
be interesting and relevant to give some insight into the background characteristics (age, gender,
educational level) of Ukrainian journalism educators and compare those with the background
characteristics of their counterparts in the European Union and in Russia.

Age

Ukrainian teachers are relatively young in comparison with Russian and especially EU
teachers. On average they are one year younger than Russian teachers and 4,5 years younger than
EU teachers (Table 2). Of the Ukrainian teachers 41% is younger than 40 years of age (Russia:
34%; EU 23%)).

Table 2. Age of journalism teachers (%).

AGE (%) UKR RUS EU
20-29 11,1 6,0 3,7
30-39 29,8 27,7 19,7
40-49 31,3 32,1 31,9
50-59 16,3 20,1 30,7
60 — 69 10,1 10,9 12,6
Older 1,4 3,3 1,3
Total 100,0 100,0 100,0
Average (years) 42,4 43,5 46,9
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Gender

Three out of four Ukrainian teachers (74%) are female (Table 3). This high percentage of
female teachers is about the same in Russia (77%). In the EU, however, the majority of journalism
educators is male (59%).

Table 3. Gender of journalism teachers (%).

GENDER (%) UKR RUS EU
Male 26 23 59
Female 74 77 41
Total 100,0 100,0 100,0

Educational level

In Ukraine most of the teachers have a PhD degree (74,0%). This also is the case for Russian
teachers (75,0%). Within the European Union the percentage of teachers with a PhD degree is
much lower: 30,1%. The most common degree for journalism teachers in the EU is the master
degree (48,5%). See Table 4. The level of the degree does not give information about the nature of
the degree, whether it is a degree in Journalism or Communications Science or a degree in another
field, such as Language or Philology. Next to that, it should be kept in mind that the requirements
for obtaining a PhD degree can differ between countries.

Table 4. Educational level of journalism teachers.

Education (%) UKR RUS EU
Secondary school 1,0 0,0 3,2
Bachelor degree 3,8 1,6 14,4
Master degree 16,8 15,8 48,5
PhD degree 74,0 75,0 30,1
Other 4,3 7,6 3,8
Total 100,0 100,0 100,0

Summing up these three background characteristics (age, gender, education), it becomes clear
that the profile of the Ukrainian teachers rather closely resembles that of the Russian teachers. In
comparison to the teachers of the EU, Ukrainian and Russian teachers are younger, more often
female, and higher educated. Replication of our research within a few years might give an
indication whether the difference between Ukraine, Russia and the EU are getting bigger or
smaller.

Tasks

In our research we have asked the teachers to give their view on the future (next ten years)
importance of a selection of 18 tasks that professional journalists perform. Table 4 gives the mean
scores on each of these tasks for journalism teachers from Ukraine, Russia, and the European
Union.

Overall, the mean score is highest in Ukraine (3,76), followed by Russia (3,66) and the EU
(3,48). The most important future task in the eyes of Ukrainian teachers is ‘Stay away from stories
that cannot be verified’ (score: 4,71). This is also the number one for the Russian teachers (score:
4,70). For teachers of the EU the number one future task is ‘Provide in-depth background
information’ (score: 4,30). The task with the lowest future importance is ‘Treat the public as
consumers rather than citizens’ according to Ukrainian teachers (score: 2,37). Russian teachers
(score: 2,08) and EU teachers (score 2,00) agree with that.
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Table 5. Views on the future importance of journalistic tasks.

 a.Getinformation to the public quickly 401 3,96 3,08
]

In general, the ranking of the 18 tasks shows more or less the same picture for Ukraine, Russia,
and the European Union (Figure 1). Teachers in all three countries place high value on reliability
(‘Stay away from stories that cannot be verified’) and low value on tasks that can relate to a
commercial view on journalism (‘Concentrate on news that will sell’, ‘Make as many stories as
possible each day’, ‘Provide entertainment and relaxation’ and ‘Treat the public as consumers,
rather than citizens’).
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b. Stay away from stories that cannot..
f. Expose social abuses
d. Stand up for the disadvantaged
c¢. Monitor and scrutinize government
p- Motivate people to get socially..
r. Point people toward possible..
h. Provide analysis and interpretation..
1. Provide information that people need..
a. Get information to the public quickly
n. Provide in-depth background..
0. Monitor and scrutinize civil society..
i. Monitor and scrutinize business. .
j. Give ordinary people a chance to..
m. Concentrate on bringing the latest..
k. Concentrate on news that will sell
g. Make as many stories as possible..

e. Provide entertainment and relaxation

L

g. Treat the public as consumers rather..
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Figure 1. Ranking of journalistic tasks based on their future importance.

A closer look shows that the rankings of Ukraine and Russia rather strongly resemble; the
ranking of the European Union is more deviant. There are five tasks that clearly have a higher
ranking in Ukraine and in Russia. These are: ‘Expose social abuses’, ‘Stand up for the
disadvantaged’, ‘Motivate people to get socially involved’, Point people toward possible solutions
for societal problems’ and ‘Get information to the public quickly’. Most of these tasks are in
general linked to the so-called Mobilizer role of journalism. The one about getting information to
the public quickly is in general linked to the so-called Disseminator role of journalism.?

* For further explanation of these roles, see for instance Weaver, D. H. & Willnat L. (eds.). (2012). The Global
Journalist in the 21st Century. London/New York: Routledge.
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On the other hand, there are five tasks that have a clear higher ranking in the European Union,
compared to Ukraine as well as to Russia. These are ‘Provide analysis an interpretation of current
affairs’, ‘Provide information that people need to make political decisions’, ‘Provide in-depth
background information’, Monitor and scrutinize civil society organizations’, ‘Monitor and
scrutinize business organizations’. The EU also has a higher ranking on ‘Monitor and scrutinize
government’, but only compared to Russia, not to Ukraine. The tasks about monitoring are related
to the so-called Watchdog role of journalism; the other ones to the so-called Investigator role.
The overall picture of Figure 1 regarding the view of teachers on the future importance of
journalistic tasks, is that Ukraine is closer to Russia than to the EU. This is confirmed by the rank
correlations (Table 6). The correlation between Ukraine (UKR) and Russia (RUS) is clearly higher
than the one between Ukraine and the European Union (EU):

Table 6. Spearman Rank Correlations Tasks.

UKR - EU UKR - RUS
0,649 0,381
Trends

In many parts of the world, professional journalism finds itself in a period of transition. In
several countries there are or have been discussions about whether professional journalism should
be ‘redefined’ in the 21st century. In the survey, teachers were asked to indicate to what extent
they would agree with various statements about the direction in which professional journalism
might evolve. They were not asked to assess the probability, but the desirability of these trends (“It
would be good if journalism was...”).

Overall, Ukrainian teachers (mean score: 3,87) find these trends a little more desirable than
their Russian colleagues (3,79), and clearly more than their EU colleagues (3,57). The most
desirable trend according to the Ukrainian teachers is ‘more about getting the whole story and less
about trying to be first’. This trend has also the highest score in the EU. In Russia ‘more about
social responsibility and less about earning money’ is seen as the most desirable trend. There is not
so much difference between UKR, RUS and EU about these two trends: both get high scores
everywhere (see Table 7). However, since the overall mean score differs considerably (especially
the EU deviates), it is especially informative to also look at the rankings.

Table 7. Views on certain trends in journalism.
Trends UKR RUS EU
(Scores on 5-point scale)

a. more about social responsibility and

. 4,24 4,34 4,01
less about earning money
b. more about ordinary people and
less about the ruling elites 3,84 4,15 347
c. more about long term issues and
less about the events of the day S oS 28
d. more about solutions and less about problems 3,97 3,77 3,44
e. more about consensus and 3.80 347 2.97
less about conflict
f. more about what’s next and
less about what happened 3,50 3,20 3,12
g. more about 1nteractm.g with audiences and 403 3.95 3.63
less about one-way sending
h. more about getting the whole story and 425 427 431

less about trying to be first
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i. more about successes and

less about failures e Sl I
j. more about renewing journalistic content and

less about new technology 3,94 3,96 3,77
Mean Score 3,87 3,79 3,57

Overall, the rankings show — again — the same kind of pattern (Figure 2). There is not much
difference regarding the top 2 and the bottom 2 of the ten distinguished trends.

Figure 2. Ranking of trends in journalism on the basis of their desirability.

h. more about getting the whole story
and less about trying to be first
a. more about social responsibility and
less about earning money
g. more about interacting with audiences
and less about one-way sending
d. more about solutions and less about
problems
j. more about renewing journalistic
content and less about new technology

b. more about ordinary people and less
about the ruling elites

e. more about consensus and less about
conflict
¢. more about long term issues and less
about the events of the day
1. more about successes and less about
failures

f. more about what’s next and less about
what happened

111r””“

o

2

N
(e)}
[o0e]
-
o

UKR mEU mRUS

Teachers in Ukraine, Russia as well as the European Union are positive about reliability (‘more
about getting the whole story and less about trying to be first”) and about responsibility (‘more
about responsibility and less about earning money’). All of them are relatively negative about
focusing more on successes or on what is next.

Apart from that, Ukrainian teachers give a relatively high score to ‘more about interacting with
audiences and less about one-way sending’ as well as to ‘more about solutions and less about
problems’. Russian teachers give a relatively high score to ‘more about ordinary people and less
about the ruling elites’.
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There are two trends about which teachers from the European Union have a deviating view:

they give a clearly lower score to ‘more about consensus and less about conflict’, and they have a

clearly higher score on ‘more about long term issues and less about the events of the day’ than their

colleagues from Ukraine and Russia.

The consensus between teachers from Ukraine, Russia, and the European Union about the

desirability of various trends in professional journalism is reflected in the Spearman correlations
(see Table 8). Again, the correlation between Ukraine and Russia is the strongest.

Table 8. Spearman Rank correlations Trends.

UKR -EU UKR - RUS
0,685 0,855
Ethics

The teachers were asked to assess the level of acceptability of 16 more or less questionable
journalistic practices. Of course, the level of acceptability of a certain practice can be strongly
influenced by the context. If there are human lives involved, for instance when an industrial plant
has leaked poisonous liquids but does not want to communicate about that, most journalists and
journalism teachers would be more tolerant about certain methods to get the truth revealed. In the
questionnaire the teachers were asked to give their judgements in the context of an assignment
about an important economic topic.

The overall mean scores of Ukraine (1,99), Russia (1,94) and the European Union (2,07) do
not differ much. They are all close to a score of 2 on a five points scale, which means that these
practices are in general not very acceptable in the eyes of the teachers (see Table 9).

According to Ukrainian teachers the most acceptable practice in the given context is ‘Get
employed in an organization to get inside information’ (3, 28). That is also the most acceptable one
in Russia (3,07), but not in the European Union. In the EU the most acceptable is ‘Use confidential
government documents without authorization’ (3,41).

The least acceptable practice in Ukraine is ‘Alter quotes from sources substantially’ (1,34) and
in Russia it is ‘Alter photographs substantially’ (1,37). In the European Union the lowest score
goes to another practice: ‘Accept money from sources’ (1,18).

Table 9. Views on the acceptability of certain practices.

Ethics UKR RUS EU

(Scores on 5-point scale)

a. Reveal confidential sources 2,00 2,08 1,81

b. Claim to be somebody else 2,46 2,10 2,37

¢. Use hidden microphones and cameras 2,88 2,74 2,98

d. Pay people for confidential information 2,51 2,54 2,04

e. Get employed in an organization to get inside 3,28 3,07 3,23
information

f. Use confidential government documents without 2,22 2,25 3,41
authorization

g. Use personal documents without permission 1,90 1,71 2,40

h. Exert pressure on unwilling informants to get a 1,83 1,63 2,00
story

i. Agree to protect confidentiality but not doing so. 1,57 1,58 1,37
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j- Use re-creations of news by actors without 1,95 1,86 1,49
mention
k. Publish a story with unverified content 1,35 1,45 1,36
1. Accept money from sources 1,52 1,58 1,18
m. Alter photographs substantially 1,38 1,37 1,27
n. Alter quotes from sources substantially 1,34 1,45 1,27
0. Use copyrighted material without permission 1,49 1,55 1,73
p- Reveal the truth, no matter the consequences 2,12 2,16 3,14
Mean Score 1,99 1,94 2,07

In a relative sense, using documents (from government or from individuals) without
permission is much more accepted in the EU. Paying people for information or accepting money
from sources, is much more accepted in Ukraine and Russia and so is using recreations of news by
actors without mentioning it.

The largest difference in score between UKR and RUS on one side and the EU on the other
concerns ‘Reveal the truth, no matter the consequences. Probably revealing the truth can have more
severe consequences for a journalist in Ukraine and Russia than in the European Union.

In general, the ranking of the various questionable journalistic practices (from most acceptable
to least acceptable) shows the same kind of pattern for Ukraine, Russia, and the European Union.
All teachers are specifically critical about practices that mislead the public, such as altering photos
or quotes substantially or publish stories without verification. On the other hand, they are all less
critical about methods to get information, such as using a hidden camera or getting employed for
inside information.

Ukraine and Russia have almost the same ranking, whereas the European Union has a
somewhat different ranking. Especially practices related to doing things without permission are
seen as more acceptable, while practices that involve paying or getting money from sources are
seen as less acceptable (Figure 3) in the EU.
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Figure 3. Ranking of journalistic practices based on their ethical acceptability.

The similarity of the rankings of Ukraine, Russia and the EU is also reflected in high rank
correlations, with UKR-RUS having a score of almost 1,000 (see Table 10).

Table 10. Spearman Rank correlations Ethics.

UKR - EU UKR - RUS
0,826 0,979
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Conclusion

Answering the first research question — RQ/: How do Ukrainian teachers see the future
importance of various journalistic tasks, ethics, and qualifications? — our study shows that the
Ukrainian teachers prioritize the quality journalism that would mobilize the society and scrutinize
government. Such a mobilizer role was a key one during the Revolution of Dignity, when the
journalists themselves were active participants and mobilized the society to be active citizens. This
task correlates with the trend, which Ukrainian teachers wish to be the most important in future —
“more about social responsibility and less about earning money”. Speedy delivery of information
is also seen as less important for future journalists, since rush for news causes squeezing time
needed for its quality verification. In current conditions, when disinformation, jeansa and fakes
overflow Ukrainian media, majority of teachers believe that the main task of a journalist should be
“Stay away from stories that cannot be verified”. Thus, responsible and reliable journalism is the
future of the profession desired by Ukrainian teachers. The emphasis is on ordinary people and
finding consensus rather that concentrating on conflict. This thirst for reliability also seen in the
answers to the block of ethical questions — Ukrainians eager the most for accuracy in quoting the
sources. However, in Ukraine ethical side of the profession is rather questionable, since accepting
money from sources still is tolerated more than other unacceptable practices. This might also point
on issue of political and commercial jeansa widely produced by Ukrainian media.

Answering the second research question — RQ2: Do Ukrainian teachers’ views stand closer to
the views of journalism teachers from Russia or from the European Union? — we observe that the
views of Ukrainian teachers stand closer to the Russian colleagues than the European ones.
Although recent Ukrainian social reforms and political situation are more oriented on integration
into European Union, the journalism teachers’ worldviews are still more similar than different with
Russian neighbors. That is understandable given the strong influence of the shared historical,
cultural, and educational backgrounds of the countries.

In general, there are many similarities between the views of teachers from Ukraine, Russia,
and EU. There appears to be a rather high level of consensus about the tasks journalists should
perform, about journalism ethics and about desirability of several possible trends in professional
journalism. There are also differences in these three fields, but not so much between Ukraine and
Russia, but between these two and the EU. These differences start on the level of the background
characteristics of educators. Ukrainian and Russian teachers are younger, more often female, and
higher educated. These differences might explain some of the differences in view that were found.
In the larger European and World study, age and gender in general do not have a huge impact.
However, educational level does have some impact — especially since it is often negatively
correlated with the number of years that teachers have worked in practice.

Regarding the views on the future tasks of journalists, there is consensus between Ukrainians,
Russians, and Europeans about the importance of reliability/verification. There is also consensus
about the low importance of tasks that are related to a commercial kind of journalism. However,
despite this consensus Ukrainians and Russian teachers lay some more emphasis on tasks that are
related to the disseminator role, while European teachers lay clearly more emphasis on tasks that
are connected to the investigator role.

In the trends section there is — again — a consensus between Ukrainian, Russian, and European
teachers about the high importance of reliability (get the whole story instead of trying to be first)
and the low support for commercialism (focus on social responsibility, not money). They also agree
on giving low support to certain elements of constructive journalism (such as a less focus on
failures or more focus on what’s next). However, there is again a rather strong difference between
Europeans teachers on one side and Ukrainian/Russian teachers on the other regarding the
investigative trend (more about long-term issues and less about the events of the day).
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Concerning journalism ethics, our study shows a consensus between Ukrainian, Russian, and
European teachers about reliability: all of them are very critical on misleading the public (altering
photos or quotes, publishing without verification). They are all less critical about methods that are
misleading certain sources (hidden cameras, getting employed for inside information). The most
important difference between Europeans and Ukrainians/Russians has to do with paying or getting
money from sources. Europeans see this as unacceptable, whereas this practice is more tolerated
in Ukraine and Russia.

Further research on views on journalistic tasks, trends and ethics might include professional
journalists that are working in the news industry. Comparisons between the views of teachers and
professionals might shed light on one of the main challenges of Ukrainian journalism education:
closing the gaps between educators and employers about their views on Ukrainian journalism and
its future.
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ABSTRACT

The manifestations of fanaticism in the behaviour of Ukrainian youth are revealed from the media-
centric point of view. A survey of young people aged 18-35 from different regions of Ukraine was
conducted; the results are qualitative.

Given the importance of self-identification in media culture, the attitude of respondents to the
concept of "fan" and the willingness to recognize themselves as a fan of a particular person
(organization).

It has been determined that fan behaviour does not necessarily correlate with hyper-consumption
of information and is most strongly associated with the use of online resources. Active appeal to
online resources and at the same time small expenses for attending offline events gives grounds to
talk about online fanaticism as the dominant model of media behavior of Ukrainian youth. There
were studied specifics of informational consumption about idols (periodicity, sources, formats,
content satisfaction).

There was a concluded list of attractive features that engage the audience to bright figures and
ensure loyalty. For the respondents, idols are mentors and teachers. Their special abilities
concentrate the audience’s attention, cause admiration, induce, if not actively, to imitate, then at
least to follow.

KEYWORDS: fan culture, opinion leaders, Ukrainian youth, media behaviour, audience theory.
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Pesome

[3 MenianeHTpUYHOTO MOTIISAY PO3KPUTO HPOSBU (haHATCTBA B MOBEAIHIN YKPaiHCHKOT MOJIOII.
[IpoBeneno ankeryBaHHA MoJIOOMX o0ci0 BikoM 18-35 pokiB i3 pi3HMX perioHIB YKpaiHu;
pe3ysbTaTh MaloTh SIKICHUH XapakTep.

3 oy Ha BaXIIMBICTE caMmMoifeHTH(IKalii B MemiaKylbTypi, 3°sICOBAaHO CTaBJICHHSI
PECIIOHAEHTIB 10 MOHATTA «(aHaT» Ta TOTOBHICTh BHU3HABATH ceOe (aHaTOM IEBHOI JIIOJUHU
(opranizarii).

Busnaueno, mo (hanarcpka moBeiiHka He 000B’SI3KOBO KOPEJIOE 3 TIMEPCIIOKUBAHHIM iH(pOpMAIIii
Ta HaliIyXXde IMOB’S3aHa i3 BUKOPUCTAHHSM OHJIAHH-pecypciB. AKTHBHE 3BEpPHEHHS /10 HHX, a
BOJIHOYAC HEBEJIMKI BUJIATKH Ha BJBiAyBaHHS O¢uIaiiH-TIO/IH /A€ MicTaBu MOBUTH PO OHJIAHH-
(aHaTCTBO SK JIOMIHYIOWYy MOJENbh MENIanoBeIiHKi yKpaiHChkoi Mosomi. JlocmimkeHo
ocobnmBoOCTI cnoxuBaHHS iH(opManii mpo KyMmHpiB (IepiogWdHICTh, JUKepena, Qopmarn,
BJIOBOJICHICTH KOHTEHTOM).

VYKnageHo neperik aTpakKTUBHUX PHC, KOTPi MPUBaOIIOIOTh ay IMTOPIIO 10 SICKPaBUX MOCTaTei Ta
3a6e3MeuyIoTh JOSUIbHICTh. JIIl PECHOHICHTIB KyMHpH HACTABHHKM, BUHTENi. IX 0COOIMBi
3MIOHOCTI KOHIIGHTPYIOTh yBary ayauTopii, BUKIMKAIOTh 3aXBaT, CIIOHYKalOTh SKIO HE aKTHBHO
HaCJIiTyBaTH, TO IPUHANMHI CTEKHUTH.

Karouosi caoBa: ¢dan-kynbTypa, Jiepu TyMOK, YKpaiHChbKa MOJIO/Ib, MelialloBeliHKa, Teopis
ayauTopii.
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Beryn

YV cygacHOMY CyCHiIBHOMY JKHTTI BEJIMKY POJIb BiIrparoTh SICKpaBi OpeHIM — i HepCOHAIbHI,
1 kopriopaTuBHi. HaBKOJI0O HUX BHHHKAIOTH CHITBHOTH ((aH-KiIyOH, aHIOMM), PO3TOPTAIOTHCS
JIMCKYPCH, PO3BUBAIOTHCS 1HIYCTpil po3Bar — i BCi Il MPOIIECH HACKPi3b KOMyHIKamiiHi.

Cucrema <«3IpKkn — ayauTopisi — pHHOK» 3aCHOBYEThCS Ha EMOLIWHUX 3B’f3Kax,
KOOPJMHYBaHHI Aii Ta MemiiHOCTI. Y 11 MeKax peati3yloThcsl pi3HOMaHITHI Mozemi (aHaTChKOI
MIOBEAIHKHU — Bijl MOOYZAOBH MIITHHUX JPY’KHIX CTOCYHKIB, 3aCHOBAHHUX Ha CITUJIBHOCTI 3alliKaBJICHb,
110 popMyBaHHS IICUXOJIOTTYHNX 3aJISKHOCTEH Ta AeBiaHTHOI moBeiHKH. OcOOIMBO BUPA3HO BECh
CHEKTp MOJIeTIeH pealli3y€eThesl B MOJIOAKHINA ayAnTOPii.

Mema Oocnidoicennss — TIpEACTAaBUTH SIBUIIE (aHATCTBA Yy MOBEAIHII MOJIOJHUX
Me/liacTIOKMBaviB Ha IMiACTaBl 3’ICOBAHOTO KOMIUIEKCY MpOSIBIB HAJAMIPHOI NMPHUXHMIBHOCTI IO
TIEBHUX OCI0 UM OpraHizariii.

3asoanus docnioxcenns: 1) 3’sacyBaTh, Yi BBAXKAIOTH ceO€ OMUTAHI (paHATAMH ITEBHOT JIFOTUHH
(opranizarii) Ta K01 came; 2) yKJIaCTH HIEpeJIiK aTpaKTUBHUX PHUC, KOTPi TPUBAOIIOIOT Ay AUTOPIIO
JI0 SICKpaBMX MOCTaTed; 3) BU3HAYMTH OCOONMBOCTI CHOXKMBaHHA iH(GOpMAIil Nmpo Kymupa
(mepiomuuHICTh, pKepesa, MeaiadopMaTH, BJIOBOJICHICTH KOHTEHTOM TOIIO); 4) NPOCTEXUTH
TOTOBHICTh PECIIOH/ICHTIB BUTPAadaTH KOLITH HA CBOE 3aXOIICHHs (KBUTKH Ha MOii, aTpnOyTHKa
TOIIO), @ TAKOX CTIHKICTh (PaHATCHKOT JIOSUTBHOCTI.

Ozns0 nimepamypu

VYV mnonepennix myOmikamisx Mu 3a3Hadanu: «@DaHATCTBO — IPUCTpacHa MPUXWIBHICTS,
3aXOIUICHICTh IEBHUM 00’€KTOM (CIIOPTHBHOIO KOMaHJI010, POK-31pKOI0, KHM)KKOBOIO CEpI€I0 UM
iH.), TpaHUYHA BiJTAaHICTh BIATIOBIAHOT ayAUTOPII.

3axomieHi OMHOAYMII, HOKIOHSIOYHCH JIIOJMHI, TPYIIi UM CIIpaBi, 3a3BUYail 00’ €JHYIOTbCS Y
TICBHI CIIUIBHOTH, HANPHUKIAMA, y (QaH-KIyOH, TOTPUMYIOTbCS PHUTYaliB, KOOPIUHYIOTH CBOI Iii.
CrioBiyBaHHS KyJIbTy O(OPMIIIOETECS Y KYIbTYpY (aHiB, sSKa € IHAUKATOPOM MiceBHX Ta / abo
HalliOHAIBHUX HACTPOIB.

®danaTcTBO 3a3BMYail TIOB’s3aHe i3 BKJIaJaHHSIM IEBHUX PECYpPCIiB y BiJIIOBIAHE 3aXOIICHHS:
eMOIliH{, yacy, TpoIueii Ta iH.

«Bu3HaUNTH MEXY MiX ,,HOPMAJIFHOIO” Ta ,,HAIMIPHOIO”” IPUXWIIBHICTIO IO IEBHOTO 00’ €KTa
CKJIamHO. 3a3BMuail mepexin 1o (aHaTcTBa MOB’S3aHUK 13 BTpauyaHHSM MOYYTTS PEaJbHOCTI,
NPUHHATTSM MiQiB, MOCTa0JICHHAM KOHTPOJIO HAaJ €MOLISMH, 3[JaTHICTIO JIO0 EKCIEHTPHYHHX
BuYMHKIB Tomo» (KpaiinikoBa, ®aHaTcTBO).

Mu HaBMHCHO BiZIMEXOBYEMOCS BiJ| TIOHATTS «(haHATH3M», BBa)XKAlOUH, 110 BOHO 3a3BUYAi
3100yBa€e BUpa3Hy HETaTWBHY KOHOTAIiI0 (HANpWKIAZ, peiiriiiauii ganarnsm) i depe3 me He
OIIMCYE BCl MPAKTUKH, SIKi BHHUKAIOTh, 30KpeMa, B MeliaKyJIbTypi Ta (paH-KynbTypi. PanarcTo —
JIeKCeMa, 1110 ONMCYE MMPIINHI CIIEKTP SIBUII 1 CITIBBITHOCHTBCS HE 3 «(aHATHK», a «haHat (han)».

®anaru (ann) — e
rpymna JrJeH, SKi IPUCBAYYIOTh CBiil 4ac Ta eMolii Kymupy abo ¢inemy, Tenenoy, poMany, KoMmikcy. [l HUX
i KyJbTYpHI NPOAYKTU CTaHOBJIATH JyXoBHY Bipy» (Liao, 2021). Hanpuxnan, «y OyTTi COLianbHOI rpymu
¢yTOonbHUX (aHATIB HAMBaXIMBIIY POJIb BiIIrpae CrijbHE BOONIBaHHS 3a ynroOieHy (QyTOOIbHY KOMaHIY.
ToMmy HalOiIbLI PO3BUHEHOIO B ILOMY COLIIOJICKTI € JICKCHKA, SIKa CTOCY€eThes peaiiii yoouiBanns (Protsyk, 1.
R., 2017, p. 157).

Hinepnanacekwii ¢inocod Y. Teifzinra BBaxaB Taki «00’€HAHHS TPaBIliB» OJHIEIO 3 O3HAK
po3BunyToi rpu (Huizinga, 1992). Ile siBuie 0coOaMBO MOMUpPEHE y MiITITKOBO-FOHAIIBKOMY Ta
MOJIOZIOMY Billi BHACJIIZOK IICUXOJIOTTYHUX OCOOJIMBOCTEH, 110 MPUTAMaHHI [IMM BIKOBHUM IpyIIaM.

®aH-KyIbTypa 3aCHOBYEThCS HA MOJICIISIX HACHi{yBaHHS Ta MEXaHi3Max caMoigeHTH(IKaIli.
Bonn peanizytorscs yepes penomeH, korpuii B. lllTepH Ha3BaB «cepiio3HOIO IPOIO MIIIIITKa» — IIE
0co0MBe MPOMIXKHE YTBOPEHHSI MK I'POIO JMTHHM Ta BiIINOBIZAIBHOIO AISUIBHICTIO JOPOCIIOL
monauan (Krainikov, 2004). Ilpumyckaemo, mo mpu mbOMY BiaOyBalOThCs YHCICHHI 3aX0Ad 3
YIpaBIiHHS ayAUTODIEIO.
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IIpo 00’exTHICTP MexmiacTiokMBaya B KOMyHIKalisix B. Pisyn mmme: «... CtaBieHHs 10
KOMYHIKaTa B JIOHI MacOBOTO CITUIKYBaHHS OJHO3HAYHE: Maca y BUIJISL HATOBITY YM IyOJIKH €
TUM KOMYHIKAaLifHUM CIOXXHMBaueM, SKHH Ma€ CIIOKMBATH BCE, MI0 HOMY 3alpOIOHYIOTh.
HaiixpanmwiM BapiaHTOM € TOM BHIAIOK, KOJIM OepyThcs 10 yBaru mnorpedu KOMyHiKaHTa, aOu
3a0e3rneuynTH BUCOKY epeKTUBHICTh BIUIMBY Ha HhOro» (Rizun, 2013).

Taxuii MeiaKOHTPOJIb YaCTO PEANTI3y€EThCS 13 3aCTOCYBAHHAM NPABUJI HAOIIKEHHS iHTEpECiB,
30KpeMa 3TiTHO 3 IPaBHJIOM «BOMBUMX KUTOMETPIB» («IMM OJIMKYe 10 YMTada TPAIUIIETHCS SKACh
cepiio3Ha IoJIisl, THM aKTyaJbHIIIow0 BoHa Oyae st Heoro» (Holub, 2016, p. 45), a Takox 3rigHO
3 MPaBUJIOM XPOHOJIOTIYHOTO HAOJIDKEHHS («UUTaya I[iKaBUTh Oulble Te, Mo abo TUIBKU-HO
BiIOyII0Ch, 2060 ckopo Mae BinOytucs» (Holub, 2016, p. 45).

Kpim TOrO, B KpUTHYHUX, HAJA3BUYAHHUX CUTYyalisX (IMiJ 9ac JIMX, KPHU3, PEBOJIIOLIN) JIIOIH
3BepratoThest 10 3MI sk mo mxepena iHdopmamii Ta ICHXOJOTIYHOTO KOMGOpPTy OLIbII
inTeHcuBHO. Lli criocTepeskeHHsI CHCTEMaTH30BaHO B Teopii MexmiaszanexHocTi, sky B 1976 p.
po3pobmmu C. bommt-Pokem ta M. Jle @nep (Ball-Rokeach & DeFleur, 1976). Bouesuns, ninepu
JIyMOK BHM3HAQUYalOTh LIHHICHI OPI€EHTUPHU CBOIX ayIUTOpii, MPOMOHYIOYM IM BIAacHI IOTJIAIN HA
CKJIaIHI ¥ cynepewuBi nutanss. [IppyoMy 4uM MoJoAmIa ayAuTOpis, TO OLTBII MiJIaTINBA 10
qy)KUX TyMOK 1 (haHatnuHuxX HacTpoiB (Zani & Kirchler, 1991).

3a3HaueHi mpami [JaroTh TEOPETUYHE MIAIPYHTS JUIS JOCTIDKEHHS SBUL (PaHATCHKOI
MOBEMIHKN 13 «MeIialleHTPUYHOro» NOrysiLy. ToMy MM 30CepelpKyeMOCs Ha CIOXHMBaHHI
iHpopManii Mpo KyMHpIB y pi3HHX MejaiacepeOBUINAX, aTPAaKTHBHUX pHCax JIJIEpiB TyMOK,
CTIMKOCTI MpHUXWJIBHOCTI Tomo. Hapasi Ii nmuTaHHS HE OTPUMANIM BINOBiNEH y MoOmepenHix
HAYKOBHX ITpaIlsX.

MeTtoan

Ha erami xonnenTyanizanii (Jiunens — Bepecens 2020 p.) HakonudeHo TeopeTnuny 6azy. s
I[LOTO BUBUYCHO 3aCaHWYI IS OCIIDKEHHS MiAXOAN: TEOPilo ABOPIBHEBOTO ITOTOKY iH(pOpMAILIii
I1. JTazapctensna, b. bepenscona ta I'. 'ome, Teopito MeziazaneXHOCTI, irpoBY KOHIIEHIIIIO
kyneryp (M. Teiisunra, B. Iltepn) ta in. HaykoBi mormsau mimsram nopiBHsHH0. CHCTEMHEM
METO/I0M BHOYJOBaHO LLTICHE TEOPETHYHE IIAIPYHTS JJIsl BIACHOTO MOIIYKY.

Ha erami mianyBaHHS Ta MiJrOTOBKH O NMPOBEICHHS IEPBUHHOTO JIOCITIHKEHHS (’KOBTCHb
2020 p.) po3pobineno IIporpamy Ta amkery «Memii Ta MOi KyMHpH». 3IMCHEHO MiJIOTaKHE
JIOCITI/PKEHHS Ta CKOPErOBaHO aHKETY.

V¥ nepiog 01-12 nucromazna 2020 p. METOZOM aHOHIMHOTO OHJIAIH-aHKETYBAHHS [IPOBEJCHO
JIOCHI/PKEHHST Ha TeMy «Menii Ta Moi Kymupw». Pesynpraté MaloTh SIKICHMH XapakTep —
JIEMOHCTPYIOTh T€HJICHILI1, SIKi HOTPEOYIOTh IMOJANIBIIOTO KUIBKICHOTO BUBUCHHSI.

B3sro 3a mery 3’scyBaTH KOMYHIKaliiHI 0coONMBOCTI sBHINAa (aHATCTBA SIK BHUPA3HOI
MIPUXUIBHOCTI JI0 TIEBHOT 0COOM UM OopraHizarii.

V¥ mocnimxenni B3suto yuacts 310 ocib BikoM Bix 18 10 35 pokiB, 1110 MPOXKUBAIOTh y PI3HUX
perionax YKpaiHM Ta MalOTh Pi3HHH XapakTep AisuIbHOCTI. BHOipkoBa CyKyIHICTH CKianacs
CTUXIHHUM YMHOM, OCKUIBKHM KOHTPOJIb 32 BHOOPOM DECIOHJIICHTIB 3 OOKY IOCITIJHHKIB OyB
MiHIMaTGLHUM. BoOJHOUAaC y «macmopTH4Ii» aHKETH IOMAHO MWUTAHHA A JudepeHIiarmii
PECIIOHICHTIB 32 BIKOM, CTaTEBOIO IIPHHAICKHICTIO, MICIIEM ITIPOKUBAHHS Ta POJIOM 3aHSTh.

Cepen peclOH/ICHTIB HalOIIBITY YacTKy CKIIAJIH:

e  3a BiKOM — ocobu BikoM 18 pokiB (36%) ta 22 poxu (12 %);

e 3acTarTio — 78 % XKIHOK;

e  3aMicueM NPOXKMBAHHS — )KUTEJI 3 PI3HUX PErioHiB YKpainu (HaiOIbIIa yacTka —
M. KuiB, M. JIympk Ta iH.);

e 3acdeporo mismbHOCTI — cTyeHTH Oakanaspary (53 %) Ta marictparypu (13 %).

[HCcTpy™MeHTapiit JOoCTiKEHHsI — CTaHJapTH30BaHa OHJIAHH-aHKeTa, 10 MICTHJIa 3aruTaHHs
3aKPHUTOTO 1 BIIKPUTOTO XapakTepy. 30KpeMa, BIAKpUTUM OYII0 MUTaHHS «3a3HayTe iM sl JIIOANHH
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YM Ha3By Oprasizauii, TpynH, KiyOy, 10 3aciayroBye Ha Bamii mmpi omeckn (1ie Moxe OyTH

MIOJITHK, O13HECMEH, CHOPTCMEH, CIiBaK, My3HYHHH T'ypT, KyJIbTYPHHUH /isT4, BUCHUH, BUHAX1THUK

abo Oynp-sika iHmIa cepa, ane He OibIIe TPHOX IMEH UM Ha3B)». TOX pecIOHAEHTH MOTIIN BiJIbHO

Ha3MBATH THX, KOTO BOHMU MIAHYIOTH 1 BI/ICTE)XKYIOTh. PECIIOH/IEHTH 3alIOBHIOBAJIM aHKETY 3 BIIACHUX

KOMIT 10TepiB 200 MOOUTEHHUX MPUCTPOIB.

V¥ nepiog mucronan 2020 — mrotuit 2021 p. nmpoBeAeHO aHANI3 Ta IHTEPIPETALII0 OTPUMAHUX

pe3ynbTaris, chopMyJIbOBaHO BUCHOBKH. Po3pobieHo 3aranbHy Kinacudikariito aTpakTHBHUX pHC,
KOTPHMH BOJIOJIIOTH JIIZIEPH AYMOK 1 4epe3 KOTpi 3100yBarOTh BUCOKY JIOSUIBHICTD ayAUTOPIi.

PesynbTaTu Ta 00roBOpeHHs

Ioenmudbixkayis cebe ax panama

56,5 % pecroH/IeHTIB HE BBaXKaroTh cede (paHaTamMu MEBHOI JIIOAWHY 94U OpeHy (IuB. pHc. 1).

Haromicts 37% — Busnanmu. IlpukmeTHO, mo y «(haHATCHKI» TPy MEpeBaKaroTh JIIOIAH
BikoM 18-22 p., 0 BKa3ye Ha BUILY CIPUHHSTIMBICTD KYJIBTIB CEpEJ MOJIOJIIOI ayauTopii i
M ATBEPKYE BUCHOBKH, 37100yTi B. 3ani ta E. Kipunep (Zani & Kirchler, 1991).

Yu BBaxkaeTe Bu cebe daHaToM nesHol nioguHu (oprawizadii, rpynu, kny6y)?

310 Bignosigen

® Tax
@ Hi
KOMM K

@ Hi, ue x npoct
@ IVleHi uikaso cr
® A npauoro 3 i
@ Tyckain nyywe
® B koxHoro cso

13V
Pucynok 1. Inentudikanis cebe sk danara.

YacTrHa ONMTAaHMUX TOCTAaBUIIACA JI0 cioBa «(haHaT» 3 nepectoporoto: «IloBara Ta cummaTis
He JIOPIBHIOE ciinoMy (aHatuzmy», «SIKIio Tu gaHaT Korock, To mepectaent 0yt (haHaroM cede
Ta cBO€i ocodbucTocTi». Toxk cepel onMMTaHUX € Taki, KOTpi BIAKUIAAIOTH Oe33aepedny BiJlaHiCTh
KOMYCb, IT0OOOI0YHCH BTPATUTH BIIACHY 1HIUBITyaIbHICTb.

Jlesiki ormuTaHi CKOperyBaiy cJIoBO «(haHaT» Ha MOMIPKOBaHWH BapiaHT «IPHXHUIBHUK» abo
PO3Ka3aIH PO CBOE 3aLlIKABJICHHS ONMCOBO: «Y KOXKHOTO CBOE PO3YMIHHS IIOTO TepMiHa. MeHi
IIPOCTO MOJ00AETHCS 32 HUMH CIIOCTEPIraTH» (TaKUX PECIIOHJICHTIB BUSIBUIIOCS OIM3BKO 2 % — IpH
iApaxyHKy pe3yJIbTaTiB iX BiJHECEHO 110 «(aHaTiBy»). T IpH MOAAIBIINX JOCIIKEHHIX YacTKa
MAJIKMX IAHYBAJIBHHKIB Y MOJIOADKHIN TPyTIi MOXKE BUSIBUTHCS JICIIO BUINOIO, HIX 37 %, OTHAK y
CTapIIMX BIKOBUX IpyIiax BOHA, PAJIIe 3a BCE, BUSIBUTHCS MEHIIOIO.

Mamepianvui guoamxu Ha panamcmeo

®aH-KynbTypa 3a3BH4Yail 1OB’s3aHa 3 NEBHOIO aTPUOYTHKOIO, YPEUEBICHOI CHMBOIIKOIO,
TIOB’SI3aHOIO 3 JIIOAWHOIO YW OPEHAOM, IO J1a€ EMOLIMHUI 3B 30K 1 BIIUYTTS NPHHAIEKHOCTI,
MIPUYETHOCTI, BOJIOJIHHA YAaCTMHKOIO CHUMBOJIIYHOTO Kamitamy. Yepe3 arpuOyTHKy, KOTpa
MIOB’sI3aHa i3 30BHILIHICTIO, CTBOPIOETHCS €IHICTH 31 «CBOE€IO» TPYIOIO Ta BiIMEXYBaHHS Bij
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«ayxux» rpyn. ToMy BaXJIMBO NOBIAATHCS, HACKUIBKM ONMTaHI TOTOBI IHBECTYBaTH B TaKi
moTpeOu 1 YM MaIOTh BOHU BiJIITOBITHI MOYKITUBOCTI.

67 % He KymyBaJll OAAT, CHMBOJIKY, iHII aTpuOyTH, noB’s3ani kymupoMm. [Tonax 30 % —
KyIIyBaJIH; AesKi gonucainy y KomeHTapsx «Hi, ane gyxe xorina 6», «€ B raHax» (Ius. puc. 2).

Yn kynysanu Bu ogar, cuMBoniky, iHWi aTpubyTi, Nos’a3aHi 3 nioguHoio (oprawizauiek
rpynoto, Knybom), Lo BUKMKAE 3aXONeHHs?

310 signosigen

@ Kuurm
@ [emv yenekanucs 3Tum
® < s nnanxax.

A 22

Pucynoxk 2. ITpunOanHs OAsAry, CAMBOIIKH, IHIIUX aTPUOYTIB, OB’ I3aHUX 3 KYMHPOM.

TakoX BaKIMBOIO € «BKIIOYCHICTH» y XHUTTSA/ MiSUTBHICTH Mi€l ocoOu (oprawizarii). 3a
JTAaHAMH ONMTYBaHHS, 95 % He OynM B MDKHApOIHHX Typax, 100 MOTpamuTH Ha 3yCTpid i3
JIIOIMHOIO (OpraHi3ali€ro, TPyIolo, KIyooM), 110 BUKJIMKAE TXHE 3aXOIUICHHS (JUB. puC. 3).

Yu 6ynu Bu B MiXXHapogHUX Typax, Wob NOTPanuTK Ha 3ycTpid NioguHoto (opraHisalieio,

rpynoto, knybom), Wo BUKMKAE 3axonneHHs?

310 signosiaen

® T

O Hi

@ Mnaxylo

® Lie 8 Ypaiti

@ MpaHuUl 3aKpbITHI

Pucynok 3. [1oi3nku pecrioHIeHTIB 32 KOPJOH Ha 3yCTPivi 3 KyMUpPaMH.
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16 % ommranux BuTpadanu Ha kBUTOK 300 TpH i MeHIIe, MO0 MOTPANHUTH HA 3yCTPId 3
KyMHpoM (Oepemo 10 yBaru Tako BJIacHI BIIIOBiAI PECIIOHCHTIB), Maibke 22 % — 600 rpH, 8 %
— 1000 rpH, 15,5 % — monan 1000 rpH. Tox HAHOUTHIINM CETMEHTOM BUSBUBCS «HAMICIIICBITHID
(muB. puc. 4).

Ckinbku By MakcmanbHO BUTpaYanu 3a KBUTOK, Wo6 NOTpanuTh Ha 3yCTpid 3 NIOQNHOK
(opranizaujeto, rpynoto, knybom), Wwo Buknmkae y Bac saxonneHHs?

310 signosipei
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PucyHok 4. Butpatu Ha KBUTKH Ha 3yCTpidi 3 KyMUpaMu.

Taki naHi OO HEBHUCOKMX MaTepiajJbHUX BHUTPAT Ha (AHATCTBO MOXKHA MOSCHUTH
TepeioBCciM OOMEXEHNMH KyTIiBEJIbHUMH MOXKJIMBOCTSIMH MOJIOAMX PECHOHAEHTIB. I me onna 3
BaroMHX NPUYMH JOMiHYyBaHHS OHJIaWH-(DaHATCTBA, JETANBHIIIE PO SKE HTUMETHCS Aai.

Tupopmayitini 3ayixaenenns

Temy danarcTBa MM TOB’S3y€MO 3 MEIaCHOXHMBAaHHSAM Ta MEMIMHICTIO SCKpaBUX
ocobucrocreii (OpeniB). ToMy aHKeTy BIIKpUBAJIO 3alIMTaHHS PO iH(POPMAIIifo, KOTpa IiKaBUThH
PECTIOH/ICHTIB HalAyX 4e (IUB. puC. 5).

[Mpiopurerom 1t 52 % pecrnioHAeHTIB BUsBHIACS iHpOpMalis moa0 poOOTH Ta HaBYaHHS. |
1€ O4YiKyBaHO: OLIBLIICTH ONIUTAHUX — CTYJICHTH a00 JIFO/IH, SIKI IOYNHAIOTH OYyyBaTu Kap’epy.

Hacrymni 1Bi mo3uwii — KynbTypHI HOBHHH YKpainu (45,5 %) Ta po3BaxkanbHa iH(pOpMALIis
(42 %) — BKa3ylOTb Ha BHWIIY aTPaKTUBHICTh MpPAKTHK, IOB’S3aHMX 3 €MOLIHHOIO c(eporo
(wikaBicTh, BiMOYHHOK, 3a70BOJICHHS). [l OPIBHSIHHS: TaKi «TBEPIi» TEMH, SK IMOJITHKA Ta
€KOHOMIKa, HiKaBiATh aumie 37 % ta 18 % pecrioHaeHTiB BiAIOBiIHO.

28 % pecHnoHAEHTIB 3a3HAYMIIU, 110 HaMTy>K4e WIKaBIATHCS 1H(OPMAIEI0 IPo yIOOICHUH
KITy0 M 1ikaBy iM mouny. [IopiBHSHO 3 iHIIMMHU TeMaMH, 3aliKaBJICHICTh TAKOIO iH(popMamiero —
Ha CepeIHbOMY PiBHI.

Maroro yBaroro KOpHCTYIOThCS TeMH, BijgnaneHi B 4aci (Black Lives Matter — 4 %) abo B
npocropi (repedir npesunenTcpkoi Buobopuoi kammanii B CIHA — 11 % uu noxii B binopyci —
12 %). Taky HM3BKY 3aIliKaBJICHICTh MOXHa IIOSICHUTH T.3B. IpaBwiaMu reorpadidnoi Ta
XPOHOJIOTIYHOT HAONMKEHOCTI HOBHH JIO ayAUTOPII.

V BiOKpUTIH BIAMOBiNI AESKI PECIOHICHTH 3Talaldi TaKOX BY3BKOCIICINiaTNi30BaHI TEMH:
CHOPT, KiHO Ta My3HKa, PEJIiris, AyXOBHUI Ta 0COOMCTHI PO3BUTOK Ta iH.
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Aka iHdopMaLlia Bac uikaBuTb Hanayxue? (He Ginblue TPbOX BapiaHTiB)

310 signosigei

HaByanbHa / Noe’'a3aHa 3 po...
npo nogii 8 binopyci

npo nepedir NPe3uaeHTCLKOI ...
npo naHgemito COVID-19

Nnpo NOMITUYHY CUTYaUilo B Y...
NP0 eKOHOMIYHY CHTYaLiK B...
NPO KyNLTYPHI HOBUHK YKpal...
NpO TEXHIYHI IHHOBAaLT

npo ynwoonexui knyd ado ui...
npo cnopt

npo Black Lives Matter
po3BaxansHa

Npo CouiansHO BaXIKBI 3MiH. .
TypuctnyHa iHdopmalia

Kpop

[lyXoBHWIA Ta 0COBUCTUA PO3...
NP0 HOBUHM KIHO Ta MY3WKM
AKkTuBI3M

Peniria

YtoBbl He cnamunu AaHHbIM...
|cTopuyHi nybnikauii, ocobnu. ..
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115 (37,1%)
55 (17,7%)
141 (45 5%)

87 (28,1%)

131 (42,3%)
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PucyHok 5. 3arikaBieHicTs PECIIOHACHTIB iH(pOpMALi€ro Ha Pi3HI TEMH.

ITumencusnicms 3ayixasnenns ingpopmayicio npo Kymupa

Bume #mmocs: 28 % pecrnoHICHTIB HiKaBIAThCSA 1H(OPMALIEI0 TPO IiKaBy JIOJUHY UH
ymobnennit 6pena. s nopiBHAHHS: 37% pecrioHAEHTIB BBaKaroTh cede (haHatamy IEBHOT
moauHM (opraHizauii, rpymnu, kry0y). Toxx Tux, XTo BBakae cebe yniMch (haHaToM OnbIne, HixK
THX, XTO aKTUBHO LIKaBUTHCS BiIOBiIHOIO iH(OpMaLiero.

3a3HaueHi JaHi JafOTh MiJICTaBU 3pOOMTH BHUCHOBOK: 3aXOIUICHICTh KyMHPOM HE O3Hayae
rinepcnoXXuBaHHs iH(OpMAIii Mpo 1oro Kymupa. CIyIIHICTh TAKOTO MPHITYIIEHHS HiITBEPIKYE
TAKOX TEPiOANYHICTh NOMIYKY iHpopMaii mpo Kymupa: gume 12 % pecrioHJeHTIB CIIOKHBAIOTh
iH(opMariro moaHs (IUB. puc. 6).

Brim, mpu ienio HIKIOMY «KpOKY» CIIOKHBa4i aKTUBHO i CTaOUIBHO IIKABISITECS KyMUPAMH:
KiJIbKa pa3iB Ha TIDKAEHb — Maibke 40% Ta kinbka pasiB Ha Micsiub — 38 %. [IpukmerHo, mo i
MTOKA3HUKH CITiBBITHOCATHCS 3 MMOKa3HUKOM BU3HAHHS cebe danarom — 37 %.

© 2021 AkTyanbHi TMTaHHA MacoBOi KOMYHiKaLii
40



ISSN 2312-5160
online ISSN 2786-4502

Ak yacTo By wykaeTe iHGopMaLlio Npo nioauHy (opraHisauiio, rpyny, kny6), Wo BUKnkae
Batue 3axonneHHs?

310 signosigen

® wonna

@ «inbka pasis Ha TWKAEHD +

@ «inbka pasis Ha MicALb

® Pigro

@ ocTiitHo CTUKAKCh, TOMY L0 NPALJHE. ..
® «inbka pasis Ha pik

® 3anexHo sig noTpedu, piaLie Hix Kinb. ..
@ Bona cama MeHe 3HaxoauTb

14

PucyHoxk 6. ITepioanynicTs NomyKy iHpopmarii mpo Kymupa.

«CuHycoinHuit» XapakTep 3alliKaBICHOCTI 3yMOBJICHHI, BOYECBH/b, IO-IIEPLIC, IOSBAMH
iH(ONPHUBO/IB, TO-ApPYyTe, KBOTOIO Yacy, Ky BUAUISIOTH CBOIM KyMHpaM OIHTAHI.

[icepena  ingpopmayii. npo Kymupie. Momoni MeqiacioXuBadi  BUKOPHUCTOBYIOTH
pi3HOMaHITHI JUKepena iHdopMamii Hpo KyMHpIiB, MIONpaBAa, 3 pPIi3HOI aKTHBHICTIO Ta
MIPU3HAYCHHAM (IUB. pHC. 7).

ki came Mepqji € ona Bac mxepenom iHbopmaLii npo nioguHy (oprawisauio, rpyny, kny6),
WO BUKMKaE 3axonneHHs? (He Binblue TPbOX BapiaHTiB)

310 signosigen

TenebayeHHs 91(29,4%)

pagio

KHUrM

KypHanu, rasetu

IHTEpHET-CaiTy 182 (58,7%)

coujianbHi Mepexi 259 (83,5%)

YouTube-kaHan 185 (59,7%)

KUBE CNINKYBaHHA 65 (21%)
-1-11(0,3%)
1(0,3%)

0 100 200 300

Hety yHMBEPCANbHOTO MCTOYHNUKA

Pucynoxk 7. [xepena indopmarii npo KyMHpiBs.
Inmepnem-pecypcu. PecrlioHOeHTH Mi3HAIOTHCS HOBMHM TIPO IIKaBHX iM sofei (OpeHam)
MIepeBayKHO B IHTEPHETI, TIPH [IbOMY BOHH Cep(iHTYIOTH 110 Pi3HUX iHTEepHET-TIaTdhopMax:
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e  comiampHi Mepexi — 83,5 %;
e  YouTube-kanamu — 60 %;
e  iHTEepHeT-callTH — 59 %.

Baromicth iHTEpHET-pecypciB y CTPYKTypi MeIiaclio)XKMBaHHs ITATBEP/DKEHA TaKOXK Y
BIJIIOBI/II HA 3aIUTAHHS, SIK caMe JOBOJMIIOCS PECIOH/ICHTAM KOHTaKTyBaTu 3 Kymupamu: 87,4 %
obpamn «Ilinnucka Ha CTOpiHKY B conMepexkax, YouTube-kaHan TOIIo».

TakuM 4nHOM, JUII MOJIOIDKHOI ayIquTOpii conMepeki Ta BIZICOXOCTHHIH, 3aBISKH CBOIH
IIBHIKOCTI Ta IHTEPAaKTHBHOCTI, 3QJIMINAIOTHECS HOMEpP OAWH y CIIOKMBaHHI iH(popMamii Ta
KoMmyHikanisix. lle mae migcraBm MOBHUTH Hpo OHJIAKHH-()aHATCTBO SK OCHOBHY (hopmy aH-
KyJIBTYpH.

Y Mepexi pecrioHAEHTH CTeXaTh 32 MEIIMHMMH IIepcoHaMHU (apTUCTaMH, MOJITHKaMH,
TEJIEBEyYHMH), TaKOX 3a «HepopMaTHUMW», KOTpi mepeOpanucs B iHTEepHET: SIHiHOIO
CoxomnoBoto, Cepriem [Ipurynoro, Biaorepamu (Taneto CrapikoBoro, Mapycero 3Bipo0iii, Cepriem
CrepHenkoM, €Brenom Kionorenkom, Oparamu KampanoBummu), rpoMancbKUMH aKTHBICTaMH
(ponmm «3enennii cinony», «I[loBepHUCH KUBUMY).

Tenebauenns — iHopmariiiHe IpKepeIto mpo KyMupis 11 29 % pecrioHIeHTiB, 1 1ie HalBUIMH
MOKAa3HUK cepell ycix Tpaguuiiianx Mmeniid. Kpim Toro, Bimeodopmar € 3pyunum it 58 %
PECIIOHAEHTIB, 1 1€ U1l HUX OJUH i3 Hai3py4HIMMX (opMaTiB (TEKCT — BiZeO — MyJIbTUMENIT —
KHBE CITLIKYBaHHS).

3a monomororo TeneOadeHHs! PECIIOHICHTH CTEXaTh 3a BIII3HABAaHUMHU ITyOIIYHUME 0cOOaMU
(Amnnoro Masyp, Haraniero Moceiuyk).

Kuueu. 18 % pecnoHneHTIB TrOONATh MOYMTATH PO CBOIX KyMHPIB, TOX pPOJb KHHUTH Y
CTPYKTYpl «(]aHATCBKOrO» MeiacOKUBaHHS 3alUIIAE€ThCs IIOMITHOIO. BoueBuab, KHHTa
CHPUMMAETHCS SIK JUKEPETO SAKiCHOI Ta rmoOoKoi iHdopMarii, 10 JONOBHIOE «IIBHAKID) OHJIAHH-
HOBUHHM. [IpHKMETHO, 10 3-TOMIXK YHMCIEHHHUX BapiaHTIB CHPUMHATTS iH(opMmamii Ipo KymMHpiB
Hali3py4HimmM Juist 62 % pecrioHAEHTIB BUSBIIIOCS 3BUYaliHe YUTaHHS TEKCTY.

Cepen KHHT, SIKi pECTIOHACHTH 3TaalH Y BiIOBIISX,— BUIAHHS, IPUCBSUCHI AisT9aM CBITOBOL
KyJIbTYpH, HayKu, rosituku (Lmon Mack, ®epaunanyg Cenin, npunneca [liana, Hik Byiuny, Irop
Cikopcekuit, IB Cen-Jlopan, xxonni e, Bimt Cumit, CriBen Bo3nsik, Bincent Ban I'or, @penk
3amma, Ky3sma Cxpsi6iH, Jlina Kocrenko, Cepriii XXanan Ta in.). [IpukmerHo, mo ynTadi KHAT
LIKaBJIATHCS TIOCTATSIMU, 1110 HAJISKATh 0 3apyOiXKHOI KyJIBTYpPH 1 HalliOHAIGHOI, OJTHAK, TIepIe —
TIepeBasKae.

Taxoxx HebaraTo pecroH/ICHTIB IKaBUTHCS BIIaCHE MEAIHHIMHU NIEPCOHAMH, a CEPE] THX, KOTO
HazBanu,— AHnpiit Kyzemenko, Poman Ckpurin, Slnina CokosoBa, Maiikn lyp.

JKypuanu ma eazemu. JIpykoBaHi IpecoBi BUJIAHHS € JpKepesIoM iH(opMaLii mpo KyMHUpIB JUIs
8 % onmnTaHuX.

I3 HUX pPecTOHICHTH Ii3HAIOTHCS PO MOMYJIIPHUX TEJIEBEAYYnX CITiBaKiB Ta akTopiB (KceHis
Mimmna, Tina Kaposs, FOnis Canina, xapen Jlero, Hans Jlopodeea, CesitocnaB Bakapuyk,
Amnppiii Ky3pMeHKo Ta iH.); THCBMEHHUKIB, JiTEpaTypO3HaBIiB, )XypHaiicTiB (Poctucnas Cemkis,
Jlina Koctenko, Okcana 3a0yxko, Cepriit XKanan; Jmurpo I'opmon), nomitukiB (Bomoanmup
3enencekwit, [lerpo [TopomreHko).

Paoio. HalimeHI11010 TIOMYJISIPHICTIO KOPUCTYETHCS B MOJIOANX MEJIacIIOKMBAYiB Paio.

I3 mporo jpkepena onwrTaHi 4eprnaroTh iH(OpPMaLio MEepeBaXHO MPO MY3HUKAHTIB 1 JIIOAEH,
1oB’s13aHuX 3 My3HKolo (CBsitocnas Bakapuyk, Aunpiit Ky3emenko, « Aarurina», Oxcana IlexyH,
cectpu TenbHIOK), Takoxk Omorocdeporo (Janmno ["aiimamaxa).

JKuse cninkyeanns. Tlonpu Taky pi3HOMaHITHICTB Jukepen iHpopmanii, 54 % pecrnoHIeHTIB
BBa)KalOTh, IO LiKaBi Jroau (opraHizamii, rpymu, KIryOM) HEZOCTATHBO BHUCBITICHI. MOXKIIHMBO,
neBHoi iHpopMarlii im, cripaBi, Opakye.

BonHouac Taky HEBIOBOJICHICTh MOXKHA ITOSICHUTH HaBiTh HE 3aMajOl0 KiIBbKICTIO HasBHOI
iHdopmanii, a pagme 1 MegiaTn3oBaHuM xapakrepoM. [Ippnyomy unm maxi KyMup — TUM Oinblie
3aJIeXKHUTh HOTO ayINTOPIs BiXl TOTO, SIKMH caMme «MeAiao0pas» npeacTasisiiors 3MI.
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38,4 % pecroHIEHTIB CTBEPXKYIOTh, IO IM 3pYYHO «0COOMCTO OyBaTh Ha MOii Ta OaunTH

BCE HE BJIACHI 04i», a 1yt 35,5 % 3pydHO «ITOYYTH PO3IOBiIb B OCOOMCTOMY CHIUJIKYBaHHI». T0OX

pecrioHieHTaM OpaKye OCOOMCTOrO CIIJIKYBaHHS 3 KyMHPaMH — BOHH XOYyTh CKJIACTH BJIACHY

JYMKy TIpO peajibHy JIOAWHY (10, A0 pedi, MATPUMAE BiAUYTTS CaMOLAEHTHYHOCTI). Aje 1ie,

TICBHOIO MipOI0, AEKIaparii.

HacrpaBai moka3HUKH peajibHOTO BiABIAYBaHHS MOIiH, TOB’I3aHNUX 13 KyMHpaMu, HIKY1, HDK

srajadi. [TopiBasiire: 31 % pecnonaeHTiB Opanyn y4acTb y mMyOJiuHUX 3axo1ax (BHCTYIH, MaTdi,
koHIepTH), 10 % Mamu ocobucty 3ycTpid (auB. puc. 8).

Ak came BaM oBoAMNOCA KOHTAKTYBATU 3 NIOAVHOK (opraHizallicto, rpynoto, kny6om), Wwo
BUKNMKae 3axonneHHs? (He Binblue TPbOX BapiaHTiB)

310 signosigei

NiANMUCKa Ha CTOPIHKY B COLM. ..
yyacTb Y yatax

yyacTb y nyOniyHux 3axonax...
ocobucra 3ycTpiy

He KoHTaKTyBaB

yyacTs y GnarogiiHocTi FOHI. .
HIAK

Pasom npauosanu

B kypHanax

Cnyxar Uinoaodoeo
BingiayeaHHa nepopmaHcy...
CosmecTHan nanata COVID...
He Byno Takoi MOXNUBOCTI

B MeHe HeMae 3MOru KOHTaK...
TeiTTEp, BINAMB, KAKAOTONK, i...
He KoHTakTyBana
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Pucynok 8. [Tnardopmu 171t KOHTAKTIB 3 KyMHUpPaMU.

BinBigyBaHHs 3aXOIiB Ma€ HACIpPaBIi CIIOPaAWYHHN XapakTep. ToMy pecroOHICHTH OX04e
HIINHCYIOTBCST Ha CTOPIHKM B COLMEpeXkax, OepyTh y4acTh y daTaX — Ie TEX 3MCHIIYE
OTIOCEPEIKOBAHICTh KOHTAKTIB.

Ampaxkmueni xapaxmepucmuku Jioepie oymok. BaxxTuBUM JOCIITHAIIEKAM 3aBJaHHIM €
BUSIBJICHHSI MEXaHi3MiB ()aHAaTCHKOI MEeZ1alloBEAIHKHY, IPUYIOMY HE TUIBKH JeBiaHTHOI. [ljist 1iboro
MM TIOIIKaBHIJINCS B PECIIOHJICHTIB, 110 came TM 110J00a€Thes B TIOAMHI (OpraHizalii, rpyri, Kiyoi),
KOTpa BUKJINKA€E TXHE 3aXOIUICHHSI.

3100yTi pe3ynbTaTi MU Kiacu(ikyBatu — BUALIIM 11 SITh TPYIT ATPAKTHBHUX XapaKTePHCTHK:

1) meopuicms i npoghecivini ycnixu (BiJTaHICTh CIIPABi, TAJIAHT, CTWIb MMUCHMA TOIIO);

2) inmenekmyanvHi 30i0HOCMI Ma NPOCSIMHUYbKA OiAnbHicmy (PO3YM, BMIHHS OCTYITHO
M0J]aBaTH CKJIQJHY iH(OpMALilo; MOSCHIOBATH CyNEpewINBI MOMEHTH B icTOpii, 00i3HAHICTh y
KyJIBTYPI TOILO).

3) epomaosrncoka no3uyis (MaTpioTHU3M, aKTHBHICTE, 00pOTHOA 3a CIIPaBETUBICTh, TOTOBHICTh
JIoTIOMaraTy Ta MiATPUMYBATH IHIIHNX);

4) cmaenenns 0o 006Kins (EKOAKTHUBI3M, MOPSITYHOK TBapHH);
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5) pucu xapaxkmepy (Xapu3Ma, KpeaTHBHICTb, IIICCIIPSIMOBaHICTb, TIPAICITIOOHICTh, YeCHICT,
MIPOCTOTA, CMIJIMBICTh, JOOPO3HWINBICTE, KOMYHIKaOEIbHICTh, 34aTHICTh IO CIIIBYYTTS).

Ha namry gymKy, 1Uist pecrioHZIHTIB KyMHPH — HACTAaBHUKH, MOZEJI ISl HACITyBaHHs, KOTpi
B yMoBax miobamizamii Ta mudposizamii moxomsTs i3 OyAp-sSKMX KyTOYKIB IUIaHeTH. Moopb
HaBYAETHCSI B KYMHPIB, II0 OCOOJMBO BaKJIMBO B CHUTYAIlisIX HEBH3HAUCHOCTI, BHOOpPY, KOJIH
Opaxye opienTHpiB (11e maTBepmKye Teopito Ball-Rokeach & DeFleur, 1976). Kymupu B 11 ouax
BOJIOJIIOTH CWJIBHO BHP@XCHUMH SKOCTSIMH ((I3UYHMMH, iHTENEKTYaIbHHMH TOIIO), SKi
KOHLIEHTPYIOTh YBary ayIuTopii, BUKIMKAIOTh 3aXOIUICHHS, CIIOHYKAalOTh SIKIIO HE AKTHBHO
HAaCJIiTyBaTH, TO IPUHANHMHI cTeXUTH. L[ ocobnmBa cuna, 1ap, MUCTEITBO TIOPOJDKYE B ayAUTOPIi
3aXBaT, 1110 32 MEBHUX 00 €KTUBHHUX Ta CyO €KTHBHHX YMOB MOJKE NEPEXOJHUTH B OJCP)KUMICTh,
HaBiTh MEXYBaTH 3 JICBIaHTHOIO MTOBEAIHKOIO.

Cmiiikicmb 10a1bH0Cmi 00 Kymupa. AHKETY 3aBeplryBaiio 3anutanas «Uu goBoaunocs Bam
po34apoByBaTHCs B JIIOAMHI (OpraHizamii, rpymi, Kiy0i), 110 BUKIMKA€E 3aX0mIeHHI?» OTpuMaHo
BiNOBifi (uB. puc. 9).

Yn posoamnocs Bam posuaposysaTucs B nioauHi (oprauisauii, rpyni, kny6i), wo suknnkae
3axonneHHa?

310 sipnosipen

® Tax

@ Hi

@ Ineanshnx He Gysac

@ /loau u3meHunBLI

@ Hi, agxe 8iH 3aranom HiYOro NoraHoro
He pobus

® A He 3Haw.

Pucynok 9. PozgapyBaHHs B KymMupax.

54 % pecroHICHTIB He PO3YapOBYBAIHCS B CBOiX KyMupax. Bomgnouac 44,5 % (a me 3HaYHUH
ITOKA3HUK) TPOUTILTH Yepe3 po3dapyBaHHs. [IpUmyckaemo, 0 IPUYHHOI0 IIHOTO MOXE OyTH i
eJeMEHTapHE MOJOPOCITIIIIAHHSA, 1 3MiHA 3aIliKaBJICHb, i TPUBAJIC CIIOCTEPEIKEHHS, /T 9ac SKOTO
3MEHIIYETBCSA EMOIliITHA 3aJCKHICTh Ta TOCHIIOEThCS 3IATHICTH JO PAIliOHATEHOTO aHAIi3y.
3MIHIOETHCS JTIOAMHA — 3MIHIOIOTECS 11 MOTJISAIN Ta KyMUAPH.

BucHoBku

3a JaHMMU HAIIOTO JIOCHIPKEHHS, HE PiJiIIe HiX KOXKeH TpeTilt yKpaiHens BikoM 18-35 pokis
NIPUHAJICKHNH 10 (paH-KyJIbTYpH, NPUHANMHI BU3HaE ceOe (haHaToM MEeBHOI JIIOJMHY (OpraHizariii,
rpymy, KiayOy Tomio). [Ipu iboMmy Mooz aHaTy Majo BUTPA4alOTh KOIITIB HA CBOE 3aXOIIICHHS
(arpubyTHKy, KBUTKHM) 1 Maike 30BCIM HE BIJBIAYIOTH 3aXOIM 3a KOPJIOHOM, IO, WMOBipHO,
TIOSICHIOETHCS TIEPEIOBCIM OOMEXXEHUMH KYITiBETbHIMHI MOKJIMBOCTSIMH MOJIOJIMX PECTIOH/ICHTIB.
BonHouvac ne cripnunHseThCS 10 3pOCTaHHs OHIaiH-(haHATCTBA.

Cepen KyMHupiB YKpaiHCBKOI MOJOJI — YKpaiHCBbKI Ta 3apyOiKHI My3WMKaHTH, aKTOPH,
BUHAXIHUKH, >XypHAJICTH, OJOTrepH, MNONITHKH, TPOMAJACHKI aKTHBICTH Ta OaraTo iHIIHX.
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[IpakTiyHO BCi BOHM — MeJIiiiHI 1MOCTaTi, YMs JiSUTbHICTh MIMPOKO BHUCBITIICHA B MEISX, a TAKOXK
BUKJIaJICHA Ha CTOpIHKAax COIMEpEeX. PecroHIeHTIiB NpUBaOIIOIOTh Y IUX JIIOJSMX TBOPYICTH i
mpodeciifHi  YCIiXH, IHTENEKTyallbHi 3II0OHOCTI Ta MPOCBITHHIPKA MisUIBHICTB, IOCTIIOBHA
IpOMa/ITHCHbKA TIO3MIIis, BiIIOBIAaIbHE CTaBJICHHS 0 JIOBKULIS, PHCH XapakTepy.

He BusBiieHo rinepcnoxuBaHHs iH(opManii Mpo sickpaBUX MOMYJISIPHUX JIOAEH Ta OpeHIIH.
VY kommiekei Beix iH(pOpMAIiifHUX 3amikaBieHb iHPOpMalis Npo YIOONCeHHH KIy0 4M LiKaBy
JIIO/IMHY TIOCTYIIA€THCS HABYAJIbHUM TeMaM, KyJIbTYPHUM HOBHHAM, pO3BaXaJbHiH iH(popmarii Ta
0. JInme 12,3 % pecnoHIeHTIB IIyKaloTh BiANOBIIHY iH(popMarlito moaHs. HalgacTime — Kinbka
pasiB Ha TxaeHb (40 %) Ta kinbKa pasiB Ha Micsiub (38 %).

PecrionnienTH cioXXnBaroTh iH(GOpMaIio Ipo CBOIX KyMHUPIB IIEPEIOBCIM 3 iHTEpPHET-/KepeT,
TOK MOKEMO HA3BaTH Lie sABUILE oHaiiH-(panaTcTBoM. [ToHan 80 % pecroHaeHTIB mignucani Ha
CTOPIHKM COLIMEPEX 1 caMe TaM MaloTh MOXKJIMBICTh KOHTAKTYBaTH 3 KyMHPOM, IIEBHOIO MipOIO
KOMIICHCYIOUH CBOIO TOTpeOy B Oe3rmocepemHboMy JXKHBOMY cCriikyBaHHI. Kpim Toro, cepen
TPaIULIHHNX Meii NOMYIISIPHAMH 3aJIMIIAI0OTHCS TeIeOadeHHs Ta KHUTH.

HesBakaroun Ha pi3HOMaHITHICTH iH(GOpMaLiitHUX JuKepen, 54 % pecrioHAEHTIB BBaXKae, 1110
Melii HeIOCTaTHBO BUCBITIIOIOTH JKUTTS 1 AIsIbHICT Kymupa. [Ipumyckaemo, mo iaetsest pasie
Ipo Opak 0COOMCTOro KOHTAKTY Ta HEBIOBOJICHICTh MEAiaTH30BaHICTIO.

44,5 % pecToOHICHTIB 3a3HaIM pO3YapyBaHHS B CBOEMY KyMHUDI, 110 3yMOBJIEHO, PajllIe 3a BCe,
IUTMHHICTIO Ta PO3BUTKOM CBITOTJISLY, OCOOJIMBO B MOJIOIOMY BIlli.

YV nogansmomy citij] IpeIMeTHiIe J0CTiIUTH 6ap’ epy, sIKi BAHUKAIOTh MiXK KYMHPOM Ta HoTo
ayJUTOPI€I0, a TAKOX KOPEJIAIil MiXK BU3HAHHAM cebe (paHaTOM Ta XapaKTepoM i IHTCHCHBHICTIO
CHOXXMBaHHSA iH(opManii; Mi>k po3MipaMu BATpaT Ha (paHATCHKI MPAKTUKHU Ta PIBHSIMHU JTOXOIB
TOLIO.
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ABSTRACT

This research aims at examining and analyzing the development of media regulations and legislations
since Algeria's independence, particularly in the audiovisual sector. The main purpose of the present
article is to reveal the legal framework that established the fundamental principles and general policy of
the audiovisual media landscape in Algeria. Algerian society desperately needs media freedom and
diversity, especially in the light of socio-political changes that the country has been witnessing in the
recent years. As a result, we brought to light many defects and gaps in Algeria's audiovisual landscape.
Thus, we proposed several recommendations, such as the independence of the audiovisual control
authority. The latter should adopt the regulations and legislation to support media ownership and
transparency, strengthening the audiovisual media's financial policy, with needs to enact information
law to facilitate professional journalism practice and comfortable access to information in Algeria.
KEYWORDS: Media freedom, Mass Media development, Media regulations.
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Pesome

Ie nocnimkeHHs cpsMOBaHE HAa BUBUCHHS Ta aHaJi3 PO3BUTKY PEryJIIOBAaHb Ta 3aKOHOJABCTBA
IoI0 Mac-Mefia micis 3700yTTS AJDKHpPOM HeE3aJIeKHOCTi, OCOONMBO B ay/iOBi3yaJbHOMY
cermenTi. OCHOBHa MeTa IIi€l CTaTTi — PO3KPHUTH IPaBOBY 0a3y, sika 3akpinwia (GyHAaMeHTaIbHI
MPUHOMON Ta 3arajlbHy HOJNITHKY ayAioBi3yaJbHOTO Memianangmadry B AJDKUpI. AJDKHPCHKE
CYCHIIBCTBO BiguaaymHo mnotpeOye cBobomu Ta pisHOMaHiTHOCTI 3MI, ocobmmBo y cBiTii
COLIIAJIbHO-TIONIITUYHUX 3MiH, CBIIKOM SIKMX KpaiHa cTajla OCTaHHIMM pokamu. B pesynbrari, Mu
BUSIBIIIM OaraTo HEZOJIKIB i MPOTAJMH B ay/ioBizyaapHOMY Janamadri Ampkupy. TakuM 4uHOM,
OyJI0 3aIpOITIOHOBAHO JIEKLIbKAa pPEKOMEHJAmil, SK-OT HEOOXIAHICTh HaOYyTTS He3aJeKHOCTI
OpraHoM ay/ioBi3yaJbHOTO KOHTPOI0. OCTaHHBOMY CIIi/I IPUHHSATH HOPMAaTHBHO-TIPABOBI aKTH
JUIs TIATPUMKH BJIACHOCTI Ta TIPO30POCTI Mac-Mezia, IMOCWICHHsS (IHAHCOBOI IOJITHKU
aynioBizyanpHux 3MI, a Takox cmijg yxBanuTH IHQOpPMAmiHHMKA 3aKOH MMl TIOJICTHIECHHS
npodeciitHoi KypHaIICTChKOI IPAaKTHKU Ta KOM(GOPTHOTO JOCTYILY 110 iH(popmanii B AJKHpi.
Koaiouosi ciioBa: cBoO0/1a Mezia, pO3BUTOK Mac-Meia, peryiroBaHts 3MI.

Introduction

Media plays essential role in contemporary democracies through the ability to form public
opinion and facilitate the spread of new ideas and political thoughts among individuals in any
society, but this role must adhere to a set of values and ethical standards to meet the conditions of
professional practice, any transcendence means totally violating and exceeding the professional
journalistic practice. Therefore, academic researchers and media lawmakers in each regime have
worked heavily on the media regulatory policy, both formally and informally, by providing media
legislation, public broadcasting, ethics rules, media councils, and complaints commissions, to pro-
vide the principal platforms for public expressions, which can support democracy and good
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governance, however, in some environments, government authorities and political systems impose
such legal and regulatory constraints on media freedom and expression, which may have a massive
effect on journalistic practice. In this vein, media landscape in Algeria has experienced numerous
revisions in order to improve media freedom and pluralism, whether to ensure the preservation of
the public interest and to limit potential harm in Algerian society or assuring pluralistic and dem-
ocratic representation in the media outlets, the audiovisual sector evolved through many significant
periods, each with own set of traits and advantages. Whether from media independence and open-
ness, or the range of strategies that sought to regulate the journalist's rights and duties, suppliers of
on-demand audiovisual media services and operators of public media communication networks
that transmit or retransmit broadcasters' programs in Algeria; in this regard, this paper attempts to
highlight whether and how the audiovisual landscape in Algeria promote media freedom and jour-
nalistic practice? And how the Algerian system might influence media diversity in the audiovisual
landscape?

Literature review

1. The Abandonment of French Media Regulations 1962-1975

During Algeria's independence in 1962, which witnessed an important and pivotal transitional
in Algerian history. However, the French audiovisual regulation coexisted hardly with the modern
socialist system, all efforts by the Algerian system were to liberate the legal and regulatory frame-
work from French control and supervision (Shatah, 2006). The Evian agreements between Algeria
and France stated that the Algerian television institution would remain under colonial Guardianship
and France regulation; but the Algerian army regained national sovereignty on October 28th, 1962.
Even the existence of socialist political philosophy's, the audiovisual legislation, remained liberal
in accordance with the French statute of 1881, which was enlarged pursuant to degree 62/157 en-
acted in December 1962 that led to temporary openness benefiting only for the written press, in
contrast to the absence of television channels, which require enormous financial resources to es-
tablish it in parallel with the exhausted country's precarious economic state (Shtiwi and Buhneah,
2018). On August 1, 1963, the first initiative has been taken to monopolize radio activities, as
specified in the 1963 edict “Radio and television are state-owned public institutions with a com-
mercial and industrial focus that monopolize radio and television publishing”. Although the fact
that Article 19 of the 1963 constitution declared that the Algerian system provides complete free-
dom for media practice, as stated: "The Algerian republic provides freedom of the press and other
forms of communication, as well as freedom of association, speech, participation in public debate,
and assembling". Nonetheless, there is a provision in the constitution that allows for the restriction
of those rights behind the argument of jeopardizing the national interest as asserted: "No one can
utilize mass media to destroy the republic's institution, the people's socialist objectives, or the unity
of the National Liberation Front Party's" (Ali Mheni, 2020). This stage marks the first attempt to
build a national media entity free from French administration, ownership, and regulatory con-
straints. Simultaneously, the Algerian system chose the route of social and economic development,
making the media one of the most essential contributors to this process. Algeria made the task of
decolonizing the media sector from French hegemony a major priority to get sustainable develop-
ment on all sides.

2. A regulatory and legislative Media vacuum 1975-1976

This phase in the history of media development in Algeria witnessed the coup or so-called in
Algeria the Corrective Revolution by the President Houari Bumedian against President Ahmed
Ben Bella. This time is referred to the eradication of French legislation and the entire control of
the state over the media sector in Algeria (Taher, 2012). Algeria's system attempted to achieve
socialist goals during that time by using state media that led to establish a presidential decree N°
65-203 to regulate the central administration of the Ministry of Information. As a step responding
to the political philosophy that was existing at that time (Ali Mheni, 2020). Due to this circum-
stance, the Algerian media fell into a regulatory, legal, and legislative vacuum, allowing the Alge-
rian state to exert complete control over the media sector by putting the media at the service of
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Algerian politics and orientation, and bolstering socialist principles at the expense of plurality and
media freedom, as the Algerian constitution mandated.

3. State media Monopoly 1976-1988

This time was distinguished by the 1976 constitution proclamation, which avoided expressly
referencing media freedom, instead of that, this constitution referred widely to freedom of expres-
sion and the right of opinion as stated “opinion, expression, and assembly guaranteed within the
framework defined by law and were not utilized as an excuse to harm or undermine the socialist
revolution” but, those rights will be withdrawn in the event of any threats to the nation’s interests
as mentioned in article 73 “These rights are revoked for anyone who exploits them to undermine
the nation's interests”. This phase witnessed the issuance of the National Charter in 1976 which
pointed out the strategic role of the media in serving the goals of development and also called for
the needs to establish such legislations that would define the role of the journalism and the various
mass media function in Algeria. This Charter has stressed the importance of preparation and jour-
nalist education in the media sector in order to support the mass media in meeting development
goals and ensuring an impartial and objective journalism in response to the Algerian public's needs
(The Algerian constitution, 1976). This phase saw the adoption of the first media legislation in the
independence of Algeria's history in 1982, following two decades of void and legal vacuum in the
media sector. However, this new legislation did not promote journalistic practice or media freedom
based on diversity and pluralism, but it established a complete monopoly over mass media to ac-
commodate the country's requirements according to the first article: “The media is a component of
national sovereignty. The media, under the leadership of the National Liberation Front Party and
within the framework of the Charter's socialist policies... The media works to motivate and organ-
ize various sectors in order to accomplish national goals”. This demonstrates that the Algerian
system viewed the mass media as a servant to its purposes and interests, and it is incapable to
correspond to the ideals and policies of the national front party. Additionally, the Algerian system
regarded the right to information as a fundamental right for the Algerian people, but this right was
constantly limited based on the nation's ethical ideals and ideological doctrine, as mentioned in
articles 02 and 03 “The right to information shall be freely exercised within the confines of the
country's ideological choices, ethical principles, and the instructions of the political leadership as
set forth in the National Charter...” (Media law, 1982). So, this new legislation did not bring up
the improvements that were anticipated, and it was unable to offer the actual incentive for media
activity that was so needed.

This stage characterised by the establishment of many media structures, the most significant
was the Supreme Council of Media, which appeared on November 26, 1984, this council had a
variety of responsibilities such as ensuring equal access to media for all Algerian citizens and pro-
moting the dissemination of accurate information that supports national unity and identity, as well
as the Ministerial Committee for Audiovisual Media, which was established in January 1985 this
committee is overseen by the Supreme Council of Media. It has been charged with the responsi-
bility of directing, planning, coordinating, and establishing controls for both private and public
productions in the sphere of audiovisual media (Maizi, 2015).

In 1986, and pursuant to Decrees 86-146 and 86-147, a separation between radio and television
institutions was established, each institution become an organizational, management, and financial
independence from the others. In this vein, article 04 from two decrees stated that the National
Radio institution would monopolize public service in the field of radio broadcasting, the National
Television institution also would monopolize public service in television broadcasting. As a result,
four institutions were founded, each with a distinct specialty: National Institution of Algerian Tel-
evision, (NIAT), National Institution of Radio Broadcasting, (NIRB), National Institution of Tel-
evision Broadcasting, (NITB), National Institution of Audiovisual Production (NIAP) (Ben Buza,
1996).

The first legal framework for the journalism sector in Algeria shed light on several issues,
including the requirement of using and generalizing the Arabic language in all mass media, as
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stated in article (Supreme Media Council, 1990). Despite the significant costs allotted to the audi-
ovisual industry for training and network expansion by Algerian system, this legislation regulated
and focused basically on the press media more than the audiovisual sector; and any articles relating
to audiovisual were just integrated straight into the press articles. Hence, this legislation reflected
the Algerian system's political philosophy at that time, owing to the difficulties of state structural
transformation and the sensitivity of subjective criticism toward the system, which would be exac-
erbated if the audiovisual sector was allowed to compete freely.

4. Strengthening state media Monopoly 1990-2003

In October 1989, violent protests facilitated the establishment of a new constitution on Febru-
ary 23, 1989, followed by the enactment of a new media legislation on April 3, 1990, reflecting the
political movements and changes in Algeria's government structure and social-cultural ideology.
However, among many articles, article 02 guaranteed the Algerian citizen the complete range of
civil and political liberties, including media freedom and the full access to information for Algerian
people as stated “... Algerian citizens have the right to be fully and objectively informed about facts
and opinions of social interest at the national and international levels, with the right to participate
in the media by exercising basic thought and expression rights freely...” (Media law, 1982). In
general, this period is defined by the preference of supporting the print media over audiovisual
mass media with an unwillingness to liberalize the audiovisual sector whatsoever. As a result, au-
diovisual activity has been subjected to system licenses and terms books that restricted the estab-
lishment of new channels.

5. Financial and legislative restrictions in Media Law 2002

Algeria's Supreme Council of Media, which had only operated for a brief period, was abolished
on October 26th, 1993, by Decree 93-13, at time when the Higher Media Councils began to regulate
licenses and compiling books of terms and conditions for the use of frequencies in this sector. That
led to the establishment of a new legal farm work which was represented in the 2002 Media Law.
However, the policy of this new initiative is based on the principle of media freedom within the
framework of respecting the constitutional foundations and regulations, the dignity, honor, and
admiration of the Algerian people. In terms of the audiovisual sector, this legislation's provisions
allowed to liberalize and open the private sector, as indicated by Article 35, which stipulates the
entities that may participate in audiovisual activities as follows:

*  Public sector institutions.

* Institutions and companies that are subjected to the Algerian special law within the con-
text of the technological limitations associated with electro radio waves (Bekhuch, 2016).

This time witnessed the creation of an audiovisual council which was responsible for regulat-
ing the audiovisual activities, but this body did not clarify its operation or the method for appointing
its members. Meanwhile, this body was defined in article 42 as “An autonomous regulatory au-
thority, it is administratively and financially self-sufficient, and it works to maintain media plural-
ity and freedom in audiovisual communication”. This policy underlined that the process of estab-
lishing any audiovisual channel is tied to obtaining a permit license, as mentioned in article 38
“any practice in the private audiovisual sector is subjected to the authorization process by the au-
diovisual council”. Indeed, this time saw the establishment of the National Committee for the Pro-
fessional Journalist Card, which is chaired by a representative of the Ministry of Information and
Communications (Lelawi, 2011). This period has seen the appointment of a representative of the
guardian ministry to the leadership of the National Committee for Professional Journalists to over-
sight and maintain indirect pressure on the audiovisual sector's liberalization strategy. As well, this
law was enacted in response to the harsh penalties imposed by the penal code of 2001, which
attempted to mitigate the severity of the sanctions, particularly against publishers on the grounds
of extrusion and defamation. While the process of liberalizing the private sector faced several prob-
lems, especially financial issue, however, this legislation obliged public companies in Algeria to
submit their advertising to the National Agency for Publishing and Distribution, which has com-
plete monopoly distribution rights to all Algerian media outlets. As a result, advertising becomes
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a means of monopolizing media activities and impeding any efforts to establish private channels
and liberate the media sector.

6. Attempts to introduce audiovisual monopoly in 2012

This period is regarded as the most critical in the audiovisual media sector in Algeria, Due to
the Arab Spring and the social political upheavals in neighboring countries with the increasing
pressure and tensions by Algerian opposition and academics to achieve media openness and pro-
mote the professionalism in the audiovisual sector that led Algerian system to draft the 2012 and
2016 laws with the goal to entirely regulate the audiovisual sector.

To begin, this law defines media activities in various Algerian mass media outlets, as men-
tioned in article 03 “Each publication or broadcast of events, messages, opinions, ideas, or
knowledge, whether written, audiovisual, or electronic medium, is directed to the public or a group
of it”. These media activities were confined only to entities which are subjected to Algerian law
mostly state media and political parties. In this vein, article 04 stated: “Media activities related to
those who are belongs to the public sector, those are established by public institutions owned or
established by political parties, accredited associations, or moral persons subjected to Algerian law,
and whose capital is owned by natural persons of Algerian nationality...” (Quiby, 2015). The Su-
preme Council of Media was replaced with commissions or bodies to oversee the written and au-
diovisual media sectors under this new rule 12-05, the audiovisual control authority as specified in
article 64, is “... an independent body that endows with a moral personality and financial independ-
ence”. This body's function has been defined as regulating and supervising audiovisual operations,
including all administrative matters in accordance with the law of audiovisual activity as stated in
article 65 (Media law, 2012).

To regulate the journalistic practice and media activities whether, in audiovisual or online
journalism, Algerian system constrained this privilege with numerous conditions under the excuse
of maintaining the basics and interests of the Algerian state, however, article 71 states: “The activ-
ity of electronic and audiovisual journalism shall be exercised with the respect of the Article 2
provisions of this organic law”. As well, this law grants Algerian journalists the right to gather and
obtain information, but there are several issues that cannot be handled, as stated in article 84: “A
professional journalist has the right to access the source of the information, except the following
cases: When the information is related to the national defence secret as it is specified in the appli-
cable legislation, the news affects the security of the state or national sovereignty directly, infor-
mation related to the secret of judicial research and investigation, strategic economic secret, foreign
policy and economic interests” (Media law, 2012). These predetermined prerequisites in journal-
istic activities would set self-censorship on Algerian journalists that prevent the achievement and
the development of free and objective journalistic practice in Algeria. Additionally, this law has
other impediments, such as the heavy penalties that referenced numerous times in Chapter 9, where
the word punishable forward Algerian journalists was repeated 8 times in 10 articles, as well as the
high fines that can be imposed on journalists if they may violate any of these articles or rules.
Nonetheless, this regulatory initiative is regarded as a significant advance in terms of audiovisual
sector policy, as it enables for private sector to participate and partially de-monopolizes this sector.

7. Strengthening the path of reforms 2014 -2016

Following the enactment of a media legislation in 2012, the Algerian system continued to
move towards liberalization in the audiovisual sector with the adoption of a new bill in 2014. To
begin, the mechanism of establishing any audiovisual service was specifically defined in this new
legislation; however, the Algerian system emphasized the freedom to create the audiovisual chan-
nels exclusively for certain individuals or entities under the conditions expressed in article 03: “The
audiovisual activity shall be exercised by Moral persons who utilize a public sector audiovisual
communication service, Authorized public sector institutions, Institutions and companies subjected
to Algerian law” (Media Legislation, 2014). This underlined that the Algerian regime's unwilling-
ness to provide Algerian public accessibility to media discourse based on media diversity and plu-
ralism, which would have a huge impact on the prevailing system at the time. As a result, the
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content of these channels, including programs, news, and exploitation time, were restricted as
stated in article 18 in the same bill.

Interestingly, the same rules and conditions have been set for audiovisual practitioners, who
must comply to the aspects described before in article 02 of Organic Law 12-05, in contrast, this
bill stressed that Algeria's system grants subsidies to mass media to support media freedom and
free expression and rehabilitate the audiovisual sector to bolster professionalism in journalistic
activity (Media Ligstlation, 2014). In accordance with the financial problems which Algerian mass
media suffer from, the Algerian system established a financial fund under the degree N°12-411 of
December 08, 2012, titled Fund to support press, audiovisual, and electronic media to form and
enhance the level of journalists and those in the communication professions. This fund was estab-
lished to assist the mass media to reaching out the remote and inaccessible communities in Algeria
as indicated in Article 03. In addition, another decision was made in 2013 to support the financial
supplies for Algerian mass media under degree 093-302. These funds are directed to enhance the
professional and training levels of media professionals as well as promote Algerian audiovisual
development, but these grants should contribute to: supporting public-interest media and institu-
tional communication; promoting private investment in the audiovisual sector and developing the
audiovisual production industry; and preserving the cultural heritage, richness, and diversity of the
Algerian nation. Meanwhile this bill witnessed the several attempts to promote journalistic prac-
tice, however, Article 95 for instance provided a considerable assurance for Algerian journalists to
enhance and upgrade their careers and skills by providing them with formations and training insti-
tutions as specified “the state will contribute to enhancing the professional level of audiovisual
practitioners by establishing and funding centers for training and rehabilitation (Media Legislation,
2014). Indeed, Algerian system obligated media and channels to set aside 2% of their income and
revenue to promote professional media performance through regular journalist formation and train-
ing as stated in article 53 of Executive Decree 16-222, includes the general conditions book “The
directors of audiovisual communication services shall ensure the courses of formation, renewal of
knowledge and improvement of the level for their employees, according to valid legislation and
regulation, by specifying 2% annually of their profit to this purpose” (The Official News Paper,
2013).

Methods

One of the primary objectives of this research is to determine the shortcomings that have im-
pacted the development of the audiovisual sector in Algeria. For this reason, we conducted an
online survey (spread via internet) to several academics and professional journalists in Algeria,
regarding how they evaluate the audiovisual legislation and regulations and identify the most gaps
in the Algerian media landscape.

The style of e-surveying was a web-based survey "generally described as those survey mech-
anisms that physically reside on a network server". The electronic surveying method was chosen
because of its key advantages such As

- Google Forms templates were utilized to develop a questionnaire for convenience of data
collection.

- Design flexibility, data input and handling automation, the answers are saved automatically
in a survey system, resulting in easier data processing and a lower risk of data mistakes.

- Data integrity, accuracy, and generalizability, as well as respondents' privacy and anonymity
(Jansen and Corley, 2006).

In this way the researcher utilized a purposeful sampling technique (purposive sampling) to
target professor’s academics and journalists in Algeria. The survey was available online and could
be completed from any computer with Internet access; participation was confidential and posed no
threat to the participants.
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The survey was conducted online using Google Forms. Anomalies and instances with incom-
plete data were not discovered, resulting in a final sample of 20 individuals for the study. Their age
ranges from 30 to 50 years old, indeed no gender’s information was gathered during the analysis.

Results and Discussion

The main hypothesis is that Algeria's audiovisual landscape is hampered by a number of legal
framework and media legislation and regulation limits, which have impeded the sector's develop-
ment. To explore this hypothesis, we designed the following research questions: RQ 1. Does the
level of media freedom in Algeria enhanced, particularly since the adoption of the media law in
2014, RQ 2 Does the 2014 Audiovisual Activity Act guaranteed the freedom to establish private
radio and television channels in Algeria, RQ 3 Is Algeria's audiovisual control authority fully sup-
portive for professional journalism practice. RQ 4 What are the most significant impediments and
constraints to media freedom in Algeria, especially through the 2014 Audiovisual Law. RQ 5 does
the Algerian audiovisual landscape reflected the political systems willingness toward promote free-
doms in this sector.

YES @
NO @

Figure 1. Has the level of media freedom in Algeria improved or not, especially after the
adoption of the media law in 2014?

According to survey respondents, the level of media freedom in Algeria has not increased and
did not reach a professional level, especially in the audiovisual landscape.
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YES @
NO @

Figure 2. Respondent survey on the guarantees to establish broadcasting channels in Algeria
by the 2014 Audiovisual Activity Law.

According to most respondents (85 %), the 2014 Audiovisual Activity Law does not guarantee
and is not effective to establish broadcasting channels in Algeria, that demonstrates the incon-
sistency between regulatory bodies, the legal framework, and Algeria's pledges to develop this
sector for professional practice. As Algeria which witnessed significant internal and external pres-
sures in the last decade due to political movement in the region and Arab spring that's led to open
the audiovisual sector for private channels rapidly with numerous shortcomings. In this vein, most
respondents explained those flaws as follows:

Restrictions for Creating News Channels 16 (80%)

14 (70%)

Administrative Barriers

13 (65%)

Financial Obstacles
5 10 15 20

Figure 3. Explanations of the legislation flaws.

The respondents have convergent interpretations. However, 80 percent emphasized the limits
to establish news channels. The Algerian legislator has deliberately restricted the private media
sector to thematic channels in laws in 2012 and 2014 that shows the system direction and willing-
ness, due to the importance of these type channels as a method of change and promote public
awareness in Algerian society. While 70 percent of respondents identified administrative barriers
as a significant impediment, this was made clear by Article 22 of Executive Decree No. 16-220
2016, which gave the Minister in charge of communication the authority to revoke or grant a li-
censing permit of broadcasting channel at any time. The third reason was the financial condition
imposed by the Algerian legislator, which set a limit of 100 million dinars (5000 euros) for
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establishing a television audiovisual communication service and 30 million dinars for establishing
a radio audiovisual communication service, both of which were excessively high and exaggerated
sums.

YES @
No @&

W

Figure 4. RQ 3. Overview of responses regarding the effectiveness of the audiovisual control
authority in Algeria to strengthen professional journalism practice.

Most participants (95%) responded (NO), and they explained the shortcomings as follows:

10 (50%)

Special pressures

Intervention by the executive authority S
The membership mechanism 15 (75%)
° ° 10 15 20

Figure 5. Explanations to the legislation shortcomings.

Most participants (85 %) responded that the audiovisual control authority in Algeria is not
effective because the high intervention of the executive authority through financial funds or by its
subordination to the guardianship ministry. The sample's second explanation represented the pro-
cess of membership appointments which is appointed from the executive authority rather than
electing their membership democratically. The third idea, which is symbolized by particular pres-
sures, was chosen by (50%) of the respondents which relates to the general climate of unwilling-
ness to change, the regime's position on liberalizing the audiovisual sector.
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Ambiguityinthe legal articles
18 (90%)

and terms
Authority's intervention
Pre censorship
Criminal penalties
Financial fines
Lack of access to information

Financial constraints and 19(95%)

funding problems

5 10 15 2

Figure 6. RQ 4. A summary of Algeria's responses to the most significant impediments and
constraints to media freedom, as outlined in the 2014 Audiovisual Law.

According to (90%) of respondents, ambiguity in the legal articles and terminology is a phe-
nomenon that allows invention and manipulation of bureaucratic procedures, that would stifle any
important decision related to journalistic practice. As well as financial pressures and constructions
were another barrier to the development of Algeria's audiovisual landscape as (95%) of respondents
outlined, owing to the weakness of advertising mechanisms, the dominance on the public economic
sector, and advertising monopolization by The National Agency for Advertising and Distribution,
which forces these media institutions to choose between loyalty to the system or falling into the
hands of oligarch groups. Financial fines and penal sanctions are other impediments to respondents
that may make Algerian journalists vulnerable to self-censorship. Meanwhile, many respondents
mentioned difficulties in accessing information sources on the pretext of public interest and state
security, both of which severely hinder journalistic practice in Algeria.

No @
YES @

o os%

Figure 7. RQ 5. Responses regarding the willingness of the political system to promote free-
doms in Algeria based on the audiovisual landscape.

© 2021 Current Issues of Mass Communication
57



ISSN 2312-5160
online ISSN 2786-4502

The majority of participants (95 %) emphasized that the audiovisual sector in Algeria does not
reflect the political system's stand in supporting and promoting freedom of media and expression,
particularly with the deep reforms that has been improved in the last amendment in the 2020 con-
stitution which reflects the regime's desire to gradually liberalize the audiovisual sector, in order
to achieve diversity and media pluralism. This would compel the Algerian state to pursue devel-
opment on all fronts.

Recommendations

The authors' first idea was that providing autonomy for the audiovisual control authority would
safeguard the fundamental right to freedom of Algerian broadcasting services, as well as media
diversity based on a professional licensing system. The independence of this body from executive
authority is necessary and inevitable to guarantee the credibility of current media policies and to
achieve key aims of media legislation by preventing any interest group or party from exerting
excessive pressure or affect decisions on this authority in Algeria. As a result, the members of this
body must be unable to perform any activities or owning interests in such political organizations
or parties that potentially result in conflicts of interest.

- The independence of audiovisual editorial offices. Algerian authorities should enact reg-
ulations to protect the editorial independence of Algeria's audiovisual channels from extremely
uncomfortable pressure and expectations. This regulatory framework should safeguard the edito-
rial independence and operational autonomy of audiovisual channels; these frameworks should be
designed and executed in a way that prevents the state or other powerful political, economic, or
other entities from obtaining control of Algerian media and from exerting pressure on it.

- Media Ownership Transparency. Algerian authorities must enact regulations requiring
various television channels to reveal the identities of their owners. However, recognizing the iden-
tities of mass media owners that allows atrocities perpetrated by political media manipulation to
be explored, made public and discussed freely, with the possibility of averting them. A democratic
media system necessitates the public access to trustworthy, comprehensive, and up-to-date statis-
tics and information on all mass media including the audiovisual channels. Though, in Algeria, the
lack of ownership data makes it easy to exert pressure on and affect editorial autonomy and even
media content. Hence, the transparency in media ownership in Algeria is critical for preventing
concentrations of media power that may unjustly affect public opinion and political discussion.

- The adoption of Information law. Algerian journalists including those who work in the
audiovisual sector should have a right to request information about the activities of public author-
ities or figures, in case of adoption of Information law that will allow Algerian citizens to access
official information and disseminate it without restriction. Under the Information law, Algerian
journalists have the right to access and disclose any records maintained by a public entity, govern-
ment department, local council, or state school. Requests for information may also be submitted to
certain non-public organizations that provide a public role. This law enables the Algerian public to
hold public officials accountable and responsible, as well as to engage in more informed and pro-
ductive public discourse.

Finally, to strengthen the financial policy of the audiovisual media, Algeria's National Agency
for Advertising and Distribution should be granted broad discretion within the confines of its work
by ensuring complete autonomy and transparency in the distribution of public advertisements
through the establishment of an overarching organizational construction and distribution mecha-
nisms capable for preventing and holding accountable any internal or external intervention on it,
with the necessity to provide technical support to develop non-governmental advertising.

Conclusions
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The Algerian regime needs a strong political willingness to open the audiovisual sector and
improve media freedom in various media outlets by strengthening and updating various media
legislation and regulatory policies based on professional journalistic practice without any legisla-
tive constraints or legal voids that could affect the diversity and media pluralism in Algeria. Thus,
the attempts that Algeria has gone through to achieve and upgrade media freedom still remain
insufficient and ineffective due to the previously mentioned shortcomings and defects, which sup-
port the continuity of authoritarian regimes at the expense of democracy and sustainable develop-
ment, which the current political system strives to embody, to correct previous mistakes, and set
all necessary legal and regulatory conditions required for professional journalistic practice.
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ABSTRACT

The article analyzes the emergence of ASMR (Autonomous sensory meridian response), the
growth of ASMR videos into the most significant YouTube trend, and the reasons for attracting
ASMR to brands’ commercials.

The objective of the article is to find out the effectiveness of the involvement of ASMR media
technologies in the advertising production.

We made a content analysis of the ASMR videos on YouTube channels of ASMRtivists, and a
detailed review of the ASMR spots that have received the highest resonance in the media (brands
«Doven, «kKFCy», «McDonald’s», «IKEA», «Michelob Ultra», «BMW», «Coca-Cola», «Adidasy,
etc.), and reviewed publications on ASMR and ASMR advertising in various online journals and
leading media such as «The New York Times», «The Guardian», «The Washington Post», «The
Daily Telegraph», «The New Yorker», «The Times».

The study discovered that after the first ASMR commercial («Dove» chocolate) appeared in 2015,
the peak of ASMR commercials was in 2019 (43 commercials). Since 2018, brands have produced
11 to 17 commercials per year with ASMR positioning.

It was found that the list of commercials by C. Richard, the founder of the ASMR University, did
not include commercials for the brands «BMW», «Adidas» and «Coca-Cola Russia», which were
added after correspondence with Professor Richard.

The main conclusions of the study are the following. First, there is a problem with both brands and
media outlets that misidentify the genre of AMR, so that commercials are labeled as ASMR when,
in fact, they are «oddly satisfying videos». Second, there is an emphasis on the attractiveness for
brands to produce ASMR ads because of their association with the pleasurable associations of
relaxation, rest, and sleep. Finally, based on the studied ratings, studies, expert opinions, and
evaluations of the advertising business, we proposed the assumption that FMCG brands actively
exploit ASMR. At the same time, the fast-food sector largely remains a niche trend.
KEYWORDS: ASMR, advertising, YouTube trends, brand, triggers.
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JocnigHUIIbKA CTATTHA

Poab ACMP-Tpenaa
Yy BUPOOHUMUTBI pexjiamMu OpeHaiB
Huxoecvka Ennina /Imumpiena, ooxmop ¢inon. Hayk, npogecop, Hasuanvno-nayxosuii

incmumym oscypuanicmuxu Kuiscoxoeo nayionanvnozo ynigepcumemy imeni Tapaca lllesuenka,.
https.//orcid.org/0000-0002-2524-9991

Pesome

Y crarri mnpoanamizoBaHo TosiBy MeniarexHosorii ACMP  (aBTOHOMHOI ~ CEHCOPHOI
MepHUAiOHAIBHOI peakiii), nepepoctanHs ACMP y naiibinemmii Tpenn cepsicy YouTube Ta
npuanay 3amydeHHss ACMP y peknaMui ponuku OpeHniB. Mema cmammi: 3°sicyBaTh IPUINHH Ta
edexTuBHICTH 3asrydeHHs MeiatexHonorii ACMP y BupoOHunTBO pexiamu. byio 3ailicHeHO KOH-
tent-ananiz ACMP-Bineo Ha YouTube-kananax ACMP-TucTiB, neTanbHUM o3I peKIaMHUX
poimmkiB ACMP, mo orpumanu HaiOimsmmii pezonanc y 3MI (Openan «Dovey, «KFCy,
«McDonald’s», «IKEA», «Michelob Ultray, «BMW», «Coca-Cola, «Adidas» Tomio), a Takox
po3risiHyTO IyOmikamii, nmpucestaeHi ACMP ta ACMP-pexiiami B OHIalH-BHJAHHAX 1 B TaKUX
npoBigaux apykoBaHux 3MI, sk «The New York Times», «The Guardian», «The Washington
Post», «The Daily Telegraph», «The New Yorker», «The Times». ¥ pe3ynpTari H0oCiKEeHHS
3’5ICOBaHO, IO MICJIs MOsABU mepioro peknamaoro ACMP-ponuka (mokonan «Dove») y 2015
porti, mikoM Big3HATOi ACMP-pexnamu ctaB 2019 pik (43 ponukwn). [Tounnarouun 3 2018 poxky,
Openau Bumyckanu Bix 11 mo 17 ponwmkiB Ha pik i3 no3unionyBanHsiM ACMP. Bussieno Bin-
cyTHicTh y cmucky pexiamMHnx ACMP-ponukis Ha caiiti ACMP-yHiBepcuTeTy pekiiaMu OpeHiB
«BMWp», «Adidas», «Coca-Cola Russia», siki Oynu nogaHi Ty IicIist HAIOTO JINCTYBaHHS 3 TIPO-
¢ecopom Piuapnom — 3acHoBHrKOM ACMP-yHIBepcuTery.

I"onoBHI BUCHOBKH ociipkeHHS. Sk cepen OpeHiB, Tak i cepen 3MI icHye npobiema HelTpaBUIIb-
HoOro Bu3HaueHHs xaHpy ACMP, uepes 1m0 pexsiaMHUM pOJIMKaM NMPUCBOIOEThCA spiuk ACMP,
X04a HacHpas/i BOHM HaJIeXaTh JI0 JKaHPY «JUBHO NMpHeMHUX Bifeo» («oddly satisfying video»).
AxueHroBaHo Ha mpuBabimBocti s OpeHmiB BupoOHunTBa ACMP-peknamu uepes ii
OB’ SI3aHICTh 13 IPUEMHHUM acOLIaTHBHUM DSAIOM — peJlakcalli€lo, CIOKOeM Ta cHoM. Ha ocHOBI
BHUBYEHHX PEHTHHTIB, IOCHIPKEHb, EKCIIEPTHUX J[yMOK Ta OLIIHOK pekyamHoro OizHecy Ta ACMP-
TpeHIy 3pobieHo npumymieHHs, mo ACMP aktuBHO ekcruryaryBaTiMerhess FMCG-0penmamu,
MIEpeBaYKHO CeKTOpY (hacT-hymy, aje NpH IbOMY 3aJIUIIUTCS HIIIEBUM TPEHIOM.

Koarouosi ciioBa: ASMR, pexitama, YouTube-tpenaun, OpeHn, Tpurepy.

Beryn

Bpernu (yHKIIOHYIOTH TIOAIOHO IO KUBUX OpraHi3MiB, 3a HEOOXiAHICTIO MIMIKPYIOUH ITiJ{
CBOIX CHOXKMBauiB, OCKUIBKHM MOTpeOH, OaXkaHHS Ta IHTEPECH OCTAHHIX OPTaHi3yIOTh JiSUIbHICTH
IHIyCTpii Ta caMOro >KUTTEBOTO MKy OpeHmy. ToMmy s OpeHIiB € HEOOXiAHMUM IOCTiiiHE
BiJICTE)KYBaHHS CBITOBHX TPCHIB (TaK 3BaHUI «TPCHIBOTUYHMHIY) Ta BiIIOBITHE IiIaIITyBaHHSI
mix Hux. H. X 1ocToH, BUKOHaBUMH AMpeKTOp KpeatuBHOI areHuii «Dukey», BBaxkae, o choroHi
OpeHM MOBUHHI OyTH OLTBII CMIJTMBUMH Y JIOCBii, SKMH BOHN CTBOPIOIOTH JUISl CBOTO CIIOXKHMBAYa
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(Kemp, 2017). Mosxe, ToMy OCTaHHIM 4acoM ITpOBiHI OpEHAM IIpH OpPIEHTYBAHHI Ha ayAUTOPIIO
TIOKOJIIHHA Z 3BEPTAIOTHCS 0 TEHACHIIH, 0 HAOyIIH MOIYJISIPHOCTI B COLIAILHUX Meia.

Taxum Tpernom, nopopkeHnM y 2007 poui popymom caiity «SteadyHealth», e ACMP-Bineo
— dopMmar Bizeo, B IKOMY 3a/lisiHi TIEBHI TpUrepH (ILETIT, MIaBHI PyXH pyKaMH, M’ IKe IOXPYCKY-
BaHHS, UIYPXOTIHHS, PUTMIUHE NUXAHHS YM JIMyXaHHS Yy MIKpOQOH, NETAIbHUHA Ta KPyITHHUH
IUTaHK), 0 BUKJIMKAIOTH TIPHEMHI BiJIyTTS y CIIOKMBAYiB IbOTO KOHTEHTY. BBaXkaeThes, 110 aB-
TOHOMHA CEHCOpPHa MEpUAiOHaNbHa peakiis (autonomous sensory meridian response, ACMP) —
e (heHOMEH CIIPUHHATTSL, 10 XapaKTEPU3YETHCS BIAUYTTSAM ITOKOIIOBAHHS B MO3KY a0o0 IIIKipi ro-
JIOBY BHACIIIJIOK IIEPEXKUTOTO AOCBi Ty a00 30BHimHIX cTuMyiB (Young, Blansert, 2015). Konnent
ACMP Bunaiinna JlxenHigep Amnen, skay 2010 p. crBopuia «<ASMR Group» nHa Facebook.

Baxumsoro incTuTymiero i qociimkerb ACMP e ACMP-yHiBepcutet, 3acHOBaHuil Kpeii-
rom Pigapnom, npodecopom ¢izionorii YuiBepcurery lllenangoa (CILIA). Jokrop K. Piwapn BBa-
KA€ETHCS Ha CHOTOJIHI MPOBiAHUM ekcriepToM B ACMP-niocipkeHHSX, 10 HBOTO 3BEPTAIOTHCS 32
KOHCYJIbTAIII€I0 Y TOCHIPKCHHAX Ta y BUpoOHHUITBI pekiamu 3 ACMP, 30kpema BiH OyB KOHCYJIb-
TaHTOM peksiamuoro posmka «Michelob Ultra» s Cynepky6Oka 2019 (pexnamnua arennist «FCB
Chicago»).

Mo cyti, ACMP-yHiBepcuTeT — 1ie OHJIaliH-apXiB, peCypcHUI Ta HOBUHHUH 1eHTp i3 ACMP,
Ha SIKOMY 310paHi HayKOBi Ta HEHAyKOBI Ipalli 3 03HauYeHOI MpoOJIEeMH, PEKIIaMHI POJIMKH, BilO-
MocTi mpo ACMP-THCTIB, 1 1e# apXiB MOCTII{HO MONOBHIOETHCS.

[Tig yac HarmmcaHH i€l cTaTTi aBTOpoM Oyna 3Halinena ACMP-pexinama OperniB «Adidasy,
«Coca-Cola Russia» Ta «BMWp, He 3ragana y nepeniky ponukis 3a 2019 ta 2020 poku. Y 3B’s13Ky
3 IIUM aBTOpKa Hamucaia mcra nmpod. Kpeiiry Piuapzy 3 nocumanHsIM Ha BUILE3TaAaH] POJIMKH Ta
penemntito 3MI Ha ix mosBy. | mpoTATOoM KiNTEKOX JHIB OTpHMaia BiqIOBiAh Bix mpodecopa, Mo
Tenep I POJIMKY BKIIIOUEHI y Horo crimcok Ha caiiti ASMR-University, a iM’st aBTOpKH 11i€i cTarTi
3rajly€Thes 3 TOAAKOK BHU3Y criuCcKy «Art of ASMR — Commercials»* (quB. Puc. 1).

*Curators and Contributors*

e Dr CraigRichard (Primary Curator)

e Compiled current and ongoing list of commercials/ads/promos and links.
e Ambar Hernandez (2021 Assistant Curator)

¢ B.A.in Psychology, University of California, Los Angeles (UCLA)

¢ |Incoming Masters Student in Social Welfare, University of California, Los

Angeles (UCLA)

¢ Confirmed or updated links, added dates, and sorted chronologically.
e Additional credit to:

¢ Vanessa Mitchell (sent link to Strongbow ads)

¢ Marisa Bode (sent link to National Rail ad)

e Ellina Tsykhovska (sent link to Adidas, Coca-Cola Russia, and BMW ads)

Pucynok 1. Cropinka 3 caiitry ACMP-yHiBepcurery.

Teoperuune mixrpyHTst

4 Art of ASMR - Commercials. ASMR University. Retrieved from www.asmruniversity.com/art-of-asmr-
commercials/.
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Hapasi € 6arato HaykoBux po3Binok Ha Temy ACMP, ane nepeBaxxna OLIBIIICT TPHUCBSIYCHA
¢izionoriyanM abo NCHXOJIOTIYHMM acnekram mnpoOiemu. Cepel HUX KHUTA BHIIE3raJaHOTO
K. Pivapma «Myparkn B MO3Ky: cekpeT 3amycky ACMP niist mokpaieHHs CHy, 3HATTS CTpeCy Ta
eiopii Bix rosoBu 10 Hir» (2018), B siKiii HAyKOBEIh BHOKPEMITIOE OCHOBHI BUIU TPUTEPiB: ayIi0
TPUTEPH, TPUTEPU TOPKAHHS, TPUTEPU CHOCTEpexeHHs Ta crenapHi Tpurepu (Richard, 2018). 3a
MUHYJI KiJJbKa POKiB 3’sIBHJIacsS HU3Ka Mpalb 3 peKiiamMu, 30kpema y kau3i « ACMP B pekiami Ta
HOTO HACIIJIKK: PEryJIolYa polb 3ay4eHHs MPOAYKTY ¥ BhizHaBaHOCTI Openma» (2020) b. Kim
TOBOPHTH TIpO Te, 1o pexinama ACMP cripusie Oi1bII CHIIBHOMY MO3WTHBHOMY BIUIMBY 1 CTaB-
JICHHIO JI0 peKJIaMH OpeHAIB Ta HaMipy 3IMCHUTH MOKYNKY, HDK peKiama, 0 He HAIEXKUTh 10
ACMP (Kim, 2020). Buennit M. Yepui y crarti «Poas ACMP-peknamMn y CTBOpEHHI eMOIIii»
(2021) Ha OCHOBI OHJIAIfHOBOT'O ONUTYBAHHS JIOCIIIUB, SIKi €eMOLii BUKIIMKA€E peKjiaMa TAKOro KOH-
TeHTy y pecriornenTiB (Cerci, 2021). OqHak OLIBIIICTh HASBHUX HAYKOBUX IPAaIlh HAICKATh 1HO-
3eMHHMM JIOCJIHUKAM, a B YKpaiHi HaykoBi myOuikamii 3 ACMP oOmexeHi (pakTHIHO KijbKOMa
pO3BiJgKaMH, 30KpeMa iHTepec CTaHOBHTH CTaTTd O. AHTOHOBOI «TpW NUIIXM 3aCTOCYBaHHS
ACMP-rexHounoriit y cydacHiii pexnami Ta MapkeTuHry» (2019), ne BoHa mizcyMoBye BHKOPH-
cranHst ACMP TppoMa nuisixamu: po3MilieHHs peKJIaMH Ha Oy sipHuX kaHainax ACMP-tucris,
criBnpans 3 ACMP-6norepamu ta crBopenHs komepuiitHoi ACMP-peknamu (Antonova, 2019).

Mema cmammi: 3’sicyBaTi IPUYMHY 3aTy4eHHs MeaiaTexnosnorii ACMP y BupoOHHUITBO pe-
KJIaMH, YTOYHUTH 0co0sIMBOCTI skaHpy ACMP-pexnamu, oniHUTH 11 eeKTUBHICTH, CIPOTHO3YBaTH
noganbie ¢pynkiionyBanas ACMP y cucremi Openis.

MeTtoan

V CTarTi BUKOPHUCTAHO ICHIOPUKO-2eHemUyHYLl METOT Il BUCBITICHHS ICTOPii BHHUKHEHHS
seuma ACMP Ta eraniB fioro po3sutky. [Iprunau nomyssipHoCcTi PeHOMEHY, 30KpeMa y BHPOO-
HUINTBI PEeKJIAMHUX POJIHKIB, JOMOMIT 3’ICYBaTH ACUXOAHANIMUYHUT METOJI. 3aBISIKM METOY KOH-
menm-ananizy 3aco0iB MacoBoi iH(opMalii, 110 BHCBITJIIOBAIM MNOSBY PEKIAMHHX POJIHKIB
ACMP, 6yno 3’sacoBaHo, mo peuenuis 3MI ta odiniitna mo3unis OpeHIIB MOAO KAHPY POJIMKA
4acTO po3XoJuiIacs, yepes 110 pekiaMa HaOyBajia HenpaBuibHOTO Bu3HadeHHS y 3MI sk ACMP.
Posrnsi Ta aHaNi3 excnepmuux OYiHOK, pelimuHeié Ta OCTaHHIX JociimkeHb 3 TeM ACMP Ta iH-
JyCTpil pexyiaMy JIONOMOIIIM CHpPOTHO3YBaTH mopaneine ¢ynkunionyBanHs ACMP y cucremi
OpeHAiB. 3alydeHHS! KOMAAPAMUBHO20 Memody CIPHSIIO 3’SCYBAHHIO PI3HUII MDK PEKIaMOIO
ACMP Ta «IMBHO IPUEMHUMH BiI€O», SIKI BAKOPUCTOBYBAJIN OpEH/IH.

PesynbTaTu Ta 00roBOpeHHs

IMoeprarounce 1o icropii ACMP, ciix 3a3nHaunTy, mo y Bepecti 2016 p. Google oxpecnus
Bineo ACMP sik «naiiOinbmmii Tpeny YouTube, npo sikuit Bu Hikonu He gynmm» (Mooney, Klein,
2016). Ilpumuomy aBtopm crarri Emmicon Myni ta [lxelicon Kisitn mnigkpeciamim, 1mo
nomyssipaicts ACMP noctiliHO 3pocTae, mpo 1o cBigyats TeMmu pocty nomrykis ACMP B Google
ta Ha YouTube. [lo peui, cranom Ha 2021 p. ACMP crtaB Tperim y CBiTi 3a MOITYJISIPHICTIO IO~
koBuM 3anutoM Ha YouTube (Hardwick, 2021). Tak 3Bani ACMP-tuctu (TBOpti ACMP-KoH-
tenty): Gibi ASMR, Gentle Whispering ASMR ta ASMR Darling, — 36upatoTs MiJIbiHOHH TiAmIC-
HUKIB Ha YouTube, po3dicylounch Ha Kamepy, HPOCTYKYIOUM SIKICh IIPEIMETH, HaKIaJarouu
MaKisHK TOLLO.

32018 p. intepec 1o ACMP nocuimsces, Ipo 10 CBiAYaTh peTyJIsipHi MyOIiKalii B IPOBIAHUX
BumaHHsx cBity. «The New York Times», «The Guardian», «The Washington Post» BugaBanu npo
1Ie SBUILIE Y CEPEAHBOMY IO JIBI-TpH IyOJIiKamii Ha piK, 3 MeHIIo0 akTuBHICTIO — «The Daily Tel-
egraph», «The New Yorker», «The Times» — o oaniit Ha pik. [Inardopma FinancesOnline y cBoe
nociimpkeHns «16 tperniB YouTube na 2021/2022 pik: HOBI IPOrHO3M Ta MOTJIS HA MalOyTHE»
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nBaHanauaTiM YouTube-tpennom Brmounna ACMP (Anthony). B Instagram Ha neit wac Hapaxo-
ByeThCs moHan 11 MutH. myOmikariit mig xemrerom #asmr. ToMy He TUBHO, IO TIPOBiAHI OpeHIH
CTaJI BUKOPHCTOBYBATH IIe TPEH]] y CBOIl KOMYHIKaii 31 CIIO>KUBaYeM.

Jpyroto npuanHoto, yomy ACMP-TpeH OyB miIXoruieHni KpeaTHBHUKaMHU OpeH/IiB, € 0/Ha-
KOBICTh Ta OPJIMHAPHICTH CTBOPIOBAHOI pexyiaMu. CTpIMKHMH PO3BHTOK LU(PPOBUX TEXHOJIOTIH
3yMOBHB BHXiJl HOBHX ()OpMaTiB pekiaMu, ajie noxava iHpopMmamii B HUX 3aJHIIIIach (GaKTHIHO
HE3MIHHOIO, 110 i nependavyae COpUHHATTA 11 y CIIOKMBava SIK OJTHOMAHITHOI, a TOMY ITOCIIaHHS
peKJIaMH 4acTo He Jjocsirae aapecata (IuB. «0aHepHa ciinoTay). 3rigHo 3 gociimkeHHs M Cassan-
dra — areHmiero 3 aHauizy imel Ta crpareriit, 31% momoni CILIA mpHTroIOMIIIEHUH MOJCHHUM 3a-
CHJUIIM pEKJIaMH Ta PEKJIaMHUX poiukiB, 30% BiquyBalOTh IPUTHIYEHICTH 4Yepe3 KUIbKICTH
OpeH/IiB Ta MPOILYKTIiB Ha BUOIp, a O1bIIicTh — 59% BinnatoTh nepeBary 0e3riy3auM po3Baram abo
IIPOCTO po3BaraM. 3 IepepaxoBaHMX BHILE MPUYHUH 55% pPECTOHIEHTIB IBOTO JIOCITIKEHHS 3a-
SIBATH, TTI0 1M mToto0aeThest pekinama 3 ASMR (Sheehan, 2020).

I Tperpoto npuunnoro akryamzanii ACMP nHa croromui cra COVID-19 1 mopompkeni HuUM
cTpecu Ta 6e3coHHS, Tak 3BaHa «kopoHacoMHia» (Cleveland Clinic, 2021). HocmimkeHHs, npoBe-
nene B 2015 p. ciBpobitHukamu YHiBepcurery Cyonci y Benukiit Bpuranii, mokaszaio, mo 98%
cnoxnBadiB ASMR BHKOpHCTOBYIOTH Horo aist po3ciabienss, 82% — mob 3acuyTn, 70% mob
nogonatu crpec (Richard, 2015). Bueni [led¢inacpkoro Ta Man4ecTepcbKoro yHiBEpCUTETIB y
2018 p. cBoim nmocmimpkeHHsM minTsepawy, mo ACMP cnipusie poscinabieHHIO Ta 3HHKYE CTpec
y rispadis (Poerio, 2018).

3a cBimuenusiMu ACMP-tuctkn Jlopen (onnain-iM’st Frivvi), momymsipnicts i1 YouTube-
kanany «FrivolousFox ASMR» pi3ko 3pocna nig yac COVID-19. 3a 1i ciioBamu, KiTbKicTb ii HO-
BHX MIiANMKACHUKIB HA TIOYATOK MaHaeMii 3 moToro mo Oepesens 2020 30impmmtacs Ha 40%
(Trepany, 2020).

Came mumu 3acriokinmeumu BiaactuBocTsiMu ACMP kepyBainacs aMeprkaHCbKa peKiIaMHa
areHuis «Goodby Silverstein & Partners», crBoproroun posuk st BMW «ASMR Calm Wash |
2020 BMW X7 | BMW USA»: «¥Y «ui BaskKi yach JIIOASIM MEHIIE BChOTO HOTpiOHa pekiiaMa, 1o
Harazye iM rmpo «ui Baxki gacw». ToMy ... Mu cranu naptHepamu BMW, 1m100 cTtBopuTH Oinbin
MEIMTATUBHUMN JIOCBi M. J[BOXBHIMHHMI POJIMK JIEMOHCTPYE TIpolec aBTomuiikn BMW. Okpim
eKCTep ’€pHOI 3MOMKH, TAaKOXX BEIETHCS 3HOMKa 3CepellMHM aBTOMOOUIA SIK «ayAio-CEHCOpHA
MaHJpiBKa BiJl MepIoi 0coOM», 3aBISIKK YOMY J0CSTaeThes eekT iMmepcuBHOCTI. POKycyBaHHS
Ha MiHHUX Oynp0alkax Ha JIOOOBOMY CKJIi, IIOCTYIIOBIH 3MiHI KOJBOPIB 1 CBITJIOTIHEH ycepenuHi
CaJIOHY, IAMITIYHA MYy3HKa 31 3ByKaMH Kparieib BOJIH, sSIKi I1a1al0Th Ha KaIloT, M sIKe CTIKaHHS MIHHOT
pianHM 1O 3a/HiM MaHe aBTOMOOINIS Ta IUTaBHI pyXxH 0170r0 aBTOMOO1NIS, 1110 3aiXKKae Ha aBTO-
MHHKY 1Tocepes TEMPSIBH, — BCE 1I€ CTBOPIOE OOCTAaHOBKY J3€H-CHOTIISIIAHHS Ta MEAMTALI.

Brim, TBOpHi posinka He 3a0yBaroTh y il penakcariiiniii atMocgepi IpoJeMOHCTPYBATH TO-
JIOBHI XapakTepuctuku Mojeni BMW X7: mina ciocTepiraerbes 3 iHTEp €py aBTOMOOLISA dyepe3
naHopaMHy CKJIsiHy kpumry Sky Lounge 3 CBITJIOHIOAHOIO CHCTEMOIO OCBITIIEHHS, CTEXHTH 3a
CTPYMEHSIMH BOJM MOXKHA Yepe3 acHCTeHT napKyBaHHs Plus, Boja cTykae mpu majiHHI Ha JaKko-
¢dapbose nokpurrs BMW Individual Ametrin Metallic. Ekcrep’epHe MUTTS JeranizyeTbcs Ha
BITi3HaBaHiil B aBToMOOLIIXx BMW pemitni paaiaropa B poiii IEHTPAIFHOTO Bi3yalbHOTO eJle-
MEHTa, Ha TOPU30HTAIbHI XpOMOBIH BCTaBIlI MK 33AHIMH JXTapsiMu. | 3akiHdyeThCs MUIKa Ha
3racaHHi JlazepHuX (ap 3 X-1oaiOHNMH eleMEeHTaMH, 1110, 32 3asBICHUMHU XapaKTepPUCTUKaMH BHU-
po0OHHMKa, OCBITIIIOIOTH IOPOTY Ha AUCTaHIi0 10 600 MeTpiB.

5 Calm Wash. (2020, August). Goodby Silverstein & Partners. Retrieved from
www.goodbysilverstein.com/work/clients/bmw-usa/calm-wash-2.
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Pomnuk OyB posmimenuii Ha odiniiinomy YouTube-kanani BMW 17 ceprast 2020 p. 3 omcom
«3nifican 3acniokiitnuBy ASMR nogopox y poskimuoMy komdopri BMW X7 ta 3anypces y pos-
CabIIeHHs T1i/1 3ByKH MUTTS MAIIMHN»® | BUKJIMKAB OypXJIMBHiA IHTEPEC CEPEN KOMEHTATOPIB.

Jlo BMW ACMP npobyBany BUKOPUCTOBYBATH y CBOil pekiaMi aBToMoOUIbHI Openau Ca-
dillac Ta Hyundai: y 6epe3ni 2019 p. i B aMmepukaHchkoro OpeH/y, i B KOpEHChKOro BUHIILUIN PoO-
JIMKH, 3asIBJICHI SIK peKJiamMa 3 BUKOpHCTaHHAM TexHojorii ACMP, ane, Ha Hairy TymMKy, OCTaHHI
y HUX citabo BupaxeHi. Habararo 6mmxue 1o ACMP nabnamsmnacs Skoda India, mio y ceprni Toro
K POKY BHITYyCTHJIa YOTUPUXBIWJIMHHUH poIuK 3 niporosuttiero ACMP-ekcniepiuMenTy, sie micis iH-
CTPYKLIH BEeIydOro NMpoTSAroM JIBOX XBWIJIMH JIEMOHCTpPYBaacsi HEPyXoMa KapTHHKA 3 HaIlMcOM
«ACMP» y 3ByKOBOMY CYyTIPOBO/I, a TIIgjadaM MPOIIOHYBAJIOCS PO3MOBICTH CBOIO BEpcCito icTopii
npo wi 3ByKkH, 06 BUrpaTh TeBHi npusu’. Y BepecHi ectapery ACMP B peknami aBToMOGiTiB
npuitasina Ford Motor Company, mo Bumryctuia Bigeoponuk «ASMR: Ford GT Wash and Wax |
Speed Therapy | Ford», B sikomy mpariBHukH npoTsrom 50 XBHIMH MHIOTh, BATUPAIOTH Ta HATH-
parots uopruit Ford GT®. I xo4a mosunionyerscs pomuk sk ACMP, ipote y HboMy 6isbiie Bin
XKaHPY «IMBHO NMPUEMHUX Bifeoy, HiX Bix ACMP.

Bzarani opnmiero 3 mpobnem, mos’si3aHux 3 BupoOHHLITBOM ACMP-pexnamu, € Tte, 1m0
6inpmricte TBopuiB ACMP-KOHTEHTY peKIaMHHX pOJHKIB IuTyTaroTh kaHp ACMP i «auBHO
npuemMHi Bineo» («oddly satisfying video»). 3okpema, Bumesragana pexsiama BMW, 3asBieHa sk
ACMP, nacnpasai 6inbire migxoauts mif xanp «oddly satisfying video», ane ockinbku odiniiiHo
Openn nosunionysas ii sk ACMP, To xyparop ACMP-yniBepcurery K. Pivapn Bkirouns ii 1o
CHHCKY pekjaMHuX poinkis ACMP.

Ho peui, K. Pivapx B inTepB’to s BuganHs «Vulture» HABOAUTH MPUKITA]] IIOMILTKOBOTO BU-
kopuctanass ACMP, 30kpema #ieTbest Ipo aMepuKaHChKy KoMmmaHito Applebee’s, mo kepye Me-
pexeto pecropaniB «Applebee’s Neighborhood Grill + Bary, sika cTBopriia roIuHHE BiI€O AT~
yoro M’sica mix Ha3Bolo «ASMR. One Hour of Soothing Grill Sounds». Buennii nosicHioe, 110
xaHp ACMP nependavae yuyacts mOAWHHM, HEOOOB’SI3KOBO ii HAsBHICTH y Kajpi, ajie ydacTs.
«Skmmo 1e BimipBaHO Bix JMIOAWHH, TOAI 1i¢ He crpaBxHe ACMP», — roBoputh BiH, — «tACMP
IIHACHO TIOTpedye IKOro-HeOYIb TFOACEKOT0 KOMIIOHEHTY B HbOMY» (Schonfeld, 2019).

JHocnigauns JI. Xeiic y crarti «The Non-Relation in ASMR and «Satisfying» Videos» mpo-
BOJIUTBH YiTKy TU(EpeHIlianiio MK ABOMa XaHpamu, xapakrepusytoun ACMP sk Bineo, ne ACMP-
THUCT ILIeTIoue, BUAE ClIa0Ki 3ByKH XPYCTIHHS, XPyCKOTY a00 MMOTPiCKyBaHHS, IIOCTYKYBaHHS I10
ITOBEPXHI MPEIMETIB, HATOMICTh «IMBHO MPUEMHI BiZIC0» CKIQTAIOTHCS 3 KOMITUIAIIT KIIimiB (Bixg
IU'STH O JABAALSITH CEKyHI) Npo mNeBHWH (isnuHmii abo XiMiYHME Ipomec, y SKOMY MHIOCh
3MIHIOETBCSI, PO3PI3a€ThCsI, BIAMIApOBYETHCS abo BuTHpaeThes (Hays, pik).

Jlist HaouHoTO po3yMminHS pizHHULI Mk ACMP Ta «1MBHO NpHEMHUX Bi/l€0» MOXKHA HABECTH
nBa poiukn Adidas 3a 2020 p., mpucssiaeni Mogeni cHikepeiB ZX 2X Boost. Y nepiiomMy poiuky
MIPEACTaBICHUH XKaHp «JUBHO MPUEMHUX BiJIeo», B Ipyromy — oueBuaHe ACMP.

Hamnpukinni 2020 p. HpI0-Hopkcbka pexnamna arenuis «Johannes Leonardo» po3poduina ast
kommanii Adidas 12-romuHHMN ponuk i Ha3Bor «ZXience Network» 3 Haromm mpeseHTamii
kpociBok Adidas ZX 2X Boost. Bin 0yB Buknanenuii Ha odimiitHomy YouTube-kanani Adidas 1
x0BTHs 2020 poky’ i, na mymxy Capu Criepi, aBTOpPKH CTaTTi TIpo mio nogito Ha AdWeek (Bin 16
xoBTHS 2020 p.), € moennanusaM «Surreal, Satisfying Art and ASMR» (Spary, 2020). ITpore 1ie He
30BCIM IpaBUJIbHE BU3HAYEHHS, SIK MU PO3TIITHEMO JaTi.

¢ ASMR Calm Wash | 2020 BMW X7 | BMW USA. (2020, 17.08). BMW USA. Retrieved from
www.youtube.com/watch?v=KCX-wqYXWpl&ab channe]l=BMWUSA.

7 ASMR: Sound of Peace Ft. Skoda: PowerDrift. (2019, 16.08). PowerDrift. Retrieved from
www.youtube.com/watch?v=rn8L.2DK19mQ&ab_channel=PowerDrift.

8 ASMR: Ford GT Wash and Wax | Speed Therapy | Ford. (2019, 12.09). Ford Motor Company. Retrieved from
www.youtube.com/watch?v=e0lAKJ5bITM&t=1308s&ab_channel=FordMotorCompany.

® Adidas Originals | The ZXience Network. (2020, 1.10). Adidas Originals. Retrieved from
www.youtube.com/watch?v=RrOGoxxoF54&ab_channel=adidasOriginals.
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@DaKTUYHO POJMK CKIAJAETHCS 3 IBAHAALNTH KIIMIB, KOXKEH 13 SIKMX TPaHCIIOETHCS
pUOIM3HO I1'SITh pa3iB y Oe3nepepBHOMY BiJEOIOTOLI, KUl IIepeMeKOBaHUH 000B’SI3KOBUMHU
nekmoramy. lle mock Ha 3pa3ok TeleMarasuHy, 3 TIEIO JIMIIE BiAMIHHICTIO, IO HPOTATOM
JBaHAIISATH TOJIMH MIPE3CHTYETHCS JIUIIE OJMH MPOIYKT — cHikepen ZX 2X Boost. B iHTepB’ro as
Menia «Muse» BUKOHaBUMH KpeaTHBHHWI mupekrop areHuii «Johannes Leonardo» Makmin
JI)xeKkCcoH POKOMEHTYBaB Bijeo Tak: «lle mpu3Besno 10 BUOYXY MOIYJISIPHOCTI TPEHIY «JIUBHO
npueMHOro» y nokomiaas Z» (Gianatasio, 2020). I cnpasni, ABaHaJUATUTOJUHHUNA POIMK Ma€e
TIPSMY BIJICHIIKY /10 KaHPY «MBHO IPHEMHHX» BiJ€0, KU OpiBHIOIOTH 3 ACMP abo BBaXXaloTh
fioro mijpkaHpoM. Cerment «Oddly Satisfying» Bimeo 3’sBuBcst Ha «Reddit» (cmimpHOTI 3a
iHTEepecaMm) AJIsl BU3HAYCHHS HETOSICHIOBAILHO NMPUEMHUX BIAYYTTIB MICHS MEPETIISAY SKUXOCh
MOBCSAKACHHMX pedel. Y Bim3HATHX Kiinax «Adidas» JeMOHCTPYIOThCS pi3HI MPOIIECH CTBOPEHHS
MIPOXYKIii, TMOB’A3aHO0i 3 KpociBKamMH ZX: YOJOBIK IIME KWIMMOK B (DipMOBHX KOJbOpax i 3
HarcoM ZX (30 xB.), )KiHKa Maioe Ha co01 KpociBok (15 XB.), TaTy-MalicTprHS HAKPECITIOE €CKi3H
JUIs TaTy 3 KpociBkaMu (5 XB.), IeKap roTye Mupir-kpociBok (15 xB.), 1o, 10 pedi, € MOCHIIAHHAM
Ha iHmmi TpeHn «everything is cake».

3ronom, 19-ro xxoBtHs 2020 p. kommaHist «Adidas» nonoBHmIa pexamy moaeni ZX 2K boost
OTPWITIOTHCHHAM JTBOXBHIMHHOTO ACMP-pormuka min Ha3Boro «ASMR: Feel the SQUISHI-
NESS», no crBopenns sikoro 3aimyunina ACMP-tictky Anexannpy Pobieno, Binacauio YouTube-
kaHaimy «Ale ASMR» i3 810 Tucstuamu mianmMcHUKIB. Y 1bOMY Bijfieo AJexaHapa y XapakTepHii
quis ACMP-TrcTiB MaHepi enoye i INiaBHO )KECTHUKYJITIOE, aKIIEHTYIOUH yBary Ha ITSITH IiepeBarax
MoJeNi KPOCIiBOK, IS KOXKHOI 3 AKoi BoHa mifiOpama simmosimumii 3Byk'C. 1 meit pommk, 6e3-
CYMHIBHO, € IEMOHCTpali€lo XxpecromaTiiiHoro 3acrocyBanust ACMP y peknami.

B3arani, nmepumm pexknamaum ACMP-ponnkoMm BBakaeThes pekiiama mokonany «Dovey
(bpenn HamexuTh Kopmoparii «Marsy»), sky areHuis BBDO Beijing (kuTalicbke BimIiIeHHS
BBDO) Bumyctuia B >xoBTHI 2015 p., a BBDO Worldwide 5 mucronana 2015 p. Ha cBoiit Face-
book-cTopiHni mpokoMeHTyBana:

1106 MoznepHi3yBaTH pekiaaMy Imokonaxy Dove, mo 3a3Buuaii BukopucroByerhes B Kurai, BBDO Beijing
cTBOopmna ¢ineMu, mo 3amyckarotb ASMR, ski BoHa omucye sIK «(pi3H4HE BITIyTTs, IO XapaKTEePU3YEThCS

[IPHEMHIM ITOKOJIFOBAHHSIM, L0 3a3BHYail IOYMHAETHCS B FOJIOBI Ta LIKIPi FOJIOBHU 1 4aCTO PO3IIOBCIOUKYETHCS
XpeOTOM Ta 4yepe3 KiHILIiBKH.

VY 2018 p. ACMP 6yB 3a6oponennii y Kurai: Binain 6oporsOu 3 nmopHorpadiero 3asBHB, 1110
nopHorpadis Bumyckaerbes min BurimsiioM ACMP (Abraham, 2018). Onnak pexinamHa cepist 3
nBox ACMP-posukis Openmy Dove BeTuriia npociaBUTHCS, OTPUMABLIN 5,3 MIIpJI. 3rafioK B iH-
TepHeri, 3a ganumu Google (Think with Google, 2018). KoxxeH ponnk nounHaeTbes 3 IHCTPYKILi,
ska, Ha 1yMKy K. Piuapna, «izeansHo migxoauts uist Oynb-sakoro Bizeo ACMP» (Richard, 2015):
«3HalmiTE THXE Mice W csaupTe 3pydHime. 3po0iTh TMOOKMH BIMX Ta poscmadrecs. Iorim
HaJSITHITH CBOi CTEPEOHABYIIHUKH Ta MIPUTOTyHTech. Baln 4y TTeBHH TOCBiZ 0Ch-OCh TOYHETHCS.

Y mnepmomy pomuky akrtop Jli Iden npemoHcTpye, sIK roTyeThes Imokonax. Croxer
MIPOJIOBXKYETHCSL y JAPYTOMY DOJIMKY, Ji€ akTpuca W Mojenb AHKenadeidi HacoIOIKyeThCS
cMakoM mokonany. Bee 1ie BinOyBaeTbes y xapakrepHux aiust ACMP Tpaauiisix: aktop roprae
3epHa Kakao-000iB, KPyIHUH TUIaH Ha HOTO pyKax Ta 3ByKaX 3epeH, HajbLsX, 0 HaJUIaMyIOTh
3epHO, TIOTIM Kamepa nepexoanTh Ha obmmuust JIi Ipena, skuil moynHae MOIMIENKY PO3NOBIAATH
PO HIOBKOBHUCTY TJIA/IKICTh 3€PEH, BOJHOYAC ITEPEMEIIO0UH iX. 3r010M 32 JIOITOMOTOI0 TaKOT0 X
KPYIHOTO IUIaHy HIOKOJAJ] CTIKae y GopMy, Hajblli aKTOpa MOTTaJDKYIOTh (h)ipMOBHUIA JIOTOTHIT Ha
BijuuTid rumTni 1 Hapemrri JIi Ihen npotsarye Ha monoHi roToBuii «Dovey B ynmakoBmi. AKTprca
Amnmxenabeiidi Tak camo moramKye sorotun «Dovey, ane nporo pasy B OOropTii, IMOBUTEHO
posroprae ¢onpry, npuaoMy Kamepa (HOKyCyeThCsl IETalbHUM IDIAHOM TO Ha ii ry0ax, To Ha
MaJIBISIX, TO Ha OONMYYi, SIKE BUBYAE IOKOJIAX 3 YCIX CTOPIH INEpex TuM, SIK PO3MaKyBaTH.

10 Adidas Originals | ZX 2K BOOST | ASMR: Feel the SQUISHINESS. (2020, 1910). Adidas Originals. Retrieved
from www.youtube.com/watch?v=rFV70f XGyQ&ab_channel=adidasOriginals.
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KoxkernuBuit normsin y kamepy, IocMilka, po3roprae. 3HOBY T'yOH JeTaJIbHUM IUIAHOM y Kajpi,
TaJIBIIl BIJUTaMYIOTh Kpail INTUTKY 1 TOBIJIBHO PyXarOThCS 10 poTa. AKTpUCa HAAKYIIY€ i KOMEHTYE:
«BimuyTTs mIOKONAMy, IO TOBUIBHO TaHe Ha MOeMy si3uKky. IloBHe 3amoBonenHs!». ITorim
BIJIKMJIA€ThCS Ha CIIMHKY AMBaHa, MPOAOBXKYIOUH MpiiumBo icty mokonan (Lynchy, 2015).

V¥ 2020 p., 9epe3 II’ATh POKIB IIicHs BUXOAY ponnka «Dovey, mBeinapchKuil MIOKOIa HAH
openn «Lindt» Bukopucras ACMP y cBoiii pekiami 31 CXOKUM CIOKETOM: Y Hilf JKiHKa B KOCTIOMI
KOHJUTEpa MOBIIBbHO, 32 BciMa npaBuiaMu ACMP, posropTae IumTKy MIOK0Ia/y, HOCTYKYIOUH 110
oOropTui Gosbry, JEMOHCTPYIOUX HA KaMepy KOPUYHEBY IUIUTKY 3 Hanncamu «Lindty, Bauxaroun
3amax IIOKOJIQJy Ta KOMEHTYIOYHM CBOi BiMUyTTs Bix KokHOI aii. Ha mowarky ponmka JryHae
THCTPYKIIS «HIATOTYH CBOI BIMUYTTs», @ HAIIPUKIHIIL, 38 BCIMa 3aKOHAMU JKaHPY, KIHKA HaAKYIIy€e
IUTUTKY, 1 MIKpO(OH, SIKUH CTOITH OiNsl HEl BIPOJOBXK BCHOTO Bifeo, iHTEHCH(]IKYE 1el 3BYK, Ha
110 aKTHBHO pearyioTb YouTube-kopucryBadi y cBoix KoMeHTapsx 10 Bizeo: «kDRAGONFRIES
12. Yecno, ne ¢aiHNA MapKeTHHT, TOMY IO sI X04y IUIMTKY lindt jmme nms Toro, mo6
Hacoyioautucs 3sykamu Ta cMakom», K HARMONIOUS. Lle, HarieBHO, O/1MH 3 €IMHUX PEKIAMHHUX
POJIUKIB, SKi 5 3 33/I0BOJIEHHSM OM MEperIsiIana 3HOBY 1 3HOBY» 'L,

IMpore ne nume BukopucranHs ACMP-tpurepiB cnpusie HOMyJISIPHOCTI peKJIAaMHUX Bieo
«Dove» Ta «Lindt». V BuIe3a3HaYeHUX POIHMKAX BUKOPUCTOBYIOTHCS TOIMYJISIPHI B peKiami ixki
PYXH «OpaTH pyKOIO» Ta «IiTHOCUTH JI0 pOTa», ePEKTUBHICTH BUKOPUCTAHHS SKUX Y TeNEeBI3iiHIN
pexsami nosenu ByeHi C. Jlakocr-bagwse Ta O. pyne y crarti «PexiiamHa mam’aTh: cuiia J13ep-
KalbHUX HelpoHiB» (2014). Bonn mnoB’s3anu ne 3 A3epKaIbHUMH HEHPOHaMH, a came: CIIO-
CTepiraHHs 3a HUMH JJBOMA THUIIAMH PYyXy IEPCOHAKA PEKJIAMH BUKJIMKAE TXHIO aKTHBALII0, Yepe3
10 Yy JIFOAWHH, sIKa CIIOCTepirae, BUHUKae Oa>kaHHs HaclityBaTH 00’ €KT crioctepeskeHHs (Lacoste-
Badie, Droulers, 2014).

Hacrymaum Openjiom, sIKHi 1miciist ponukiB mokonany «Dove» 3auByBaB ACMP-pekiamoro,
ctaB «KFC», mo y 2016 p. BuIycTHB BipyCHHUH poJHK 3 moJkoBHUKOM CanzepcoM. Toil nomenku
PO3IIOBiaB PO CBOIO YEPBOHY XYCTKY 1 HaJIKYITyBaB Ha KaMepy XPYCTKI Kypsidi HIXKKH.

3ByK MOiNaHHS Kyps4MX HDKOK Ta 3aJ0BOJEHE OONMYYsS TOJIOBHOTO ITIEPCOHAXKAa POJIHMKA
«KFC» cnpustioTs Bi4yTTIO 3allydeHHs Tisiada, mo W 3ayBaxye pociaigauis JI. Xapawmimio,
posrispatoun ACMP yepes Teopito «aypm» B. benbsMina i BHOKpEMITIOIOUH JIBi BaJICHTHOCTI aypH
B ACMP: «mo-niepire, BimayTTs Tisiada, OYKBalIbHO 3BOPYLICHOTO 3BYKOBOIO MaTepiajbHICTIO
BUKOHABIIS, a ITO-/IPYTe, BiTHOBJICHHSI CaMOi MOXKJIMBOCTI TIEPEKUBAHHS Yepe3 BIAUYTTS IITHOOKOT
npucyTHocTi, ske ACMP Bukiukae y rspaga» (Jaramillo, 2018).

OcHoBuuit epekr ACMP-pexitamu noisirae y 3aHypeHHi Tisijada B aTMoc(epy TpaHCIIbOBa-
HUX 00pa3iB: pexinaMHi posmkd ACMP cripusitoTh iMEpCHBHOCTI, TaK camo, SIK 1 POJIMKH KaHPY
«IMBHO ITPUEMHUX BiIeO».

Haii6ommxunii Ta 61 yenimanid KoHKypeHT «KFC» «McDonald’s» takox y 2018 p. Bin3HsB
ACMP-pommuk. Y Hpomy aktop [[xon I'yaman KoMeHTye mpomec cMaXXeHHs M’sica st Oyprepa,
MIPUYOMY CaM Tpoliec BOAHOYAC AEMOHCTPYETHCS B IHIIOMY Kaapi. 'yIMaH y 3aX0IuieHH] niernoye
B Mikpo(oH y TOli yac, Konu KoTiieTa 3 Oyprepa rnajae Ha penriTKy:

Hoga cBixka suoBuunHa Quarter Pounder Bin «McDonald’s» rapsdinia ta cokourima. Bona mo30aButs Bac
MoBH. S Maibke BiguyBaro, siK Iedl Cik mMnuTh. Lle Bce MOYMHAETHCS 3i CTOBIICOTKOBO CBIXKOI KOTJIETH 3
SUIOBUYUHY, IPUTOTOBAHOI IOMHO Hepe/ BalluM 3aMOBIEHHIM. ..O, KPUXITKO, IUIaBICHUH cHp 00iliMae Ko-
JKE€H KYTOK I_[iC.l. KOTJICTH 3 AJIOBUYHHH. CKH&I{iTL 10 CMa4yHy KOTJIETKY 3 XpYCTKHMHU COJIOHUMH OI‘ipKaMI/I,
XPYCTKOIO, Hapi3aHO HUOYIIer0, KeT4ynoM i ripuunnero. Lleii cup Takuit raps4uii, TAKUi UIaBKUIA.

et pexnamunii TekcT y BukoHaHHi ['yamana i nonada indopmarii yepe3 KapTHHKY IPHUTO-
TYBaHHS, 11032 CYMHIBOM, BUKJIMKA€E aIlCTHT, TIPO IO CBiTYATh BIAMIOBITHI KOMEHTApIi 10 BiJICO Bif
rinspadiB. Tomy B uepBHi 2021 p. «McDonald’s» 3n0By Bimsuss ACMP-pomuk «The Sound of
Something New (ASMR) | McDonald’s Canaday, o moBHICTIO BiIIOBiaB CBOii Ha3Bi, OCKITEKA

"' Lindt Excellence ~ASMR. (2020, 23.01). Lindt Chocolate  Canada.  Retrieved  from
www.youtube.com/watch?v=1grFIM55q00&t=4s&ab channel=LindtChocolateCanada.
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YOTHPH 3 MOJOBHHOIO XBWJIMHH PEKJIAMH TPHUBAJIa PO3MOBIAb MPO MOPIBHAHHS 3BYKIB CMaKCHHS
CTaporo Ta HOBOTo Oyprepa.

Taxoro x gacto 3ragyBaHoro y npeci, sk «Dove» ta «KFC», crama ACMP-peknama Openy
«IKEA» nin nazsoto «Oddly IKEA», ctBopena arenmiero «Ogilvy and Mather New York» y cep-
mHi 2017 p. ABTOpuTeTHE BUOaHHS y cdepi pexinamu «Adweek» HazBano el PONMK «OJHUM i3
HaMOUIBII TPHEMHHMX pEeKJIAMHUX orosiomeHs ycix daciB» (Monllos, 2017). Cepis 3 mectu
BiZICOPOJIMKIB, Y TOMY YHCIIi, OHOTO JIOBFOTO TPUBAIICTIO 25 XB., 3a cBimueHHs M Keppi Xommep,
cneniaiicta 31 3MI B «IKEA USA» crana ycnimHoto st «IKEA»: Bineo crano BipycHHM 1 Ha
yepsenb 2018 p. Habpaso 1,8 MitH neperisiziB, a MPOTAroM peKIaMHOI KaMIlaHii Mpojiax y Mara-
suHax «IKEA Bupic Ha 4,5%, a B inTepHeTi — Ha 5,1% (Fowler, 2018).

Bineo npucBsiueHO BIIAIITYBaHHIO 11€aTbHOTO TIOMEUIKAHHS y TYPTOXKUTKY 1 Haraye TejaeMa-
Ta3uH, JIe IEMOHCTPYIOTECS Pi3HI IPEeIMETH, MOYMHAIOYHN 3 00JIAIITYBAHHS JIXKKa (IIPOCTHPALIO,
MOJIyIIKa, KOBJpA), MPpOCcTOpy Iadu 3 BilllaIKaMH, OpraHai3epamMu Ul Oy Ta poOodoro mpo-
cTopy croiy ¥ kmimMa y KimHaTi. [Ipote Bce e mobymnoBano Ha epekrax ACMP: omoBinad THXUM
1 TOBUTLHNM T'OJIOCOM PO3IIOBIIA€ PO BIIACTUBOCTI PeUeH, CKIIajd, aCOPTUMEHT — BiJ| PI3HUX KOJIb-
OpIB JI0 PO3MIpIB i ITiH, TApaTeTHHO B3aEMOIIIOYH 3 IIUMH TIPEAMETAMH — TOPKAIOUHCH X, ITOTIIa]-
XKYIO4H, IPOCTYKYIOUH, APSIAI0YH I10 iXHil MOBEpXHi NaabIsAMu. [IpUKMeTHO, 110 IPOTATOM yChb-
OT0 BiZICOTPAHCIIIOBAHHS MM 0ayiMoO JIMIIE PYKH ONOBiAada i ayeMo miemnit. Bonu, cynsun 3 ycb-
0T0, HAJICXKATH JIBYMHI HE CTApIIe JBAAISATH POKIB. | 1€ TaKOX BIAKH Xi/T peKIaMiCTiB, OCKUTEKH
OTIOBiJIa4 BIfNIOBIJIa€ HTBOBIH ayJUTOPIl IPEJICTABIEHOTO TOBapY, IO CIIPUSE IMEPCUBHOCTI PO-
JIMKA.

[emnit B ACMP BBaxkaeTbcsi OCHOBHAM TPUTEPOM, [0 HE JUBHO, BPAXOBYIOUH [ICHXOJIOTIYHY
MIPUPOJLY IIETIOTIHHS, SIKe Ha HECBIZIOMOMY piBHI Hi/IHIMA€ B JIIOJMHI IIACT AUTHHCTBA: CTOCYHKIB
MaTepi-TUTHHU.

Opnum 3i criipaux acnektiB ACMP e nutanHs npo HasBHICTE cekcyanbHocTi B ACMP-Bizeo.
IpencraBanku ACMP-cIiIBHOTH CTBEPIXKYIOTh, 110 B IIEOMY JKaHP1 HEMA€ HIY0T0 CEKCYaIbHOTO,
a TuM OinpIre mopHorpadigaoro. Omuak nocmigauis E.-JI. Bonnpon 3 KamidopHriiickkoro yHiBep-
CUTETY Mae€ IHIIy AyMKy, BOadaroun B ACMP-Bineo «paaukanbHHHA CIIOCIO CEKCyaJIbHOCTI»
(Waldron, 2016). Binem Bubarmmsa 1o ACMP JIx.-JI. Keitnz, mopiBHIOE HOTO 3 OPHO y CTAaTTI
«How A.S.M.R. Became a Sensation» (2019) mst «The New York Times»: «A.S.M.R. noennye
OJTHOCTOPOHHIO COLIaJIbHICTh IOJKACTiB 3 IMIEpPaTHBOM IIOPHO, OPIEHTOBAaHWM Ha PE3yNbTaT)
(Keiles, 2019). Ha 11 mymKy, 1ie siBuIIe iHTCHCU(DIKYETBCS THM, IO TiepeBakHa Outpmricte ACMP-
THUCTIB — )KIHKH.

Buenwit /I. lllkapin, Bu3Ha0ouu MOXJIHMBICTh TpakTyBaHHSI ACMP sk xaHpy 3 cekcyanbHUM

HiHTeKCTOM, Ha 110 BKa3yIOThb q)aCHI/IHaTI/IBHi TpUrepu
HaOIMKEHHS [I0 eKpaHy OOJMYYs Ta OKPEMHX YaCTHH TiJa, ... JIACKaBE 3BEPHEHHS JI0 PCLIMITIEHTA, 3BYKOBI
He)OHEMAaTHYHI CHTHANHM ... IPUYIMOKYBAHHS, IIOLOKYBaHHS», BCE X TPaKTye TpurepHui psag ACMP sax
«B3AEMOJIiI0 MaTepi i IUTUHHY, ¢ CEMaHTHYHA POJIb MOBH MiHIMaJbHa, i IPAKTHYHO HEMAE 3HAKOBOTO, CUM-
BOJIiYHOTO KoyBaHHs koHTakTy (LIkapun, 2018, p. 83).

Ko B 2019 p. nix wac CynepkyOky Buiinuia pexiama nusa «Michelob ULTRA Pure Gold»
3 301 KpaBiTn y ronoBHiit poii, To y HbOMy Oyin ¢aciiiHaTHBHI TpUrepH (HaOJIVHKEHHS 00T
JI0 eKpaHy, aKLICHT Ha 04Yax Ta ry0ax, mpsMe 3BepHEHHS [0 IUisiada, M sIKHH LISTiT), BiH OTPUMaB
Oarato Binrykie y 3MI, ane »xomHe BHAaHHSA HE 3ayBaXKWIO CEKCYaJbHOCTI y HbOMY. Xoua
BIZICOPOJIK OTPHMAB BEIUKHIA PE3OHAHC: PO HBhOro mucanu BunaHus «AdWeek» («Zoe Kravitz
Does ASMR, Whispers About Michelob Ultra’s Pure Gold Organic Beer in Super Bowl Spoty, 28
ciunas 2019 p.), «AdAge» («ASMR hits the Super Bowl in Michelob ultra ad starring Zoe Kravitzy,
28 ciuns 2019 p.), «Elle» («Zoé Kravitz Wants To Make You Feel Tingly In Her Super Bowl Ady,
29 ciuns 2019 p.). Ha #ioro mosBy BiArykHynucs Taki npoBiaHi BupaHHs, ik «Chicago Tribune»
(«Super Bowl beer ad with whispering, tapping hopes to give you brain tingles via ASMR», 1
motoro 2019 p.), «New York Post» («Zoe Kravitz Super Bowl ad wants to give you ‘brain
orgasms’, 1 mrororo 2019 p.), «<BBC Scotland News» («ASMR: ‘It helps people, it’s not sexual»,
16 Gepesnst 2019 p.) tompo. 3a Bepcieto «Chicago Tribune» posmk yBIHIIOB 10 peHTHHTY
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HalKpammx Ta HalOUIbII 3HAYymMX pekinamMHuX poiukiB CynepkyOxy 2019 y kareropii B+
(Johnson, 2019). 3a MeToANKOIO AOCIIKEHb JOKTOpa 3aka y cdepi Helipobiosorii BiH OTpuMaB
TpeTe Miclie Ha 3aralbHOMY IIOKa3i TEXHIKM 3aHypeHHS y pekiIaMHuX ponnkax Cynepkyoky 2019
(Teicher, 2019), i menmIe HiXk 32 Micsib pekiiama Habpaia monaz 10 miH neperisiais Ha YouTube.

Bueni Haomi Cwmitr ta Anna-Mapis lnaiinep mopisaiorore ACMP-Bineo 3 KoOHIENIi€rO
«rimboxkoro ciyxanus» [lTaonian Onis’epoc (nuB. «Deep Listening: A Composer’s Sound Prac-
tice», 2005), BIIMOBIAHO /10 SIKOI L1e BMiHHS ITPEACTaBIIsie cOO00 PO3LIIMPEHHS CIIPUHHSTTS 3BYKIB,
BMiHHA BKJIIOYMTH LIJIMH TPOCTOPOBO-YACOBHUH KOHTHHYYM 3BYKY, BHSBIIIOYHM HOTO
MacmTabHICTh Ta cKiIaaHicTh (Smith, Snider, 2020). I reii pomuK 0COOIMBUM YHHOM AEMOHCTPYE
TaKe «TITMOO0KE CITyXaHHD).

Leit 45-cexynnumnii ACMP-ponuk, ctBopenuii pexnamuoro arexuieio «kFCB Chicago», cras
nebroTHorO pexnamoro «Michelob Ultra Pure Gold» — nepioi HarioHaapHOT MapKu OpraHigHOTO
IMBa 31 3HAKOM OpraHiyHOro BHpOOHHWITBa MiHicTepcTBa ciibebkoro rocnogapcrsa CIIA. Y
HbOMY akTpuca 30i Kpasiti, 3ipka cepiany «Benmuka MajieHbKa OpexXHs», CHIUThH 32 CTOJIOM Ha
nepeB’siHi muatdopmi mocepex mpupoau ['aBaiB, MOCTYKYIOUM HITTSMH 110 IUIANINI TIHBA
«Michelob Ultra Pure Gold», i menoue B GiHaypansHuii MikpodoH: «Lle micie... Take duncre....
Bu moxere #oro Bimuytn». IloTiM BOHa pO3Kpydye IUIIIKY Ha ITOBEPXHI CTOJNY, BiIKpHBAE
KPHIIKY, BUBUJIBHIOIOUH 3BYK OyJbOamIoK MHUBA, HAJIMBAE NMUBO y CKIHKY 1 BIIKHIA€ThCA Ha
CIMHKY CTUIBIIS 13 3araJJKOBOIO MOCMIIIIKOIO. 3BYKH NHBA, IO JIETHCS, OPTaHIYHO BILTITAIOTHCS Y
IIyM BiJ BOJOCHAay, a BHA Ha TOpH Ta JAEpeBa TraBaliChbKOTrO JaHAMA(TY IiJKPECIIOIOTH
OpraHiuHICTh MPOMOHOBAHOTO MPOAYKTY, 10 € 3aciayroro ACMP-texnouorii. Came 3aBIsiku iif
ayJUTOPisl PEKJIAMHOT'O POJIMKA MOXE «BITUyTH» PEKIaMOBaHMH IPEIMET, a Iie HalBaXXJIUBimIa
€MOIIis ISl TOTO, 00 MPOAYKT CTaB HEBIJl' €MHOIO YAaCTHHOIO JOCBIYy CIHOXXHUBaUiB i €()eKTUBHO
IPOJIaBaBCsl.

Jlakmepi-OpeHM TakoXX MOYaId €KCHEPUMEHTYBAaTH Yy CBOil pekiami 3 epexramu ACMP.
Bpenn «Gucci» y ceprai 2019 p. BumycTHB 0€3CIOKETHUI POJIMK 31 CHIKEpCaMH y LIEHTPI KaJpy
Ta pyKamH, sIKi IPOTSATOM XBIJIMHH OOCTYKYIOTb, IIKPEOYTh Ta IO KYIOTh 110 ITapy B3YTTS BiJ
«Gucci»'?. Binbimn KpeaTMBHO 10 CBOTO poJMKa migiimos 6penn «Praday, skuii mpeacTaBus y
yimHi 2021 p. xonekuito «Prada Ocins/3uma 2021» uepes texniku ACMP y Bineo Ha YouTube,
NpOTE He HA3MBAIOYH iX Tak'>.

Ha Binminy Bin OpenaiB kiiacy Jakmiepi, ki piako 3Bepratrorbest 10 ACMP-nocBiny y cBoiii
pexiami, cermeHT FMCG-ToBapiB 4acto BukopucroBye ACMP: cepen Hux «Axe» (OpeHn
«Unilever»), kpekepu «Ritz», muito «Safeguardy», aii «Fuze», «Lego», «Pepsi» Tommo.

OcobamBoro npuxmibHIicTIO 10 3amy4eHHst ASMR y peknamy BigzHaunnacsi kommasis «Coca-
Cola», a came, ii pociiicekuit odic, sixuit 5 kBiTHS 2019 p. po3micTuB Ha odiniiiHomy YouTube-
KaHayi Tpyu 15-cexyHaHi posnku 3 opHo3HauRMMH HasBamu: «ASMR Coca-Cola nina»'4, «KASMR
Coca-Cola macra», «KASMR Coca-Cola Oyprep». Iliznimre, 29-ro KBiTHSI, KOMITaHisl 0Aa1a POIUK
«ASMR Coca-Cola mamummk». ITagiHasS MIMaTOYKiB CHpY Ha TICTO, 3BYK BIIKPHUTOI KpPHIIKH,
IIKBapYaHHS MIOHHO CIIEYCHOT MillK, KParuTi BOAW Ha DI, TaAiHHS KyOUKiB ThOAY B CKIISHKY,
BiJ’€IHAHHS [IMaTKa BiJI MillK, CTPYMiHb HAIIOI0, SIKMH HAINBAIOTH Y (DipMOBY CKISIHKY — BCi IIi
3BYKOBI KapTHHKH KPYITHUM IUIAaHOM BEOyTh IUIfAada A0 BUHUKHEHHs rorpedu B «Coca-Colay.
Bineopsin odpopmiieHnit Tak, Mo KOXEH HACTYHNHUH KaJp MiJICHIIOE arneTwT i crpary. Ha edex-
TuBHICcTH BuKoprcTanHst ASMR B pexnami «Coca-Colay cBi4aTh He YHCIICHHI, TA BIIyYHI KOMEH-
tapi mig BizeopommkoM: «IKeky Rudakov: Bu MeHi mpopanm koka-koiy) odireHHa pekiamay,
«Ara»: Bu e crerianbHO 3poOmin, mo0 MeHi MoicTH 3ax0oTinock?y», «Prolerty: Temep xepTu
xouy». Jlesiki kasipu He3MiHHI B YCiX YOTHPHOX POJIMKAaX, 3MIHEHO JIMIIE MPOAYKT — IIilla, racra,

12 Gucci. (2019, August 20), Gucci Official. Retrieved from www.instagram.com/p/B1Y4Z1SC8uq/.

3 Feels Like Prada - Prada Fall/Winter 2021 Campaign. (2019, August 20). Prada. Retrieved from
www.youtube.com/watch?v=CdXWRKcnQkE&ab channel=Prada.

4 ASMR Coca-Cola numa. (2019, 5.04). Coca-Cola Poccus. Retrieved from www.youtube.com/watch?v=n-K-
3xeeKvU&ab_channel=Coca-ColaPoccusl.
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Oyprep Ta manumk. 3rogoMm y 2020 p. «Coca-Cola Pocis» 3HOBY 3BepHYyJacs 10 IEpeBipeHOTO
xaHpy ASMR y cBoeMy pekIaMHOMY POJIMKY, IPUCBAYEHOMY CBATY 8 bepesHs, ne Bukopucrana
Ti cami eJIEMEHTH, 10 ¥ Yy MornepeaHixX 15-CeKyHIHUX poJIMKax, JIMIIe 3MiHUB nekmoT «3 Coca-
Cola cmaunime» Ha «J{gKyemo, koxani. PazoMm i3 Bamu cMaunime» !>,

[MpukmetHo, mo Openan Takox 3amydaioTb ACMP 1o cBoro cepicy i komyHikamii, mo0
KpeaTHBHO JOHECTH iH(pOpMAIlil0 0 CHOXHBada. 30kpemMa «MoXy», OAWH i3 TOTENiB TIpynu
«Marriott International», orosocuB mpo HOBY MOJKJIMBICTB JUISi CBOIX T'OCTEH, sIKa IOJISITAE B
JIOCTYII JI0 eKCKJIIO3MBHUX BineoponukiB ASMR y Homepax. Bigeo Oynm cTBOpeHi pasom i3
mposaiinepom mocmyr ASMR Whisperlodge Ta € gactTuHOMO miporpamu roTemnto «Kasku Ha Hidy.
Ile noBoBBeneHHs Moxy yBilinnio mo 70 Haiikpamux iHHOBamiii 2019 p., 3a Bepciero caiity
«TrendWatchingy, six Halikpama TyprctiuHa iHHOBanis poky (Trend Watching, 2019).

Ha BucraBui «CES 2019 Eureka Park» y pamkax BOCbMH CBOIX IHHOBAaIlifHUX IPOEKTIB,
OB’ SI3aHMX 31 IITYYHUM IHTEJIEKTOM, KOMIIaHis «Samsung» mpoaemMoHcTpyBaia aiMO — pitneHHs
Juts 3amucy 3B8yky ACMP. Bono siBisie co6oro qoxou Juist cMapTdoHa 31 INTYYHUMH JTFOJICBKIMHI
ByXaMH 110 OOKax, IpPU3HAYCHHUH 11 CTBOPEHHSI BUCOKOSIKICHOTO 3BYKOBOTO KOHTeHTY ACMP. V
cepni 2019 p. «Apple» Bumyctnna yotupu Bineopoinnkun ACMP y mexxax kamnanii «3HAITO Ha
iPhoney i3 mpuncom: «Bce, 1m0 BaM 1oTpiOHO 17151 cTBOopeHHs BineoposmkiB ACMP, — e iPhone»
(Fingas, 2019).

AmepukaHChKUH XKypHaN npo Mony «W» migxonuB ACMP-tennenuito i Bmitky 2016 p.
posmoyaB cepito ACMP-BizeoponukiB i3 y4acTio 3HAMEHUTOCTEH, ne Taki 3ipku, sk CanbMma
Xatiex, Ketit Xancon, Jxennidhep [apaep, Emini Patakoscki, Kapa Jlenesins, Jxumku Xamin,
Jhxeiik JkuuieHxo Ta 6araTo iHIIKX Aal0Th iHTEPB 10, BUKOPUCTOBYIOUH Pi3HI TPEAMETH, Yepe3
SIKI Ta Y B3a€MO/Iii 3 TKUMH BOHH JIOHOCSITH /10 ayAUTOPii cBOIO po3mnoBiak. Tak, [Tenn bemkii rpae
3 peTpo-MoOLTbHUMHK TenedoHamu, 3ragytoun mHi y «[lmitkapii», Ilepic XinTon HaTHcKae Ha
HACTUIBHUH J3BIHOK, PO3IMOBIJAI0OYM TPO NPHEMHICTH IOJOPOXKEH 1 ToTeni, B SIKMX BOHA
3ynuHsuIack. [IpoekT TpuBae Bxe MpOTATroM KUTBKOX POKiB 1 KOPHUCTYETHCS MOMYIISIPHICTIO, ITPO 110
CBITUYMTH KiNBKicTh meperssiniB Ha YouTube. Tak, Bukonasuns Kapai Bi 3a Tpu poku mocsria
51 MuTH. TIeperysmiB.

«JetBlue Airways» — aMepukaHChKa Oo/pKeTHa aBiakommaHis — 16 Tpymas 2019 p.
po3MicTrina Ha cBoeMy YouTube-kananmi ACMP-ineo min nHasBoro «Relaxing ASMR Airport
Sounds to Chill, Study, Sleep, and Travel to | JetBlue AirSMR». ¥ ponuky npotsirom aeB’situ
XBHJIMH JIEMOHCTPY€EThCS Maike HepyXoMa KapTHHKA 3ajl aepoIopTy, IO CYMPOBOKYETHCS
cayHATpekoM (Haja HUM npamroBaB npodecop K. Pivapn) Tmxoro >kiHOYOTO roiocy Ta 3BYKiB
aepoIIopTy — BiJI OTOJIOMIECHb, 3BUYHOTO IIIyMY TOJIOCIB JIFO/IeH, HAaTHCKaHHS KJIaBilll Ha KiaBiaTypi,
3BYKY YEMO/IaHiB, BUJIbOTY Ta IMPU3EMJICHHS JIITaKiB TOIIO J0 OTOJIONIEHb PO MOCaIKy Ha OopT
(Sampson, 2019).

Jlonnoncekuit My3elt nu3aiiHy pa3oM 31 mBeAChKHUM LIeHTpOM apXiTeKTypu Ta Au3aiiHy
aHoHcyBaB BHcTaBKy ACMP y nemanexkomy 2022 p. (13 tpaBus 2020 p.) mix Hazeoro «Weird

Sensation Feels Good», Ha sKiii 00i1s€, 1110
BH yBiiiJleTe B aKyCTHYHO HAJAIITOBAHE CEPEIOBHUIIC Ta 3PO3YMI€Te, SK JIFOJM BHKOPHCTOBYIOTH HOBI Ta
ICHYrOUl IHCTPYMEHTH i Marepiaiu JUis HaBiramii y HaloMy CKJIaJHOMY CBiTi. BuBuute Ha crajii po3BUTKY
cdepy TBOpUOCTI, sIKa MOCTANIa HABKOJIO I{BOTO IOYYTTSI, @ TAKOK POOOTY AM3aifHEpiB Ta TBOPLIB KOHTEHTY,
SIKi HAMAararoThCsl BUKIIMKATU Horo y cBoix risaauis (The design museum).

Bunanxkis Bukopucranast ACMP y pexnami OpeHaiB Habarato Oible, HK OMHCAHO Yy IiH
cTarTi. ABTOpKa 3BepHYJa yBary Ha HalOUIBII 3HAUYYIN PEeKJIaMHI poiMKH. JleTanbHuil crrcox
3aydeHHss ACMP y pisHux ramy3sx 3i0paHuii i TOCTiiHO OHOBIIOEThCS B OHJIalH-apxiBi «ASMR
University». Binnosigno no crimcky ACMP K. Piuapna, mik Big3HsTOi pexnamu npumnaaae zHa 2019
p., ajie momynsipHocTi y pexiami 6penaiB ACMP nabysae 3 2018-ro (2015 — 1 ponmuk, 2016 — 4

5 Coca-Cola ASMR 8 Mapra. (2020, 27.02). Coca-Cola  Poccus. Retrieved ~ from
www.youtube.com/watch?v=woeu3Lb7GSQ&ab channel=Coca-ColaPoccus.
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ponuka, 2017 — 4 ponuka, 2018 — 15 ponukis, 2019 — 43 posnmuka, 2020 — 11 ponukis, 2021 — 17
pouki)'®.
ACMP-excniept K. Piuap nporaosye 10Broctpokosi crocyHk 6penis i3 ACMP y pexnami:
«4 nymaro, mo pict Ta 06i3HaHicTs Mpo ACMP yTprumye Neskux peKkiIaMoaBIiB BiJl TOJIOCHOI,
IIAJIEHOI Ta HaJMIPHO CTHMYJIIOIOUOi pexyiaMu J1o Oumbin Thxoi i Oinpm po3cnabieHoi. Picr i
nomyssipaicts ACMP npopemoHcTpyBainy, 1o 6araTo Jro/iei nparnyTh MeHIIe «0ypi it HaTUCKY »
B KOHTEHTI Ta Ourble yMHpOTBOpeHHS Ta penakcy» (Goldsmith, 2019). Ha Bimminy Bin
MIO3UTHBHUX TPOrHO3iB mpodecopa K. Pivapna, HemomasHi nocmimkenns «Edekt Gim3pkocTi:
KiJIbKICHA OIiHKa BIIMBY HEY3rO/DKEHOr0 KOHTEHTY Ha Jlukomy 3axoni Bimeo» Bin «Channel
Factory» Ta «Magna» mokazand, IO peKiamMa MEHII pe3yJbTaTHBHA, KOJIM pO3MillleHAa Ha
«HEY3TOPKEHOMY KOHTEHTI», TakoMy siK Bizeo ACMP Ta «Mokman» (IoizaHHA Ki Ha Kamepy B
peanpHOMy uaci). 3a cBimueHHsM Kapm Manatt, crapmoro Bine-mpesunenrta «Intelligence
Solutions» B «Magnay, HaliOLIbII 3aXOIUIMBUI HEY3rOUKEHHH KOHTEHT MaB HaWTipIi HACIIAKA
Juts OpeH[iB, OCKUIBKY BIUIMHYB Ha Hamip KynutH (-8%), mosary no Openny (-9%), BeBHEHICTh
Yy BHCOKIH sikocTi Openna (-5%) ta noBipy (-6%) mopiBHSHO 3i cTaHAapTHUM KoHTeHTOM (Lim,
2021).

BucHoBku

Otxe, ACMP 3 momeHTy cBoro odimiiiHoro BuHMKHeHHA y 2007 p., mBuHAKO HaOyB
TMIOITYJISIPHOCTI, HOIMPUBINKCE 3 YouTube-mpocTopy Ha CTHIIb iHTEPB’I0 31 3HAMEHUTOCTSIMH B
onnaiH-3MI, Ha KiHO, Ha MEJIanociIyry, a HalHTOJIOBHIIIE — HA PEKJIAMHY IHAYCTpIilO, BiJUTIK
ACMP y sikiii po3noyaBcs 3 peKJIaMHOTO poJiika mokoiany «Dovey y 2015 p.

Cain 3a3Haunty, mo 3MI i3 3amikaBiieHHSM ITOCTaBHJIMCS 10 MOSBU W po3BUTKY ACMP,
MIPUCBSITUBIIY OaraTo myOJIikamiii oMy SIK SIBUILLY Ta 1Or0 OCHOBHUM BJIACTUBOCTSIM — 3aCHHAHHIO,
pernakcariii, iMepCUBHOCTI Ta eMIIaTii, Cynepeykam HaBKOJIO HOT0 CEKCYalbHOCTI/aceKCyallbHOCTI,
TaK caMO SIK 3aJly4CHHIO JI0 pekiaMyBaHHA OpeHziB. OCTaHHBOMY CHPHSIM MIBUAKI TEMITH
nomyJsipHocTi peHomeHa YouTube, morpeba y BIAKPUTTI HEOPIAUHAPHUX (OPM TIPEICTABICHHS
iHopmanii Ta manaemist koponasipycy 3 2020 p. (3acnokiitnusi, cHoxiiHI BiacTnBocTi ACMP).

Hapa3i Openau B momrykax HOBUX (popMmariB aKkTHBHO BHKOPHCTOBYIOTH aOpeBiaTypy
«ACMP» y 3aroioBkax CBO€i peKJaMH, IPH LBOMY HE 3aBXIU KOPEKTHO JOTPUMYIOYHCH
TOJIOBHUX XapaKTepHCTHK LBOT0 kaHpy. [Ipobiriema nonsrae y ToMmy, 1o y BAPOOHUITBI peKIaMu
OpeHiB OUTBIIICTh KPEaTUBHUKIB ILTyTalOTh skaHp ACMP i3 «auBHO npreMHUMH Bifieo». OqHaK
e cBimunTh Ha Kopuctb ACMP sik TpeHzmy, ockinbku Openau miaxomwan moxy Ha ACMP Ta
3pO3YMUIH, IO iM KOMEPIIHHO BUTITHO 3asBIAATH CBOIO pekiaMy sk ACMP, ockibku 3 HEO
0B’ sI3aHNH MTPHUBAOIMBUIT acCOIIaTUBHUHN Psi/l — peaKcalis, TOPMOHH IAcTsl, COH. TaKkiuM YHHOM,
MI03HAYAI0UN CBil pekinamMHuii poiuk sk ACMP, Openin Haki1aqaoTh Ha PEKIAMOBAaHNH MPOAYKT
KOHOTAIIi0 0a’KaHOCTi, TO3UTHBY, 110 i MOXKE CIIPUSTH KYIIBIII 1€l POAYKIIii.

[Tpore HemonaBHi JOCHIIPKEHHS! KOHTEHTY PEKJIaMH NOKAa3ayld, IO CIIOKMBadi BTPAdaroTh
JIOBIpY ZI0 OpEHIIIB, SIKi BKIIOYAIOTh y CBOIO PEKJIaMy HEY3TOPKEHUI KOHTEHT, IO CTOCYETHCS i
ACMP. Tomy nonpu Tte, mo ACMP naOyBae ctpimkoro po3Butky 3 2015 p. y pexyiamuiit
immyctpii, et YouTube-TpeHn ckopille 3a Bce 3aIHIIATHCS HIIeBUM TpeHIoM. 3 vacoM ACMP-
pexiiama, sK 1 eheKT «IMBHO ITPUEMHOTO», TIEpEecTaHe OyTH HOBHHKOIO ISl BUPOOHHUIITBA OpeHIiB
1 1030BaHO BUKOPHCTOBYBAaTHMETHCS y PEKJaMi, ajle He B Jlakmrepi cermenti. Ckopinr 3a Bce,
ACMP axrtuBHO ekcmuryaryBatumerscs FMCG-Opennamu, mepeBaXHO cekropy dacT-¢yny,
OCKIJIBKM TIPOAYKTOBI OpeHau 3aBXau (OKyCyBaJMCS Ha ayJiOBi3yalbHUX BPAKCHHSIX.
BescymuiBHO, mo 3aBasku BinkpurTio ACMP, peknaMicTn i MapKeToJI0TH 3MOXKYTh CHCTEMHO

1 Art of ASMR — Commercials. ASMR University. Retrieved from www.asmruniversity.com/art-of-asmr-
commercials/.
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YCBIJIOMIIIOBATH, SIKUMH TPUTEPaMH TOCHJIMTH 3alliKaBJICHHS CIIOXHMBAYiB /0 CBOEI MPOIYKIII,
BUPOOIISAIOUM BIANOBIAHUIN NPHUBAOIMBUI pEeKJIaMHUIA KOHTEHT, ajieé HE ITOCHIIIAIOYM Ha3UBATH
fioro ACMP.

Brim, opienrarist ACMP, sk 1 iHmmx OpeHiB, 110 3apOoIMIINCS B COLIAIFHUX Mellia, Ha TIEBHY
LUTBOBY ayJHUTOPIIO — MIOKOJIHHS Z, sIKe Ha CHOTOJIHI € TPEHJICETTepaMu UIsi OaraTbox OpeH/IB,
MOXe€ JIOKOPIHHO 3MiHWTH Cy4acHi peKJIaMHI KOMyHiKalii Ta moBepHyTH Bce Ha kopuctb ACMP
SIK MEHHCTPIM-TPEHY.
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0COOJIMBOIO TOCTPOTOIO TpoOJieMa IpaBAM IOCTajla B yMOBax pociiicekoi iH(opmaniiiHoi Ta
BiliCbKOBOI arpecii mpotu Ykpainu. QanbiryBaHHsS W crOTBOpeHHS (akTiB, (elku, IMHIYHA
OpexHs, 10 MMOTOKAMH BWJIWJINCSI arpecopoM 4Yepe3 Melii Ta COoIiaiabHi Mepexi, HAalOBHHIH
iHpopManiiHUN MPOCTip, HETATUBHO BILIMBAIOYM HA CBIJIOMICTH MAacOBOi ayJuTOpii, HE TOTOBOI
KPUTHYHO OLIHIOBATH CUTYaIli1o i epeKTHBHO Bipi3HATH paBay Bix OpexHi. Bubopu npesnnenra
CIIIA 2016 poky Ta ImomaNbIIi MOJMITHYHI IMOMIi B CBITI MiATBEPIUIN MIOOATBHAN MacmiTad el
poOemMH.

JlucepranTKa HIKOM CITYIIHO 3BEpHYJIA yBary Ha Te, [0 TPEHAOM JIPYroro AecAaTHmiTTs XXI
CTOJIITTS CTAJIO CJIOBO 1 MOHATTS «IIOCTHPAB/AA», SIKE SIK SBUILE COLIaJbHOI Ta KOMYyHIKaliiHOT
JUICHOCTI HE JIMIIE 3arpoXye CYCIUJIBHOMY PO3BUTKOBI, a H «IIOCTYIIOBO IEPETBOPIOE CBIT Y
CYCHIIBCTBO MOCTIiHHOCTEH 1 mocTcyTHOCTEN» (Ilerpenko, 2021, c. 19). ITpu npomy noctMonepHa
pensTHBIzallis i HIrLIi3M pO3MHUBAIOTh OCHOBH (DYHIaMEHTAJIBHUX HOHSTH, III0 CIIOTBOPIOE CEHCH
Ta € cepio3Ho0 comianbHoKoMyHikaniitHOO (CK) mpobGmemoro. ITomiBapiaHTHICTH TOHSTTS
MPaBIU € OYCBUIHOIO, 5K «OUYCBUAHOIO CTalla 2n00aibHa  niOMiHA CYMHICHOI npagou
pi3HOMaHITHUMH cyporatammu» (c.19). BigmoBinHO Iie HEraTHBHO IO3HAYAETHCS Ha 31AaTHOCTI
BCTAHOBJIIOBATH ITIPaBIy, PO3PI3HATH MpaBAy Ta ii aHTUIIONM, OTIEPYBaTH KAaTETOPI€I0 NMpaBIy B
yYMOBax peajbHOi coriaapHOoKOMyHikaniiHoi B3aemonii (CKB) Tta, sik Haciigok, — Ha BUKOHaHHI
KYPHAITICTUKOIO CBOET COLIAJIBHOT Micii.

e mosicHIOE BUOIp AMCEPTAHTKOIO HE JIMIIE TOCTPOAKTYAIbHOI TEMH, a W CHPSIMYBaHHS HEIO
BEKTOpa JIOCHTI/PKEHHS JI0 TOIIYKYy NEPBHHHOI CYTHOCTI HpaBAauW, IO B YKPAiHCHKIH Haymi €
MaJIOJIOCITIIPKEHOIO0, a 3 TIO3UIIIH COIiaIbHOKOMYHIKaiHHOTO MiAX0AY — HEOCIDKEHOIO B3aralli.
et BexTOp Bi0OpaXkeHO y METi HAyKOBOI pO3BiIKU — «3’Acysamu cymuichi (abconromni) cencu
i enacmusocmi npagou, wo Gopmywoms npagoy AK COUiAIbHO KOMYHIKAUIUHY Kamezopiro
Jcypuanicmuku, eusnauaioms it kpumepii, micye i poav y CKB ma 3a6e3neuyromep 6ukonanus
Jcypuanicmukoro ceoci cycninvhoi micit» (c. 28). JlucepranTka po3risaae me AOCHTIHKEHHS SIK
«TIepUIMi KPOK Ha IIUIAXY HAyKOBOTO PO3B’sI3aHHS KOMIUIEKCHOI POOJIEMH TOBEPHEHHS CyTHICHOT
npasan B CKB 1 mepenyciMm — xypHanicTuky» (c.28), 1o 3acBimuye MIMPOKHH Jiama3oH
OCMHUCJICHHS HEI0 ITPo0JIeMH ITpaBay Ta GyHAaMEHTAIBHUH MiAXiA 10 ii HAyKOBOTO BUPIIICHHS.

3n100yBauka akIEHTYE, IO «IOCHIIKeHHS! IPOOJIEMH IIpaBAM Ta i HAYKOBE PO3B’SI3aHHS €
crpmxHeQOopMyrOounM,  00’€THYIOUMM  Pi3HI  aCHEeKTH  COIIATBHOKOMYHIKAIIIMHUX  Ta
MDKIUCIUIDTIHAPHAUX TOCTIKEHBY (C.34).

Ouinka 3micty aucepramii. OCHOBHME 3MICT nucepTamii, BukiIaneHWin CBITIaHOIO
IBaniBHOIO Ilerpenko Ha 199 cropinkax, € moOpe CTPYKTYpOBaHMM, JIOTiYHO BHOYIYyBaHUM i
I'PYHTOBHO PO3KPUTHM Yy TpPbOX OCHOBHHX pO3Jilax IucepramiiHoi mpami. JlocmimkeHHs
YIPYHTOBaHE Ha COLaJbHIH Micii JKypHaTiCTHKH, BUXOISYM 3 SIKOI, JAUCEPTaHTKAa OKPECIMIIa
rapajurMy HayKoBOI PO3BIIKH SIK «npasda — ycypHuanicmuka — cycninecmeo» (p. «Bcrymy,
c.24, 25), i nogaiplIe po3ropTaHHs HAYKOBHUX Te3, TOJIOXKEHbB, y3arabHEHb 1 BUCHOBKIB (PO3iIH
1-3) 4iTKO BUTPUMAHO aBTOPKOIO B O3HAUCHIH MApaurmi.

Bpaxae 3nilicHeHnii 31100yBaukor0 00’€MHHUH icTOpiorpadiuHuii aHai3 MpaBOu y TPHOX
IUTOIMHAX — SIK HOHATTS, (heHoMeHy Ta karteropii. KoxeH minpo3ain po3ainy 1 € aHamiTHYHUM
MiHI-TOCTI/DKCHASM, 3 SKOTO 3100yBauka 3poOmia BiNMOBIMHI TCOPETUYHI BHCHOBKH Ta
MIPUIYIIEHHS, [0 EMIIPUYHO JOTIOBHEH1, METOZOJIOTIYHO NepeBipeni i o0rpyHTOBaHi (po3ait 2)
Ta, B pe3yJIbTaTi OCMUCICHHS M cUCTeMaTH3alii, IPUBENN JI0 BAKIMBUX y3araJbHEHb, rirnoTe3 i
MIPOTHOCTUYHUX BHUCHOBKIB, BHKJIQJICHUX aBTOPKOIO B po3fini 3 ta «BucHoBkax». Buxomsun 3
PO3yMiHHS NIEpBUHHOI CyTHOCTI npaBau (11.2.4., ¢.122-123), oTpuMaHoro B pe3yJibTaTi HAYyKOBOTO
nmomyky (m.2.2., m.2.3., m.2.4.), 3m00yBayka 3alpoIlOHyBaa BIacHe (OPMYJIOBAHHS MPAaBIH K
couiansHoKoMyHiKatiiHoi kateropii (CKK) sxypnamictuku (11.3.3.1.), mkany kpurepiis (1.3.3.2.)
ta ¢ynkuiit (1m.3.3.3.) kareropii npaBmu, cTpykTypHy «lneamsHy monens npaau (IMID)» Tta
omnmcarna Mexani3M 11 aii (11.3.2.2., ¢.166-168).

Teopernuko-npakTiune pociijukeHHss Ceimmana IlerpeHko 3aBeplIye  OKpECICHHSIM
MOJAJIBIIION0 3aCTOCYBaHHS OTPUMAaHMX pe3yJbTaTiB, IOJAIOYM MEpeNiK IMEepCIeKTUBHUX
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HaNpsIMKIB 1 TEMaTHKH HAyKOBUX JOCIHipKeHb Kateropii mpasmm (Hdomarox I'9, ¢.381-382), i
30KpeMa, aKIEeHTYIOUM Ha (OpMYBaHHI IPaBIOLECHTPUYHOI MO3MIII MaHOyTHIX >XypHAIICTIB
(c.199-200, 210) B cucTeMi XYpPHATICTCHKOI OCBITH, IO IiIKPECIIOE MPAKTUYHY IiHHICTH
HAYKOBHX 3100yTKiB TUCEPTaHTKH.

CryniHb OOIPYHTOBAHOCTI HAYKOBHUX II0JIO’K€Hb, BHCHOBKIB i pexomeHaalii,
chopMyIbOBaHMX Yy AUcePTamii. 3a HAIIOK OI[IHKOI, HAyKOBiI TOJOKCHHS, BHCHOBKH Ta
peKoMeHallii, BUKJIaJeHI B AUCEpTallii, MaloTh IiJ co0O0I0 JOCTaTHHO TBEpPAE TEOPETHYHE Ta
eMITIipHYHE MIATPYHTS, IO € HAYKOBO MEPEKOHJIMBUM. [IO3UTMBHMM € Te, IO JOCITIJDKEHHS
C. L. [letpeHKO TPYHTYETbCS Ha HAYKOBIH TimoTe3i, CQOpPMOBaHii Ha OCHOBI BJIACHOTO
eMITIIpHYHOro (B TOMY 4YHMCIi — IHTPOCHEKTMBHOIO) Marepialy, OTPUMaHOrO0 B pe3yJbTari
6araToiTHROI XYPHAJICTCHKOI JISUTHOCTI Ta HayKOBO-IIEIAroriyHOi MpakTHKH (c. 26, 27, 86).
BinmoBimHO, 1e A03BONMIO 3M00yBadlli CHOPMYBATH IOCUTHh MOTY>KHHUH METOJOJIOTIIHUHA
KOMIUIEKC, BJIasio noenHaty B Mexxax CK migxomy TeopeTHyHi Ta eMIipHyHi, 3aralbHOHAYKOBI Ta
cHeuiayibHi METOAM MOCIHIKeHHS, 30KpeMa, (iocochki: Meradi3smyHHN, TepMEHEBTHYHHH,
(eHomeHoOTiUHMH, iHTYITHBHUH (.88, 89). Y pesynbrari — nepBHHHY CYTHICTh IpaBIy Ta ii
BU3HAYCHOCTI TMCEPTAHTKA ITATBEpIMIIa i OOTpyHTyBajIa B IJIOMIMHI OaraTOBEKTOPHOTO aHAII3Y,
3MIMCHEHOT0 y MUDKAMCIMIUIIHADHOMY JHUCKypci. 3 IPHEMHICTIO KOHCTAaTYyeEMO, MIO LEH
METOJOJIOTIYHHN MiAXix 3a0e3neynB BUCOKY OOIPYHTOBAHICTb, TINIMOOKY OCMHCIICHICTH Ta
PENIeBaHTHICTh PE3YJIbTATIB HAYKOBOTO IMOLIYKY B PO3B’S3aHHI HENPOCTOI Ta KOHTpaBepciiHOI
po0JIeMH TIpaB/Iy, IO MA€ BEJIMKY CYCIIJIbHY Bary.

JlocToBipHiCTh Ta HayKOBa HOBHM3HA ojep:kaHMX pe3yiabTaTiB. ucepramis CaiTinaHu
IBaniBHu [leTpeHko € LiNMICHOIO, 3aBEPIICHOIO TIparelo, B sIKi 3700yBayka BHSBHJIA BUCOKHI
PiBEHb aHANITUYHOTO MUCJICHHS, 3JaTHICTh BUIUTH 11032 MEXi OyJCHHHX YSBIICHD 1 CTEPEOTHITHIX
CHPUHHATTIB, 3HAWTH HECTAHIAPTHI, 1 B TOH )K€ 4ac METO0JIOTIYHO-PEJICBAaHTHI, HAYKOBI PiIICHHSI.
e 3pearnizoBaHO AMCEPTAHTKOIO B HU3LI OTPHMAHHUX HEIO HAYKOBHUX PE3YJIbTaTiB, 10 CKIAAAI0Th
HOBHU3HY IIOTO JOCII/KCHHSL.

[lepenyciM, MPMHUMIOBO HOBHUM IIOTJISIZIOM Ha pPO3B’SI3aHHS 33/aBHEHOI 1 CTPIMKO
IIPOrpecyrovoi mpodIeMu npaBau, BBAXKAEMO, € 1i BUBYEHHS i ocmuciienHs 3 mo3uuii CK migxony,
skt Cpitnana [leTpeHKo po3rismae 1 3aCTOCOBYE «SK HAYKOBO 00’€OHyrouuil i CychiibHO
CHPAMOGAHUT MeMO00102iURUIl KOMAAEKC, TOJOBHA (YHKIIISI SIKOTO 3aKiaJieHa B HOro Ha3Bi —
«comianbHUI» 1 «KOMYHIKaLifHMI», 10 BKa3y€ Ha CyCIUIbHY HAlpaBJICHICTH 3iHCHIOBAaHHX
HAYKOBHX JOCII/KECHB, iXHIO IIPIOPUTETHY OPi€HTOBAHICTh HA MPAKTHUKY COLIAIBLHOI B3a€MOIi»
(c. 88). Lle mpociiIKOBY€ETHCS MIPOTATOM yYChOTO BUKJIAIY JUCEPTallifHOTO Marepiairy W poOUTh
HayKOBi OOTPYHTYBaHHS, Ha HAIl MTOTJIs, 0€3CYMHIBHUMH.

Hawmu Big3HaueHo, 0 B Cy9aCHUX YMOBaX MMOTJIMOJICHHS PENISTHBI3MY BaKJIIMBUM, 1 BOJJHOUYAC
TaKUM, 110 MICTUTH B COO1 HAYKOBY HOBH3HY, € OOTpYHTYBaHHs MeTa(i3nIHOI IPUPOIH NIPABH,
BUAIJICHHS JMCEPTAHTKOIO 1l IEPBUHHUX CyTHICHMX 03HaK (c.114-118), anpiopHnuX OHTOJIOTIYHHUX,
aKCIOJIOTIYHMX, COLIAJIPHUX 1 KOMYyHiKamidHWX BiacTuBocTei (c.161-165), HEoOXigHMX s
peneBaHTHOI KaTeropusanii IpaB/ad, a TaKOXX BU3HaueHHs (YHKIIH i kpurepiiB npasau B CK i
xypHasictuni (c.178-183). Ha mincTaBi BcTaHOBIICHUX HMEPBUHHHUX CEHCIB, KPUTEPIiB 1 (QYHKIIIH
KaTeropii mpaBaM JAWMCEpPTAaHTKA 3MiHCHWIA KiIacH(iKamilo KypHAIICTCHKOI isSUIBHOCTI 3a
MIPUHIMIIOM MTPABIOLEHTPUYHOCTI, YBIBIIN HOBHI KJIac — «KypHalicTHKa npasan» (c.177-178).

Takox HOBM3HY MicTuTh 3armpornoHoBaHa Csitnanoro [lerpenko nedininis «npasoa sk
COYIanbHOKOMYHIKAYIUHA KAMe2opis JiCypHAIicmuKuy Ta BU3HAUYCHHS CTaTycy KaTeropii nmpasau
SIK Memaxamezopii 1 MemayinHocmi, a IPaBIOLEHTPUIHOCTI — Memanpunyuny XypHaJiCTUKH, Ta,
BIJNIOBiIHO, 30araueHHss HUMH ITOHATTEBO-KareropiitHoro amapaty teopii CK i1 >xypHamicTHKH
(c.176-177). Ha nam mnormsa, UM JHUCEpTaHTKAa pPOOMTH BaroMuii BHECOK Yy PO3BHUTOK
COLIIAJIbHOKOMYHIKAI[IHHOTO HAayKOBOTO 3HAHHS Ta TEOPII0 XYPHAIICTHKH, 1 TEpemyciM — y
HaNpsIMKy TEOPETHYHOTo (OopMyBaHHs (DyHIAMEHTAIBHUX MiJBAIMH COLIaJLHOBIANOBIIAIBHOL
KYPHTICTHKH.
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V¥ nucepranii Citnana [lerpeHko oOIpyHTOBY€E MPHPOIY aHTaroHi3My MpaBId Ta «CBOET
MIPaBAW» y MHOXXHUHHOCTI 11 BUABIB (C. 164-166) Ta BCTAaHOBIIIOE MPUYMHU AKTUBHOTO MOLIAPEHHS
B pEIbHOMY Ta BipTyalbHOMY KOMYHIKAI[IfHOMY ITPOCTOPi «CBOIX MpaB/ay» y BUTIISI PI3SHOBHIIIB
MOCTIpaBay, (EelKiB, MCEBIONPABAN TOILIO, IIO 3YMOBIIOETHCS AHTArOHICTUYHOIO MPHUPOJIOI0
MIPaBAOLIEHTPHYHOCTI Ta ETOLEHTPUYHOCTI IK MOTHBATOPIB BIAMOBIIHUX il (c. 198).

HoBum, HayKoBO BHBaXCHUM 1, SIK IIATBEPIMIN OTPHMAHI IHCEPTAaHTKOIO PE3YJIbTATH,
koM nopedrnm pinreHHsM C. 1. [lerpenko OyB BHOIp HecTaHIAPTHOTO JPKEpeEIIa JOCIIHKEHHS
— tekctiB biOmii, sike BoHa 3xiiicHuna BukitouHo 3 no3unii CK miaxomy i migrBepauia anpiopHy
comiaibHy ¥ KOMyHIKaliiiHy ¢(yHKUii npaBmu sk MeradizuunHoro ¢enomeny (c.161-164) Tta
IIyXOBHY CEHCOTBIpHY mpupoxy cioBa (c.162). Hamry HaykoBY 3aiiKaBIICHICTh BHKIHKAIU
MIOJIOXKEHHS ITPO «HayKy rpasiam» (¢.173-175), popmu icHyBaHHS IpaBau (IpaB/ia MOTHBY, TIpaBaa
clIoBa, TpaBna Aii, nmpaBna (GakTy) Ta iXHIO B3a€EMOIIOB’S3aHICTh Y COLIaIbHOKOMYHIKAIiHHIH
B3aemoii (¢.169-172), o0rpyHTyBaHHS MexaHi3my il mpaBau (c.168-169). 3 Hamoro normnsuy, 1
MIOJIOKEHHS MaloTh MPAKTHYHY WiHHiCcTh Juist 3actocyBanHs B CK i kypHamicTuii, a ToMy MU
pexomenayemo Caitnani IleTpeHKO NMPOAOBKUTH AOCTIAHUIBKY TPANI0 B HANPSIMKY PO3POOKH
METO/IOJIOTii 3aCTOCYBaHHS IMX HAYKOBUX PE3YJIbTaTiB.

He MOXEMO OMUHYTU YBaroro i HOBHI, nepcrneKTHBHUI HaNpAM
COLIIaJIbHOKOMYHIKAI[IHHUX ~HAyKOBUX JOCHI/DKCHb, SKHH BIIKPHBAE CIIOCTEPESKEHUH 1
Bu3HaueHn# Ceitianoro Iletpenko «dyxoenuii ouckypc npagouy (c. 36). JlucepranTka BBOAUTH
MOHATTS «IyXxoBHa KoMyHikamism» (JK) Ta oOrpyHTOBYE i Miclie i poJib y BCTAHOBJICHHI PaBIH
B nipaktuii CKB i xxypHamictuxu (c.170-171). ¥ Toii sxe yac merononoris BuBueHHs K € Ha nei
yac HE BU3HAYCHOIO 1 HE ampoOOBaHOIO, HAa IO MH 3BEPTAEMO yBary aBTOPKH Jucepramii i
PEKOMEHIYEMO B ITOJANIBIIOMY HayKOBO PO3B’sI3aTH 1€ METOIOJIOTIYHE MUTaHH. BBakaemo, 1o
Ile MaTuMe NMPAKTHYHe 3HAYeHHs Ul PEJICBAHTHOTO BCTAHOBJICHHS MpaBAW B KypHAIICTHII
Yyepe3 aKTHBALI0 TyXOBHOKOMYHIKAIIifHOI B3aeMO/Ii1 cy0’ €KTiB KOMyHiKarii.

[pyHTOBHICTL BUKOHAHOT ucepTaniiinoi pobotu C. 1. TleTpeHKo i T0CTOBIPHICTE OfepkKaHuX
HEIO Pe3yJIbTaTiB BU3HAYAETHCS 1€ W THUM, IO Ha MiITBEPUKEHHS OCHOBHHX iJieH Ta rirmores
JIMCEepTaHTKa TPOBENa KOMIUIEKC HAayKOBHX PO3BIJIOK, SIKHM JaB 3MOTY 3’sICyBaTH HE JIMILE
KJII0UOBi  (TIEPBMHHI) CEHCH NpaBaW, a i, 0 BaXIMBO B HUHIMIHIX YMOBaX IOCTMOJEPHOTO
pENATHBI3MY, CIIIBBIHOLICHHS MOHSTH «IpaBaa» M «icTHHa», iX TpaHcQopMmamilo B yMOBax
COLIIAJIFHO-ICTOPUYHOI €BOJIONii Ta HacHiiAku B mpodeciifiHoMy 1 COLiaJbHOMY CEpeIOBHILI.
[Mpuyomy 1i MiATBEpIKEHHS OTPHMAHO HCEPTAHTKOIO Y KUIBKOX IUIOIIMHAX: CEMaHTHKO-
€TUMOJIOTI4HIH, (itocodchKii, penirifHO-CBITOMNIAAHIN Ta comianbHOKOMYHIKaliiHIN (po3ain 1 1
2 mucepTartii).

Emmipruni  mocmipkenas (1m.2.5., 1m.2.6.), TpoBEOeHI JAWUCEPTAHTKOIO, MiATBEPIKYIOTH
HEOOXIiTHICTh PO3yMiHHS XY PHAIIICTaMH SIK Cy0’€KTaMH KOMYHIiKalii TepBUHHOI CyTHOCTI IIpaB/iy,
¢dopMm Ti icHyBaHHS, KpuTepiiB Ta QYHKIIH y comianbHOKOMYHiKaiiiHii B3aemonii. Ha ocHoBi
eMIiprnyHuX JociipkeHb CBiTnana IleTpeHKo JoBesla B3a€EMOIIOB’S3aHICTh X KOMITOHEHT, iX
Micue i ponb y cucteMi npodeciiiHnx cranaaptiB i etuku (11.3.3.4.), BCTAaHOBJICHHI MPaBIH SK
couianpHO3Hauymoro ¢akry (m.3.2.3., m.3.3.5.), ¢opmyBaHHI HiHHICHOI OCHOBH 0COOHCTOCTI
XKypHaJTicTa sIK cy0’ekTa KoMyHiKarii (11.3.4.1.) Ta 3poOniia BUCHOBOK, IO «HEOOXIOHOI0 yMOBOI0
penesanmuoi eepudpixauii € 30amuicms cydo’ekma KOMyHIKAuii 00 MOpPANbHUX MIDKY8AHD,
eMUYHO20 MUCICHHA, MOPAILHOI YA6U MA AKMI6 OUIHIO6ANbHO20 CYOIHCEHHA 3 NOZUYILL
npaedoyenmpuunocmi ak memanpunyuny» (c. 190) i «came 111 30amuicms Mae OyTH OIHIEIO 3
bazucHux Komnemenmuocmeii xxypaamicra» (c. 204).

BucuoBku C. 1. IleTpeHKO € JOCTaTHHO apryMEHTOBAaHMMH, CIIPSIMOBAHMMH Yy IUIOUIMHY
MIPaKTHYHOI pealti3amii B )KypHaIICTHUII, 3 YITKO OKPECIEHOI0 METOI0 — TapMOHI3allis CyCHUTBHUX
BIJJTHOCHH, 1110 POOUTH Iie JUcepTaniifHe JOCIiUKEHHSI HAYKOBO i MPAKTHYHO WiHHUM.

JloTpumMaHHs BHMOr akajeMiyHoi jJo0pouecHocTi. Y nucepranii CsiTnanu IBaniBHH
[lerpenko BHKIa[ IOCITITHHUIIBKOTO MaTepially Ta pe3ylbTaTiB HayKOBOTO MOUIYKY 3/iHCHEHO
KOPEKTHO, 3 JOTPUMAaHHSIM IIPaBWJI IMTYBAaHHS Ta IIOCWIAHHS Ha JDKEpelda BUKOPHCTaHOI
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miteparypu. O3HaK akaaeMiuHOTo IuIariatry, camoruiariary, (adpukamii un danbcudikamii He
BUSIBJICHO. YIIPOJIOBXK yCi€l AucepTarii NpoCTeXYEThCS €IMHNI CTUIIb BUKJIALy JUCEPTaLiifHOTO
Marepiany, Mo3Ha4eHUH aBTOPCHKOIO 1IEHTUYHICTIO, 110 XapaKTePU3YETHCS TIEBHOIO, BIIACTHBOIO
aBTOPIIi, CTHIICTHYHOIO MOOYAOBOK TEKCTy. OTKe, KOHCTaTyeEMO, IO JIHCepTalliiiHa podoTa
C. I. [letperko BuKOHaHa 3a BCiMa NpaBWJIaMH aKaJEeMi4HOi JOOPOYECHOCTI i HE BHKIHMKAE
CYMHIBIB III0/10 OPUTiHAJIBHOCTI aBTOPCHKOT'O BUKJIAY JOCHIIAHUIIBKOTO MaTepiainy.

TeopeTuyHe Ta NMPaKTHYHE 3HAYEHHS OJeP:KAHMX Pe3yJbTaTiB. 3 HAIIOro MOIJIAY,
oJlepKaHI B TIpoLeci JAWCEpTaIiiiHOl PO3BIAKM HAYKOBI pe3ylbTaTd MalOThb TEOPETHYHY Ta
MPaKTHYHY LIHHICTH SK JUIA JKYypPHATICTCHKOI IiSUTBHOCTI, 30KpeMa, Tak 1 s COILiaJIbHUX
KOMYHIKallill B WiJOMYy, OCKUIBKM «y JHcepTamii HaBeJeHE TEOPETHYHE y3araJbHEHHS 1 HOBE
BUPILIEHHSI TPOOJIEMH NIPAB/AHN B KYPHAITICTHII SIK HAYKOBOI ripoOnemm» (c.111), po3B’si3anHs sikoi
JMCEepPTaHTKa MPOIOHYE depe3 «HoBepHEeHHs cyTHicHOi mnpaBau B CKB 1 mepemycim —
KypHaIicTUKY» (c.28). [IpakTiuHe 3HaYeHHS IS ’KYPHATICTIB MAaTUMYTh OIMCaHI TUCEPTAHTKOIO
KOMYHIKalliiiHi MEeTO/In TOIIyKy TpaBau ABperieM AsrycturoM (c.150-156), nonecenHs npasau
Tomoro AkBiHCHKMM (c.157-158) Ta BcraHoBneHHs mpaBau-cripaBeaanBocti Cokpatom (c.159-
160).

Ha psix Baromux npakTH4YHUX 300YTKIB MM BXKE BKa3aJll y I[bOMY BiATyKy BHiIe. Jlo 11b0T0
JI0J]aMo, 10 B CBOIHM aucepTauiiiHii poboTi 3100yBadka He JIMIIE BKasana, a i oOrpyHTyBasia
MIPaKTHYHE 3HAYCHHS pE3YJbTaTiB JOCII/KEHHsS, a came: y IUIOIIMHI HAyKu — B TOMY, IO
30araueHHsl MOHATTEBO-KareropiitHoro amapaty CK 1 XKypHaUIICTHKH IOHSTTAM 1 KaTeropiero
MpaBAX SIK METAaKaTeropi€l0 Ta METAliHHICTIO PO3LIMPHUTh MEPCIEKTHBH PEJICBAHTHOTO
pO3B’s13aHHST HayKoBOi mpobieMu mpasu (c.176-177); y miuomuHi )XypHATICTHKA — PO3YMIHHS
MIEpBUHHOI CYTHOCTI, KpuTepiiB 1 (yHKLiNl TpaBau J03BOJHMTH XXypHAJICTaM SK cy0’ekTam
KOMYHIKallii peJIeBaHTHO BCTAHOBIIIOBATH IIPaBAy Ha BCIX eTamax >KypHaJICTCHKOI JisUTBHOCTI Ta
BUKOHYBAaTH CBOIO COILIIaJIbHO BinnoBimanpHy Micito (c.184-188); y miomuHi XypHaIiCTCHKOI
OCBITH — BBE/ICHHS IPUHINILY IPaBIOLEHTPUYHOCTI B CHCTEMY OCBITHBO-TIPOGECiiiHOT i IrOTOBKH
cnpusituMe  (OPMYBAaHHIO ITPAaBIOLEHTPHUYHOI OCOOMCTOCTI JKypHamicTa-npodecioHana Ta
(byHIaMEHTATLHOT OCHOBH «OKypHAJIICTUKY mpaBam» (c.199-200, 203-204, 206, 210).

JuckyciiiHi moJ105keHHsI Ta 3ayBasKeHHsI I0/10 3MicTy aucepTanii. B mistoMy no3uTuBHO
omiHioroun jucepraniiiny pobory C. 1. IleTpeHKo $SK caMOCTiiHY IPYHTOBHY IIpaifo, MH
nepen0ayaemMo, IO JesiKi  MOJOXKEHHS aBTOPKM  JHCepTamii MOXYTb  CIpHHAMAaTHCS
KOHTPaBEpCiiiHO, OCKUIBKM B HUHIIIHBOMY KOMYHIKAIlIfHOMY MpPOCTOpI MOHSTTS TPaBIH €
BIJTHOCHUM, DEJSATHBI3yI0OYMM 1 po3muTuM. [Ipore, migKpecamMo, OO YeCTi IUCEPTaHTKH, il
HayKOBa TMIO3MLIs, BUKJIAJCHA B LBOMY JHCEPTallifHOMY IOCHIPKeHHI, € IIOCIIiOBHOIO,
apryMEHTOBAHOIO, Ma€ JOCTATHE TEOPETHYHE i eMIIpHYHEe HayKoBEe OOIPYHTYBaHHS Ta €
METOJIOJIOTI9HO BUBIPEHOO.

1. ¥V migpozaini 2.3. (c.101), BBakaeMo, HaATO KOPOTKO BUKIAACHUH (PiTOCO(CHKHI acHeKT
npaBan (c.104), aBropka He BHUCBITIIOE (iOCOPCEKI Teopii icTHHM (KOPECTIOHIECHTHOI,
KOTEPEHTHOI, MparMaTHYHO1, CeMaHTUYHOT, NeIIALIHHOT TOIIO).

2. Y nynkrti 3.2.3. qucepTaHTKOIO 3po0icHO mpunytieHHs, mo «/[K € eaxcausoio ymosoio
ecmanognenns npasou ¢ CKB: 6i0 momugy — 00 ¢haxmy. 3BepHyTO yBary, M0 B MeXaHi3Mi
couiansHoi nii IIpasdu momue € Horo nepmmM BU3HAYAITBHUM YMHHUKOM» (c.173). Ilpote, Ha
Halll MOTJIS, MEXaHi3M BCTaHOBJICHHS MPAaBIW MOTHBY IIPONMCAHUM HE 30BCIM UIiTKO, MOTpedye
JIOJIATKOBOTO PO3’SICHEHHS 1 JOTPaIIOBaHHS.

3. ¥V mynkri 3.3.2. (c.178) ommcani kpurepii npaBau sik CK kareropii. [IntanHs BUHUKAE,
HACKUIBKH CTPYKTYPOBAHOIO i BUUEPITHOIO € IIIKaJIa 3aIIPOIIOHOBAHUX KPUTEPiiB?

4. Y nynkri 3.3.3. (c.180) ananoriuHi 3amuTaHHS MOCTAlOTh IIOAO BHYEPIHOCTI (YHKIIIH
MIPaBAX, BUAIJICHUX Y IOMY JOCTI/DKEHHI, Ta METOIUKH ornepyBaHHs HUMHU B CKB. BBaxkaemo,
BapTo OyJI0 O AeTabHilIe 00IPYHTYBATH, SKUM YHHOM «IIPAIIOe» (DYHKILSI COIiaIbHO-I[IHHICHOTO
MoHiTOpuHrY (c.182) Ta Ha YoMy BoHa 6a3yeThCs.
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5. BimuyTHO, 1m0 3HaYHa YacTWHA LIHHOTO AOCIIIHUIBKOTO MaTepialy 3aJMIIMIACs 11032
oOcsirom jucepraunii. ¥ psiai migposainis C. L. IleTpeHKo cTHCIO BHKIIaga€ HayKOBI pe3yJsbTaTH,
MOCHJIAIOYUCh Ha OOMexeHMH oOcsar maucepramii 3m00yBada HayKOBOTO CTYHEHS JIOKTOpa
¢itocodii, BuzHaueHnit «Bumoramu 10 OGOpMIIEHHS AWCEpTalii», 3aTBEp/KCHUMH HAKa30M
MOH Vkpainm Bix 12.01.2017 p. Ne4(. V miif cuTyanii qucepTaHTKa KOMIICHCYE CTHCIICTb
BUKJIATy JojaTKaMu (TaOIHIsIMH, PUCYHKaMH, (OpPMali30BaHUMH y3arajJbHEHHSIMH TOLIO), 1
poOuTH Iie, Ha HaII MOTJISAA, IOCUTH BIAJIO.

OCKUIBKM HalpaiioBaHHs JMCEPTaHKH MaloTh HAYKOBY Ta IPaKTHYHY 3HAUYYILICTh JUIA
KYPHAIICTHKH SIK COLIATbHOKOMYHIKAIIHOT IHCTUTYII Ta >KypHAIICTCHKOI OCBITH SIK CUCTEMH
miAroToBKM mnpodeciiiHnx kaapis, pexomenayemo Cpirtnani IaniBHi IlerpeHko BHKIacTH
pe3yibTaTh ANCEPTAIIHOrO AOCITi/KEHHS B MOHOTrpadii, sika MaTUMe NpaKTHYHE 3HAYCHHS SIK
JUISL CTYJICHTIB->KYPHAIICTIB, TaK 1 JUIS )KypHAJIICTiB-ITPAKTHKIB.

Bci Hami 3ayBaskeHHS Ta peKOMEH/IALi 1 CIIPSIMOBAHI JIMIIIE Ha BJIOCKOHAJIICHHS MIEBHUX JIUITHOK
nucepraniiHoi npani Csitnann IBaniBHM [leTpeHKO 1 He BIUIMBAIOTH HAa 3arajibHy MO3UTHBHY
OLIIHKY JMicepTarii.

3araabHUil BHCHOBOK Ta ouninka aucepranii. Jucepraumis C. 1. Ilerpenko «IIpaBma sik
COLIiaJIbHOKOMYHIKaI[iifHa KaTeropis >KypHATICTHKM» € LUIICHOIO, 3aBEpIICHOI0, CaMOCTiIHO
BHUKOHAHOIO rpariero. Otpumani B ii porieci pe3yabTaTi MaloTh HAYKOBY Ta NPAKTUYHY IIHHICTB,
BIJIKPMBAIOTh HOBI TEPCIICKTHBHI HAIpIMH HAyKOBHX JOCHJDKeHb. IIpoOiiema mpaBan €
KOMIUIEKCHOIO, a TOMY ii pO3B’si3aHHS MOTPEeOy€ KOMIUIEKCY CHCTEMHUX MIKAMCIMIUTIHAPHUX
JIOCII/PKEHb, 1 B TIEPCIIEKTHBI BapTa OKpeMoi HayKOBOi mIKoH. | B IbOMY IJIaHi qucepTaniiHuM
nocmimkerasam C. 1. [lerpenko 3poOiieHo meprmii kpok. HaykoBe mocimiypkeHHs! CBITYHUTH PO
I'PYHTOBHY IIpodeciiiHy MiAroTOBKY JMCEPTAHTKH, I 34aTHICTh JO TIMOOKOTO aHAJITUYHOTO I
KPUTHYHOTO MUCIICHHSI Ta ONEPYBaHHS BEJMKMMH oOcsiramu iHQopMamii Ta HAyKOBUX JaHHX,
BMiHHA €(EKTUBHO BHOYZOBYBaTH METOAOJIOTIIO JOCIHI/DKEHHS Ta JOCSTaTH PpEJICBaHTHUX
pe3ybTaTiB.
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