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geb-calim xXypHany: http://comstudies.org

«AKTyaJbHi TUTAHHS MacoBOI KOMYHiKanii» — (haxoBe HayKOBE BUAAHHS [HCTUTYTY KypHAIICTUKI
KuiBcbkoro HamioHangbpHOTO yHiBepcutery iMeHi Tapaca IlleBuenka. XKypHan myGiikye opuriHajibHi, 3aKiH-
4yeHi poOOTH 3a pe3yJsibTaTaMH JOCITIPKEHb 13 MacoBOi KOMYyHIKallil, 1[0 BiloOpa)aloTh Cy4acHi TeHICHIIT
PO3BUTKY Taiy3i B YKpaiHi Ta CBiTi, 3aKOHOMIPHOCTI, POLIECH, CTPYKTYpH Ta GOpMHU MacOBOKOMYHiKalliii-
HUX BigHOCHH. [IpiopUTeT HamaeThesi aKTyalbHUM Ul YKPaiHCHKOI Ta CBITOBOI ayIuTOpii HOCIIHKEHHSIM
MaCOBOKOMYHIKallilHIX TPEH/IB Y PO3BHUTKY TEXHOJIOTiH, Melia, )KypHaTiCTUKH, BUIABHUYOI CIIPaBH, PEK-
JIaMH, 3B’SI3KiB 3 TPOMAJICHKICTIO, COIialbHOI 1HYOPMATHKH, JOKYMEHTO3HABCTBA, 010I10TEKO3HABCTBA TO-
0. Takox KypHaII ApyKye peleH3ii Ha KHUTH B raily3i MacOBHX KOMYHIKaIliif, 10 BUIIIUIN IPYKOM BIIPO-
JIOBXK OCTaHHIX JBOX POKIB. AyAHTOPisl )XypHaTy BKIIOYAa€ HayKOBIB, BUKJIaNadiB, CTy/ACHTIB, Ipodecio-
HaJIB y Taimy3i MeJia Ta KOMyHIKalii, a TAKOXK IMPOKE KOJIO YUTAiB, SIKi MIKABIISATHECS CydaCHUMH TCHIEH-
LisIMM PO3BHUTKY KOMYyHiKauiiiHoro mpoctopy. JKypHan Brioueno 1o «Ilepeniky HaykoBuX (haxOBUX BH-
JaHb YKpaiHH, B SIKUX MOXYTb IyOJIiKYyBaTUCS pe3yJbTaTd AUCEPTAlidHMUX PoOIT Ha 37100YyTTS HAyKOBHX
CTYIIEHIB JOKTOpa HayK, KaHAWAATa HayK i fokTopa dinocodii». Kareropis «b».
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Pexomenoosano 00 Opyky euenoro padoio Incmumymy orcypuanicmuxu Kuiscbkoeo nayionansHozo
yHieepcumemy imeni Tapaca llesuenxa (npomokon Ne 9 6i0 9 uepens 2020 p.).
Vci npasa sacmepesiceno. Ilocunanns na mamepianu 6UOAHHS IO Yac iX yumyeauHs 00606 3K06i.

AKTyaJbHi MTUTaHHS MacoOBOI KOMYHiKanii : HaykoBuii )xypHai / ToioB. pex. B. B. Pi3yH;
Incruryt xypHanictuku KHY imeni Tapaca llleBuenka. Kuis, 2020. Bumn. 28. 69 c.

ETuka nyoaikauii

Kypnan «AKTyallbHi IUTaHHS MacOBOI KOMYHIKaIil» KepyeThCss €THYHUMU HOPMaMH, PEKOMEH/10Ba-
uuMu «Komiterom 3 eruku myOmikamiin» / Committee on Publication Ethics (COPE). Osnaitomutucs i3
BIAMOBIAHUMHU HpaBWiIaMu MoXkHa Ha odiuiitnomy caiiti COPE: http://publicationethics.org. Okpim TOrO,
PEKOMEHIYEMO O3HAHOMHTHCS 13 MpaBWIaMH €THKH IyOJiKaliif, peKOMEHJOBAHUMH BHAaBHUITBOM
«Elsevier» — Publishing Ethics Resource Kit: http://www.elsevier.com/editors/perk.

ABTOpH BiINIOBIANbHI 32 OPUTIHATIBHICTS ITOJAHUX HUMHU PYKOIIUCIB, SIKi HE TOBUHHI MICTHTH ILIaria-
Ty i He TOBUHHI OyTH OITyOIIiKOBaHI paHille B iHIINX BUAAHHAX. BCi pykomucn micis HAgXOoMKeHHS 10 XKy-
pHaTy IpOXOJATh IepeBipKy Ha Iuariat. Pasom i3 pykonucamu ctaTeil aBTOpH HaJCHIIAIOTH CYNPOBiTHUI
JHCT, y sikoMy (1) 4iTKO BKa3ylOTh CBOIO 3rojly Ha ITyOIiKallilo CBO€EI CTATTi y HAIIOMY KypHali Ta HOro
SJIEKTPOHHUX BepCisix i (2) 3000B's3y10ThCs, 110 CTATTS MapajenbHO He Oysia HagiciaaHa A0 iHIIMX JKypHa-
JIiB, a BIZIOMOCTI, BUKJIaJIeHI B Hili, He Oy paHilie omyOIiKoBaHi.

Penakitist )ypHaily rapaHTye, 0 KOXKEH PYKOIIC PO3IIISAAETHCS HEYTIepeIXKEeHO, He3aIeXKHO Bifl CTa-
Ti aBTOpa, HOT'O pacH, HalliOHAILHOCTI, BipOCIIOBiJaHHS, TPOMAASHCTBA 1 T.11.

ToJiTuka peneH3yBaHHA

Vi cTaTTi MpoXoAsaTh MPOLEAyPY IMOIBIIHOIO «CIINOro» peleH3yBaHHs HE3aJIeKHUMHU eKCIepTaMHy,
SIKMX TIPU3HAyYae peaKoleris 3 yncia ¢axiBLiB y BiANOBIAHIA HaykoBil ramy3i. OctaToyHe pilleHHS IOZ0
myOsiKawil Yu BiIXUICHHS CTATTi MpUiMae TONOBHUM PEIAKTOP, KU KEPYEThCS Y CBOIX HisX BUCHOBKAMH
penensenTiB. [Tofaioun CTaTTIO, aBTOPH MOXKYTb IIONPOCUTH BUKIIFOYMTH 31 CIIMCKY MOXIUBUX PELICH3CHTIB
He Oijiple IBOX BYEHUX a00 JABOX BHIIMX HAaBYAJBHUX 3akiaiiB. [Ipomemypa peneH3yBaHHS MOKE TPUBATH
o0 8 THKHIB, 3aJIE)KHO BiJl 3aBaHTaKEHOCTI PELICH3CHTIB Ta TEMAaTHKH cTaTTi. Pemakimis iHdopmye aBTOpa
PO 3ayBaXXEHHS PELCH3EHTIB Ta PIIICHHS PO NPHHHATTS MaTepiary 10 IpyKy abo BigMOBY B IyOikariii.

© 2020 AkTyanbHi NTUTaHHS MacoBOi KOMYHiKaLlii



ISSN 2312-5160
online ISSN 2786-4502

V pasi MO3UTHBHOTO PIlICHHS PEAKOJIETi], aBTOp YHOCHUTH BiINIOBIHI IIPAaBKH Ta HAJICHIIAE IO pelaKiii oc-
TAaTOYHMI BapiaHT Marepiasy. BumpapieHuil BapiaHT pyKOIHNCY MiAIIMCY€ETHCS aBTOPOM 1 pElieH3eHTaMHU
«lo npyky», i monanbmuM 3MiHaM He mijisirae. [Ipu 3aTBep/uKeHHI 3MIiCTY HOMEPY JKypHAILy PeIKoJIeris
KEPY€ETHCS JaTOK0 HA/IXOHKEHHS! OCTAHHBOTO BapiaHTy CTATTI.

HayxoBiii, siki 0aXaroTh JOJYYUTHCS [0 YHCIIA PELCH3CHTIB KypHaITy «AKTyasbHi MHUTaHHSI MacoBOL
KOMYHiKalii», MOBUHHI MaTH HAYKOBHUH CTYIIiHb Y BIAMOBIOHUX raly3sX HayK, HAIEKHUHN T0CBiJ pOOOTH Ta
BHCOKY peIyTalilo B akageMiYHOMY cBiTi. CBOi pe3toMe MOKHA HaJICHIIATH A0 pelakiii )KypHalty Ha e-mail:
comstudies@ukr.net.
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ABSTRACT

This article reveals the preparation for the investigation of the latent impact of media reports
about COVID-19 on social groups. The research project of the Institute of Journalism, funded by
the National Research Foundation of Ukraine, shows how to use media monitoring to form an
experimental sample of media reports on COVID-19 as well as how to make a sociological and
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psychological description of the method of forming experimental groups. The purpose of this
study is to form a methodological basis for experiments. We will use all this as a proven tool for
organizing experiments in the subsequent stages of research. Accordingly, the search for media
messages on the topic of COVID-19 by the LOOQME service showed the existence of an infor-
mation boom in the media (this does not take into account the flow of messages on social net-
works), measured daily by tens of thousands of media messages. Undoubtedly, each person does
not "digest" so much information, respectively, is not affected by it in full. Therefore, the ques-
tion arises about the functioning of a human being as an interpreter of specific messages availa-
ble to them, but taking into account public opinion as an interpretive filter: what people are say-
ing and how they relate to COVID. All this is the filter that sets the vector of perception and un-
derstanding. This factor we will take into account in the following stages of the project.
KEYWORDS: media monitoring, real media messages, internal analysis, social group, COVID-19.
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PE3IOME

VY cTaTTi pO3KpUTO IMiATOTOBKY IO MPOBEIEHHS HOCHTIIHKEHHS JAaTEHTHOTO BIUIMBY MEIiaroBigo-
miteHb ipo COVID-19 Ha comianpHi rpymu. B pamkax HayKoBOTO MPO€EKTy [HCTUTYTY JKypHaTic-
TUKH, QiHaHCcoBaHOTO HarioHanpHUM (OHIOM AOCIHiIKEHh YKpaiHH, MOKa3aHo, SK 32 JTOTIOMO-
rOl0 MOHITOPHHTY Mefia chOpMyBaTH EKCHEepHUMEHTAIbHY BHOIPKY IOBIIOMJICHb Ha TEeMy
COVID-19, 3miiiCHUTH COLIONOTIYHUNA Ta ICHUXOJOTIYHWHA ONMHC METOAWKH (POpPMYyBaHHS TPyl
mignocaigHuX. MeToio poro IOCTiIKeHHS € c(hOpMYyBaTH METOAOJIOTIYHY OCHOBY JUIS IIPOBE-
JICHHSI eKCIIepUMEHTIB. J{ocmiHUIbKO-TIOMYKOBa po0OTa Ha MEpIIOMY eTari peajizamii Joci-
JOKCHHA BUABUWIJIACA JOCUTH BAXKIIMBOIO 3 TOYKHU 30pYy IJIaHYBAHHA HACTYITHHUX, CKCIICPUMCHTAJIb-
HHUX €TalliB MPOEKTY, a TAKOXK 13 MOrisiLy (OpMyBaHHS TEOPETUYHOI Ta METOAOJIOTIUHOI 0a3u
nocnimpkenns. GakTuyHo anpoboBaHa jKepenbHa 6a3a orpuManHs PMII, Metonuka iX BuaiieH-
HS, @ TAKOXK 3aKJIaJICHO OCHOBU (DOPMYBaHHS COLIANBHUX TPYIL. Yce 1ie Oyze 3alyIleHo SK arpo-
OoBaHMi IHCTpYMeHTapiil opraHizanii eKCIepUMEHTIB Ha HACTYIHUX €Tarax J0CIiHKSHHS.
KurouoBi ciioBa: MOHITOPHHT Memia, peainbHI MeialoOBiIOMIICHHS, IHTEHTaHAJi3, COIiaJbHA
rpymna, COVID-19.
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CKopo4yeHHS Ta YMOBHi MO3HAYKH
JKIT - )KUTTEBHH LUK TEMU
KBMII - KOE(ILII€HT Baru Me/1iarioBiIOMJIEHb
KBT — KOE(IIIEHT Baru TEMH
PATC — piBeHb akTyali3amii TeMH B COIiyMi
K. P. — koediniear PATC
IMYKC — mpocTopoBO-4acOBHT KOHTHHYYM CITLIKYBaHHS
PMII — peaibHe MeianioBiTIOMIICHHS
CI' —comianpHa rpyna
OT — pokyc Temu

Beryn

Cran ykpaiHcbkoro cycninbcTsa mig yac nanjgemii COVID-19 Bennkoro Mipoo BU3HAYa€Th-
Csl y4acTIO pi3HUX MeAid (BiA TpaluLIiHHUX O MEPEXKEBUX) Y CTBOPEHHI OE3MEKOBUX YMOB JUIS
HaceneHHA. [IpoTe He MOXKHA BIAKHIATH 3 BiICYTHOCTI JOCHIHKEHB TIMOTETHYHOTO HETaTHBHO-
ro BIUIMBY MEIIallOBiOMIICHb Ha JIFOJCH, MigIrpiBaHHA MaHIYHUX HACTPOIB aX 0 (OpMyBaHHSI
CTPECOBHX CTaHIB cepell, 30KpeMa, TOPOCIOro HaceJeHHs, Mo nepedyBae y 30HI pm3uky (60+,
JIIO/IM 3 XPOHIYHMMH XBOpoOamu Towio). PiBeHb TPUBOXKHOCTI Ta CTpecy cepei oci0, 110 Hae-
KAaTh J10 PI3HUX COLIANBHUX TPYIL,- pi3HUA. Pi3HUM € 1 BIUIMB MeianoBiloMIeHb Ha HUX. 3a Bij-
CYTHOCTI HAyKOBHX JIaHHX PO Xapakrep, popmu, 3acodu, criocoOu BILIMBY ME[Iii Ha CyCIHiJIbCT-
BO, MU MOYKEMO JIMIIIE BUCYBaTH TiIOTE3H MPO Te, K 1 UM e()EKTUBHO BIUIMBAIOTH Mejlia Ha IICH-
XiKy JIFOJIMHH, Y4 MOYYBA€EThCS JIIOJMHA 3aXHIIECHOIO Bl OTPUMAaHHUX MEianoBiJoOMIIEHb a00 Ha-
BIIAaKH — BIaJa€ B JIETIPECito, Bi4al, naHikye. BpaxoByroun Toil (hakT, 110 HAWOUIBII TOTY)KHUM
€ BIUIMB NPUXOBAaHWH, JaTEHTHUH Ha INCUXO(i3i0JOTIYHUN CTaH JIIOAWHH, KOJU (OPMYIOTHCS
KOPOTKOTpHBAJIi Meiae(eKTH, Ha OCHOBI SKHX 1 PO3BUBAIOTHCS PI3HOIO POAY HEPBOBI poO3JIay,
MH CTaBUMO 3a 3aBJaHHS OOCHIIUTH TCHXO(]i3i0JOTiUHI IHIUKATOPH CTPECOTEHHOTO BILTUBY
€JIEMEHTIB, 1[0 € y TOMY YH iHIIOMY KOHTEHTI MeiallOBiIOMJICHh 3 METOI0 TPYITyBaHHS, y3a-
raybHeHHS, Kacudikarii, popmanizarmii OuX e1eMeHTiB.

VY 2020 — 2021 pp. npoexT mociipreHHs: [HCTUTYTY )KypHamicTHkH « CTPECOreHH] eleMEeHTH
JIATEHTHOTO BIUIMBY pealbHUX MenianoigomieHs npo narnemiro COVID-19 Ha counianbHi rpy-
nU» BUTpaB IpanToBe (inancyBanHs Bix HarioHansHoro oHmy mociimpkeHs Ykpainu. I npors-
TOM IIEPIIOro POKY JOCIIKEHb 33 [IM IPOEKTOM BHECKH YYACHUKIB KOMaHM MOYKHA 3rpyIyBa-
TH y JiBa BesuKi Onoku: MoHiTopuHr PMII npo nanzaemito Ta HaGip NpeicTaBHUKIB Pi3HUX collia-
JBHUX TPYI 10 €KCIIEPUMEHTANIBHUX TPy (Y paMKax MiArOTOBKU J0 NPOBEACHHS €KCIIEPUMEHTY
y 2021 p.).

3 orysidy Ha 1€, METOIO IILOT'O JIOCHIPKEHHS € C(OPMYBAaTH METOAOJIOTYHY OCHOBY JJISI ITPO-
BE/ICHHS eKCIepuMeHTiB. J[iis 11boro HeoOXiZIHO BUKOHATH HACTYIHI 3aBiaHHA: 1. chopMyBaTH
BHOIpKy peanpHHX MemianoBinomieHs (PMII), 2. 3poOuTu omuc METOANKH MOHITOPHHTY Ta Bill-
0Opy TaKuX MOBiTOMJICHB. 3. 3MIHCHUTH OIUC METONUKU (HOPMYBAHHS EKCIIEPUMEHTAIBHUX TPYII
3a conianbHUM ctatycoM (CI), siki OyayTh 3amydeHi 10 AOCHTiIKEHHS Ha HACTYITHUX eTarax.

MeTtoan

1. Ilpo memoOuxy monimopuHey

Mosnitopunr Mexia (MoHiTopHHT 3MI, IPECMOHITOPHHT, MEIIaMOHITOPHHT 1 T. II.) Ha CHOTO-
IIHI € JOCHUTD MOIIHUPEHOO 1 3BUYHOI0 TEXHOJIOTIEI0 BICTEKYBAaHHS MOBIJOMJICHb HA Ty UM IHIITY
temy (Pi3yH, IBanos, lllymaposa Tta in., 2007; Yekmumues, 2011; Yexkmumes, 2012). Hactinbku
3BHYHOIO Ta MIOUIMPEHOI0, 10 iH(OopMallis Po HHOTO BioOpaxkeHa HaBiTh y Bikimneii:

https://uk.wikipedia.org/wiki/Mounitopunr_3MI
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3apoauBIIUCH «y cepeuHi 1880-x pOKiB K MOCIyra 3 HaJaHHs CIeIliai3oBaHoi iHpopMa-
1ii», MOHITOPUHT HAaOyB pi3HUX (opM i BuaiB. PaHimie 1 nociyra «Haiyacriie odpopmisiiacs y
BUIIIsLAI npec-kiininriB. [Ipec-kiimiHr, abo MpoCcTO mpec-BUPI3KH, NependavyaB NpoLec BUUUTY-
BaHHS CTaTeH y NPYKOBAaHUX HOBUHHHX ITyOJIKAI[isSX MIOAO MOSBU TaM 3TraIOK MOTPiOHUX CIIIB UM
(hpa3 aust KITieHTiB» (TaM camo).

VY cyyacHHX yMOBax BUAUISIOTH Pi3HI BUAM MOHITOPDHHTY Meia, 30KpeMa 3a 00’€KTOM CcHo-
CTepeKeHHS, Ta Pi3Hi 3aco0u Horo mpoBeneHHs. J[Isi HAmoro AOCiKEHAS BaXKIIMBHM € BU3HA-
4eHHA 00’ekTa MOHiTOpHHTY — 11e PMII. ¥V Haymi mpo MeniaMOHITOPHHT Takuii 00’€KT JOCITi-
JOKEHHS I1Ie HE BUIUIABCSL.

CyTh 110T0 00’€KTa MOIATAaE B TOMY, II[0 MOHITOPHHT HPOBOIHUTHCSA B pPEATBHOMY Yaci Ta
MIPOCTOPI, BiH HE MOXe BimOyBaTHCs 3a37aerias, ocKinpku mix PMII cnig po3yMité Ti moBigom-
JICHHSI, SIKI € aKTyaJbHUMH 1 «OKUBUMHU» B PEUILHOMY IIPOCTOPOBO-4aCOBOMY KOHTHHYYMI CIIiJI-
KyBaHHS. OCKIUJIBKY OCOOJIMBOCTI CIIpUAMAaHHS Ta PO3YMIHHS ITOBiIOMJIEHb CyTTEBO 3aJIe)KaTh Bijl
YMOB CIPHIMaHHS Ta €eMOLIHHO-MEHTAIBHOTO CTaHy peluIieHTiB. MeniaayiuTopist MoXe repe-
OyBaTu NPUHLIMIIOBO Y JBOX CTaHaX: NaCUBHOMY, KOJH «IIEPEXHUBAHHS» Ti€l UM IHIIOI TEMH BXKe
3araJlbMOBaHI, BUTIAIIUTA HA 3aJHIN IUTaH, TE€AKTyali3yBaucs, i CIPUIMAaHHS TOBIJOMJICHHS Ha
HeakTyaJbHy TeMy OyJe HIIMM, HDK OH IIe 5K IMOBIJOMJICHHS MiJUISTaJIO PELeNii y MOMEHT aK-
TUBHOTO TIEpEXUBAHHA TEMH CYCITUIBCTBOM, KOJHU BCi 30YIDKEHO Ta «31 3HaHHSAM CIIpaBm» 00r0-
BOPIOIOTH TOJiI, YeKAIOTh HA PO3B’s3aHHS MPOOJIEMH, Ha 3aBepHIeHHA monii Tomo. OcTaHHIH
BapiaHT — IIe € aKTUBHUI CTaH MemiaaynauTopii. MezniaedekTr B IbOMy CTaHi 30BCIM iHIII, HIX y
nacuBHOMY. EdexkTuBHICT MemianoBiomiieHp Tex iHima. OTxe, MeIianoBiIOMIEHHS i 4Yac
aKTHBHOTO CTaHy MefiaayauTopii i HasuBatroTbest PMII.

Husa dikcarnii PMII HeoOxigHO 3abe3meunTi Taki mapaMeTpu KOMYyHiKalii: Bucokuit abo ce-
penHiii piBenpb aktyanizauii temu B couiymi (PATC), mo Bumiproerses koediuienrom PATC (k.
P.). (B ineani BiH Mae nopiBHioBatu 1 (auB. yactuHy 1 «Hama MeToanka MOHITOPUHTY); (OKYC
temu (DT), makcumanbhe 3HaueHHss 100% (nuB. Tam camo). [lo yBaru 6eperbes PMII, sikiio k.
P. nopieHtoe 1 abo mepebysae B mexkax 0,2-0,5, a ®T 100% a6o 6mu3pko 100%. i1 KOHKpETHO-
TO JI0CIIUKEHHsT 00MparoThest cepen cykymnHocti PMIT Ti, sIKi BiANOBIAIOTh METI TOCHIDKEHHS, B
HalIOMY BUIAJKY — ITI03Ha4€Hi BUCOKUM PiBHEM TPHBO>KHOCTI.

BinHocHO 3ac00iB MOHITOPHHTY MO>KHA 3ayBa)KUTH, IO iCHYE IMUPOKUI CIIEKTP CYYaCHUX
3ac00iB Ta TexHiK. OCHOBHa BUMOTa 0 HUX — PO3IMIUPEHUH TOCTYII 0 SKOMOTa 010l KUTBKO-
cTi Mefiit Ta moBigomiieHb. OCKIJIBPKY HAIIMM 3aBIAHHIM HE € MPEACTaBICHHS perpe3eHTaTHBHO-
cti Bubipok PMII, a 3a0e3nedeHHs BaJiAHOCTI Pe3yNbTaTiB €KCIIEPUMEHTAIBHOTO JTOCIiIHKEHHS
(I1 eKCIIEpUMEHTY PEIPEe3eHTATHBHICTh HE € BH3HAYAJIBHOIO), TO MO)XHa BHUKOPHCTOBYBATH
Oy/Ib-sKi 3acO00M Ta TEXHIKHU (hiKcaIlil MeIiaroBiIOMJICHb, SKi € BUSHAHIUMHU y CEPEIOBHILI Melia-
ekcreptiB. Mu obpanu cepsic st monitopunry 3MI LOOQME (https:/loogme.io/uk) — ruart-
dhopmy st 300py 1 aHamizy 3ragok B online Ta offline 3MI, iHTepHEeTI Ta conMepekax.

1. Hawa memoouxa monimopuney. OcobimuBicTio MeTonuky MoHiTopuary PMII e Te, mo
BOHa Ma€ OyTH 3aCTOCOBYBAHOIO KOXXHOTO pasy, koiu HeoOXximHo BuaumTH B [TYKC peanbhi
MOBIZIOMJICHHSI, OCKIJIBKM €KCIIEpUMEHTAIBHOMY JIOCITI/DKEHHIO MijuisiraioTh Tiabku PMII, a He
Oynb-axi memiamoBigomireHHs Ha TeMmy COVID-19. Ile o3Hadae, mo copMoBaHa Ha IIbOMY eTarTi
ekcriepuMeHTainbHa BuOipka PMII, He Moxe OyTH IpeaMeToM JOCITiKeHHS Ha HACTYITHOMY eTa-
mi, ockimeku 1i PMII BTpaTsATh CBOIO «IIEPLUENTHBHY» aKTYyalbHICTh, TOOTO MEPEeCTaHyTh OyTH
pealbHUMH MEIIamoBIIOMIICHHSIME Ha Yac MPOBEACHHS eKcriepuMeHTiB. Ll BuOipka € yimiine mMa-
TepiasioM st anpobarii po3pobnenol metoauku. s anpobauii Metoauku MoHiTopuHry PMIT
OyJi0 MPOBE/IEHO MOHITOPUHT peallbHUX CIoXkeTiB npo naxaemiro COVID-19 y mijcyMKoBHX HO-
BUHHHUX BHITyCKax Ha yKpaiHCbKOMY TeniebaueHHi 3a nepioz 3 9.11.2020 mo 17.11.2020. [Jo mo-
HITOpUHTY OYJIO BKJIIOYEHO 4 HalOUIbII PEHTHHIOBI Ta MOMYJISAPHI 3arajbHOHAI[IOHAJIbHI TEJIeBi-
3iiiHI kaHaiau Ykpainu: 1+1 («TenesiziiiHa ciyx0a HOBUHY), IHTep («[logpobuui»), CTh («Bixk-
Ha») Ta ICTV («®Paxtn») 3a Bepcieto 'O «lerekrop meaia» (MeToa0orisi KOMIUIEKCHOTO MOHi-
TOPUHTY LIOJEHHUX TesneHoBuH, 30.01.2019).

© 2020 AkTyanbHi NTUTaHHS MacoBOi KOMYHiKaLlii
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3arasnom 3a 9 nHiB anamizoBanoro nepioay (9.11.2020 - 17.11.2020) Oyno mpoaHaizoBaHO
32 BUIYCKM TEJEBi3IMHUX HOBHMH y NpaiM-TaiM. SIKIIO TOBOPUTH NPO Yac BUXOJY, TO BCI BOHH
BuxomuiH B edip y pizHuid yac: 1) « TCH» - 19:30, 2) «IToxpoduri» - 20:00, 3) «Dakru» - 21.10
(mepeBakHO, X04a OyJIM TAaKOX BKJIIOUEeHi 3 BHUIycKH o 18:45, monpasna nume B Ti JHi, KOJIU O
21:10 Bunycky «®axkriB» He 0y10), 4) «BikHa» - 22:00.
Leit wacoBuii nepio Oys10 0OpaHO Ha MixcTaBi BU3HAYEHHS K. P., sikuii nopisaioe 0,21.
Busnauenns k. P. 3pilicHIOBaNOCS 32 TAKUM IPUHIAIIOM: BH3HAYABCS KOE(DILI€HT Baru TeMu
(xBT) COVID-19 cepen 03ByueHNX y 32 BHITyCKaxX TE€M 3a O3HAUCHH 1epiof (BiTHOIICHHS TEMH
COVID-19 1o 3aranpHOI KUTBKOCTI TEM Y BUITYCKaX 3a O3HAYCHUH IEepioj) Ta MHOXKUBCS Ha KO€E-
¢inienT Baru menianosigomieHb (kBmi) Ha TeMy COVID-19 (BigHOLIEHHS KITBKOCTI MOBiOM-
nenb Ha TeMy COVID-19 1o 3araibHOi KiJIbKOCTI IMOBIIOMJICHb y 32 BHITyCKax 3a O3HAYCHUI
nepion):

K. P. = kBT X KBMII

Sxmo k. P. nopiBHioe 1, e 03Havae, mo y Beix 32 BUITyCcKaxX NPOTSATOM 3a3HAYEHOTO Iepioay
roBopuiH Tutbku Ha TeMy COVID-19 (ineansuuii k. P.).

JomycTuMiMH IJ1s1 HAIIIOTO aHAaNi3y € Taki 3HaYeHHS K. P.:

0,5 — xoxeH Bumyck Mae noBigomierHs Ha Temy COVID-19, y Bunyckax 3a 03HaueHHIA I1e-
pion migHIMAaMOCS BCHOTO ABI TeMH (BUCOKHH K. P.);

0,2 — 0,4 y xoxxHOMy Bunycky € Tema COVID-19, npu 1poMy KUIbKICTh MOBIZIOMIICHb Y BU-
nmycKy Ounbie nBox (cepeaHii k. P.).

Homyctumicts K. P. BU3Ha4aeThCs JOCTIMHUKOM 3aJ€XKHO BiJl METH Ta 3aBIaHb JOCHiIKEH-
HSl.

[Hmmi BaxxnuBuid mapamerp st Binoopy PMIT — ue OT.

OT BH3HAuYAETHCS CIIBBIAHOLWIEHHAM TOBitoMIIeHb 3a Temoro COVID-19 3 iHmmMu nosino-
MJICHHSIMH TIPOTSIroM 100u B ogHOMY Menia. Tema, sika nepeOyBae y (okyci, 03Ha4ae, o B ycix
BUITYCKax MPOTATOM JIOOM L TeMa CTOBIACOTKOBO (irypye y mboMy Mefia, TOOTO MaKCUMAaJIbHO
OT nopisaroe 100%. OTxe, KO KoXeH TeneBiziiHui Bummyck «®akriB» (ICTV) 9.11.20 Bximio-
gaB noBinomiieHHs Ha TeMy COVID-19, ne o3nagae, mo ®T = 100%. 3a 3BiTHHI nepiog T Ha
BCiX KaHaiax mae abcomroTHe 3HaueHHS 100, To6TO Mu ToBOpHMO mpo abcomotHHt OT. VY BU-
nanuky, skuo sikoroch qusg OT 3aHmkeHuit abo B3arani BifCyTHi#, Bu3HauaeThes cepentiii OT
nuraxoM cymu OT 3a kokeH AeHb 3 HOALIOM Ha KUIBKICTh JHIB. Y HAIIOMY BHIAAKY IS KOXKHO-
ro 3 Mezia T € abcomoTHUM.

BaximBoro xapakTepucTUKO (QyHKUiOHyBaHHS TeMu € ii skurreBuid nmkn (OKLIT), TobTo
posnoain OT 3a 9 ni6, y HAIIOMY BHIIAIKy MU MaeEMO 3aTsDKHUE po3moain OT.
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Sarsoxauii posnonin T o3nauae, mo @T npoTsarom ycix aHiB TpuMaeThes Ha piBHi 100% :

3aTsxkHUKM po3noain ®T
120

100

80
60
40

20

Puc. 1. 3arsokumii posnoain OT

Knacnunmii («mipaminansauii», Gazosuit) posnonin @T (nependauae Taki hazu GpyHKIIOHY-
BaHHS TEMU: [105IBa TEMH, 3aTPUMKA TEMH, 3racaHHs TEMH):

KnacuyHum posnogin ©T
120

100
80
60
40

Puc. 2. Kimacnunnii poznogin ®T

Hukniaawuit posmonin OT: xapakTepu3yeThCs NPUOTU3HO PIBHUMHE IMKIAMH 3POCTaHHS Ta
cralaHHs iHTepecy 10 MOBiJOMIICHb.
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LinkniyHm posnogin ©T
120
100
80
60
40

20

Puc. 3. Huxniynuii poznoain OT.

Xaornunuit posnonin OT: BinoOpaxkae BiICYTHICTh OyAb-sKOi 3aKOHOMIPHOCTI B pO3IMOILT
IHTEpecy 10 MOBiJOMJICHb.

XaoTnyHuM po3nopgin OT
120

100
80
60
40

20

Puc. 4. Xaotnunuii po3nogin ®T
Bbesnepeuno, PMII Bapto Buaiistu npu 3atspkHomy KL T abo Opatu PMIT 3 Bepuimiu npu
kiaacuaHomy posnoaiiai OT.
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By1o npoBeeHO MOHITOPHHT y TaKi KijibKa eTarliB:

* [lepernsin ycix npaiiM-TaiiMOBUX BHITYCKIiB HOBHH Ha HACTYITHUX TEJICBI3IMHMX KaHaJIax:
1+1, ICTV, Inrep, CTb npotsrom 9 nucronana — 17 nucronaaa 2020 poky.

* Dikcarris TalM-KOJIIB Ta TEMAaTHKH YCiX CroKeTiB mpo mauaemito COVID-19.

» OGuucnenHs crynens yBaru a0 nagaemii COVID-19, BusiBiieHOT0 pi3HUMH CIryKOamMH HO-
BUH.

* [nerTHdiKaIis reorpadiIHOTO KOHTEKCTY KOXKHOTO CIOKETY.

* BinHeceHHsT KOXKHOTO CIOKETY, BKIIFOUEHOTO JI0 aHaJi3y J0 IEBHOTO TEMAaTHYHOTO CETMEH-
Ty.

* [TigOUTTS MiICYMKIB MOHITOPHHTY.

2. @opmysanHs eKCnepumMenmanbHol 6UOIpKU KOHMEHMY ma IHMenmananis

Otpumani 170 PMII Oynu onpansoBaHi 32 TAKUMH KOHIETITAMHU.

Kitro4uoBi koHIIENTH Ta XHI TeQiHIil:

1. Croxer npo nangemito COVID-19 — Bineomarepiai, po3MillieHH# CiIy>k0010 HOBHH TOTO
YM IHIIOTO TeJeBi3iiHOro kaHaiay Ha YouTube, B IKOMy BHCBITJIIOETHCSI Y TIEBHOMY KOHTEKCTI
IUHAaMiKa 3aXBOPIOBAHHS Ha KOPOHAaBipyc B YKpaiHi 9 cBiTi a00 X cropigHeHi mpodiemu. bpa-
JIUCSI IO yBaru CIOKETH, MiIBOJAKH 10 SKUX poOUTH Bexyda(wii), a OCHOBHHI MaTepian 3po0iIeHo
JKYpHAIICTOM.

2. Ctyminp yBaru eBHoOi ciyx0u TeneHoBrH 10 manaeMii COVID-19 — gacTka croxeTiB Ha
110 TEMY B 3arajibHiil KUTbKOCTI CIOKETIB y KO)KHOMY BHITYCKY.

3. I'eorpadis croxery npo nanaemito COVID-19 — reorpadiune oxormieHHs iHGopmariiiHo-
r'0 MPHUBOJY JJIsl IEBHOTO CIOXKETY, BKJIFOUEHOIO JI0 HAIIIOI0 MOHITOPUHTY. 3a MiJIcyMKaMu mep-
BUHHOTO OIJIsiy MaTepiaiy OyJio BUOKpeMiieHO 4 OCHOBHI Kareropii reorpadii croxxety mnpo mnas-
nemito COVID-19: 1) Ykpaina, 2) Kuis, 3) Perion(u), 4) Mi>kHapoiHi HOBUHH.

4. TematnuHuii cerMeHT croxeTy npo nanaemiro COVID-19 — cneungivynmii KOHTEKCT HaH-
nemii:

* KOPOHABIPYC y MTOCAJIOBIIIB;

* 3aX0/IM 3 KAPaHTUHY BUXIIHOTO JHS;

* iHIII 3aX0H JEPKABHUX CTPYKTYp (MacoBe TeCTyBaHHS, MATPUMKA Oi3HECY);

* MpoTecTu Oi3HECY MPOTH KaPaHTUHY BUXITHOTO JIHS;

* HOBI e(DeKTHUBHI BaKI[MHU;

* KOpOHaBipyc B YKpaiHi: CTATUCTHKA;

* BUKJIMKH JIJISI MEJIMYHOI TajTy3i;

* MOJKJIMBI HACJTITKA XBOPOOH JIJIsI 3/I0POB’ ST XBOPOTO;

* MOXKJIMBI HACJIIIKW XBOPOOH U1l EKOHOMIKH Ta Oi3Hecy;

* B OYiKYBaHHI IIOBHOTO JIOK/AyHY;

* SIK TIEPEKUTH KAPAHTHH 3 MiHIMaJIbHUMH PU3UKAMH;

* maHZEMIis B CBITI;

* moOyTOBI KOHMIIKTH (HArp., 9epe3 BiIMOBY HOCUTH MAacKH y TPAHCIIOPTI).

B excnepumenTansHy BUOiIpKy Oyae BKIIOUEHO 32 pe3yibTaTaMH iHTeHTaHam3y 31 170 Bimi-
Opanux meniamoBigomiieHs 15 PMII. Yucmo 15 3yMOBIEHO TaKUM MiAXOJOM: Ha KOXHY 3 5 TeM
3a pe3yJbTaTaMy iHTEHTaHaJi3y BiIOMPAIOTHCS TaKi MOBITOMIICHHS: KOHOTaTHBHO HEHTpaibHe, 3
MO3UTHBHOIO KOHOTAIII€I0 T2 HETATHBHOIO KOHOTAILII€IO.

3 MeTor0 ampobarlii i TeCTyBaHHS METOAMKH Ta OL[iHKH BaJIIAHOCTI JOOIPKH MacHBY MeaiaIio-
BiJIOMJICHb Ha 0e3M0CepPeIHhO CKCIICPUMEHTAILHOMY €Talli MPOBEJCHO MOMEPEIHIN COIi0I0riy-
Huii iHTeHTanani3 (CioBo B neiictBun, 2004; Uynoscbka, 2017) - BUsBIICHHSI B MEianoBijoM-
JICHHSIX mepeaadi iHpopMallii, 3 METOI0 PEeKOHCTPYKIIi IHTEHIIH MeaialoBiIOMIICHb, 30KpeMa, 3
OpIEHTALIIE0 HA PO3KPHUTTS MPUXOBAHUX KOMIIOHEHT CTPYKTYPH NMOBIJOMIICHb. AHAIII3 Opi€HTO-
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BaHWW Ha BUSIBJICHHS OCOOJIMBOCTEW IHTEHI[IOHAJIBHOI CIIPSIMOBAHOCTI aBTopa (3KypHauicra) Ta ii
NPOSIB B KOHCTPYHOBAaHOMY HUM MeJlialloBiIOMJICHHI.

3niiicHeHo cripoly OIIHWTH, K B ME/IialloBiIOMJICHHX NPOSBISIIOTHCS «BHYTPIIIHD 0COOU-
CTICHI Ta KOTHITUBHI CTaHH XXYPHAJICTa SK aBTOpa MOBiOMIICHHS, IO 1 JAaCTh IiJCTaBU KJIaCH-
¢ixyBaru Te um inme PMII sik HeliTpanbHe, TO3UTUBHE YU HETaTHBHE.

3a JOMOMOTH IHTEHTAHATI3Y B ME[IallOBIJOMJICHHSIX BUSBISLTUCH:

* iCTOTHI pUCH IICUXOJIOTIYHOTO CTaHy aBTOPA;

* croci0 BHUpaXCHHS aBTOPOM BIACHUX PI3HOMAHITHHX MIiHIUBUX Cy0’€KTHBHUX CTaHIB
(BpaxxeHb, TyYMOK, €MOIIiif);

* Ha3HAYMMINIi crocoOu mepenadi BHPaKEHOCTI MCHXOJIOTIYHOTO CTaHy aBTOpa IOBiIOM-
JICHHS;

* /IMOBIpHI coOIliaJbHI YMOBH Ta NMPUYHMHU, IO OOMEKMIM 34aTHICTh aBTOpa a/IeKBaTHO Ta
3Ba)KEHO BepOaizyBaTu BJIaCHI Cy0’€KTUBHI CTaHW, BJIacHE, HACKUIBKU 30BHIIIHI YMOBH LIMPO-
Koro iH(opMAaIliiiHOTrO MoJIs JAaBajd aBTOPOBI MEIIalPOIYKTy 3MOTY aJIeKBaTHO Ta IOBHO BijIO-
OpasuTH comianbHi moaii, moB’s3aHi 3 TeMoro COVID-nanmemii B 3MICTI/TOCHII MeIianoBiioM-
JICHHSL.

3. @opmyeanHs eKchepuMeHMAIbHUX epYn NIO0OCTIOHUX

B ocHOBy maHOTO IOCTIKEHHS TMOKIANEHO CTpareriro skicHoi meromoiorii (Kammbert,
1980; SmoB, 1972), sika mepenbadae He MOCATHEHHS PEIPE3CHTATHBHOCTI, & OTPHUMAHHS TaHUX
Juist POpMYBaHHSI y3arajibHEHOTO YSIBJICHHS PO NPUXOBaHi MeziaedekTy, ski mictsathes B PMIT i
€ TAKUMH, 10 BiJOOpa)XaroThCA K CTPECOTeHHi pakTopu. B pe3ynprati OTpUMy€eThCS HE BiJICOT-
KOBHH PO3MO/LI, aje Habip SIKICHUX JaHuX, IO Bi0Opakac HasBHICTh CTPECOTCHHUX €JIEMEHTIB
y KOHTEHTI MeJIialloBiIOMJICHb Ta BUPAXEHICTh IXHBOTO BILIMBY MEPEIyCiM Ha Ncuxodiziosorito
JIro/Iel Tak 3BaHOI IPYIH PU3HKY (BikOM ctapuiuM 3a 60 pokiB) sIK ayTUTOpil BITYM3HSIHUX MEIiH.
3 omsay Ha BiK SIK Ha KJIIOYOBY O3HAKy OCiO TpynM pu3HUKY (10, BIacHE, MOKJIAJEHO B OCHOBY
JIOCHITHUIBKOT cuTyalii 1 mpo 1o y imoromy 2020 poKy NPHITIOAHO 3asBUB IT'€HEpAIbHUN AUPEK-
Top BcecBiTHBOI opranizanii oxoponu 310poB’s Tenpoc Anxan ['ebpeecyc yepe3 NOBiTOMIICHHS
BiJ opraHizarii B Twitter), TO IUIsT KOHCTaTyBaHHS BUPAKEHOCTI €(EKTy BIUIMBY came BiKy, yMO-
BHO “KOHTPOIIFHOIO” TPYIIOI0 BHCTYMAIOTh 0c00M Mononoro Biky (17-21 pokiB). O6uaBi rpymm
JIOCHI/PKYBaHHUX € eKCIIepPUMEHTAIbHUME. BTiM, 11100 mepeBipuTH “BiKOBHI™ MOKa3HUK caMe SIK
(axrop, rpymna Moo 3a (HakToOM BiKy TyT BU3HAUaTUMETHCS SIK KOHTPOsIbHA. OKpeMo 3ayBaxH-
MO, 1110 B 000X Ipymax JOCiPKyBaHUX (QIKCYIOThCSI 0COOH, sIKI MaroTh HaUMIIKOBY Bary (Bello-
Chavolla et al., 2020; Palaiodimos et al., 2020), xBopitoTs Ha aiadet (Abdi, Jalilian, Sarbarzeh, &
Vlaisavljevic, 2020; Bello-Chavolla et al., 2020; Kumar et al., 2020; Madjid, Safavi-Naeini,
Solomon, & Vardeny, 2020), kapaio- Ta nepedpoBackyisipui posnanu (Aghagoli, Gallo Marin,
Soliman, & Sellke, 2020; Madjid et al., 2020), pak (Gosain et al., 2020) Ta/ab0 MarOTh MOPYIIICH-
Hs1 pobotr Hupok (Bello-Chavolla et al., 2020; Cheng et al., 2020) - sk oco0wu, 110 MAIOTh MiJ-
BUILECHUH PIBEHb PU3HMKY HECTIPUATIMBUX HACHIJKIB KOPOHABIPYCHOI XBOPOOH, - 1 5IKi CKJIQIal0Th
OKpeMy KaTeropiro JOCIiKyBaHUX B MEKaX TIMOTE3H PO BILTUBOBICTH JIATEHTHOI iH(OpMAITii y
MemianoBinomieHHAX. OTxKe, TPYIH MiATOCTIIHUX cPOPMOBAHO HA JBOX KPHUTEPisAX MOMIOHOCTI:
BIKOM Ta NICHXOCOMAaTHYHUM CTaHOM.

3Ba)karoyd Ha OCHOBHY METY JOCHTIIPKCHHS - BUSIBIICHHS €JIEMEHTIB CTPYKTYPH KOHTEHTY I10-
BimomuteHb mpo nauaemiro COVID-19, siki MICTSTh JTaTEHTHI CTPECOTeHHI KOMIIOHEHTH, & TaKOXK
Ha Toit (akt, mo BOO3 HeomHopa3oBo (ikcyBaja Ta OrojollyBaia HaWPHU3MKOBAHIIIOW IO
BIUIMBY BIpPYCY IpyIy OCi0 CTapIloro BiKy, Ha 4YOMY HE MEHIIOK MipOr OyIyBaBCs 1 KOHTEHT
ME/I1aIoBiIOMIICHHB, - TO J100ip TPYIH MiAOCTITHUX BiA0YBa€ThCS 30KpeMa 3a TaKO (hopMalib-
HOIO 03HAKOIO SIK BiK. B ekcriepuMeHTi JoCiipKyBaHi M0 CYTi BUCTYIAIOTh «IHCTPYMEHTaMH JI0C-
JJUKEHHs», a MoxuoKa y 1000pi — € MOXHOKOIO BalliIHOCTI, a HE penpe3eHTaTUBHOCTI. Takum
YHHOM, JIOCIIIJKYBaHi, SIK IHCTPYMEHT aKTUBHOT'O JOCIIIKEHHS, CIPHUSIIOTH METI PO3KPHUTTS CH-
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Tyauii, 10 cKJjlajiacs HaBKoJIO peuenuii memianoBinomiienp Ha temy COVID-19 ta nepenycim
CTPYKTYpPH CaMUX MEJIanoBijoMIIeHb. Y pe3yjbTaTi OTpUMYeMO iH(GOpMALi0 Kpi3b MPU3MY
CHPUIHHATTS 1H(OpMaLil 1OCHTIPKYBAHUMH SIK PELIUTTIEHTAMHU.

KirouoBum (hokycoMm excrieprMeHTabHOT YaCTHHH JOCIIUKEHHS € BUBYCHHS THX aCIIEKTiB,
SKi TIOB’sI3aHi mepeayciM 3 rncuxodizioorieto mpakTUK iHGOpMaLiiHOTO CIIOKMBaHHS, a HE BHU-
poOHunTBa. {15 O1IbII IHTPUTYIOUOTO TIITOTE3yBaHHs T4 HAYKOBOTO MOMIYKY, 0 TPYII MiAI0CTi-
THUX 00paHO Oci0, SKi MPUYETHI A0 MEIiaoCBiTH, BTIM HE € MPSIMHMH €KCIIepTaMH ramysi (mpa-
[iBHUKAMH Meill sIK BUPOOHUKAMH MEIiaKOHTEHTY). EkcliepuMeHTaIhHOI0 ONTHKOIO € (POoKyCy-
BaHHS Ha crenudivHiil ayauTopii — crapmriii BikoBii koropti (60+ pokiB), sika BKIFOYEHA IO
npoliecy MiAroToBKM (axiBIiB Me/Iiii, aje He MPOAYKYe Oe3nocepe/iHiii KOHTEHT (BUKIAIalbKUii
ckiag [HetuTyTy KypHamicTuku). KOHTPOJIBHOIO IPyINo0 32 KPUTEPIEM BiKy BHUCTYMAIOTh Maki-
OyTHI npauiBHUKK Meiit (Mononas 17-21 poky) - cTyaeHTH [HCTUTYTY )KypHaTICTHKH.

JocnimkyBaHi rpynu € MOODKHO 3aIly4eHUMH 10 Meiaranysi, ajie He € 11 mpsSMUMHU arcHTa-
MH. BaxxiuBo nociianTi Mipy i CTymiHb CTIMKOCTI 10 iH(OpPMALIIHOrO BIUTUBY ME/iaroBioM-
JIeHb COLIaJIbHOT KOTOPTH, SIKa, 3 OJHOTO OOKY, € TOTOBOIO JI0 PO3YMIHHS BIUIMBOBOCTI ME/iaKOH-
TEHTY, aJIe TIPY TOMY JIEMOHCTPY€ HE3aXHIIEHICTh i € Bpa3JIMBOIO B iHpOpMaiiHii nepuenuii. B
TOMY CEHCI, 10 i cepell MUPOKOT rPOMaJICBKOCTI € MeAia0CBideHi 0cO0H, TakK i TaKi, IO Bpa3IuBi
IO BIUTMBY MAaHIMTyJIATHBHOTO MEIiaKOHTEHTY, IOIPH PO3YMIHHS TOTO, IO BiH iCHy€. AJKe KiH-
LIEBOIO METOO IIbOT'0 JOCIIIHHUIBKOIO NMPOEKTY BUCTYIIA€ BUPOOJICHHS HayKOBO OOIPYHTOBaHUX
peKOMeHAaNiil caMe MO0 MPOMYyKYBaHHS BITUM3HAHHMHU MEIiSIMH OC3MEYHHUX ITOBIAOMIICHB. |
BUSIBJICHHS 1X YIUIMBY Ha rpyii oci0, sSiKi OmocepeKoBaHO MPUYETHI 10 MEii, HalaCTh MOKIIU-
BICTh TOYHiIIE ChOpMyYIFOBATH pEeKOMEHIALI] PeAaKIIHHOMY TOIIMEHEKMEHTY LIOJO0 MPOILYKY-
BaHH [IOBiIOMJICHb HA TeMy IaHAEMill Ta MACOBUX 3aXBOPIOBAHb.

Pe3yabTaTn Ta 00roBOpeHHs
1. Monimopune

Y pe3ynpTaTi MOHITOPHHTY 3a3HaYCHUX ME[iil Ta iXHIX BUIyCKiB Oyio 3adikCOBaHO Taki pe-
3yJIBTATH.

Bubipka MoHiTOpUHTY cTaHOBUTH 32 miacymkoBi Bunycku HoBuH (1+1, Intep, CTH Ta
ICTV), sixi Buiiuumu B edip 3a nepiox 3 9 mucronana no 17 mucronana 2020 poky. 3araibHa Tpu-
BaJIICTh BUITYCKiB HOBHH cranoBmia 20 roa. 14 xB. 19 cek., abo 553 croxerH.

Cryninp yBaru 1o nanaemii COVID-19. I3 uiei TpuBasocti croxxetn npo nangemito COVID-
19 3aiimanu 6 rox. 24 xB. 31 cek., abo 31,66 % yucroro yacy. SIKio 3a OCHOBY OpaTH KUIBKICTbh
CIOXKETIB, a HE TPUBAJIICTB, TO 3arajioM 3a 1ei nepiox i3 553 croxeriB 170 Oynu npucBs4eHi maH-
nemii COVID-19 (30,74%).

[IpoTarom aHasizoBaHOTO Iepiofy HaiOLIbIIe yBaru will Temi npuALIIM nporpamMu «dDaxk-
H» (44,66% 3aranpHOI KibKOCTI Ta 47,14% uacy Bunycky) ta «Ilomgpodroctn» (37,39% 3ara-
nbpHOI KinbkocTi Ta 40,23% TpuBanocTi BUITycKy). «BikHa» mocinatoTh TpeTe Micue 3 MpuOIHM3HO
TpetnHOIO edipHoro yacy. Haiimenmre (19,82% kinbkocti Ta 18,72% TpuBanocti) yBaru 3ocepe-
Juia Ha koponasipyci TCH.

I'eorpadito croxeris npo nangemito COVID-19 moxHa BitoOpa3uTi y BUMIIsLAL TaOJIHIII.
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Tab6mmus 1. I'eorpadis croxetis npo nangemiro COVID-19

KINbKICTb |4acTKa

YKpaiHa (1) 96 56,30%
KuiB (2) 23 13,45%
PerioH(u) (3) 21 12,61%
MixkHapoaHi (4) 30 17,65%
Pasom 170 100%

TematudHi OJOKH TETICHOBUH IPO MAHAEMIiI0 POTATOM aHATI30BAHOTO TIEPIOTy PO3IIOIIIH-
JIMCS B TAKOMY TTOPSIIKY.

Tadnauus 2. TeMaTnaHuiA po3MOIia crokeTiB mpo nangaemiro COVID-19

KopoHasipyc B YKpaiHi: cTaTMCTHKA 18,49% 3
KopoHagipyc y nocaioeLiB 13,45% 23
3aX0/1 3 KapaHTHHY BUXiAHOTO QHA 12,61% 21
MpotecTu Di3HECY MPOTKH KapaHTUHY BMXi IHOTO IHA 10,08% 17
naHaemia B cBiTi 10,08% 17
Buknukn ana MenuuHoi ranysi 9,24% 16
Hosi edexTHBHI BaKLMHK 7,56% 13
Moxnuei Hacni KK XBopobu Ang eKoHOMiKK Ta Di3Hecy 6,72% 11
IHWI 33aX0[M OEepaBHMX CTPYKTYP (MacOBE TECTYBAHHA, NiATPMUMKa DizHecy) 3,36% 6
Moxnmei HacniakK xeopobu Ana xsoporo 3,36% 6
AK NEPEKMTH KAPAHTHH 3 MiHIMaNEHUMM PH3HKAMM 2,52% 4
MiKOCOBMCTICHI KOHGAIKTH (Hanp., YEPe3 MacKK) 1,68% 3
B ouiKyBaHHI NOBHOTO NoKAayHy 0,84% 1
Pazom 100,00% 170

i mani 1u1st Kpamoro po3yMiHHS MOYKHA BUKJIACTH Y BUTJISIL JliarpaMu.
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Momnummei AXMEPEHHMTH KAPAHTHH 3 MiHoCobncTioHi RoHdniKTH B oMinyeansi
HWI22X0AM  Hachigea  MiHIMANEHIMM PHEMRAMA [Hanmp., 4epes Mackm]
A PHABHWK 8o pobn gaa I 2%
CTPWETYP  xeoporo

[Macose %
TECTYESHHA,
i gTEH MK

Giznecyl

I

Monmmel HacnigRmn
xBopobH AN eXoHOMIKK T3
GizHecy

TH

Puc. 5. Temarnunuii po3nozin croxeris npo COVID-19

[’siTp HaWOLIBII TOIIMPEHUX TEeMaTHYHUX OJIOKIB OXONWIM Maike JBI TPETHHHU CIOKETIB
npo MaHAeMil0 B aHaii3oBaHWW mepion. Bonum mnpencraBmsiors Jmime  iH(opmaniiiHO-
KOHCTaTaliiHi GpelimMu 1ojavi TeMu naHjeMii, 3 KpeHOM Ha KOPHUCTH I10Jjadi HOBUH y HEraTHB-
HOMY Kito4i. HaToMmicTh KOHCTpYKTHBHMK (OpiEHTOBaHMI Ha MOMIYK PO3B’si3aHHS IpoOieM 3i
310pOB’AM) (hpeiiM: «HOBiI €(EKTHBHI BaKIUHI» Ta «IK IMEPSKUTH KApaHTHH 3 MiHIMATbHUMHU
pU3UKaMID - Y CyMi OXOIUB OJHM3BKO JECSATOI YACTHHU BCiX CroxkeTiB. Lle Toit dpeiim, akuii nae
TIIAa9eBi HexXail JaeKky HEeJiTKy, Ta BCe XK Hairo.

OxpiM HaWMOMIMPEHIIUX S5, perra 8 TeMaTHYHUX OJIOKIB OXOMKJIA JIUILE TPETUHY TPHUBAJIO-
CTi Ta KinbkocTi. Maiike 11’siTa yacTHHA BCIX CIOKETIB — 11€ CTATUCTHKA HOBHUX 3aXBOPIOBAHb 32
100y B YKpaiHi Ta perioHax, a Tako) KUIbKICTb JKEPTB Ta BUAYKAIUX OCIO.

BianoigHo 110 1bOro aHaji3y B ekcriepuMeHTai bRy BuOipky PMIT OyayTh BkitouaTHcs no-
BIJOMJICHHSI, sIKI 3aliMarOTh HAWOUIBLIMI BIZACOTOK 3a reorpadiuHor o3Hakow (YkpaiHa —
56,3%) Ta 3 1’sITH HAMOUIBII MOIIMPEHNX TEMAaTHYHKUX OJIOKIB (KOpoHaBipyc B YKpaiHi: craTtuc-
THKa, KOPOHABIPYC Yy TOCAIOBIIB, 3aX0H 3 KapaHTUHY BUXIJHOTO JHS, IPOTECTH Oi3HECY NPOTH
KapaHTHHY BUXIJHOTO JIHS, TAHAEMIs B CBITI).

2. QopmysanHsa eKcnepumMeHmanbHoi 6UOIPKU KOHMEHMY ma IHMeHMAaHan3
Jis XapaKTepHCTUKH 1HTEHITIOHANBHOI (ILThOBOI) CHPSMOBAHOCTI MEiallOBIOMIICHh MH
CIHPAJIMCh HA KOHKPETHI MOBHI ()OPMHU, 1[0 BUKOPHCTOBYIOTHCSI aBTOPaMH (HAPUKIIAI: «3 OJU-
3bKHX JUKEPEJ B JIKApHI HAM CTaJIo BiZIOMOY, «CYCIIIBLCTBO HE JIOBIPSIE CIIOBaM. ..» 1 T.iH.). BTim,
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HE MCHII BKJIUBUM OYyJIO BIIMITUTH IHTEHIIIOHAJIBHY CIIPSIMOBAHICTh ME/IiallOBIIOMJICHb, SKi HE

MICTHJIM KOHKPETHOT'O 1 OJIHO3HAYHOTO MOBHOTO BHPa)XEHHs a00 3HAYCHHS BUKOPHUCTOBYBAHHX

dopM nocuTh 3arajibHe 4K po3mure. Hampukian, Konu oJHe i Te caMme BHCIIOBIIIOBAHHS MOXE

BUpPa)KaTH 30BCIM Pi3HI IHTEHIT, OYTH HEKOHKPETHUM, HENPHUB’I3aHUM» JI0 PEaIbHUX 00’ €KTIB
M J1iH.

VY cTpyKTypi MeIianoBiIOMJICHb BU3HAYAIKCS IHTCHIIIT IBOX THITIB:

1) iHTEHMI] mepmIoro piBHSA — MEPBHUHHI 32 MOXO/PKEHHSAM Ta OB s13aHi 3 (PYHKIIIOHYBaHHAM
HEpPBOBOI CHCTEMH aBTOpa (30KpeMa «ETOMOBHA MOBEIIHKA», KOJIM aBTOP IIEPEBAKHO MOBUTH PO
cebe abo CIOKET «IIpoITycKae Kpi3b ceden);

2) iHTeHM] ApYyroro piBHA — KOMYHIKATHBHI, [0 CIIMPAIOTHCS HA COIIAJBHUN TOCBIJ Ta Ma-
I0Th JABOCKJIAOBY CTPYKTYpY: MO3Ha4atoTh 00 ’€KT (xBopi Ha COVID, cmepTh Tomio) Ta (ikcy-
I0Th CTaBJICHHS 10 HHOTO (po3Iiay, cTpax, HebesrneKa Ta T.iH.).

VY NOBIIOMIJICHHSX BHUISUIUCS JIOKYTHBHI, LUIOKYTHBHI Ta MEPIOKYTHBHI KOHCTPYKTH. Jlo-
KyTHBHa KOMIIOHEHTA, 1110 OpieHToBaHa Ha iH(popmyBaHHs po COVID, craTuCTHKY MOLUIMPEHHS,
Il ypaniB kpain cBiTy Ta YKpainu. LutokyTuBHA, MO (ikCye HasBHICTH HIOM IEBHHX HaMIpiB,
LJICH y OITMCYBaHMX I'epOiB CIOXKETIB, PO SKI IMOBIIOMIISIETHCS ayANTOPIi (TIpO0 HMOBIpPHI pimieH-
HS IOI0 KapaHTHHHUX 3aXOiB, HMOBIpHI Iil ypsay, cTaHy Oi3Hecy i T.iH.). Ta mepiiokyTHBHa,
o ¢ikcye HIONW peanbHUI pe3ynbTaT i OMICYBaHUX ITepoiB CIOKETIB (HemoBipa 1o iHdopMmarrii,
JIOBipa JI0 TIOBIIOMIJICHB y COMLIaTbHAX MEpekaX, MOXOPOHH, CIOBa CBIAKIB TOIIO), A€ BinOyBa-
€ThCS CBOEPIIHE HAaB’sI3yBaHHS TIEBHOT AYMKH. Bu3HaueHO, 1m0 SIKIIO B 3MICTI MeialoBiJOMIICH-
HS TIEPEBAXKAIOTh UIJIOKYTUBHI Ta MEPJIOKYTHBHI KOHCTPYKTH, TO MH (IKCYEMO HE0O €KTHBHO
Bim0oOpaX<yBaHi MoAii 4 HaB’sI3yBaHi CEHCH.

MenianoBioMiIeHHS, B SKUX MPUXOBAHO IHTEHI[IOHAIBHUHN aCTIEeKT 3MICTY, MU BITHOCHIH 110
Heirpanibaux PMIIL. MeaianoBigomiieHHs 3 BOMA THIIAMH 1HTEHIIT BIAMOBIAHO Ki1acu(ikyBaIn-
cs a00 K MMO3UTHBHO, a00 SIK HEraTUBHO KOHOTOBaHi. Biamosigno 10 PMII 3 MO3UTHBHOIO KOHO-
TaI€l0 MU BIITHOCWIIM Ti ITOBIJOMJICHHS, SIKI MAIOTh JUIOKYTHBHY KOMITOHEHTY 3MicTy. [lepioky-
THUBHA KOMIIOHEHTA OUIBIIOI0 MipOIO CBITYNTH PO HasiBHICTH y PMII HeratuBHOT KOHOTAII].

VY pesysbTari Takoro aHajizy ychbOro MacHBY MeJliaroBifloMiieHb Oyno copmaHo mpoOHY
excriepuMeHTanbHy BuOipky PMII 3 15 onuHuMIp 3a 1’ 1ThMa TEMaMu:

1. Koponagipyc: cratuctuka
- mo3utuBHUH, TcH 1+1, 13.11.2020. "KopoHnasipyc B Ykpaini", https://youtu.be/czSsYhnXMWg
- HeliTpanpHuH, TcH 1+1, 17.11.2020. "Koponagipyc B Ykpaini", https://youtu.be/lILLmdc71pEk
- HeratuBHU#H, (aktH ictv, 14.11.2020. "HoBuHil aHTHpEKOPA B YKpaini",
https://www.youtube.com/playlist?list=PLHSSC6 VzZRB5J8Mp97ypCruJwnhrXJHm6Z

2. Koponagipyc y nocagoBuis
- mo3uTHBHUM: (akTh ictv, 12.11.2020, "Bigeo3BepHEHHS 3eIEHCHKOTO" .
https://www.youtube.com/playlist?list=PLHSSC6VzRB5J-K8So04¢j2EBc_uRaMDh6K
- HedTpanerui, Tcu 1+1, 15.11.2020, "B YKpaidi MacOBO XBOPIIOTh BHCOKOITOCAIOBIII",
https://youtu.be/v_bMz 3wvRY
- HeraTHBHUM: TcH, 1+1, 9.11.2020 "kopoHaBipyc BHSBIIIN B 3eJIEHCHKOTO Ta €pMaka':
https://www.youtube.com/playlist?list=PL 1neMztL. SbMOhXr4sUO_My05y0zaixaHd

3. 3axoaM 3 KapAHTUHY BHUXiIHOIO IHS
- mo3uTuBHUM, TcH 1+1, 10.11.2020, "xapantun Buximgnoro aus", https://youtu.be/Dn2CI1KVc3l
- HelTpasbHUi, QakTy ictv, "KapaHTHH BUXITHOTO AHs: SIK Y Ku€eBi TOBUIM MOPYIIHUKIB",
16.11.2020, https://youtu.be/65sSunkI610
- HeraTUBHUH, BikHa ¢TO, 12.11.2020, "Ha MeXi BHXKUBaHH:",
https://www.youtube.com/playlist?list=PL 8r7jBSECRoCxTpBmrzrOn§W0p7VKW9h3
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Tcu 141, 15.11.2020 "kapaHTHH BUXIJHOTO JTHS: 11O Lie O3Ha4ae",
https://www.youtube.com/playlist?list=PL 1neMztL SbMOokKvT9FBW2TO2nof22sKP

4. IIporecTH Oi3HECY MPOTH KAPAHTUHY BUXIAHOIO IHSA
- MO3UTHBHUH, BikHa cT0, 13.11.2020, "aHTHKapaHTUHHUHN TpoTeCT",
https://www.youtube.com/playlist?list=PL. 8r7]BSECRoAZFKuTtZIplAdzQN8zzM4X
- HeliTpanbpHuH, paktu ictv, 14.11.2020, "kapaHTHH BUXITHOTO THS: B YKpaiHi TPUBAIOTH IIPOTeE-
ctu mignmpueMmis”, https://youtu.be/ DKJvIJLpBU.
- HeratuBHUM, TcH 1+1, 11.11.2020, "kacTpynbHuit mportect”, https://youtu.be/6vFumOYckoE

5. Ilanpemis y cBiTi
- mo3uTHBHUM, TcH 1+1, 9.11.2020, "edexruBHa Bakimua", https://youtu.be/RCVw-u-dxJU
- HelTpanbHui, TcH 1+1, 14.11.2020, "nangemist KopoHasipycy",
https://youtu.be/nH4AMKKhNp8k
- HeratuBHui. C10 BikHa, 11.11.2020, "xpoHiku mangemii",
https:// www.youtube.com/playlist?list=PL8r7]BSECRoBnRh--WxZMtlIKvROd37tZ

3. @opmyeanHs ekChepuMeHmMAIbHUX ePYR NIOOOCTIOHUX

[Mepumii etam - BigOyBaTUMEThCS MacoBE TECTYBaHHS NMOTCHIIMHUX KaHAWIATIB Ha J00Ip y
JIOCITI/PKEHHSI METOIOM aHKeTYBaHHs. METO TECTOBOTO aHKETYBAHHS € BUBYCHHS [ICHXOJIOTIY-
HUX XapaKTePUCTHK PECIOHJIEHTIB, a caMe HasBHOCTI TATONCHUXOJOTIYHUX CHMIITOMIB,
OB’ SI3aHUX 31 CTPECOM Ta CIoc00iB KOYIIHTY 31 cTpecoM. BUsBICHHS cepel peCiOHIEHTIB 0cil 3
MATONCUXOJOTTYHUMH CUMIITOMAMH, MOB'SI3aHUMH 31 CTPECOM, a TAKOX TaKHX, [0 MaIOTh XBOPO-
OM MiZABMIIEHOTO PIBHS PU3MKY HECIPHUSTIMBUX HACIIJIKIB KOPOHABIPYCHOI XBOPOOH, - J03BOJISIE
BUOKPEMUTH CepeJl ONIMTAHUX MOTEHIIHHUX KaHU/aTiB Ha BiAOIp 1O OCHOBHOI IPyIH IiJIOCI-
JTHHX.

MacoBoMy TECTYBaHHIO IiepeayBaTHME arpoOariiiHe, METOK SKOTO € BepU(iKaIlisl aHKETH
SK THCTpYMEHTY 1000py. OCHOBY IpyIH ONUTYBaHUX CTAHOBHUTUMYTH CTYJIEHTH 1-ro Kypcy Oa-
KaJlaBpaTy Ta BUKJIAJALbKUI cKiaj ocid crapmux 3a 60 pokiB IHCTUTYTY XypHamicTuky KuiBch-
KOTO HaIliOHAJTBHOTO YHiBepcuTeTy iMeHi Tapaca IlleBuenka.

Hpyruii eranm — Bigdip OCHOBHOI TPyIH IMiJIOCITITHAX 32 Pe3yJbTaTaMU TECTOBOTO aHKETY-
BaHHS Ta IXHIM PEKPYTHHT; a TaKOX (OpPMyBaHHsS OJIOKY 3allaCHHMX Ha BUMAJOK BiJCIIOBAaHHS,
MOTANTBIIIO1 BIIMOBHU YH iH. 00CTaBHH MOTpedu J0O60pY Tpynu MiATOCTIIHUX HA TPETHOMY (OCHO-
BHOMY — 0€31ocepeIHb0 eKCIIEPUMEHTAIBHOMY ) €Tarli.

Tperiii eran (OCHOBHUIT) — MPOBEACHHS TTOBTOPHOI OLIHKHM ICUXOJOTITYHUX XapaKTEPUCTHK
JTOCTIKYBaHUX, CKCIICPUMCHTAIILHOTO TECTYBAHHS Ta BUSBJICHHS JIATCHTHUX NCHXO0(]i3i00ri-
HUX peakiliii Ha MeAianoBiIOMIICHHS, IEBIaHTHUX Me/1ae(eKTiB.

BiniOpani 1t TOCTiIKEHHS 0COOM CTAHOBHTUMYThH MOJICNb IMOMYJISIIIIi TBOX BIKOBHX TPYII -
0cib 60+ pokiB Ta Ay MOPIBHSHHS BOX BiKOBUX Ipyn 17-21 pokiB — 3a piBHOMIpHUM IpeJCTaB-
neHHsaM (35-40 ocib 3 HAIBHUMH MATONCHXOJOTIYHUMH CUMIITOMAMH, MTOB'SI3aHUMH 31 CTPECOM,
Ta 35-40 0ci0, y AKAX HE BUSABJICHO MATOINCHXOJOTIYHUX CHMIITOMIB, ITOB'SI3aHUX 31 CTPECOM, Ha
MOMEHT o0cTexkeHHs). OTxe, Hazaral cOPMOBAaHO YOTHPH TPYIH: Bi - 0Ci0 CTapIIoro BiKy, IBi
- Monoamioro. Y KOXKHIN Tapi ofHa Tpyma SBIsie CO00I0 Oe3MOoCcepelHhO EeKCIIePUMEHTAIBHO-
MIOCIIAHY, Ha sIKid Oy/e mepeBipeHO BIUIMBOBICTh KOHTEHTY MeEJialoBiJIOMJICHb, a IHIIA HEe
B32EMOJIISITHME 3 MEIarnoBiIOMICHHSIMH 1 BHCTYNAa€ KOHTPOJIBHOK. 3aBeplLIajbHE TECTyBaHHS
BCIX TPy MiJJOCTIHUX A€ MOXKIIHMBICTh BUSIBUTH CTYIiHb BUPKEHOCTI BILIMBY 4epe3 3MiHHU B
MICUXOCOMAaTUYHOMY CTaHi MiZIOCIIAHUX Ha mijcTaBi GakTy IXHHOTO O3HAHOMIICHHSI 3 MACHBOM
BifiOpanux st gociimkeHdss PMII, 110 MicTsATh JIATCHTHI IHTEHIIi CTPECOICHHOTO XapaKTepy.
Ha nincrasi BikoBOro “po3BelieHHs” TPy HiIIOCIIIHUX OTPUMAEMO MO>KJIMBICTH BUSBUTH IPO-
B caMme BiKOBOro (akropy. TakuM YHMHOM, He3aJIeKHOIO 3MIHHOIO BHCTYHNAaTUMYTh MEiaIoBi-
JIOMJICHHS, BIUIMB SIKMX Ha TICHXOCOMATHYHMI CTaH JIOCHIPKYBaHHX (3aJIeXHa 3MiHHA) IepeBips-

© 2020 AkTyanbHi NTUTaHHS MacoBOi KOMYHiKaLlii
24



ISSN 2312-5160

online ISSN 2786-4502

TUMEThCA Yepe3 (pakT IXHbOT B3aEMOIIT 3 MEA1aNOBIIOMIICHHSIMH, SIKI MICTATh CTPECOTEHHY CKJIa-

JIOBY, TOJ SIK B KOHTPOJIBHUX IPyIax CTaH MiJIOCTIIHUX “KOHTPOJIIOBATUMETHCS Ta MiATPUMY-

BaTHMETHCSl B HE3MIHHOMY CTaHi IIUIIXOM HaJaHHsS iM peKOMEHJAllii 010 00OMEXEeHOro Meia-
CIO)KMBAHHS Ha I1E€PioJl TPUBAIOCTI TPETHOTO ETaIly EKCIEPHMEHTY.

BucHoBxu

Jloci THUIBKO-TIONTyKOBa po0OTa Ha MEPIIOMY eTalli peamisamii TOCTiKeHHS BHUABHIACS
JOCHTb BaXJIMBOIO 3 TOYKH 30Dy IUIaHYBaHHS HACTYIHUX, EKCIEPUMEHTAIBHHUX €TalliB NPOEKTY,
a TaKOX 13 Morysiny (opMyBaHHS TEOPETUUHOI Ta METOIOJIOTIUHOT 6a3u mociimKeHHs. DakTHUHO
anpoOoBaHa jpkepeibHa 0aza orpumanHs PMII, mMeronuka iX BWAIICHHS, a TaKOX 3aKJIaJCHO
OCHOBHU (POPMYBaAHHS COLIAIBHUX I'PyI. Yce 1ie OyJie 3aIyieHo sK anpoOOBaHUK 1HCTpYMEHTa-
piif opranizanii eKCIIepUMEHTIB Ha HACTYITHHUX eTarax J0CIiJDKEHHS.

L[ vacTrHA POOOTH METOJIUYHO € BRKIMBUM IIJIrOTOBYMM E€TATIOM JIOCIIJUKEHHS, Ha SIKOMY
Il Mae BUKpHCTaIi3yBaTuCsi poOoya rirmoresa JA0cii/pkeHHs. Tak, MONmIyK MeaialoBiIOMJICHb Ha
temy COVID-19 3acobamu cepicy LOOQME 3acBimumB HasBHICTH iH(pOpMamniiiHOTO OyMy B
Memia (e 6e3 BpaxyBaHHS IOTOKY ITOBIIOMJICHB Y COIIaJIbHUX MEpEekKax), M0 BUMIPIOETHCS IO~
JICHHO JICCATHTHCSIYHOIO KITBKICTIO MeiaoBioMiieHb. besnepedHo, KoKHa JTI0JMHA HEe «IIepeT-
paBoe» Takoi KiIbKOCTI iH(opMarliii, BiMOBITHO HE 3a3HAE BIUIMBY BiJ HEl y MMOBHOMY 0OCS3I.
Tomy BHHMKae nUTaHHS PO (QYHKUIOHYBAHHS JIIOIMHY SK IHTEpIpEeTaTopa KOHKPETHUX JOCTYTI-
HUX Til TOBIIOMJICHb, aJie 3 ypaxyBaHHSM CYCIHIJIbHOT JYMKH SIK IHTEpIpeTaliitHoro (GiuibTpa: 1o
y Lieil MOMEHT I'OBOPSTH JIIOJM 1 SIK BOHH CTaBJISITHCS 110 1pobiiemu KoBiny. Lle Toit dinbrp, skuit
3aj1a€ BEKTOp CIIpUHMaHHs Ta po3yMiHHs. Llell YMHHUK JOBeleThCsl BPaXOBYBAaTH Ha HACTYIHUX
eTarax JOCHiPKECHHSI.

Cnucok BUKOPHUCTAHUX I7KEPEJI

Abdi, A., Jalilian, M., Sarbarzeh, P. A., & Vlaisavljevic, Z. (2020, August 1). Diabetes and
COVID-19: A systematic review on the current evidences. Diabetes Research and Clinical
Practice, Vol. 166. https://doi.org/10.1016/j.diabres.2020.108347

Aghagoli, G., Gallo Marin, B., Soliman, L. B., & Sellke, F. W. (2020, June 1). Cardiac involve-
ment in COVID-19 patients: Risk factors, predictors, and complications: A review. Journal
of Cardiac Surgery, Vol. 35, pp. 1302—1305. https://doi.org/10.1111/jocs.14538

Bello-Chavolla, O. Y., Bahena-Lopez, J. P., Antonio-Villa, N. E., Vargas-Vazquez, A.,
Gonzalez-Diaz, A., Marquez-Salinas, A., ... Aguilar-Salinas, C. A. (2020). Predicting Mor-
tality Due to SARS-CoV-2: A Mechanistic Score Relating Obesity and Diabetes to
COVID-19 Outcomes in Mexico. The Journal of Clinical Endocrinology and Metabolism,
105(8). https://doi.org/10.1210/clinem/dgaa346

Cheng, Y., Luo, R., Wang, K., Zhang, M., Wang, Z., Dong, L., ... Xu, G. (2020, May 1). Kidney
disease is associated with in-hospital death of patients with COVID-19. Kidney Interna-
tional, Vol. 97, pp. 829-838. https://doi.org/10.1016/j.kint.2020.03.005

Gosain, R., Abdou, Y., Singh, A., Rana, N., Puzanov, 1., & Ernstoff, M. S. (2020, May 1).
COVID-19 and Cancer: a Comprehensive Review. Current Oncology Reports, Vol. 22.
https://doi.org/10.1007/s11912-020-00934-7

Kumar, A., Arora, A., Sharma, P., Anikhindi, S. A., Bansal, N., Singla, V., ... Srivastava, A.
(2020). Is diabetes mellitus associated with mortality and severity of COVID-19? A meta-
analysis. Diabetes and Metabolic Syndrome: Clinical Research and Reviews, 14(4), 535—
545. https://doi.org/10.1016/j.dsx.2020.04.044

Madjid, M., Safavi-Naeini, P., Solomon, S. D., & Vardeny, O. (2020, July 1). Potential Effects of
Coronaviruses on the Cardiovascular System: A Review. JAMA Cardiology, Vol. 5, pp.
831-840. https://doi.org/10.1001/jamacardio.2020.1286

© 2020 Current Issues of Mass Communication
25



ISSN 2312-5160
online ISSN 2786-4502

Palaiodimos, L., Kokkinidis, D. G., Li, W., Karamanis, D., Ognibene, J., Arora, S., ... Man-
tzoros, C. S. (2020). Severe obesity is associated with higher in-hospital mortality in a co-
hort of patients with COVID-19 in the Bronx, New York. Metabolism: Clinical and Exper-
imental, 108. https://doi.org/10.1016/j.metabol.2020.154262

Komnbenn JI. Moaenu 3KCIepUMEHTOB B COIMATBHON MCHXOJOTHH M MPHKJIAIHBIX HCCIICI0Ba-
Husix. — M.: IIporpece, 1980. — 392 c.

MeTtomonoris KOMIDIEKCHOTO MOHITOPHHTY IIIOJEHHHUX TEJICHOBWH i3 BUKOPHCTaHHSIM 0Oasd na-
HHX, 30.01.2019, o «Jerexrop Memiay.
https://detector.media/monitoring/article/144450/2019-01-30-metodologiya-
kompleksnogo-monitoringu-shchodennikh-telenovin-iz-vikoristannyam-bazi-danikh/

MoHiTopHHT Ta iHhOpMaIliiiHe MOJEIIOBAaHHS 3aC00iB MacoBol iH(popMallii: KOJSKTHBHA MOHOT-
padis / [B. B. Pizyn, B. ®@. Isanos, H. I1. lllymapoga Ta in.; 32 pen. B. B. PizyHa ; ynopsin.
T. B. Crkortaukosa]. — K. : BIIL] "Kuiscekuii yHiBepcuter", 2007.

Yexmumies O. B. MeToan KOHBEpProBaHHX JOCIIJDKEHb collianbHUX KoMyHikanii / O. B. Uek-
mumes. — K. : BugaBanuo-nonirpadiuanii nentp "KuiBcbkuit yniepcurer”, 2011. — 336
c.

CioBo B JielicTBuH: MHTeHT-aHAIN3 MONMTHYECKOro auckypca / moa pen. T.H. Yirakosoi, H.JI.
[MaBnoBoit; Poc. akan. Hayk, MH-T [Icuxomorum. — CII6., 2004. — 316 c.

Yexmumie O. B. Monitopuar 3MI B crcTeMi collianbHUX KOMYHIKaIil: iCTOPUKO-TEOPETUIHUI
Ta IparMaTUIHUH acnekT [TekcT] : Auc. ... JOKT. HayK 3 coll. koM. : 27.00.01 / Yekmumie
Osnexkcanap Bikroposuu. — K., 2012. — 585 c.

UYynoBcbka . A. [HTeHT-aHami3 K cnipoda peKOHCTPYKIIT TOHKUX MEHTAJIbHUX CTPYKTYP CBiJO-
MocTi / MeTtonosorist gociimkeHb Mac-menia: podoua kaura (handbook) / 3a 3ar. pex. K.
I'. Cipinbok-/lonraproBoi. — 3anopixoxs: 3HY, 2017. — C. 102-106.

SnoB B.A. CouuanbHbIil SKCIIEPUMEHT - METO]] IPOBEPKH HAY4HOM runortessl // Coruonoruyec-
KO€ UCCJIeIOBAaHHE: METOI0JIOTHsI, TporpaMmMa, MeToel. — M.: Hayka, 1972. — C.201-211.

Crartio nojano jo pexakuii 01.12.2020

References

Abdi, A., Jalilian, M., Sarbarzeh, P. A., & Vlaisavljevic, Z. (2020, August 1). Diabetes and
COVID-19: A systematic review on the current evidences. Diabetes Research and Clinical
Practice, Vol. 166. https://doi.org/10.1016/j.diabres.2020.108347

Aghagoli, G., Gallo Marin, B., Soliman, L. B., & Sellke, F. W. (2020, June 1). Cardiac involve-
ment in COVID-19 patients: Risk factors, predictors, and complications: A review. Journal
of Cardiac Surgery, Vol. 35, pp. 1302—1305. https://doi.org/10.1111/jocs.14538

Bello-Chavolla, O. Y., Bahena-Lopez, J. P., Antonio-Villa, N. E., Vargas-Vazquez, A.,
Gonzalez-Diaz, A., Marquez-Salinas, A., ... Aguilar-Salinas, C. A. (2020). Predicting Mor-
tality Due to SARS-CoV-2: A Mechanistic Score Relating Obesity and Diabetes to
COVID-19 Outcomes in Mexico. The Journal of Clinical Endocrinology and Metabolism,
105(8). https://doi.org/10.1210/clinem/dgaa346

Cheng, Y., Luo, R., Wang, K., Zhang, M., Wang, Z., Dong, L., ... Xu, G. (2020, May 1). Kidney
disease is associated with in-hospital death of patients with COVID-19. Kidney Interna-
tional, Vol. 97, pp. 829-838. https://doi.org/10.1016/j.kint.2020.03.005

Gosain, R., Abdou, Y., Singh, A., Rana, N., Puzanov, 1., & Ernstoff, M. S. (2020, May 1).
COVID-19 and Cancer: a Comprehensive Review. Current Oncology Reports, Vol. 22.
https://doi.org/10.1007/s11912-020-00934-7

Kumar, A., Arora, A., Sharma, P., Anikhindi, S. A., Bansal, N., Singla, V., ... Srivastava, A.
(2020). Is diabetes mellitus associated with mortality and severity of COVID-19? A meta-

© 2020 AkTyanbHi NTUTaHHS MacoBOi KOMYHiKaLlii
26



ISSN 2312-5160
online ISSN 2786-4502
analysis. Diabetes and Metabolic Syndrome: Clinical Research and Reviews, 14(4), 535—
545. https://doi.org/10.1016/j.dsx.2020.04.044
Madjid, M., Safavi-Naeini, P., Solomon, S. D., & Vardeny, O. (2020, July 1). Potential Effects of
Coronaviruses on the Cardiovascular System: A Review. JAMA Cardiology, Vol. 5, pp.
831-840. https://doi.org/10.1001/jamacardio.2020.1286
Palaiodimos, L., Kokkinidis, D. G., Li, W., Karamanis, D., Ognibene, J., Arora, S., ... Man-
tzoros, C. S. (2020). Severe obesity is associated with higher in-hospital mortality in a co-
hort of patients with COVID-19 in the Bronx, New York. Metabolism: Clinical and Exper-
imental, 108. https://doi.org/10.1016/j.metabol.2020.154262
Campbell, D.(1980). Models of experiments in social psychology and hands-on research. Mos-
cow: Progress. [In Russian]
Chekmyshev, O.V. (2011). Methods of converging studies in social communications. Kyiv: Kyiv
University. [In Ukrainian]
Chekmyshev, O.V. (2012). Media monitoring in social communications system: Historical, theo-
retical, and pragmatic aspect. Doctor of Sciences Thesis: 27.00.01. Kyiv. [In Ukrainian]
Chudnovska, I.A. (2017). Intent-analysis as an attempt to reconstruct subtle mentral conscious
structures. In K.G.Sirinyok-Dolgaryova (Ed.), Methodology of media research: Handbook
(pp- 102-106). Zaporizhzhia: ZNU [In Ukrainian]
Methodology of complex monitoring of TV newscasts using database. (30.01.2019). Retrieved

from: https://detector.media/monitoring/article/144450/2019-01-30-metodologiya-
kompleksnogo-monitoringu-shchodennikh-telenovin-iz-vikoristannyam-bazi-danikh/  [In
Ukrainian]

Rizun, V.V, Ivanov, V.F., & Shumarova, N.P. (2007). Monitoring and information modelling of
media: Collective monograph. Kyiv: Kyiv University [In Ukrainian].

Ushakova, T.N. & Pavlova, N.D. (2004). Word in action: Intent-analysis of political discourse.
Saint-Petersburg [In Russian]

Yadov, V.A. (1972). Social experiment — method of verifying a research hypothesis. In Social
research: Methodology, program, methods. Moscow: Science. [In Russian]

Submitted 01.12.2020

© 2020 Current Issues of Mass Communication
27



ISSN 2312-5160
online ISSN 2786-4502

Current Issues of Mass Communication, Issue 28 (2020)

Journal homepage: http://comstudies.org

https://doi.org/10.17721/2312-5160.2020.28.28-42

UDC 007:004.738.5:070.421:796

Esports Clubs’ Work in Media Spaces:
Distinctive Features

Oleksandr Petryk®™”, Alexander Meleshchenko®™, Anastasiia Volobuieva®
https://orcid.org/0000-0002-0853-1442

@ postgraduate at History of Journalism Department.
Institute of Journalism, Taras Shevchenko National University of Kyiv
Email: sashapetrik@gmail.com
ORCID: 000-0003-3387-8410

® Doctor of Philology (Journalism), Professor at History of Journalism Department. Institute of
Journalism, Taras Shevchenko National University of Kyiv
Email: meleshchenkol(@ukr.net
ORCID: 0000-0003-2701-419X

© PhD (Social Communications), Associate Professor at History of Journalism Department,
Head of the Scientific and Methodological Council at Institute of Journalism, Taras Shevchenko
National University of Kyiv, Head of MA Program "Sports Journalism"
Email: nastyavolob@ukr.net
ORCID: 0000-0002-8126-7107

* Corresponding author’s e-mail: sashapetrik@gmail.com

ABSTRACT

On 7 May 2015, the term “esports" was officially added to one of the most extensive online
English dictionaries "Dictionary.com." The dictionary gives the following definition of the term
“esports”: “competitive tournaments of video games, especially among professional gamers”
(IGN, 2015). The history of esports began in the late 20th century with the game Quake, which
allowed users to play together through a LAN or internet network. Since then, a tremendous
number of new esports leagues have emerged. Every year, game publishers promote esports
disciplines; create a media space around them, and make competitively oriented games, creating
an active audience. The popularity of computer-based esports grows each year at an increasing
speed. Therefore, it is not surprising that the traditional for typical sports (football, basketball,
volleyball, etc.) model of interaction between professional players (esports athletes) and sports
clubs (esports organizations) emerged quite rapidly. This interaction aims to optimize the training
process to increase athletic achievements and develop the media component for players and
clubs. This article analyzes how esports clubs function in media spaces: their goals, tools,
strategies, results, and development prospects on the examples and experience of professional
esports organizations in Germany, Finland, and China.

KEYWORDS: esports, esports media, Schalke 04 Esports, SMG Esports, ENCE Esports Club.

© 2020 AkTyanbHi NTUTaHHS MacoBOi KOMYHiKaLlii
28



ISSN 2312-5160
online ISSN 2786-4502

VK 007:004.738.5:070.421:796

Po0oTa kidOepcnopTUBHEX KJIYOIB y Meadia-IIpoCcTOpax:
BiIMIHHI pucu

Ilempux Onexcanop Cepeiiiosuu®, acnipanm kagedpu icmopii scypuaricmuxu Incmumymy
acypHanicmuxu Kuiscvkoeo Hayionanenozo yuigepcumemy imeni Tapaca [lleguenka. Email:
sashapetrik@gmail.com; ORDCID. 000-0003-3387-8410.

Menewenko Onexcanop Kocmanmunosuu, ookmop inonoziunux Hayx, npogpecop ragheopu
icmopii orcypranicmuxu Incmumymy sxcypuanicmuxu Kuigcokoco mayionansHozo yHigepcumemy
imeni Tapaca Illesuenxa. Email: meleshchenkol@ukr.net; ORCID: 0000-0003-2701-419X.
Bonooyeea Anacmacia Muxaiiniena, Kanouoam HAyK i3 COyianbHUX KOMYHIKayiti, doyenm Ka-
@edpu icmopii scypranicmuru Incmumymy ocypranicmuku Kuiecbkoeo nayionanvsno2o ynieep-
cumemy imeni Tapaca [llesuenxa. I'apanm macicmepcovroi npoepamu « Cnopmusena HcypHanic-
muxay. Email: nastvavolob@ukr.net; ORCID: 0000-0002-8126-7107.

* Email ons nucmyeanns wooo cmammi: sashapetrik@gmail.com

Pe3rome

7 tpaBHs 2015 p. TepMiH «esports» OyB oQimiitHO HogaHWI 10 OOHOTO 3 HAWOUIBIIHMX OHJIAWH-
CJIOBHHKIB aHrmiicekoi MoBU «Dictionary.comy. Ictopis kibepcnopty modanacs HampukiHii 20
cronitts 3 rpu Quake, sika JJ03BOJIMIIA KOPUCTYBauaM IpaTH pa3oM 4epe3 JIOKaIbHY Mepexy ado
Mepexy IarepHery. 3 THX mip 3’sBHIAacS BeMMKa KUTbKicTh HOBUX Kibepiir. Illopoky BumaBmi
irop NMpe3eHTYIOTh Ta IPOIaryloTh KiOepCIOPTUBHI JUCUMILTIHU; CTBOPIOIOTH JJIsl HUX MeJianpo-
CTIp Ta poOJIATH KOHKYPEHTHO OPIEHTOBAHI irpH, O CTBOPIOE HABKOJIO HUX aKTHUBHY ayIUTOPIIO.
[MonynsipHicTh KiOEPCHOPTY 3pOCTaE 3 KOKHHM POKOM 31 3pOCTarouol0 MIBUAKICTIO. ToMy He
JIMBHO, 110 TPaAWLiiHA JUIl TpaauUiiHUX BUIIB cropty (PpyTrboia, 6ackerOou, Boneibon Ta iH.)
MOJIETIb B3a€EMOJII1 MK npodeciifHUMH rpaBIsIMH (KiOEpCIIOPTCMEHH) Ta CIOPTUBHUMH KiTyOamu
(xibepcnopTHBHI OpraHizanii) BUHHUKJIA JOCHTh IBUAKO. L[ B3aemMois cpsiMOBaHa He JIMIIE Ha
OIITHMI3aLil0 TPEHYBAIBHOI'O MPOLECY , @ TAKOXK JUIA PO3BUTKY MEIIMHOTO KOMIIOHEHTA SIK JUIS
TpaBIiB, Tak 1 A KIyOiB. Y Wil CTATTI MU aHAJI3yeMO, IK (PYHKIIOHYIOTh KiOEpPCIIOPTUBHI KITy-
Om B MemiarpocTopi: sKi iX i, iIHCTPYMEHTH, CTpaTerii, pe3ylbTaTh Ta MEePCIEeKTUBH PO3BUTKY
Ha MPUKIaAax Ta JocBifl npodeciitHnx kidepcnopTuBHUX opranizauiit y Himeuunni, QinasHmil
ta Kurai.

Karouosi ciioBa: kibepcnioptiBHi Menia, KibepcrioptusHi kiyou, Schalke 04 Esports Club, SMG
Esports, ENCE Esports Club.

Introduction

The world's scientific community has hardly studied the topic of esports clubs' work in media
spaces. Huang conducted individual studies on the history and distinctive features of esports
clubs' work (2019). Taylor examined the topic of esports broadcasts (Taylor, 2015). Druks
researched PR and advertisement in esports on the example of Ukrainian esports club Natus
Vincere (Na'Vi) (2014). Lokhman, Karashchuk, and Kornilova studied the prospects of esports
as a commercial activity (2018). Petryk made a study on the thematic content of esports media
(2018). With the development of esports, there is a need to study further this phenomenon from
all possible angles. One should pay attention to the media in esports: they have several
differences from sports media and require analysis. This article concerns itself with the
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distinctive features of the following esports clubs in both the internal (domestic) and external
(global) media spaces: Schalke 04 Esports, SMG Esports, and ENCE Esports Club.

In 2016, the German sports club Schalke 04 was the first in Germany to establish an esports
division. At the time, the Gelsenkirchen organization was working with athletes in six categories.
Esports became the seventh one: as part of the experiment, the sports club first signed an entire
team of League of Legends players, followed by several players of the FIFA football simulator.
Over the next three years, the club actively studied an entirely new audience, market, and media
space. The summary of the Schalke 04 expansion’s efficiency was published in the Otto
Beisheim School of Management’s academic journal (Schmidt & Holzmayer, 2018).

In 2019, the Finnish Haaga-Helia University of Applied Sciences conducted a seminal study
of esports clubs' current situation and development opportunities in Finland and China, including
ENCE Esports Club and SMG Esports Club, respectively (Huang, 2019). These esports clubs,
unlike Schalke 04, did not start as sports clubs but have emerged independently and function only
in the esports field. On the examples of these esports organizations, it is possible not only to
compare the structure of the media department of an esports club and the esports division of a
sports club but also to analyze the differences between the means of engagement with the
audience in radically different cultural and linguistic regions: Europe and Asia.

Methods

The idea to conduct this study arose from exploring the structure of the media environment
in the world of esports. There are many examples of successful and unsuccessful attempts by
sports clubs to integrate into the esports media space. In the future, many other clubs or sports
organizations will want to break into esports due to its prospects. The experience of previous
organizations in this process will be helpful to them.

The initial research preparation stage was studying several sports clubs' work strategies with
the esports audience. For example, the Kyiv football club Dynamo announced opening of an
esports division in late 2016: a contract was signed with the then champion of Ukraine in the
esports football simulator FIFA. Dynamo started a comprehensive communication with the
audience on the internet (social media pages), particularly with Ukrainian fans of the FIFA video
game (FC Dynamo Kyiv launched a series of tournaments in this esports discipline). Later the
club signed several more Ukrainian esports athletes and continued to move in the same direction,
but failed to achieve great success either in the international context or the media space and, as a
result, ceased its activity in 2020. A similar story happened to the Danish football club
Copenhagen (F.C. Kebenhavn): in 2017, a separate esports organization North was established
on its base. It stood out among other esports clubs due to its professional sports approach to the
preparation of esports athletes for competitions. The club immediately signed one of the strongest
teams in the world in the CS: GO esports discipline. Later professional FIFA and Apex Legends
players joined the club. North engaged in a typical for an esports organization media activity and
worked productively on its image and the image of FC Copenhagen. However, the club achieved
desired results neither in sports nor in the media domain, and therefore in early 2021, North
announced its termination.

FC Schalke 04 Esports has been successfully developing in the direction of esports since its
foundation. Members of the club have publicly shared detailed information about their
development strategy, which is why the German club can be an excellent example for future
sports clubs that will plan to establish their esports division. Therefore, we concluded the initial
stage of the work by selecting the club that will be the research object, namely FC Schalke 04
Esports.

The research had a direct, clear, and understandable structure: from obtaining the specific
knowledge about the journey of the Schalke 04 sports club towards the creation of an esports
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division and its active development to the universal conclusions for all future or current members

of the esports industry. During all stages of the research, we made many separate mini-inferences

about certain nuances of the Schalke 04 Esports project: they will be of great practical value for

esports media workers. The esports field is very young and has existed for about 25 years:

currently, there is a shortage of experts in the world who have experience in creating new

projects in this industry and even fewer experts who publicly share their findings. Therefore, we
approached each piece of available information very carefully.

In solving the research tasks, we used the following scientific methods: the structural-
functional approach, the diachronic approach, expert survey, analysis, synthesis, and analysis of
documents.

The structural-functional approach is fundamental to this study. Scholars use this method to
study system objects, first and foremost social systems, phenomena, and processes. The article
examines the structure of the esports industry and, in particular, its media part. We pay special
attention to esports clubs as an integral part of the esports media space. In the first step of the
research, we examined the creation and development of media assets of the Schalke 04 sports
club among the esports audience. Thanks to the available work report of the club during this
period, it is possible to identify and document the critical stages of the formation of esports
media assets of the club.

The next step was to establish a timeline of events described in the club report. We used the
diachronic approach to set out the facts and actions related to the research object in chronological
order.

The third step of the research was to identify critical data needed to achieve the aim of the
study (to verify the effectiveness of the outlined means used by esports clubs in the media space
of computer sports).

The fourth step. We used the expert survey method (individual) to investigate the
prioritization of sports achievements and media assets of esports athletes. Specifically for the
article, we interviewed the COO of the Danish e-sports club Heroic and ex-esports athlete
Oleksiy Kucherov. He has extensive experience in various, including international, esports
companies and clubs. His expertise can be considered qualified. The expert comments add
weight to the study results and explain non-obvious details and highlight significant points.

Besides, we used document synthesis and analysis methods throughout the study, particularly
during the processing of information published in the Otto Beisheim School of Management
academic journal. In this journal, the results of the Schalke 04 Esports media department were
first reported during the early years of the esports division. Using document analysis and
synthesis methods, we transformed the obtained data into integrated knowledge, which is further
subject to universalization.

Thus, step-by-step work using several scientific research methods made it possible to yield
the necessary research results. To highlight the beneficial experience of a successful project,
which both media workers and other esports officials can put into practice in the future.

Results and discussion

In 2017, Schalke 04 adopted an updated development strategy, which listed overall
internationalization as one of its crucial points. To achieve this goal, the football division held
training camps and a series of friendly matches in the US and China. But a breakthrough in this
direction came along with the creation of an esports division. Among German sports clubs,
Schalke 04 became a pioneer in the esports market. In the debut Schalke 04 League of Legends
roster, there was only one representative of Germany (Erberk Demir, nickname—Gilius), two
Swedes, a Frenchman, and a Dane. Four out of the five players in the team were members of
team Elements. They had extensive experience in international competitions and their fan base,
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so for Schalke 04 the acquisition of these players allowed them to expand their audience and
move towards the internationalization of the sports club.

At the time of the esports division's creation, Schalke 04's management also aimed to
improve the club's financial performance and the internationalization and expansion of the fan
base. At the start of Schalke 04's esports project, the profit levels of esports in Germany were
already on par with basketball, hockey, and handball. Alexander Jobst, a senior member of the
club's board, said that creating a new esports division would allow the budget of FC Schalke 04
to approach its competitors in Germany (FC Bayern Munich and FC Borussia Dortmund)
(Schmidt and Holzmayer, 2018). It held given the research of the esports industry, which
recorded almost fourfold growth of the total market value over the five years from 2012 to 2017.

The active growth of the financial results became both the cause and the consequence of the
increase in audience. According to Newzoo, the audience of esports competitions in the world
has more than doubled between 2012 and 2017, from 134 million to 335 (Newzoo, 2017). This
audience has its peculiarities, too. In one of the fundamental studies on esports (Hamari and
Sjoblom, 2017), researchers have come to interesting conclusions due to conducting an online
survey via social networks. Firstly, more than 70% of the respondents were university and school
students. Secondly, more than 85% watched esports broadcasts at least once a month. Thirdly,
the main factors that prompted the respondents to watch the broadcasts were sympathy and
empathy with the teams or players and the enjoyment of communicating with other people
watching the broadcast.

Thus, with its expansion into esports, Schalke 04 has discovered a unique share of audience
that traditional media channels would not be able to reach. Schalke 04 formed a new group of
fans during the senior league season, primarily young people under 35, including women—about
30% (The Nielsen Company, 2017). In the first year of its operation, Schalke 04's League of
Legends team has not achieved any success, dropped to a lower division in the world league, and
was forced to look for new players to improve the results. However, even the lack of results did
not stop the club from achieving its financial and media goal, from having new, mostly young
fans out of the football media reach. Tim Reichert, head of Schalke 04's esports division, also
stressed the twofold effect that the club is trying to achieve. "Our goal is to make FC Schalke 04
interesting for the young esports community—but on the other hand, we also want to grow the
interest of our football fans in esports.” (Schmidt and Holzmayer, 2018).

From a geographical point of view, the creation of the esports division has enabled Schalke
to find fans in new countries and regions. Let's compare the data of the anglophone official
Twitter accounts of the football (@s04 fc) and esports (@s04esports) divisions in terms of
follower geolocation (according to trendmaps.com). We can highlight several exciting features.
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Figure 1. Geography of FC Schalke 04’s Twitter account followers: (Trendsmap.com, 2020)

As you can see, most of FC Schalke 04's Twitter account followers are from Germany
(where the club is based) and the United Kingdom (the language of the account is predominantly
English, and there are many football fans in the UK). Certain regions of the world or countries
whose representatives are or were a part of the team are also highlighted (e.g., Schalke was long
represented by Japanese Atsuto Uchida, Ghanian Kevin-Prince Boateng, Brazilians Rafinha,
Naldo, et al.). In other regions, the fan base is distributed evenly.
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Figure 2. Geography of Schalke 04 Esports’ Twitter account followers: (Trendsmap.com, 2020)

Key differences: North America is the second-largest region after Europe by the number of
followers, particularly the central and western US states. Due to the popularity of the League of
Legends and FIFA esports disciplines in this country, no US player has ever represented Schalke
04 Esports (as of early 2020). In other parts of the world, the fan base spreads evenly.

We may infer that the creation of the esports division has allowed Schalke 04 to significantly
expand its North American fan base, which, as it turns out, prefers esports over football. We also
see a double trend: Schalke 04’s subscribers from South America and Africa have become
interested in esports because the football club they supported has opened a new division.

Schalke 04 Esports' media activity began immediately with the creation of the esports
division. The club created a separate section on its website (https://schalke04.de/esports/),

Facebook page (https://www.facebook.com/S04Esports/), Twitter
(https://twitter.com/S04EsportsDE and https://twitter.com/S04Esports), Instagram
(https://www.instagram.com/s04 _esports/), YouTube
(https://www.youtube.com/channel/UCWSNJHURAfjEywb_2SOIrbA), and Twitch

(https://www.twitch.tv/sO4esports/).

Table 1. Number of followers of Schalke 04 Esports’ social media accounts as of

early 2020
Social network Language of the Number of followers
account
English 41000
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Twitter German 15400
Instagram English and German 24700
Facebook English and German 32000
Twitch English and German 8100
YouTube English and German 7000
Total 128200

The company's media assets include the personal social media pages of Schalke 04 players.
As with traditional sports, the popularity of players sometimes grows faster than the popularity of
the whole club. A prime example is Tim Schwartman (nickname—Tim Latka). He started
creating videos about FIFA on his own YouTube channel in early 2017 when he became an
esports player of Schalke 04. With the help of the club, his first videos received more than
100,000 views, which allowed him to gather an audience quickly. Tim Latka's YouTube channel
stands at 193,000 subscribers three years later, while Schalke 04 Esports’ channel has only 7,000.
Due to Schwartman's popularity, he went on business with the Schalke 04’s football team to
China because through their influencers, Schalke 04 has the potential to become an increasingly
well-known brand around the world. The club understands that social networks are an effective
tool for engaging with the esports audience. To this end, the company has standardized its
approach to communicating with the audience across all divisions, focusing on players such as
Schalke 04 brand ambassadors (Schmidt & Holzmayer, 2018).

Table 2. Number of followers of Schalke 04 Esports players’ social media accounts as of early

2020
League of Legends
Odoamne Gilius Abbedagge FORGIVEN | Dreams

Twitter 48600 39100 8100 137000 4900
Instagram 4900 3600 800 10000 250
Facebook 12200 3500 1800 80000 -
Twitch 13000 42000 2500 59000 320
YouTube - 400 - - _
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In total 78700 88200 13200 286000 5470
FIFA and Pro Evolution Soccer
Tim Latka | Julii Deos Meromen GoooL El Matador

Twitter 48500 677 1100 331 555 482
Instagram | 51200 670 10500 431 452 594
Facebook | 8600 90 - 171 1100 368

Twitch 31500 - 1140 18 - -

YouTube 193000 - - - - -

Total 332800 1437 12740 951 2107 1444

The esports subdivision has accelerated the whole club's digitization process. The club
introduced new technologies into its media system through the unique communication channels
used in esports. Training courses were conducted for the club's media staff to bring their
knowledge up to date, understand digitization processes, and gain new experience. According to
Schalke 04's head of esports subdivision Tim Reichart: “These sessions soon bore first fruits as
the football and the eSports divisions started to grow together" (Schmidt & Holzmayer, 2018).

The club quickly learned the critical differences between popularity in football and esports.
The central indicator of the football team’s popularity is the number of spectators in the stadium
and viewers on TV. In esports, there are no stadiums and television. Therefore, the focus should
shift to the online audience. To this end, the club has agreed with the online streaming platform
(online television analog) Twitch, where fans can communicate with the players and management
of the club live. To develop official accounts on social networks, the club hired a team of media
experts and PR professionals.

The creation of the Schalke 04's esports division brought the club to the home pages of top
news websites for some time. The club reported a total of 200 million views of its announcement
of the creation of Schalke 04 Esports in the online media (Schmidt & Holzmayer, 2018).
Alexander Jobst, a senior member of the club's board, said: "On the day of the announcement,
our esports engagement was the number one news item on ESPN—our football business has
never managed to achieve that before” (Schmidt & Holzmayer, 2018).

Among the pivotal decisions that have contributed to the development of Schalke 04's
esports media is the emphasis on internationalization:

* the abandonment of exclusively German language use on social media and the official
website;

* promotion campaigns in America and Asia;

* digitization and change of engagement type with the audience from the television to the
internet (live streams on Twitch, content on social networks);
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* emphasis on the development of professional esports players’ influence to increase interest
in the club's brand and loyalty among the audience.

As a result, the sports club has significantly expanded its fan base by creating an esports
division and changing its media strategy, both quantitatively and geographically. The esports
audience is more active in North America and Asia, where football (as Schalke 04's main media
asset) is not as popular as in Europe. In addition, Schalke 04 has significantly rejuvenated its
audience, as 61% of esports viewers are under 35 (Muchneeded.com, 2019), while in traditional
sports (football, basketball, etc.), the audience is of a different age group and received coverage
in mass media that report esports news.

We have closely examined a sports club's expansion and development of its esports division
from the perspective of the media. Nevertheless, most clubs operating in the esports market have
emerged on their own and are active to date only in the domain of computer games. In most
countries, esports clubs are legally closer to a commercial organization than to a sports club. Still,
in terms of their purpose, function, and peculiarities, esports clubs are closer to sports, so there is
a trend to expand sports organizations towards the creation of esports divisions in recent years.
Schalke 04 (Germany), Besiktas (Turkey), Dynamo Kyiv (Ukraine), FC Copenhagen (Denmark),
et al.

An esports club (team, organization) is one of the critical elements of the esports industry.
According to the financial report of the Danish Astralis Esports Club, which was publicly
disseminated on the occasion of Astralis' IPO, clubs in the esports ecosystem are on par with:

* game developers (Electronic Arts, Valve, Riot Games, Blizzard Entertainment, etc.);

* with players, viewers, and online streaming platforms (Twitch, YouTube, Douyu, etc.);

* tournament organizers (ESL, Dreamhack, Starladder, PGL, etc.);

* tournament venues (Elmia, Lanxess Arena, ESL Studio, etc.);

* media (HLTV, ESPN, Cybersport, Gameinside, etc.);

* sponsors and investors (Astralis Group A / S, 2019).

Developers focus on creating as competitive games as possible by implementing multiplayer
(the ability to play against other players on an even playing field) and seamless gameplay. It may
be possible by balancing in-game elements and, of course, by creating leagues and competitions,
increasing the prize pool or the audience through in-game systems. Fans are rewarded for
watching streams or for participating in tournaments, etc. But more than often, it is the
responsibility of tournament organizers to provide logistics, advertising, broadcasting, and all
other elements of tournament organization from the local to the global levels. Streaming
platforms in esports have become an alternative to television. Live streams are the most sought-
after type of content. Streaming platforms provide the technical capability for an unlimited
number of people to watch the developments in esports competitions and communicate with the
streamer. Other viewers live via online chat built into the streaming player of any online
streaming platform, which is not typical for television broadcasts. Media in esports are mainly
online publications, which play a role similar to sports media in traditional competitive sports:
they inform the audience about the significant events, analyze breaking news, report match
results, statistics, etc. As one of the primary sources of funding in esports, investors and sponsors
provide for the media, tournament organizers, and esports clubs by using them to promote their
products or services, create an image and a reputation. Esports clubs ensure the necessary
conditions to improve the performance of esports athletes and work on their popularity, image,
and recognizability. It facilitates profit growth for the club from sponsorships. Athletic
performance has the most decisive influence on the popularity of an esports athlete.

The COO of the Danish esports club Heroic and ex-esports athlete Alexey Kucherov said the
following regarding the priority of athletic achievements and media assets of esports athletes:

“Advertisers and sponsors are the main sources of income of any esports club. For them, one
of the most important factors in choosing a team for a partnership is the fans' perception of the
team. If they view the club as a market leader, then the sponsor will gain a loyal audience as well
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by supporting that club and putting their brand next to the winners. Thus, athletic performance is
a higher priority for most business partners. In addition, it should be noted that viewers perceive
the club just the same, thus, the most effective method of building a fan base and increasing
audience loyalty to the team and its players are their victories. That's why we come to the
conclusion that athletic performance is at the core of the media prominence and the popularity of
a player or a team".

In 2019, the Finnish Haaga-Helia University of Applied Sciences conducted a fundamental
study of the structure of the following esports clubs: ENCE Esports Club (Finland) and SMG
Esports Club (China) (Huang, 2019). Formed in 2018, the SMG Esports Club was founded by
Wang Kang (nickname—shou), a popular Chinese PlayerUnknown's Battlegrounds (PUBG)
player. In August 2019, popular Asian pop singer JJ Lin acquired the club to launch a
promotional campaign to bring his music's esports audience and fans together
(Sg.news.yahoo.com, 2017). In China and other Asian countries, it is popular among celebrities
to purchase esports clubs.

China E-Sports Value Ranking 2019 is the Chinese ranking of the most successful esports
teams (Rank.uuu9.com, 2019). The site evaluates the performance of clubs in sports and media.
As of early 2020, SMG Esports Club has the best PlayerUnknown's Battlegrounds (PUBG) rating
in China. The experts of this reputable in China website describe the team in the following way:

"As a newly established esports club, its development speed is indeed very fast, but it also
exposed many problems. The state of club members is in a downturn and leaving the biggest
problem in the development of SMG Esports Club. Whether a club can continue to develop, the
results of the game competition is essential, and all factors of club development are based on the
results of the game competition" (Huang, 2019).

Thus, the team becomes highly dependent on athletic results, and in case of losses in global
or regional competitions, the team risks closing down. Prominent clubs with long-lasting partners
and extensive experience in marketing and media, such as Schalke 04, have learned to overcome
this problem. Still, for most esports teams, especially newcomers or little-known ones, athletic
performance is crucial. Nowadays SMG Esports is a leader in one of the most popular esports
disciplines in its region and therefore has the opportunity to confidently secure its position at the
top due to the development of the players and the team's brand.

Table 3. Number of followers of SMG Esports’ social media accounts as of early 2020

Social network Language of the account Number of followers
Weibo Chinese 608930

Instagram Chinese 24400

YouTube Chinese 110000

Facebook Chinese 284500

Total 1027000

From this table, we can see the internationalization of the club and the brand, which is
represented and operates only in China. No player on the team is developing their accounts in
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English-language social networks; the team pages on Facebook, YouTube, and Instagram are in
Chinese. Therefore, they cannot be used to develop the club's popularity around the world. As a
result, non-Asian esports media hardly cover this team in their reports. The news that JJ Lin has
acquired the SMG Esports team (Cybersport.ru, 2019) and the news of the scandal surrounding
mass protests by Chinese teams at the MET Asia Series (The Esports Observer, 2019) were
among the exceptions.

However, it is worth noting that in less than three years of its existence, the club has created
a million-strong fan base in China. It makes it one of the key figures in the Chinese esports
market.

The Finnish ENCE Esports Club was founded in 2013. As stated on the team's official
website, its main objective was to return Finland to the list of leading countries in the world of
esports (ENCE Esports, 2016). As of early 2020, the club has teams in four esports disciplines:
Counter-Strike: Global Offensive, PlayerUnknown's Battlegrounds (PUBG), Starcraft 2, and
Hearthstone. The organization is considered the most prestigious in the country and when
choosing its players the club adheres to its leading principle—they have to represent Finland.
ENCE players have become champions in many European and world competitions in different
disciplines; therefore, the club no longer has competitors in the domestic scene and instead is
working to succeed globally.

Finland as a country is one of the world leaders in the field of esports. The Haaga-Helia
University of Applied Sciences (Helsinki), in its study, highlights the following critical factors
for the rapid development of the Finnish esports industry: an international perspective, strong
governmental support, and a high level of gaming education (Huang, 2019). In many countries,
esports and sports are entirely separate. For example, sports athletes have many privileges, while
esports athletes do not. However, Finnish esports athletes can delay or postpone military service
to attend competitions and display good results. To promote the development of young esports
players, the Finnish military has set up esports schools where it is possible to maintain their
gaming prowess during service. The structure of Finland's esports industry is quite excellent
(Huang, 2019).

ENCE Esports Club is the face of Finnish esports on the global level. Understanding this, the
club works on its image and actively maintains engagement with the audience through all
possible communication channels. The official site of the club (ENCE Esports, 2016) serves as
its business card: it contains information about the current club rosters of all its esports
disciplines, a brief history of the organization, its goals, upcoming tournaments and matches,
latest games results and a list of partners. There is a particular spot for a fan shop, where fans can
buy brand-name clothing or club accessories.

The club maintains direct engagement with the audience through its social networks. Twitter,
Facebook, and Instagram accounts are in English, occasionally interspersed with Finnish. The
club responds to followers depending on the language they are speaking: English or Finnish. In
most cases, their posts talk about upcoming tournaments, events, or matches involving ENCE
players; share results and conclusions of completed games. The club holds a Q&A session with
its players, posts promotional material, and wishes its followers happy holidays.

ENCE Esports' YouTube channel deserves special attention (YouTube, 2013). During 2019,
17 "ENCE Behind the scenes" videos ranged from 10 to 20 minutes. Viewers could see how
ENCE Esports players interact with each other when traveling to competitions, during, or after
key matches. The backstage content became widespread, especially among the Finnish audience
who cheer for their countrymen and are actively interested in the team's future. The most popular
video of this series, "The Road to IEM Katowice 2019 - Making History - Episode VII," gathered
215,000 views, while the average view count of this series is ~ 100,000 (ENCE TV, 2019). Such
content allows viewers to get closer to their idols and learn more about the relationships inside
the team, the circumstances in which players end up, and how esports athletes go through
moments of defeat and victory. Thus, the club gets a more loyal audience, which is ready to
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support the players in the absence of athletic results, and also increases the number of fans even
between tournaments. In order to reach an international audience, ENCE Esports Club always
subtitles its videos in English, emphasizing its goal to represent Finland in front of a worldwide
audience.

ENCE Esports Club is discovering exciting ways of finding a new audience in Finland. The
club actively cooperates with the country's non-sports media. The team's players often frequent
Finnish sports news on television and print media; they visit television channels as talk shows
and analytic program guests. The gaming industry, especially the mobile gaming and app
industry, is very developed in Finland, and therefore esports topics that are close to gaming are
often covered on TV. In early 2019, the national broadcasting company of Finland YLE aired a
30-minute documentary “Inside ENCE” about the CS: GO team's trip to the Ukrainian Starladder
i-League Season 6 championship. Besides, the broadcaster introduced the players in detail to the
audience, including at the time 16-year-old star player Jere Salo (nickname—sergej) (Yle
Areena, 2019). Such projects positively affect the popularity of the club's brand in the country,
the popularity of the players, and promote esports in general.

Another notable success story for media engagement of the ENCE Esports Club is the music
track "EZ4ENCE" ("easy for ENCE") made by the Finnish band The Verkkars. The band posted
the track on the day the club's CS:GO roster lost in the world championship finals at IEM
Katowice 2019 (The Verkkars, 2019). The song talks about the team's players who, as a great
surprise to everyone, reached the finals of one of the year's major championships. The music
video went viral not only in Finland but all around the world. The developers of Counter-Strike:
Global Offensive (Valve Corporation) later on even added this track directly into the game as a
Music Kit (Blog.Counter-Strike.net, 2019). Any user could purchase the kit and use parts of the
original song as a soundtrack for certain parts of the game (winning a round, selecting a team,
starting a game, etc.). ENCE Esports became the first esports club to have a song about it
featured in a Music Kit for Counter-Strike: Global Offensive, and the "EZ4ENCE" music video
has garnered over 6.5 million views on YouTube as of early 2020 (The Verkkars, 2019).

ENCE Esports Club strives to best represent Finland in the world of esports, both from the
sports and in the media perspective—and this is the club's main feature. Through its
achievements in competitions and active communication with the audience, ENCE has earned
itself the status of a leader in Finnish esports. It garnered a significant loyal audience and
continues to expand it both within Finland and around the world.

Conclusions

In the nature of their work in media spaces, esports clubs do not have a clear standardized
strategy and are constantly looking for a universal approach to engage with their audience. The
example of Schalke 04 Esports shows that many years of experience working with football fans
has helped the club learn to analyze their audience. This is what helped the German sports club's
media division to make the right and timely decisions and get the desired results from entering
the esports market, despite the lack of successful results of its esports athletes at the beginning.

The main feature of the Chinese media market is isolation. In the case of SMG Esports, one
of China's most popular esports clubs, we conclude that there is an issue of brand and club
internationalization in the Asian region due to excessive focus on the domestic audience. It
allows SMG Esports to have a million-strong fan base and to be one of the key players in the
Chinese esports market, but it hinders further growth of popularity outside the country.

The Finnish ENCE Esports Club can be considered one of the most successful media figures
in European esports. After a 2016 relaunch, it conducted a fruitful media campaign and not only
became the leader of the esports scene in Finland but became the face of the country on the
global stage. ENCE Esports Club has garnered a significant loyal audience and continues to
expand it both within Finland and worldwide. Successful media campaigns with the participation
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of Finnish media and celebrities have made the club and its esports players well-known in all the
Finland and not just among the esports audience.
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ABSTRACT

According to the importance and their multiple contributions to development in society, there are
communities where women are still disproportionately affected by media inequality. Especially
through the kind of programs that have been ignored by the mass media, despite a smaller
amount of content featuring their lack of expertise and views or even their attitudes, and due to
the lack of academic research in this field in Algeria. In addition to the Algerian women’s needs
in media contents, this inquiry aims to discuss the contents of Algerian local radio «Al-Hudhna»
for women. This study aims to identify their various media issues and essential needs, including
economic, cultural, health, entertainment needs, to constitute a platform for media strategic
planning and to employ the media message to meet those needs for Algerian women.
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Pesrome

BignoBigHO 10 BaXITMBOCTI Ta iX 3HAYHOTO BHECKY y PO3BHUTOK CYCIILIBCTBA, ICHYIOTH TPOMAJIH,
Jie JKIHKM BCe Ille HENpOIOPILIHHO CTpaKAaloTh Bil HepiBHOCTI y Menia. OcoOnuBO uepe3 Ti
MpOrpamH, sIKi IrHOPYIOThCS 3aco0amMu MacoBoOi iH(popMallii, He3BaXKar0Uu Ha MEHIIY KiJIbKICTh
KOHTEHTY, IO JIEMOHCTPY€ iX HEIOCTATHIM JOCBIJ Ta MOIJISIIM YU HAaBiTh IXHE CTABJICHHS, a
TaKOX Yepe3 BIJCYTHICTh aKaJeMIUHHMX JIOCHI/DKeHb y WLiil ramysi B Amkupi. Ha momatok mo
noTped ADKMPCHKUX KIHOK y Meaia-BMICTI, e JOCIHIKEHHS Ma€ Ha MeTi OOrOBOPHUTH 3MICT
ADKUPCBKOTO MICIIEBOTO panio «Anb-XyIxHa» I JKiHOK. lle mociimkeHHsS Mae Ha MeTi
BU3HAYHTH iX pi3HOMaHITHI mpoOmemu 3MI Ta OCHOBHI TOTpeOW, BKIIOYAIOUM EKOHOMIYHI,
KYJIbTYpHI, OXOpPOHHI Ta pPO3BaXKaJbHI IMOTPeOW, CTBOPHTH IUIATGOPMY I CTPATETITHOTO
IUlaHyBaHHsI 3aco0iB  MacoBoi iH(opMmamii Ta BHUKOPHCTATH MeEAia-TMIOBIIOMIICHHS IS
3aI0BOJICHHS ITUX MOTPEO IS alKUPCHKHUX KIHOK.

KarouoBi cjoBa: ammkupcbke pajnio, moTpedH KIHOK y Mefia, dKYPHAIICTChKa MPaKTHKA, KOH-
TEHT-aHaIi3.

Introduction

The status of women in Algeria is not different from their status in various Arab countries,
including groups of women living in urban, rural, and desert regions that comprise a large share
of Algerian society. Statistics show that Algerian women in general and those who live in rural
areas, in particular, are the least economically, educationally, socially, culturally, and athletically
developed. Despite that, the vast majority of them are engaged in agricultural activity. The
number of women working in this field is estimated at 399 943 women. As the Algerian
government pursued several policies for the development of society, especially for women in
mass media, through 9,000 ongoing development projects (quintile 2004/2009) which aims to
develop and improve the standard of living and cultural level for 800,000 families, including
women in particular. These projects have developed urban and rural women's work in the field of
agriculture and handicraft activities.

Literature review. Radio is by far the dominant and most important mass medium in Africa.
Its flexibility, low cost, and oral character meet Africa's situation very well, yet radio is less
developed in Africa than anywhere else. There are relatively few radio stations in each of Africa's
53 nations and fewer radio sets per capita than anywhere else in the world (Christopher, 2004, p
27).
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Algeria, like many countries, is one of the first countries in Africa to use radio technology
through French colonialism in 1924. Algerian radio has known three significant steps in terms of
appearance and programmatic and linguistic diversity. The first was with the French colonial
period from 1924 to the Algerian revolution, which began in 1954. It was addressed to the
European minority and French colonizers by spreading colonial propaganda as French culture
and language, regardless of the culture and traditions of Algerian people. Depending on several
policies, alienation may be considered one of the gravest decisions in the field of culture during
the colonial experience. As both the language and motive of colonial invasion did much to
exercise a parallel form of harsh subjugation on Algerians, in addition to its military, political,
and economic domination (Talek & Benouda, 2012, p. 2). The second step was the outbreak of
the Algerian revolution in 1954, whereby Algerian radio played an essential role in reinstalling
the national spirit. That induced Algerians to change their perception of radio due to the changes
in the content of speech on it (Noureddine, 2011, p. 140). After independence in 1962, the
journalistic and technical team in charge of the program "The Voice of The Algerian Combatant"
led by the journalist Aissa Messaoudi, presented and managed to meet the challenge. By ensuring
the continuity of the broadcast of radio and television programs after the collective departure of
French staff and their technical team. While October 28, 1962, is the date of the recovery of
national sovereignty over the audiovisual sector in Algeria. Then Algerian radio has been
assigned the public service mission under the authority of the Ministry of Information based on
the decree of August 1, 1963. Therefore Algerian radio starts to provide programs in two national
languages (Arabic and Tamazight) and foreign languages (French, English, and Spanish). In
1986, the establishment of Algerian radio and television (ART) underwent a restructuring that
established four National independent companies. One of them is The National Sound
Broadcasting Company (NSBC), a public industrial and commercial institution by executive
decree N 91-102 of April 20, 1991 (Algerian radio, 2020). The ultimate objective behind
generating these companies was to promote social communication and the protection of national
identity in all its diversity (Smail, 2014, p. 21). Thus, the purposes of this kind of media company
are probably to disseminate information through a variety of programs.

Algerian radio launched in 1991 its plan to diversify programs and redeploy geographically.
Depending on the network of its local and thematic radio stations, which in 2012 enabled it to
total 55 radio channels, including 3 national channels broadcasting in 3 languages: Channel 1 in
Arabic, Channel 2 in Tamazight, and Channel 3 in French. Four thematic channels: Quran Radio,
Culture Radio, Jil FM: and Internationale Algeria Radio (IAR) broadcast in 4 languages (Arabic,
French, English, and Spanish). Moreover, 48 local radio stations located in Algerian towns such
as Radio M'sila, which this current analytical study will be on. It is connected to the local
community (The M’sila community, which receives «Al-Hudhna» local radio broadcast) in a
geographically limited region. Algerian radio opened in April 2012; the training center of Tipaza
providing several training and development sessions for journalists to drive up the profession of
radio communication (Algerian radio, 2020). Its employees were convinced that the mastery of
the professional quality of the journalism practice could only be if it is accompanied by a training
and development plan.

Defining concepts and terms. To clarify for the readers early on exactly what we are talking
about. We can define the concepts of this research as follows.

- Radio Broadcasting is an audio device for passing messages to a large audience. Radio
involves the process by which messages move through electrical waves. In other words, the
sound could be sent and received through these waves (Sambe, 2008, p. 75).

- The Strategy: Many authors have dealt with the word strategy, but they disagreed on a
specific definition due to the various fields and scope. The term strategy is taken mainly from the
military organization, and it means using force to make it more effective in achieving political
goals (Mohammed, 2003, p. 48). Alfred Schindler defines it as: “Preparing the basic long-term
goals and objectives of an organization, or choosing action plans, and allocating the resources
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necessary to achieve these goals” (Naser, 1998, p. 263). In this regard, we would like to focus on
how academics and researchers addressed the concept of strategy in media and communication.
Academics agreed that the term demonstrates the working methods in media and communication.
Vern Banks, who defines it as a method or an approach to dealing with a given problem,
followed this approach. At the same time, others have adopted the foundations that represent the
methods and procedures necessary for achieving media and communication goals and applied
them to their research orientation. As well, Parker defines the concept as the process of building
effective communications with the public, which needs an extended period in order to achieve its
intended goals (Ali, 1983, p. 127).

- Local Algerian women. Generally, local women in media studies are those urban and rural
women who experience violation of their social status and suffer from disrespect in their
community. In addition, local women may have poor education levels, who do not use their
electoral right, nor do they have the right to be elected. Besides, they become victims of the
traditional view of their communities.

Based on the aforementioned, the following research questions arise:

RQI: Has «Al Hudhnay local radio in M’sila town managed, through its programs, to meet
the requirements of women?

RQ2: Has «Al-Hudhnay» radio been successful in building a media strategy to meet these
needs?

From RQ2, we derive the following sub-questions:

RQ2.1: What are the different types and genres of radio broadcasts adopted by «Al-Hudhna»
local radio to satisfy the needs of local women in M'sila town?

RQ2.2: What are the media needs that local women seek to achieve through listening to the
contents of the «Al-Hudhnay local radio?

RQ2.3: What are the contents of the political, social, religious, economic, health, recreational
and environmental needs that the local radio in «Al-Hudhnay» seeks to address in order to satisfy
the wishes of the local women in M'sila?

Methods

To find out whether those programs in “Al Hudhna” radio are appropriate to meet the
requirements of local women in Algeria, we conducted a content analysis (Berelson, 1952). The
content analysis draws upon the notion that verbal behavior is a form of human behavior, that the
flow of symbols is a part of the flow of events, and that the communication process is an aspect
of the historical process. Content analysis is a technique that aims at describing, with optimum
objectivity, precision, and generality, what is said on a given subject in a given place at a given
time (Lasswell, 1964). The analytical study data and information have been collected by listening
to programs interested in local women broadcast on «Al-Hudhna» local radio in Algeria. We
presented the content analysis form to a group of experts and specialists in the media and women
to ensure its consistency and validity.

Sample Selection. We studied local women-oriented programs and content for over one
year. Four specific programs as a comprehensive sample of content broadcast targeting local
women from September 2018 to September 2019.

«Al-Hudhnay local radio station presents programs for rural women permanently and period-
ically, among which we find:

- Weekly: As it was not possible to record it in the comprehensive inventory method, a
sample of some episodes of these programs was recorded.

- Bi-monthly: we chose two programs, the sample for the comprehensive inventory,
reaching 24 episodes throughout the year; four of them we excluded. Thus our sample comprised
20 full episodes.
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- Monthly: one evident sample program, which we limited to 12 episodes. After excluding
three episodes, our sample contained nine complete episodes.

Categories of analysis in terms of form. Determining the analysis categories is considered
the most crucial step to which the researcher must pay attention. Given its importance and what
has been revealed by some studies conducted in content analysis, excellent and clear preparation
for the analysis categories leads to remarkably practical results. We quote the analysis categories
as follows.

* The extent of interest in the local women's programs through the overall programs of «Al-
Hudhnay local radio. The value and the attention that managers and producers in «Al-Hudhna»
local radio have given to local women's programs compared to the public programs in the broad-
cast schedule.

* The time occupied by the local women programs on «Al-Hudhnay local radio. It is the time
allocated to local women's programs over four full sessions, compared to the total time allocated
to public programs in «Al-Hudhna» local radio. We have calculated it by counting the minutes of
each program targeting local women.

* The periodicity of broadcasting local women's programs on «Al-Hudhna» local radio. We
mean by this the periodical and simultaneous broadcasting of the radio programs concerned with
local women's issues in the rural areas of M'sila. We have also identified the periodicity of
broadcasting as follows: Daily program - Weekly program - Bi-monthly program - Monthly pro-
gram — Others.

* The days of the week on which the local women’s programs were broadcast on «Al-
Hudhnay local radio. The days of broadcasts adopted by «Al-Hudhna» local radio in M’sila
(comprises all days of the week). We identified the days of the week which interest us and which
are suitable for the analyzed subject.

* The type of local women programs hosts in «Al-Hudhnay local radio. We mean by the type
of local women programs hosts every journalist who has covered and animated local women's
programs. Whether the person who practices the profession of spoken and audible radio media
and whose work includes collecting and disseminating information on current events, local wom-
en's concerns in Radio M’sila, and making reports on their issues is male or female.

* The technical forms and patterns used to broadcast the local women's programs on «Al-
Hudhnay» local radio. We aim to analyze the media and journalistic techniques used by «Al-
Hudhnay local radio, based on covering news, ideas, or issues that the local media professional or
broadcaster picks up from the local woman's living reality under conditions M’sila town. Fur-
thermore, we collected data on the subject matter, information and opinions. We deem that ap-
propriate to address the idea, problem, or issue the journalist raises. We have identified the most
used patterns in «Al-Hudhnay local radio to cover local women's programs and other programs:
Press talk - Question and answer - Expressive genres: reportage and portray - Other unspecified
types.

Categories of analysis in terms of content or topics.

* Types of the local women's programs’ topics on «Al-Hudhnay» local radio. The topics that
address women's concerns and worries, either by presenting them along with proposed solutions
or by just shedding light on them and then leaving the task of finding solutions to local media.
We identify the subjects that affect local women and refer to their social issues: Political Issues -
economic Issues - health and medical issues - religious issues - recreational issues, historical is-
sues, environmental issues.

* Radio contents addressing women’s issues: The Selection Strategy.

- Local radio and local women: importance and interest. Given that women are
among the most critical segments of the local and rural community, women in M'sila town
have received great attention from all media outlets, especially radio. However, this inter-
est is still minimal (Interview with Mr.Bouzid Rahmoun, 2019). Meeting the local wom-
en’s media needs is the cornerstone for building decent, safe, and stable societies. Any
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imbalance in the rights of local women results in negative outcomes that reflect them-
selves on the development of the local community. However, local women have made
steady steps. They have gained a share of their rights. Rural women still have their rights
violated, especially compared to urban women and organizations that support women.
Programs and projects often target only urban women without worrying too much about
local women. Media have a great responsibility in raising societal awareness of the risks
and effects of rural women’s problems; in this respect, the local radio director Mr. Farid
Radawi, says, “With regard to the conditions of local Algerian women, especially in the
governorate of M'sila, we find that there are many successes and accomplishments for ru-
ral women, which can be attributed to the effective presence of the local women and the
repeated request to implement the rights guaranteed by the Constitution and the law” (In-
terview with Mr. Farid Radawi, 2019). Regarding the local women's share in women's
programs in radio broadcast media, Mrs. Faiza Farhat says: “Actually we used to have
programs, and in the future, we will design programs that translate the media policy, and
we will grant them broader opportunities than before to work on developing plans and
strategies that aim to promote local women status, and we will broadcast programs and
topics that address their issues so that rural women would be able to benefit from their
chance and share. There is an existing trend to intensify the media works through local ra-
dio stations to reach local women's places. The radio stations can address the local woman
in her dialect. Thus they will be the voice that expresses her issues and concerns and meet
their needs. We will work in the future to give more attention to women in general and lo-
cal women in particular” (Interview with Mrs. Faiza Farhat, 2019). In addition, the local
radio in M'sila confers excellent importance to media professionals training to develop
their skills and abilities to deal effectively with the local women's issues which deserve
full care and attention as a local woman is the basis of the local community (Interview
with Mrs. Bahlouli Ashwaq, 2019). The media professionals also have a prominent and
awareness-raising role in sending clear media messages that lead to a positive behavior
change towards the local women's problems and suffering.

- The target audience of the local women's programs on «Al-Hudhna» Local Radio.
The target audience is the main component of the media and communication process; me-
dia campaign designers seek to reach and influence the audience. Identifying the target
audience is the basic principle in the communication process that contributes significantly
to media success in general and the local radio in our study because if one cannot reach
out to the audience, one cannot influence it. When identifying the target audience, in this
case, it is the local women in M’sila that receive the «Al-Hudhnay local radio broadcast.
Most studies indicate that the "information, education and communication" strategies do
not include what has been termed "the general public" because the strategic activities have
to deal with a specific and precise audience. Here in our study, we define it precisely. It is
the local women in M'sila town. We have identified their levels as follows: Local women
stay at home - Local working women - Rural and urban women - The rural family - oth-
ers.

* Language levels used in rural women's programs on «Al-Hudhna» local radio. The lin-
guistic level is the difference that appears when speaking or listening to «Al-Hudhna» radio
while reporting rural women's issues.

We have defined more than three levels as follows: Standard Arabic Language - Local collo-
quial dialect - Combining them - Other languages or dialects.

- The extent of resorting to guests in presenting rural women’s programs on «Al-
Hudhnay local radio. In other words, do the programs targeting local women on «Al-
Hudhnay radio host figures enrich the discussions and analyses in these programs' epi-
sodes? In this respect, we relied on only two variables: Getting help from the guests; not
getting help from the guests.
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- Types and specialization fields of the women’s program guests on «Al-Hudhnay lo-
cal radio. We looked into the field of specialization of these guests and we identify them
as follows: Political - Medical and health - Religious — Sports - Art - History and Revolu-
tion - History.

- Persuasive methods adopted in women's programs on «Al-Hudhnay local radio. The
radio broadcasters and producers have used the methods and skills in «Al-Hudhnay radio
to persuade local women in M’sila. Here we provide an academic definition mixed with
an operational one appropriate for this study: "the words, phrases, methods, and instruc-
tions used by the local media professionals in «Al-Hudhna» Radio and every saying that
bears general meaning to build or change attitudes and behaviors to directly or indirectly
change the emotions and feelings of local women in M'sila”. We have identified the fol-
lowing persuasion methods: Statistical and data - presenting arguments and evidence -
Deception - Temptation techniques - others.

Analysis of the radio content on local women's issues on «Al-Hudhna» Local Radio. We
deal with the results of the analytic study of the women's programs content in «Al-Hudhna» Ra-
dio from September 2018 to the end of September 2019. The special analysis programs com-
prised 4 programs, 91 full episodes of programs intended and directed to women on the same
radio as follows:

- Program: "Women and rural life" 48 episodes presented, six (6) episodes deleted; thus,
42 episodes remained.

- Program: "Spotlight on the Governorate's Women" 24 episodes presented, four (4) epi-
sodes deleted, and thus 20 episodes remained.

- Program: "Women's Voice" 24 episodes presented, four (4) episodes deleted, and 20 ep-
isodes remained.

- Program: "Women is the fortress of the Revolution": 12 episodes, three (3) episodes de-
leted; thus, 9 episodes remained.

Results
Analysis of women's content on «Al-Hudhna» Radio in terms of form

Table 1. Level of interest in women's programs through «Al-Hudhna» Radio
Frequencies/ Percentages Frequencies Percentages %

«Al-Hudhnay» Radio Programs

The overall broadcast programs 18 81.8201
Programs targeting local women 04 18.18(]
Total 22 100 O

From the above table data, it becomes clear that the programs on local women's issues repre-
sent 18.18 % of the total number of programs. We can justify it because the local radio in M’sila
attaches great importance to programs that concern women in general. It goes in line with what is
called the development of the local community. Programs' producers of «Al-Hudhna» Radio con-
sider this trend promising. It allows rural residents to listen, interact, and communicate with the
broadcast issues, especially if they are connected and attractive.

Days on which women's programs were broadcast on «Al-Hudhna local radio

Table 2. Days on which women's programs were broadcast on «Al-Hudhnay local radio
Broadcas | Saturday Sunday Monday | Tuesday | Wednesd | Thursday Friday To
t Days ay tal
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Programs

Fr % Fr % Fr % Fr % Fr % Fr % Fr % Fr %
eq eq eq eq eq eq eq eq

Women and the Countryside

42 [46.1
4 1439 08 [ 88 | 8 |878] 8 [88 ] 7 [769] 4 |439] 3 |3.29

Spotlight on the Governorate’s Women

20 [21.9

1 [1.09] 04 |44 ] 4 |439] 5 |55 3 [329] 2 [219] 1 1.1

Women’s Voice

[2.19] 03 [33] 03 [329] 6 [659] 4 [439] 1 [11] 1 [11]20]219

[\

Women are the fortress of the Revolution

-- - 103 ]33 - -- 3 1329 -- -- 3 1329 -- -1 09 |09.9

To 7 |7.69| 18 [19.7| 15 [164| 2 |[24.1| 14 15 10 {109 5 5 91 | 100
tal 8

The trend on Table 2 can refer to the fact that the midweek days are the most targeted days
by «Al-Hudhnay» local radio station for broadcasting local women's programs. In this period,
women intensify their interests, and these days are also the governorate’s market days. Therefore,
women enjoy more freedom these days as men are always in the market at this time, which gives
the women the opportunity to follow the women-oriented programs, unlike the weekend days
when these programs are less broadcast.

The sex of the hosts of the women-oriented programs in «Al-Hudhna» local radio
Table 3. Types of the women-oriented program presenters on «Al-Hudhnay local radio

Sex of the Host Male Host Female Host Together Total
Programs Freq % Freq % Freq % Freq %
Women and the 10 10.98 - - 32 35.16 42 46.15
Countryside
Spotlight on the 02 2.19 18 19.78 -- -- 20 21.99
Governorate’s
Women
Women’s Voice 01 1.09 16 17.58 03 3.29 20 21.99
Women are the 09 9.88 - - - - 09 09.98
fortress of the
Revolution

Total 22 24.17 34 37.36 35 38.46 91 100

When we examine Table 3, it becomes clear that the women’s programs at «Al-Hudhnay lo-
cal radio were presented by hosts of both sexes (38.46%). 37.36 % of these programs were with
female hosts, whereas 24.17 % were hosted by males representing 22 full episodes. This can refer
to the fact that «Al-Hudhna» local radio relied on both sexes to broadcast the episodes of women-
oriented programs. However, the radio station prioritizes hosting programs by females as they
relate well with the target radio recipient, who is the local woman in our case. In addition, wom-
en tend to receive content from a woman like her more than others.

The technical forms and patterns adopted to broadcast women's programs on «Al-
Hudhnay local radio
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Table 4. Technical forms and patterns adopted to broadcast local women's programs on “Al-
Hudhna” radio

Technical Press Talk Question and Reportage Others Total
Patterns Answer +
Programs Portrait

Freq % Freq % Freq % Freq % Freq %
Women and rural 15 16.5 06 6.59 19 20.87 2 2.19 42 46.15
life
Spotlight on the 06 6.59 04 4.39 10 10.98 - -- 20 21.99
Governorate’s
Women
Women’s Voice 06 6.59 07 7.69 06 6.59 1 1.09 20 21.99
Women are the 02 2.19 -- -- 07 7.69 - -- 09 09.98
fortress of the
Revolution
Total 29 31.8 17 18.68 42 46.15 3 3.29 91 100

The data indicate that almost half of the women's programs at «Al-Hudhna» local radio, in
terms of their editorial form and technical pattern, are expressive genres - reportage and portraits
— which characterize the audiovisual sector; they represent 46.15 % of the total number of pro-
grams. The technique press talks come second (31.86 %), followed by question and answer pat-
tern (18.86 %), and finally, we find the other unidentified types of technique with 3.29 %. This
may refer to the fact that reportage, portrait, and other forms are among the most suitable expres-
sive genres for people with a low educational level. We find that local radio relied on them to
communicate their content to local women. Women tend to prefer this form because it does not
require a high educational level to understand its content and understand it.

Analyzing the content of local women's programs on «Al-Hudhna» local radio (Con-
tents of what was said)
Table S. Types of local women-oriented programs topics on «Al-Hudhnay local radio

Topics Political Economic Health Religious | Recreation | Environme Total
al ntal
Programs ["Freq [ 9% |Freq | % | Freq| % | Freq| % |Freq| % |Freq| % |Freq| %

Women and rural life

- - 3 33 - - 1 1.1 | 36 | 39. 2 2.1 | 42 | 4e6.
6 9 1
Spotlight on the Governorate’s Women
| - -1 -1 -TwJwer] -1 -1-1-123T71329] 20 [219
Women’s Voice
| - ] - JT1eJ1re] o1 J109] 2 J22] - T -1 3 [329] 20 [21.9
Women are the fortress of the Revolution
3 1329 -- - - -- 1 1.1 -- - -- --
09 |09.9

Total 3 1329] 19 [209] 18 19 4 1439] 36 [39.56] 08 | 879 ] 91 | 100

The results indicate that most of the programs that aim to local women came in varying pro-
portions. Recreational topics rank first (39.56 %), followed by the economic topics (20.9 %),
health issues come third (19.78 % ), environmental issues occupy fourth place (8.79 %). Then
followed the historical topics at the fifth place with 5.46 %, then came the religious topics (4.39
%) and finally the political ones that are not much rural women-oriented with a share of 3.29 %.
We can explain this because entertainment is the most crucial variable on which the radio relies
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on its programs oriented to local women. This type of programs plays a vital role in rural com-
munities due to the harshness of daily rural life. Hence, entertainment is one of the most signifi-
cant variables that help to mitigate such an environment. Radio has also paid attention to the eco-
nomic issues reflecting the importance of production in the local community. We should not also
disregard health care in rural communities where the diseases spread very quickly and the lack of
protection and proper treatment often has its toll. Political issues are among the topics that are not
interesting for the local community, especially for local women.

The media language used in women's programs on «Al-Hudhna» local radio
Table 6. Media language used in women's programs on «Al-Hudhnay local radio

Language Standard Local Dialect Both Other Total
Level Arabic Language
Language

Freq %

Programs Freq % Freq % Freq % Freq %

Women 06 6.59 29 31.86 07 07.69 - -- -- 46.15

and rural
life

Spotlight 03 3.29 03 03.29 14 15.38 - -- -- 21.99

on the
Governora
te’s
Women

Women’s 03 3.29 05 05.49 12 13.18 - -- -- 21.99

Voice

Women - -- -- - 07 07.69 2 2.19 2.19 09.98

are the
fortress of
the
Revolution

37 40.65 40 43.95 2 2.19 2.19 100

Total 12 13.18

Reflecting on the data above, the great extent to which the local radio uses the linguistic lev-
els, in general, becomes explicit. Especially the language that mixes standard Arabic language
and local dialect, which ranks first (43.95 %), then comes the local dialect used in communica-
tion with the local women's audience (40.65 %), while other languages rank last at a rate of 2.19
%. This can refer to the fact that «Al-Hudhna» local radio broadcast addresses all local women
by mixing standard Arabic language with the local dialect, which is quite appropriate for the ur-
ban and rural women in the governorate of M’sila and its suburbs to understand the radio content.

Persuasion methods used in the local women-oriented programs on «Al-Hudhna» local
radio

Table 7. Persuasion methods used in the local women-oriented programs on «Al-Hudhna
radio

Methods Presenting Arguments Using Using Others Total
of Statistics and | and Proofs Deception Temptation
Persuasion Data
Freq % Freq % Freq % Freq % Freq % Freq %
Programs
Women 09 0988 | 11 12.08 - - 22 | 24.16 - - 42 | 46.15
and rural
life
Spotlight 10 | 1098 | 08 | 08.78 - - 02 ]02.19 - - 20 | 21.99
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on the
Governorat
e’s

Women

Women’s 12 13.18 | 04 | 04.39 - - 04 | 04.39 - - 20 | 21.99
Voice

Women 04 04.39 05 05.49 - - - -- - - 09 09.98
are the
fortress of
the
Revolution

Total 35 |3846| 28 |30.76 - - 28 |30.76 - - 91 100

By analyzing the data, we find that the presentation of statistics and data are among the most
common persuasive methods applied by M’sila Radio to convince the target audience (38.4601),
followed by presenting arguments and evidence in addition to persuasion (30.76 %). This may
refer to the fact that local women and urban women are more interested in quantity than quality,
i.e., the estimated value and clear data. That is why the radio relies on digital numerical forms
based on statistics and data in its programs for local women. In addition, local women also tend
to believe in proofs more than any other applied method of persuasion.

Discussion

By conducting this content analysis we concluded that the local radio in «Al-Hudhnay is
among the first media outlets that local women in M’sila interact and communicate with. Moreo-
ver, works to take advantage of the content and, in return, as the radio makes a considerable ef-
fort to meet all their media needs.

Whichever special the local women-oriented programs we have analyzed, they remain in-
complete and inadequate. Nevertheless, these programs empower local women and bring them
out of their isolation. They help to change the traditional view towards local women in Algerian
society. Intensifying such programs helps to meet the meaningful and diverse media needs of the
local women.

Choosing the appropriate time for broadcasting programs targeting women is paramount to
enable the local women to benefit from them. In this respect, «Al-Hudhnay local radio should opt
for a suitable time for broadcasting these programs, which we believe shall be from 8:00 pm to
10:00 pm during which women would have finished their duties and could spend their time lis-
tening to the local radio.

Media workers should adopt the lack of diversified technical patterns for broadcasting local
women's programs, which are limited to three types. At the same time, many others are disre-
garded, like features that definitely can help bring women's issues to the fore, especially their
real-life challenges.

Through our analysis, we concluded that the time allocated to local women's programs is in-
sufficient to address all of their social issues and to identify their daily problems in the harsh so-
cial conditions in which they live.

Animating the rural women-oriented programs by male media professionals would alienate
local women from receiving media messages and persuasive messages simply because women
tend to listen to women more than men in a closed local community.

Broadcasting programs oriented to local women throughout the week and intensifying them
on midweek days is a strategic choice adopted by the radio station to persuade local women and
generate interaction between these programs and the targeted audience.

We find that «Al-Hudhna» local radio has neglected many primary social issues both in ur-
ban or rural communities through our analysis. One of the most significant educational issues for
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local mothers is literacy and its various programs on which the government has focused during
recent years and substantive topics.

The positive use of the local dialect in the programs aims at local women. That would attract
them more, facilitate the process of persuasion, and trigger responses.

We concluded that the local radio had paid noticeable attention to the topics closely related
to the local woman, such as the political, economic, religious, health, medical, recreational, and
environmental issues, but they remain incomplete.

Many figures and experts in various fields were hosted in most of the programs aimed at lo-
cal women, which proves to be very useful to enrich the programs with valuable information and
provide an opportunity for the local women to benefit from opinion leaders’ experiences and ex-
pertise.

Conclusions

Dealing with the main issues of the local women-oriented programs on «Al-Hudhnay local
radio, journalists should take into account the peculiarities of the local women. However, it also
seems necessary, fundamental, and essential to develop a plan for the local women in our time.
The great role of this plan is that it attaches families, especially those related to local women to
radio. The concept of media philosophy confirms the leading role of local media, as we have not-
ed in our content analysis of rural women programs on «Al-Hudhna» local radio. Besides, we
should note radio’s full responsibility in developing local women’s potential.

In conclusion, regardless of the local radio failure to fully address local women’s issues, it
has worked hard to achieve social unity. In addition, local radio contributed to achieving local
development through its continuous and permanent coverage of development programs in rural
and urban areas, where the local radio has successfully oriented local women's minds and moods
towards a single objective of serving development goals. In this view, we can admit that the local
radio in Algeria has entered a new stage of development, growth, and professionalism.
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ABSTRACT

The present article presents the results of a historiographical study of truth in Ukrainian journalism in
the transition period from Soviet to post-Soviet journalism. The research relevance is associated with
the growing crisis of truth as a communication category and the advent of the post-truth era globally.
In order to solve the complex problem of truth in social communication and journalism, the study aims
to clarify the components of the truth problem in Ukrainian journalism at the change of the Soviet and
post-Soviet eras and to identify causal patterns of truth transformation as well as social consequences
of this process. Methodologically, the study is based on analysis of research on the truth phenomenon
within the framework of the social communication approach. I reveal four components of the truth
problem: "understanding the truth", "establishing the truth", "telling the truth", "perceiving the truth".
Attention is drawn to a theoretical error regarding truthfulness in journalism and its social conse-
quences. The study makes conclusions about the need for: recognizing truth as the key axiological and
communication category; ; inquiry into the spiritual discourse of truth as one of the ways of scientific
cognition of truth in order to extrapolate the results in the social communication and journalism; for-
mation of a truth-oriented position of the journalist through journalism education.

KEYWORDS: truth, truthfulness, post-Soviet, social communications, perception.
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IIpoOJsiema npaBay B »KYPHAJICTUILI HA 3JIaMi eNoX
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pranicmuku Kuigscokoeo wnayionanvnoco yuieepcumemy imeni Tapaca I[lleguenxka. Email:
s.petrenkol02(@gmail.com

Pesrome

VY crarTi BUKJIaAEH] pe3ysbTaTH icTopiorpadiyHoOro 10CiipKeHHS KaTeropii npaBay B yKpaiHCh-
Kill ypHAJIICTUIIl B EPEXiAHUH Mepiof] BiJ paasHCHKOI 10 MOCTPAIHCHKOT )KYPHANICTHKH. AK-
TYaJbHICTh HOSICHIOETHCS HOTIHMOJICHHSM KPU3W TpaBIU SIK KOMYHiKaliiHOi Kateropii Ta Ha-
CTaHHSM €pH MOCTIIPABIN Y CBITOBOMY MacIiTabi. 3 METOI0 HAYKOBOTO BUPIMICHHS KOMIUIEKCHOL
poOJIeMH TIPaBIX B COLWiaTbHUX KOMYHIKAIISX 1 KYPHATICTUII TOCTABIICHO 3aBIAHHS 3’ SICYBaTH
CKJIATHUKH MPOOJIEMH TIPaBIH B YKPATHCHKIM JKypHAICTHIN Ha 3J1aMi €TO0X 1 BUSABUTH IIPHYUHO-
BO-HACIIIKOBI 3aKOHOMIPHOCTI TpaHc(opMarliii mpaBay Ta COMiaIbHUX HACTIAKIB I[LOTO IMPOIIe-
cy. MeTo0JIOrYHOK0 OCHOBOIO JOCIIKEHHSI € aHaji3 HayKOBHX JKepes, MPUCBsIUeHUuX (eHo-
MEHOBI NpPaBAu B paMKax COLIaIbHOKOMYHIKALIIHOro minxoxy. BujineHo 4oTHpH CKIIQJHUKH
npoOsiemMu TpaBIy: «IpodiieMa po3yMiHHS MPaBIM», «Ipo0JieMa BCTAHOBJICHHS IIPaBI», «IIPO-
OsiemMa JIOHECEHHs MpaBAn», «pobiemMa CIPUHHATTS MpaBau». 3po0JIeHO BUCHOBKU MPO HEOO-
X1IHICTh: BU3HAHHS KaTeropii npaBay — KIFOYOBOIO AaKCIONOTIYHOIO i KOMYHIKALIIfHOIO KaTero-
pi€to comiagbHUX KOMYHIKAIH 1 )KypHaTiCTHKH.

Karouogi ciioBa: npasna, npaBanBICTb, IIOCTPAASHCHKA, COLIaIbHI KOMYHIKaMii, CIPUAHATTSL.

Beryn

Axryanbnicts. Hanpukinni apyroro necstupiudst XXI cTomiTrs onHi€l0 3 HaAWTOCTPIIKX
HalaKTyaJIbHIIINX COLiAIbHOKOMYHIKAI[IHHUX Mpo0JeM rnocraia npobiema npasau. Bucoki ko-
MYHIKaliiiHi TEXHOJIOT1], HOBITHI Me/lia # po3rajy’keHa «colliaJibHa MaByTHHA» 3aHYPWIN JIOJIC-
TBO B epy rnobansHoi noctnpasnu (Keyes, 2004, 2018). IIpuuomy, 10 1IOT0 MiJICYMKY NPHAII-
JIM SIK KpaiHU KOJIMIIHBOTO ToTanitapHoro ycrporo (IToverros, 2016a, 20166, 2019, TpaBeHs 19),
Tak i KpaiHu pO3BUHEHOI eKOHOMIKH I BiTbHOI meMokpartii (Kavanagh & Rich, 2018).

[IpoGirema npaBau Oyina akTyaJIbHOIO B YCi 9acH ¥ y BCiX cycninbHUX (hopMarlisx. Y mporeci
CYCIUTHPHO-ICTOPUYHOTO PO3BHUTKY IIPaBla K MOHATTS 3a3HalIa CYTTEBUX TpaHchopMaIliii i B pe-
3yJIbTaTi CEMAHTUYHOI €BOJIOLIT HA PIBHI 3arajbHONPUHHATOrO (B T.4. HAYKOBOT'O) CIIPHUHSITTS
BTpaTHjIa CBOIO MEPBUHHY CYTHICTb, 3aJMUIAI0YHCH HA PiBHI MeTadiznduHOro (heHOMEeHy He3MiH-
HOIO 1 HENOPYIIHOIO B CBO{H CYTHOCTI, L0 MIiATBEP/XKYIOTh BIINOBIAHI HaykoBi npaui (JIumaes,
2006; Jlock, 2008, 2014; Ilerpenko, 2018, 2020a; Petrenko, 2019a, 2019b). 1i cencotBipHi Tpa-
HcdopMallii MpaBIy, BiIOBITHO, TIO3HAYMIMCS HA (PYHKIIIAX KaTEropii mpasay, 1o i HaJaBaIu-
Csl B THX YM IHIIUX CYCHiIBHO-ICTOPHYHHX Ta i7ICOJIOTTYHUX YMOBaX.

Y XX cromitti B konmumasoMy CPCP npaBna Oyna y3yproBaHa MaHiBHOIO KOMYHICTHYHOIO
izeosorieto, Mo BigoOpakeHO y 3AiHCHEHOMY HamHM BixnoBigHOMy apociiukeHHi (Ilerpenko,
20206). s y3ypnaris mpusBena 10 TOro, 10 «BUKOPHCTOBYIOUYH IPUPOJHY NOTPeOy JIOJUHY 1
CYCIIUTBCTBA B MPaB/i K PyHAAMEHTAIbHIN MiHHOCTI, APTiHA iIe0NoTid MOKIagana Ha )KypHa-
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JICTHKY, 1, BIATOBIHO — MOIIUPIOBAHY HEIO KIIPABIY», A2iMAayitiny ma nponazanoucmcovKy QyH-
Kyii, TIOJIAI0YM «IIPaBIy iJe0JIOTil» 3aMiCTh CyTHICHOI mpaBau... [loHax Te, aritauiliHii Ta npo-
MaraHuCTChKii (QyHKLISAM MpaBay OyJM MiANOPSIKOBaHI MEPBUHHI onmonoziuna (QyHKIIS KOH-
cTaTauii) Ta akcionoziuna (GyHKIisS MOPATLHO-ETHUHOT OLIHKM) BH3HAYEHOCTI', O (HOPMYIOTH
BignoBigHi kareropii npasau (Ilerpenko, 2020a, c. 38-39). HacminkoMm crioTBOpeHHS W miqMiHH
CYMHICHOI npasou B CUCTEMi KOMYHICTUYHOI 1I€0JIOTIT cTalla meHOeHYitina «npaeday He JUIIE B
mpeci, Ha TenebavyeHH] Ta pamio, a it XuOHe i CIPUIHHATTA Ta pO3yMiHHSI KPUTHKAaMH H imeosora-
MH PaJTHCHKOI 0O, TOOTO — MigMiHA MTOHATH Y CBIJOMOCTI SIK MEHTAJIbHA TpaHC(hOpMAIlis CeH-
ciB» (Ilerpenko, 20206, c. 10-11).

ITepiox ropbavdoBcrKoi mepedynoBH, a 32 HUM — po3mnan KoMmyHicTuuHoi immepii CPCP, mo
BIIKpYBAJIM NIUTIO3HU 1pasoi, CTaB 4acoM i€0JOTIYHOTO, IICUXOJIOTIYHOTO Ta COIIaJbHOTO 31aMiB
Y CBIIOMOCTI # XHUTTI paassHChbKHX Jitoaei. Lle OyB mepioa NnepeocMHCIEHHSI CTapHX 1 MOLIYKY
HOBHUX OpieHTHpIB. | mepeaycim BiH TOpKHYBCs 3ac00iB MacoBoi iH(popMallii, siki 3 pynopa ijeo-
JIOTIT CTaIM PYHOPOM MepeOyI0BH 1 Iepe SKUMHU BIAKPUIIUCS HOBI, 10 IIbOTO HEBIZOMI IPOCTOPH
CBITY JeMOKpartii Ta tleMoKpaTHyHol npecu. OZHUM i3 KIIIOYOBUX — i HAJI3BUYAHHO BAXKIIMBHUX —
IIUTaHb TOTO Yacy OYJIO MUTAaHHS «IIPABIM.

Teopernune minrpyHTs. /1o nepeocMUCICHHS! TEOPETUYHUX 3aca]] )KYPHAIICTHKN i PO3BUT-
Ky Teopil Ta METOAMKH JKypHAIICTCHKOI TBOPYOCTi, BUOYIOBYBaHHS €THYHUX HOPM 1 CTAaHIAPTiB
npodecii B HOBUX yMOBax (DOpMYBaHHS i CTAHOBJICHHS HE3aJIS)KHOCTI YKpalHH BIANKCS HAYKOB-
ui B. 3moposera (1989, munens 5; 1990), A. Mockanenko (1989; 1997a; 19976; 1998a; 19980;
1999), A. Mocxkanenko i B. Kaukan (1990), T. Ilpuctynernko (1993; 1994; 1995a; 19956; 1996;
1999), B. Wxmap (1993a; 1995a; 19956; 1999), B. Ulxmsap, O. Menemenko, O. Mykomena i
1. ITapumcekuii (1996). 1leit mporiec, NpsIMO YU OMOCEPEIKOBAHO, BiI0OYBABCs Yepe3 OCMHUCIICHHS
KaTeropii npaBju, 10 Ha TOW Yac 3BUIBHSUIACS BiJ MIOp MaHIBHOI iZIe0JIorii, TOX, sIK 1 JgoTenep,
3aJMIIajIacs YiTKO He OKPECIICHO0, a BiATaK He 3alHsla HaJeKHOTO MICIs 1 He oTpuMalia HeoO-
X1IHOT ieTepMiHaii cepe]| Kareropii yKpaiHChKOT )KypHaIiCTHKH.

Mera i 3aBranns. Y Mexax icropiorpadidHoro aHasi3y KaTeropii MpaBau 3 Memor HayKo-
BOT'0 BHPILIEHHsI KOMIUIEKCHOI ITpo0iieMu npaBau B conianbHux koMmyHikamisx (CK) i xxypnanic-
THUI[i, HAMH TIOCTABIICHO 3aBJaHHS JOCTIIUTH MICIIe, pOJb i (PYHKIIIi KaTeropii «mpasiay» B Kyp-
HAICTHUI HA 3JIaMi PajsgHCHKOI Ta MOCTPAASHCHKOI €moX i 3’ICyBaTW MPHYMHOBO-HACIIIKOBI
3aKOHOMIPHOCTI TpaHc(opMaIiiii mpaBau Ta COIiabHIX HACIHIIKIB HBOTO Tporecy. O6’ekmom
JOCIIDKEHHS € TpaBJa sIK KaTeropis, npeomemom — Npapaa sIK COLalbHOKOMYHIKalliiiHa KaTe-
ropist.

[ro HayKOBY PO3BIIKY 3/1ICHEHO B MeXax AUCEPTALIHOrO OCHIPKEHHS IPaBAX sIK collia-
JHLHOKOMYHIKaliiHOT KaTeropii xypHanicTuki. BoHa nponosxye icropiorpadidne 10ciiKeHHs
KaTeropii npasau B XypHaiicTHLi pagsHcbkoi noou (Ilerpenko, 20200), B pe3ysibTarti SIKOro Ha-
MU 3pO0JIEHO PsiJI BAXKIIUBUX BUCHOBKIB!

1) ineonoriuno MapkoBaHi (GYHKIIT paJstHCEKOI «IIpaBIM» — acimayiiiHa Ta nponazanoucm-
cbka — IPYHTYIOTBCS Ha amnpiopHii KOMyHIKaniiiHi# BU3HAYEHOCTI MpaBIy K KaTeropii Ta exc-
IUTYaTyIOTh 11 3 Bi{IOBiTHIMH IHTCHIIISIMU;

2) igeosoriyHe 4 Oyab-sIKe iHIIE IHTCHIIHHE CIIOTBOPEHHS IEPBUHHUX CEHCIB MpaBad He-
MHUHYYe TpaHCPOopMye ii COliaTbHOOPi€EHTOBAHI BIACTHBOCTI-(DYHKIIIT i B mporeci KOMyHiKalii-
HO1 B3a€MO/Ii1 PUBOJUTH 1O CYCHIIEHO HETaTHBHUX HACII[IKIB;

3) basucnoio Gynxyicio KaTeropii NpaBau € KOMYHIKayitina, 1o, 32 HAIIOK TiOTe3010, BUTI-
Kae 3 ii Mmetadi3uyHOT MPUPOIU Ta Peai3yeThCs B COLIAIbHUX KOMYHIKAIISIX;

' Mnersca npo usnauenicmy mpaBay, AKa BKa3ye Ha NeBHY (YHKIIKO IpylyBaHHs (PO3WICHYBAHHS if
CHHTE3y SBUII IiIICHOCTI) i BU3HA4ae i sk BIiANMOBiAHY Kareropiro. 3a M. BynatoBuM, eusnauenicmo, - 1ie
«3HAHHS TOTO, IO € 00’ €KT, SIKUH PO3TIIIAETHCSY, IPUIOMY 1€ 3HAHHS «Moxe HaOyTH i hopmu nedininii, i
¢dopmu ysiBieHHs, mo "Maetbes Ha yBasi'» (bynaros, 1981, c. 100-101).
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4) Heo6XiOHOI0 YMO0B0I0 COLIAILHO BIiNNOBIAAIBHOI XKYPHAIICTUKH, IO 3a0e3Neuye BHKO-
HaAHHS CBO€ET CYCIUIBHOT MICii, € nogeprenis kame2opii npasou it NepeUHHUX (CYMHICHUX) CEHCI8 §
enacmusocmei-@yuryit (Iletpenxko, 20200, c. 14).

JociimpkeHHst Ipo0IeMu NPaBAX Ha 37aMi ermox aKIEHTY€e yBary Ha CKJIaJHUKax OpodiaeMu
NpaBAX B paJiHCHKUH Iepio]] Ta BiAMOBIIHUX HACIIAKAX Y MOCTPAISTHCHKY J00Y.

Metoau

MeTo10I0TIYHOK OCHOBOIO JIOCHI/DKEHHS € aHali3 HAyKOBUX JDKEpeJ y paMKax COLiaJbHO-
KOMYHIKaI[II{HOTO TiIXO0.y.

JxepeabHa 6a3a. J{ist ananizy odpano mpari: B. 3moposeru (1990), (1975), (1988), (1989),
A. Mockainenka (1989).

Amnaini3 mxepen. Kareropis npasan B paJstHChKil )KypHaIICTHUIII JIeXajla B OCHOBI IIPHHIIMITY
NIPaBAMBOCTI, 1110 32 YMOB TOTAJITAPHOI 11€0JI0Tii i IIOPSAKOBYBABCS IPUHIMIIOB] MapTiiHOCTI.

[Ipobnemy npaBay, i MPUHIMITY NTPABIUBOCTI 30KpeMa, B YKPaiHCHKIH KyPHAIICTULI pajsH-
CBKOI OO, ONHUM i3 TepIIuX CHOPMYIIOBAB YUCHUH-KYPHATICTUKO3HABEIb PAISTHCHKOTO Ta
mocTpaasHepkoro mepiomie  B. 3moposera (1990). ABTOp po3pi3HHB THOCEOIOTIYHUH ACTEKT
npaeousocmi, IOB'I3aHAN 3 IpoOIeMaMH BiOOpaXeHHs TIHCHOCTI Y CBIIOMOCTI JIFOMUHH (KOJIH
JIOJMHA «CBATO BIPUTH y HENPaB.y, K Y MPaBAy») Ta MOPAJIbHO-IOJNITHYHHUI, — IO MPOAYKY€E
CBIJIOMY HeTpaB]ly, BUKJIMKAHY iJICOJIOTIYHIMMH BUKPHUBJICHHSIMH CBiZIoMOCTI iHAMBIiAA (c. 4), Ha-
3BABIIK PeUi CBOIMU IMEHAMM: «CJIiJl TOBOPHUTH NP0 OPEXHIO, CBIIOMHI 00MaH, SIKHMH O Hamipa-
MU BiH He BUIIpaBJIOBYBaBcs» (c. 5). HaykoBenp BiaBepTo Bu3zHaB: «B yacu 3actoro, Koju npora-
ranzia Oysa 30pi€HTOBaHa Ha MPOCJABISHHS, HA BTOBKMauyBaHHS T'OTOBHX, HaifuacTillle 3aCTHI-
mux (GopMyI i JorM, MUTaHHS MPaBIUBOCTI )KypHATICTUKK BiACyBajocs Ha 3ajHiH ruiaH. [IpuH-
LIUIT TIPABIMBOCTI, CJIOBA MPO iCTUHY OyJIM CKOpille 3aKIMHAHHAMHU. B icHyBaHHsS mpaBIu 1po
HAIIIe XKHUTTS, HOTO MpoOiieMu ciabo BipWB HE TITBKU YHMTa4Y, a ¥ TOH, XTO mHcaB» (310poBera,
1990, c. 4).

[IpoGmema npagou B ToTamiTapHOMY CycHiIbCTBI Mt B. 3mopoBern Oyna He mepecigHOO
TEMOIO, TIPO IO CBiYUTH HHU3Ka HOro mpaik, 30Kpema « Y MOLIyKax iCTHHH, YTBEPIKSHHS Iepe-
koHaHb» (1975), «36arnytu aenb cymmii» (1988), «IIpaBauBicTh *KypHAIICTUKA (THOCEOJIOT Y-
HU# 1 MOpabHO-TTOTITHYHKN aciekTh)» (1990). Skmio B mepiriil i3 HAUX «IapTIHHICTh, TCHICH-
LWIHICTP 1 MpaBAMBICTD y myOuminucTHii» B. 3n0poBera Bee 1iie po3risiaae yepe3 Ipu3My mapTiid-
HOI 171€0JI0T11, PO3yMIIOUHN IOMIYK ICTUHM SIK TICHO IOB’si3aHe HAyKOBE H ITyOIiLUCTHYHE OCBO-
€HHsI IACHOCTI Ha TIATPOpMi MapKcH3My-JieHiHI3MYy (3n0poBera, 1975), y Apyriit — BOaeThes 10
MEPEOCMHUCIIEHHSI CYTHOCTI npasou W npasoueocmi B KypHaiicTHLi (IyOJIiMCTHI, TOKyMEHTa-
JICTHI) B yMOBaX HOBO{, HiCIsTYOPHOOMIILCHKOT, PEabHOCTI Ta 3BEPTAE OKPEMY YBary Ha «MyK-
HICTH TOBOPHTH mpaBay» (3moposera, 1988), To Bxe B TpeTii i3 Ha3BaHUX npaipb (310poBera,
1990) HaykoBelb pOOHUTH BayJIMBHH BUCHOBOK: «HacaMmmepen, ciiJl 4iTKO cKa3aTH: npasousicms
— 207106HUll, A HE TIOXITHUHA npuHyun PamgsHCHKOI kKypHamictuku (BunmiteHHs Hami — C. IL)»
(1990, c. 5), i mHaronomrye: «CpOTOIHI Ha3pisla HeoOXiOHiCMb YC8i0OMAEHHs TTIOCTAHOBKH TaKOTO
MUTaHHSA, 9K meopemuyna nomunxa (BumineHss Hami — C. I1)» (1990, c. 6). Lli Bu3HanHs B.
3mopoBeru OyJM Ti€lo MPaB/OLo, IO A03BOIMIA YKPATHCHKIH xypHaicTul micis ponaxy CPCP
CTaTH Ha NUIX IEPEOCMHUCIICHHS [IHHOCTEH, IPUHIIMITIB 1 IPIOPUTETIB mpodecii.

Jlis OpIBHSIHHS: JKypHAIICTHKA MOCTpaasHChbkol Pocii minmia iHmmM nuisxoM. Pociiicbkuii
KypHasictuko3Haseup €. [IpoxopoB y migpyuHuky «BBeleHHE B TEOPHIO KYPHAIUCTHUKN
(2011), Ha moyaTky APyroro AecATHIITTS XX CTOMITTS pO3IiIsaae MPUHIIUIHI KYPHATICTHKH, SK
1 paHile, 3 MO3MLIN MapTIHHOCTI, CTBEPPKYIOUH, 1110 "HapTiiHa MMO3MLIS XypHAJIiCTa... BU3HAYAE
XapakTep TBOPUOi JsUIBHOCTI )KypHajicTa B ycix 11 cdepax i HanpsiMkax", i BIZICTOIOE TyMKY, IO
15 «HapTiiiHa MMO3MILs, SIKIO MIMPOKO i HOBHO po3po0iieHi 11 i1eiHO-THOCEOIOTiYHI OCHOBH, BXKE
cama co00I0 MICTHTB, X04a 0 y «3TOPHYTOMY» BUTJISI, B IOYATKOBIH (OpPMi, OCHOBH KOHIIEIITY-
TBHUX TIOTIIS/IIB 3 YCHOTO CIIEKTPY MPOOJeM CYCHUTBHOTO XHUTT» (c. 114). A ToMy «mpaBmu-
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BICTh 1 00’€KTUBHICTH» HAayKOBEIb ITJIOPSAKOBYE CaMe 1IbOMY, HaB’I3aHOMY LI€ PaJsTHCHKOIO
ineosorieto, npuHLMIy. [Ipu nboMy «rpoOiiema mpaBauBocTi» y po3yMiHHi €. [Ipoxoposa — 1e
numie «npobiiema (GakTHuHOT 00TpyHTOBaHOCTI (TOYHOCTI 1 moBHOTH (hakTiB)» (c. 118). Takum
YHHOM, IPYHTYIOUHUCH Ha Pi3HUX YCBIIOMJICHHSX MicLisl npagou i npasousocmi B cucTeMi pode-
CIIfHMX NMPUHIMIIB, X0Y 1 BUMIIOBIIY 3 OJHOTO — PaJsTHCHKOTO — JIOHA, YKpaiHChKa Ta pociichKa
JKYPHIICTHKH TINITH 1iaMeTPAIBHO MPOTWIEKHUMH IUIIXaMH: YKpaiHChbKa — OpIEHTYIOUYHChH Ha
UBLTI30BaHUH 3axia Ta Horo cBoOOIHM, pOCifiChKa — IMiANOPIAKOBYIOUNCH HOBiH, BUIO3MIHCHIH
iIIeooTiuHIN crucTeMi, MOOYIOBaHi Ha cTapux 3acamax Ta imMmepchkux Tpagumisx (Petrenko,
20196). Best cyTHICTD MIOKOPEHOT TOTANITAPUIMY «IPA8OU» 1 «Npagousocmiy 3rolOM BHSIBHIIACS
He JIMIIe B POCIHCHKI BificbKOBI# Ta iH(popMaliiHiil arpecii npotu Ykpainy, a i y riodaabHOMY
iHpopMmariiiiHoMy BTpyuanHi Pociiicbkoi ®Denepaliii yepe3 cucremy npodeciitHux i coliabHuX
MeJlia B OJIITUKY MPOBIHUX KpaiH CBITY.

[TponoBxyroun BUKIIA/, 3a3HAYMMO: BAXKJIMBUM, Ha HAIll TIOTJIsLL, € Te, o B. 310poBera — He
JIMIIE SIK aBTOPUTETHUH HAayKOBEllb, a i HellepeciyHa 0COOUCTICTh, — BUSBUB 3[aTHICTh IyOJIiYHO
8U3HAMU NOMUIKYU 1 ckazamu cycnitbemey npaedy. Ha 1ie 3Beprae yBary IOCHIJHHULS HAyKOBO-
nyoninucTryHoi cnaguwan B. 3goposern M. Pymuk (2015) y cBoiit auceprauiiiniii po3siaui. B
iHTepB’10 «CHOKyTa YyXKHX 1 BIaCHHX IpiXiB», omyOiikoBaHoMy B «Momoni Ykpainm» (3nopo-
Bera, 1989, nuniens 5), nekan QpakynbpTeTy KypHAIICTHKH JIBBIBCHKOTO Iep)KaBHOTO yHiIBEpPCHTE-
Ty, podecop B. 3mopoBera, BinmoBiaroun Ha 3alUTAaHHS CTYAEHTAa OYOIIOBAHOTO HUM OCBIT-
HBOTO TiApo3ainy O. Bycona, BU3HAB iIe0N0TiYHY 3aaHTa)KOBaHICTh HAYKH, YUM ITiATBEPAUB, 1110
«TIPHUHIMIT HAYKOBOCTI» OyB HAJTO XUTKOI «ITiJIIOPOI0» 1€0JIOTTYHOT «IIPaBAUBOCTI»: «3BICHO,
HayKa — [I€ PO3YyM CYCIIbCTBA. BueHoMy matsTh 3a Te, 00 BiH TOBOPHUB CYCILIBCTBY IIPABLY.
L5 pyHKUis Hayky Ha eBHOMY erari Oyna BinkuHyTta. He Tinbku Bij raser, a il Biji HAyKu Yeka-
JIM JIMIIE TOTO, IO XOTLIOCh MouyTH. Ha nepiue micue cTaBuiiv HOMHIKOBO TPAaKTOBaHUH IPHH-
un napriiHocti» (3goposera, 1989, uuroano 3 Pyauk, 2015, c. 120). 3po3ymino, mo Hayka
0e3 mpaBau — He Hayka. Tak camo, sIK 1 )KypHaticTuka 0e3 mpaBau — He KypHaiictuka. Tox Bue-
HUH-ITyOTIIACT HArOJIOCUB, IO «0e3 CIIOKYTH He 00IATHCS, a/pKe 0arato BUSHUX CTATH PYIIOPOM
17Ie0NIOTii», 1 MyOJIIYHO BU3HAB BIIACHI MIOMIUIKU: «Y CBOIX MyOJiKaIlisx s1 OyB HE IO KiHIIS IIpaB-
JTIUBUM, TEX XOTIB CHOJ00aTHCs, WIIIOB 32 TeUi€0» (TaMm camMo). 3i3HaBCs, 1[0 HAHOUTBIINN COPOM
BiTIyBaB 32 CBOIO POJIb ¥ CYJIOBOMY IIPOIIEC] IMIECTHACCIATHUKIB. SIK Bi3HAYA€E TOCIITHUII, «HE-
3Ba)KalOUM HA JKOPCTOKY PaIsSHCHKY IiICHICTB, sIKa HE 3ajMIIana mmpaBo Ha BUOip, Bomoammup
3mopoBera He MepeKIaae BiIMOBIAAIBHICTh HA IUIEYl CHCTEMH, a Ma€ BiJIBary BHU3HATH CBOIO
HenpaBoty» (Pyauk, 2015, c. 120).

Hopeuno ponmaru, 1m0 MyONIYHO BH3HAE TOMIJIKH PAISHCHKOI JKYPHANICTHKH i
A. MockaJieHKo, npalli SKOro MU aHalli3yeMo Hux4de. Y kHu3i «Peabiniranis cioa» (1989) Bin
nmme: «Hine npaBny AiTH, yci MU, TeNepilHi MyOIiucTy, IpiliHi. Y ¢l MU MPUHIILIK i3 3aCTOXO.
VY vacu «mpocnepiTi» Bij myONiIUCTUKH BUMarajiocsi Hacamiiepes, abu BoHa MOOLTI30BYyBaja 110
HacJIilyBaHHS MO3WTHBHUX NPHUKJIAAIB, a0l CTBOpIOBana arMoc(epy COLIaJbHOTO ONTHMI3MY,
oOMMHaIOUM Tak 3BaHi ApiOHI moMmiku 3poctanHs (c. 14). A. MockajieHKO 3rajfye XpymoBCh-
KO-OpEKHEBCHKI YacH, KOJHM OYiIIbHUKH-IIEOJIOTH «3aKMIaly LIalKaMH CBIT: Ha3J0)KEHEMO |
BHTIEpEINMO AMEPHKY», OyTyBalll KOMYHI3M, «IPYXKHUMH JIaBaMU KPOKYIOUH 10 POKy 80-roy, i
3i3HaeThC: «A MU, "miapydHi" MyONIOUCTH, OCHIBYBaIHM OCAWHI BepmmHU» (c. 21). Y miid xe
TpaLli HayKOBEIlb 1 MyOIIIHCT, IEPEOCMHUCITIOIOYH 3aCaii KYPHAIICTUKH, 3BepTa€ yBary Ha «Ha-
Il CBSITI MIPUHIMIKN — YECHICTb, MPABIUBICTh, KOHCTPYKTUBHICTB, cMinuBicThy (c. 100), a BicT-
psM KyTa poOWTh mpaBay. BiH 0auuTh y MOJOAMX KypHajicTaXx «Oe3KOMIIPOMICHICTh, TOTOB-
HicTh ciyutH 11 Benmuunocti [IpaBai» (c. 34), MOBTOPIOE «3a KJIACHKaMK: IOKH He Oy[ie MpaBau
— Hiyoro He Oyne» (c. 101), 3acrepexuiBo Harosourye: «He 3a0yTi 6 HamM ChOTOAHI, JUISL YOTO
HapOJKYETHCS JIFOJIMHA, YOMY BEJIHKI ITParHyJik 10 TapMOHil y [bOMY CBITi, YOMY BOHHM TaK ITi[-
HOCHJIM TYMaHICTHYHI LIHHOCTi, YOMY BOHH OyJIM TaKUMH TEPIUITYUMHM, NAICKOTIISAHUMH, a,
omxe, myzapumm» (c. 101). A 3aBepiye KHATY-po3ayMH ciioBamu: «[ aaro, NpUHIUIN My Oinuc-
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Ta TPaHMYHO MpOCTi. BinmosinansHicTs 3a cioso. IIpasna cepus...» (c. 101). Horo aymku crps-
MOBYOTBCS IO TNIMOMHHOT, CymHuicHoi npagou 1 10 BUIIMX CEHCIB MIPU3HAYEHHS JIIOJMHY.

Ha nam nornsin, oOuziBa 3i3HaHHS HIATBEPXKYIOTh BaXKJIMBICT YCBIJIOMJICHOTO BH3HAHHS
MIOMUJIOK SIK OJTHOTO 3 IEpINX 1 He0OOXiJHUX KPOKIB Ha IUISAXY MOBEpHEHHS 0 NpaBau. Busnan-
HS SIK OKPEMOIO OCOOHCTICTIO, TaK 1 COIIAJIbHOK TPYIIO0, MPO(MECIiiHIM [IEXOM, CYCITUTBCTBOM y
IJIOMY, OCKLTBKH:

1. BusHauns nenpagomu, Ha Hallle IEPEKOHAHHS, — BIAKPHUBAE [IUTIO3 MTPaBII.

2. Yecne nepeocmucients — CIOHYKae ii NPUMHSITH.

[oHan Te, He MEHII BaXKJIMBOKO, Ha HAII TIOIJISA, — 1 HAa [Ie MU 3BEPTAEMO OCOOJMBY yBary B
HAIIOMY JIOCTIDKEHHI, — €:

3. 30amuicme (K 0OCOOMCTOCTI, TaK 1 CUCTEMH) HE JIUILE BU3HABATH [OMUIIKH, & i Kopuzy-
eéamu wiiAx (BIIMOBITHO — AYMKH, CJIOBA, Jil TOIIO) 000 CIMPUICHS NPABOU K CIMPUIICHS 2ap-
MOHI3aYIT 6HYMPIWHBLO 0COOUCMICHUX | CYCRiIbHUX npoyecis (cmaHny, cepedosuwa). 1le xopury-
BaHHS HEMOJXJIMBE 0€3 JOTPHMaHHS HU3KH BUMOI Ta YMOB, TOJIOBHOIO 3 SIKUX € YCBIJIOMIJICHHS
HEOOXiTHOCTI CYTHICHOI IIpaB.y SIK CTPHIKHS CYCIIIJIbHUX BiJIHOCHH YCiX PiBHIB.

VY xopi IociipKeHHST KaTeropii IpaBan B JKYPHANICTHII PaAsSHCHKOI 100M HaMH BUSBIICHO,
mo B mpausx B. 3mopoBernm pos3KpuBarOThes #H iHII ckraonuxku npobremu npasou(Petrenko,
2019b). Hamu BuIiTeHO YOTHUPH TOJIOBHI 3 HUX, SIKi KOPOTKO (POPMYITIOEMO TaK:

1) npobnema posyminna npagou (yCBiMOMIICHHS CYTHOCTI (D€HOMEHY, XapaKTEPHUCTHK, O3HAK,
BIIACTHUBOCTEH);

2) npobnema 6cmano8IeH s NPagoU 8 KOHKpemHux cumyayiax (30aTHICTb PO3PI3HATH IpaB-
Jly 1 HenpaBJly, METO/IH, 3aCO0H, KpUTepii);

3) npobnema oonecenHsa npasou cyb’ekmamu Macogoi KomyHikayii cycninocmay (popmu, me-
TOJH, IPUHITUIIN);

4) npobaema cnputinamms npasou (IHIUBIIOM, MACOBOIO ayTUTOPI€I0, CYCIUILCTBOM) Ta CO-
yianvHoi pegrexcii (TaMm camo, c. 168).

Pe3yabTaTu T2 00rOBOpeHHs

VY pesynbrati aHanizy Hamu 3po0JIeHO BIAMOBIHI y3aralbHEeHHs i BUCHOBKU. [lomamo roso-
BHI 3 HUX.

1. ITiomina cymuicnux cencie npagou (i1€0JIOTIYHIUMHI) CypOraTaMu Ta JeCATHIITTS «IPOMH-
BaHHS Mi3KiB» NPUTYIWIN YyTIMBICTh COLIYMY 10 IPaBAH HaBiTh B IMAHEHTHOMY ii pO3yMiHHI, a
«palTHCHKUI Hapoa», MPUBYCHUI JyMaTH 1 YMHHUTH, SK MapTisi BKaXKe, NEPEeTBOPMIN B iHAN(E-
PEHTHY Macy, 1110 3BHKJIa XMTH 3a MOJBIHUMH cTaHAapTamu. Maca, cpopMOBaHa Ha BHCOKHX
ineanax i (anbmIMBUX HIHHOCTAX, HE MOXKE OyTH KOHCTPYKTHBHOIO, PaHO YHM ITi3HO BOHA JIeTpa-
nye (110 MU i CIIOCTEPIraEMo B CY4acCHOMY KOMYHIKaIliitHOMY nipocTtopi). Henpasda nocmynogo
cmana HOpMOIO JHCumms, Moiepy6alacs Ha 6cix pieusx cycnintbemea. 1i mepectanmu momiyatu i
HaBiTh HABYMJICS IIPUKPUBATH, BUIIPABIOBYIOUYH NPUHYUNOM POIMUMOT BIONOBIOATbHOCTE — (5K
yei» (Petrenko, 2019b, p. 169). ¥ mux ymMoBax MOBEPHEHHS CYCILUIBCTBA B IIJIOMY, 1 )KypHAJIiC-
THUKH 30KpeMa, J0 Mi3HAHHS, PO3YMIHHS W CIIPHHHATTS CYTHICHUX 3HaU€Hb MPABAH i, IEPEIyCiM,
ycBigoMiIeHHsT 11 MeTai3u4HOl HPUPOJM, HA HAIllle IEePEKOHAHHS, € IMHUTAHHSAM CYCHIIBHOTO
MPiOpHUTETY.

2. Ilpobremoro AHcypHanicmepko2o nOwlyKy npagou y KOHKPETHHX CHUTYallisiX € CKIaIHICTh
PO3pI3HATH MpaBIy 1 HENpaBy, BiIOKpEeMITIOBaTH 11 BiJ migpoOok i panbcudikanii. Lle, Ha Hanry
JYMKY, BUMarae BIIIOBIZHO: &) 3HaHHS 1 YCBIIOMJIEHHsI CYTHICHUX O3HaK, XapaKTePUCTHK 1 BJia-
CTHBOCTEH npaedu sk kamezopii mpancyenoenyii, po3yMiHHS MEpBiCHOCTI 11 MeTadi3nyHOI Npu-
poau; 6) GopMyBaHHS HalifHMX KpUTEPiiB BCTAHOBIJICHHS/BUBICHHS NMPaBAd N COLaJIbHOBIJI-
MOB1TATBHOT OIIHKYU (DaKTiB, SBUIIL, Jiif; B) BACOKOI MOTHBOBAHOCTI, HAI[IICHOI HA MOIIYK Ta BiJ-
CTOIOBAaHHS TPaBIH, MPAaBIOLEHTPUIHOCTI SK MPUHIUIY OCOOHMCTOCTI KypHAIicTa ¥ >KypHaic-
TUKH SIK 0co0amBoro cycminsHoopieHToBanoro Buny CK mistterocTi (Petrenko, 2019b, p. 170).
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3. Heobxionumu ymosamu 0oHeceHHs: npasou CyCIUIBCTBY, Ha HAIY TYMKY, €: ) CYCHIIbHO-
OpIEHMOBAHA, NPABOOYEHMPUYHA NO3UYIS OCOOUCTOCTI KYPHAIICTA ¥ )KYyPHAIICTUKU 3arajiom,
1m0 0a3yeThest Ha TOTPUMAaHHI BUMOT, BKa3aHUX y 1.2 (MiAnyHKTH 2a, 20, 2B); 0) 30amuicmb 00
KpUmMu4Ho20 aHaaizy SBUILL, TOJIN, TeHAEHLIN TIICHOCTI Ha OCHOBI KpHUTEPiiB CYTHICHOI NMpaBau
Ta TMPOrHO3YBaHHS CYCHUIBHMX HacJiAKIB MpodeciiiHoi KOMYyHIKaLil; B) npogeciine 60100inHs
METOJIaMH, 3ac00aMH, TEXHIKaMH JJOHECEHHS PaB/AU CYCIIJIbCTBY 3 METOIO Iepeaayi iHpopmariii
Y HECIIOTBOPEHOMY BHTIIAI BiIMOBiTHO A0 cyTHOCTI mpaBau (Petrenko, 2019b, p. 171).

4. Po3yminHa U CRpUtHAMMA npagou CyCnilbCmeom 3aBXKIN 3HAYHOIO MIpOIO 3aliekajo Bij
JKYpHATICTUKH. | JIeXXHUTH BOHO B IDIOMIMHI iHAWBITyadbHOI Ta MAaCOBOI CBiJOMOCTI Ta MICHXOJIOTI]
cnpuiinaTTs. Yepe3 maibke Tpu aecstuiitts micis posnany CPCP cnosamu B. 3moposeru mo-
’KeMO KOHcTaTyBaTH: «IIcuxoJioriyna iHepuisi — BeNHMKa CHIa. 3HUKAIOTh NPUYHMHHM, IO IOPO-
JOKYIOTh TIEBHE SIBHINE, & BOHO 3a iHEpIi€ mpoaoBxkye xutu» (1990, c.234). ¥ cyuacHomy
MOCTMOJICPHOMY ITPOCTOPI III€ JKUBI CTEPCOTHUINA MHCJICHHS W OLIHKK JIHCHOCTI Ta HABITh aJro-
PUTMH [, BUIUIEKaH] PaJsiHChKOI CHUCTEMOIO. 3MIHMBCS CYCHIJIBHO-TIONITUYHUN Ta €KOHOMIY-
HHUH yCcTpil — 1 JOCUTH MIBUAKO 3pyHHYBAINCS LIHHOCTI, copMoBaHi Ha Hempasi. CycmiabcTBO
3aXJIMHYJIOCS cBOOOION0, 3 SIKOIO HE 3HAJIO L0 POOUTH, 1 MOYACTH 110YAJI0 PO3YMITH i SIK BCem03-
BosieHicTh (cBaBiuw) (Petrenko, 2019b, p. 171). Ilpobrema npaedu npu yvomy He 3HuKIa, a 3a-
2ocmpuaacs: B yMOBaX KyJbTy PeNIITUBI3MY HenpaBaa HaOyJa LIMPOKOrO CIIEKTPY BHIO3MiHe-
HUX (OPM 1 3AATHOCTI, PETEIBHO MacKyIOUHCh, PEreHEpYBaTH 3a NPUHLHUIIOM pUu30Mu, BKIIOYA-
F0YHM MAHIMyISAIi] JOCTOBIpHIMH (pakTaMu (sIKi 3a3BUYAil OTOTOKHIOIOTHCS 3 «IIPABIIOIO»). 3aK0-
HOMIPDHUM HACHIZKOM IIi€l M030aBIeHOT CTPIIKHSI IPaBAX MyTallii Ta pereHeparii craja mocTii-
paBza Sk cucTeMopyiiHyto4a riiobanpHa mpodiema.

A TOMy MaeMO IEepPEeKOHAHHS, [0 IOBEPHEHHS CEHCIB CyTHICHOI IIPaBIy B CYCIILIECTBO Ma€E
BiZ0yBaTHCs TIepeayCiM Yepe3 CollialbHOKOMYHIKALIHY B3a€EMOJIIIO 1, IEPILIOO YeProko, — 4epes3
KypHaiictuky. ToOTo, BBaxKaeMo, 110, BIAMOBIAHO 0 COIAIbHOI MICii, )KYPHAIICTH 1 )KypHaJIiC-
THKa MalOTh CTaTH Ha Lei HIISX MEpIIMMH, YCBIIIOMUBILY CBOIO BHKIIIOYHY CYCIUIBHY BIAIOBI-
nanbHicTh. Le, B cBOtO 4epry, nependavae onanyBaHHs 3HaHb, PO3yMiHb 1| HABUUOK, BUKJIQAEHUX
y 1. 1, m 2, i 3, saxi GopMyBaTUMYTh SIKICHY, TpOodeciiiHy XypHaJTiCTHKY, BIAMOBIHY CTAaTyCOBI
Ta KB(IKaLil «rcypHaricmuxa npagouy.

5. «He ¢iocmynamu 6i0 npasou, akorw 6 npuxkpoio 6ona He 6yna. Taxuil ypok mMu NOSUHHI 6U-
Hecmu 3 noditi murynoeo (Buninenss Hame — C. I1.)» (3moposera, 1990, c. 235). B ymoBax mocT-
IpaBIy, MOUIMPEHHS M 3arocTpeHHs iHGOpPMaUiHMX BOEH L BUMOTra € II¢ aKTyaJbHIIIOI
(Petrenko, 2019b, c. 171). Tox, Ha Haie nepeKOHaHHs, 1100 HE BIACTyHaTH BiJ MpaBiu, HEOO-
X1IHO BUKOHATH JIBi YMOBH: 1) 3p0OHTH TIpaB1y OCEpAsSM CBOTO OCOOUCTICHOTO Ta mpodeciiHo-
COLIIAJIBHOTO XUTTS: ciioBaMu A. MockasieHka — notpioHo «ii Bexnunicts [IpaBay» (1989, c. 34)
BUMHHTH «IIpaBoro cepis» (c. 101), ane He Ha piBHI KpacuBoi MeTad)OpH i ynanoro oopasy, a sk
npaeou momugy (Oymxu), npasdu cioea, npasou oii u npasou gaxmy (Iletpenko, 2019); 2) me-
penyciM — niznamu npupooy U CYmHICMb npagou Ta emimu GIOPI3HAMU CYMHICHY npasdy HE JU-
1€ B TpyOuX, a i BiJl BATOHYEHHX ITiAPOOOK.

BucHoBxku

TakuM YUHOM, pe3yIbTaTH AOCIIKEHHs BUSBIIM HEOOX1THICTB:

1) BU3HAHHS NPABAMWBOCTI TOJIOBHUM, a HE TOXIAHUM IPUHIKIIOM Y CHCTEMI JKYPHAIICTCHKOT
eTHKH 1 IpodeciiiHNX CTaHIapTiB, a KaTeropii NpaB/an — KIIFOUYOBOIO aKCiOJIOTIUYHOIO i KOMYHiKa-
ifiHoro kateropiero CKB, 1 )ypHaIiCTUKH 30KpeMa;

2) TEOPETUYHOTO W eMIIPHYHOTO Mi3HAHHS (JIOCHTIIPKEHHS) CyTHICHUX O3HAaK 1 BJIaCTHBOCTEH
KaTeropii nmpaBay Ta X MOBEpHEHHS B KypHanicTHKy i CK 3 MeTOr0 peneBaHTHOTO OIlepyBaHHS
Herwo B CKB;

3) KPUTHYHOTO OCMUCIICHHS Ta BH3HAHHS IMOMIJIOK Cy0’€KTaMH COIialbHO-KOMYHIKaIiifHOT
ISUTBHOCTI 3a171s1 IX BUIIPABJICHHS i ycTaHOBIeHHS npaBau B CKB;

© 2020 AkTyanbHi NTUTaHHS MacoBOi KOMYHiKaLlii
62



ISSN 2312-5160
online ISSN 2786-4502
4) NOCHIPKEHHS TyXOBHOTO MUCKYPCY MPaBAU SIK OJHOTO 3 HAIMPSIMKIB HAYKOBOI'O Mi3HAHHS]
CyTHICHOI IlpaB/u Ta ekcrpanoisinii pesynsrariB y CK ta sxypHanicTui;
5) bopMyBaHHs PaBIOLECHTPUYHOT MO3HUIIIT OCOOMCTOCTI KypHATICTA YePe3 CUCTEMY JKypHa-
JCTCHKOI OCBITH.
Lle Bumarae 00’eHAHHS 3yCHIIb HAYKOBOI CITUIBHOTH Ta MPAKTUKIB 33UIS 3MIHCHEHHS KOM-
TUIEKCHUX MDKIUCHUILUTIHAPHUX JOCIHIPKEHb Ta BUPIMICHHS HAYKOBOI MPOOJIEMH TPABIH K CHC-
TEMHOI, COIiaTbHO BaXKJIMBOI Ta MEPCIEKTHBHOI.
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